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ABSTRACT

PLACEMAKING AND THE LOSS OF PLACE: PERCEPTIONS OF TOURISMDUCED
NEIGHBORHOOD CHANGE IN SOUTHKOREAS DI SADVANTAGED
NEIGHBORHOODS

by
Minji Kim

The University of WisconsikMilwaukee, 2020
Under the Supervision of Professor Ryan Holifield

This dissertation research uncovieosv seemingly beneficial urban projects associated
with tourismreinforceinequitable urban environmerdaad loss of placby examining different
perceptions andxperiencesf tourisminduced neighborhood change in disadvantaged
neighborhoods in South Korea. | investigate how public art projects implemented by the
government to regenerad@aldongned informal hillside settlerants hawe brought economic
and social disruption teesidents and generataderies of contest outcomes. In this research, |
examine how touristsod perceptions and represe
contribute to the (re)construction of theighborhooghow the growth of tourism has influenced
place attachmepand how residents and smhlisiness owners experience indirect displacement

induced by tourist gentrification.

| useethnographic fieldwork and qualitative methad®xplorehow, by whom, and with
what effects the neighborhoods are reimagined and reconstructedtieslictorysites to visit
and explorel have demonstrated in my research that the coexistence ofcants everyday
life in the space of residential neighborhoods has led us to rethink a series of controversial

outcomes accompanied by the process of neighborhood transformation. This includes the full



understanding of perceptioaadexperiences of differd stakeholders fluid and relational
understanding of place attachment in tdifisxg neighborhoogl andanexpanded
understanding of displacemehtt includesoth direct and indirect displacemeBy: doing so,
my research contributes to a wide rargd scholarship within urban and tourism geography,
critical tourism studies, and Asian studies by engawiitlyg interdisciplinary theories and

concepts.

My key findings are as follows. First, | contend thatcatiedo nei ghbor hood
i mpr ov e me nre, ingactomicesscdlespidjects of entrepreneurial plamwaking.The
reproduction oflaldongnesss t ouri sm destinations primarily
romanticized, fading past for outsiders, instead of properly addrabgimgal needs of

marginalized resident¥ his disparity haserved as the seed of a complex neighborhood conflict.

Second, | claim that a fluid and relational understanding of place attachment is critical in
understanding the complexity daldongneshangingthroughtouristification. | claim that place
still matters in being an object of strong attachmamdpeople continuously construct, adapt,
and reshape their place attachment during the process of tandsoed neighborhood change.
Thus,| conterd that urban policy must recognize these dynamics of place attachment in order to
address community conflicts likely to emerge with tourism development. Place attachment could

not onlypositively bring the community together but also rupture relationships.

Finally, focusing only on numbers of displaced people by excessive rent increases in
touristifieddaldongre presents a partial understanding of neighborhood change. This is because
peoplecanexperience displacement without actual physical displaceffiens, it is critical to
engagewith indirect displacemet emotional, psychosocial, and material impacts of

displacemerd to understand the phenomenoraitialdongneully .



While daldongnesre essential and exciting in their own right, shedy of these
neighborhoods enriches several bodies of literature and areas of geographic investigation. As |
have demonstrated in this research, uncovering totndoted neighborhood change is an
essential and inherently geographic phenomenon thattef complex peopiglace
relationship that calls for mogeographers' engagemeatcritical analysis of such a tourism
phenomenon serves not only as a way to unpack the broader issue of urban inequality and
marginalization but also as a way to diseowhat sustainable, just, and inclusive urban

dwelling means and to envision ideal neighborhood change.
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Chapter 1. Introduction

Many cities across the globe seem to boast of their vast prosperity. It seems that a typical
urban lifeis often illustrated as holding a cup of freshly brewed coffee, taking a subway to
commute to an office located in a skyscrapeddiscussing with colleagues what cuisites
pick for lunch i n which @drhHamlis issnotadfalsé idugiontofe nt i ¢ 6
urban life and urban spaceé¢oweveri t woul d be a parable of &bl ir
understand the complex urban environment completeliadt, it is critical to note thatrban
environments are not only products of unegewer relations and political contestation at
multiple scalesbut also spaces where struggles over the urban environment connect with and

contribute to the broader schemes of social and political ci{atudiéield, 2001, 2018)

While scholars in different disciplines have copiously studied other urban issues such as
poverty, environmental (in)justiceacism, and gendgthe question of how urban tourism
constitute and reinforcesnequity and injusticéas received less attentjarespiteurban spaces
across the globleecomingcontested as urban tourigiontinues to growGiven the economic
and socialmportance of tourismas well as thargumentvithin both policy and academic
circlesthattourismis an effective way of achieving developmengny citieshave repositioned
themselves aattractivetourist destination lure more tourists and increga®fits (Fainstein

& Gladstone, 1999; Sharpley & Telfer, 2014, 2015)

The continuous growth in tourism stimtda the emergence of new tourist destinations
around the worldputwhat ha receivedelatively little attentioraret he A1 nher ent pr oc
influences, objectivesnd outcomes of tourismelated development into a cohesive,
theoretically informed body of knowledgéSharpley & Telfer, 2014, p. xiEspecially, new
urban tourism, which reflecthanging patterns of urban tourighovy, 2010) requires more

1



scholarlyattention.Due toindividualized and differentiated maoslef traveling, blurred

boundalesb et ween travel and e v eforguthantic local expmeriencasnd t oL
(Gilmore & Pine, 2007; Haldrup & Laree2009; Huning & Novy, 2006; Maitland, 2013w

urban tourism has emerged as a prominent form of toulisimban tourism wagraditionally

regarded as an isolated phenomenon taking placednasd | ed it @definedsas bubbl es
distinct geographic are@lanned and managed for touri§ladd & Fainstein, 1999an

increasing number of areas matendedfor tourismhave in turrbecome tourist destinations.

Changing patternsfposti ndustri al citiesd touhlhavesm cons.t
transfornedthe trajectories and characteristics of inoky neighborhoodsBelleville in Paris,
Londonds East End, Kr e u z b e r meighborho®iglustrate sfew and N
examples of places that not too long ago held reputations as areas to avoid and ngamal visit
yet today are colorfully described in visitor guides and on websites asseridestination®r

the itineraresof tourists(Novy, 2011)

Although new urban tourism has brought about some constructive outtmriies
transformed neighborhoods, such as thé@akxation of disinvested areas, the consequences are
more complex and contested, whiolakesthese areafulll of contradictions Forinstance, the
intrusion of tourism into daily | isfaadplages al t e
attachmens; intensified neighborhood conflicts amodiferent social groupsncreased rent
and commercializatigrandintensifiedexperiences ainrrhoming asymbolic violence that
makes residents feel no longer at hor#dl these factorpresentontroversial outcomes and

reveal how the touristification of neighborh@dths become a critical urban social problem.

A critical analysis othe transformations of urban spaces amid touisssmwaynot only

to unpack the broader issue of urban inedgalnd marginalizatiorbut also to discover a

2



sustainable anishclusiveapproach tarban dwelling ané@nvisionideal neighborhood change.
Althoughmany cities and urban plannéragvean optimisticoutlook ontourismrelated

neighborhood development and consider it as an efficient and profitable strategy to revitalize
disinvested areasuch developmerare not withouproblems. Thughere is an urgent neéor

more scholarly attentioto capturing the dynarogs oftourismassociated neighborhood

development and changadexamininghowit( r e) constructed urban spac

space in a contested way.

Given these controversies, it is timely to rethink tourism, place, and different perceptions
and otwcomes of tourisarelated development among different stakeholdedsfferent
geographic scalet)nderstandingaurisminduced neighborhood changevital andinherently
geographic becausegtovidesa way to understand complex peoplace relationsips, andto
uncoverurban social problemNonethelessy e o gr apher s6 engagement in
phenomenon has been limitdthe geography of tourism has still not received wstead
attention, although the research in this area has grown consideabdyealed by the major

Anglophone academic geographic associations.

The geography of tourismow has special groups or commissions devoted to the topic
with research on topics in this field published in journals across both geography and tourism

studies(Lew, Hall, & Williams, 2008; Nelson, 2013\rguably,this is associated with

-1}

arguments that t ouangpplicatiom af @stablisheddisciplinesvibecduseats

does not possess sufficient doctrine to be classified asféefidled academic disciplioe

1 For exampleRecreation, Tourism and Sport specialty group ofAtbsociation of American Geographers (AAG),
the Geography of Leisure and Tourism research group of the Royal Geographical Society (RGS), and the
Commission on the Geography of Tourism, Leisure, and Global Change of the International Geographical Union
(IGU).



(Bodewes, 1981, p. 37Nonetheless, tourism is not merely an enormous global industry that
generates a multibillicxdollar business and creates millions of jobs. More importantly and
unquestionably, it is a complex topic that is associated wattepand human life that calls for

more attention from human geographémsone of the most recent artislpublished inProgress

in Human Geographyroung and Markham (2019, p. 27&isoargued that geographers need to
examinethe ol e of touri sm i n Whatadensafds attemtion fjomur b a n
geographers is not just the sheer scale of

tourism industries toeconfigure space and place

Understandings of urban processes associated with tobasnbeen dominated by
westerncentricliterature.For instanceshortterm rentals in residential real estggned the
mostsignificant attention in theourism resarch agendgCocolaGant & Gago, 2019;
Wachsmuth & Weisler, 2018Jhis is associatedith the popularity of holiday rentals (e.g.
Airbnb) and how they havesbomea figentrifying machinein many majowestern urban and
metropolitanareasseen as a threat by many communities in these neighborttmdsver,the
invasionof tourism inaresidential area is not merely about sternin rentalsit also could be an
outcome of placenarketing urban strategy to creaténew urban tourist destinatigras

revealed by this research.

Thus, in order to fully comprehend tourignduced neighborhood change as an emerging
urban and social problenthere are stilVast empirical gaps to enrich the theorizatiothe$
phenomenort-or instance, @argued by comparative urbanjste theorization and the

conceptualization aburisminduced neighborhood changedominated by experiences of the

sp
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so-called Global North(see, such as Lees, Shin, & Légdprales, 206; Robinson, 2011,
2016; Shin, Lees, & Lopellorales, 2016)Re ¢ 0 g n i z igapg in knbwdedge incileasing
researcthas beemeededo compareacross cities from a wide range of consgigobinson,
2014) Also, morestudies of urbanization and gentrification in Adiestern contextseed to be

published ¢ investigde other forms and causes of touifisation in othemurban contexs

This dissertation research aims to fill this gap by addresdilngjiactive process of urban
development and changeath the case oBouth Korea cities. Cities in South Korea are
indicative ofrapid urbanizationgxportoriented economic development, and strong
developmental statébat have generatadriegated outcome3hus, the examination of South
Korean citiescan enrich the understandinggentrification triggered by tourisiaind add tats
theorization In this research, | examir@w the inherent processes, influences, objects, and
outcomes of tourismelated development alter the life of underrepresented compsinit
South Kora,; specifically thecases ofhwa Mural Village(IMV) in Seoul and Gamcheon
Culture Village(GCV) in Busan wherestateled public art projects to regenerate disadvantaged
areas have transformed urban neighborh@awdstourist destinations and generated controversial

outcomes.

2 Since the end of the Cold War, many commentators have employed theSdatthlabel to draw a dichotomy
between wealthy, developed countries primarily located in the northern hemisphere (the North) and poorer,
developing countries located mainly ireteouthern hemisphere (the Soutttjarify that | object to this dichotomic
view, and thus, hesitate to use such terms. But | used it purposely to demonstrate the western hegemonic view in
understanding urban issues.



Study Area
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Figure 1 The location of IMV and GCV
SourceByY author

Ihwa Mural Village(IMV) in Seoul and Gamcheon Culture Villa@@CV) in Busanare
so-calleddaldongneDaldongnerefers to a neighborhood consisting of substandesllings
thatarefrequently built withlow-quality materialswhich are essentially unplannsduatter
settlemerd. In most caseslaldongnesre located on hillsideédaldo means t he moon a
fidongn@ refers toneighborhoods in Korean. It is a term that imptressorrows of life of the
residents living irmdaldongneas its location is on lillside, residents could watch the moon

more closelyWhile so-calledghettos in western contexts oftenimplyjuns af ed nei ghbor



with high crime rates and tend to be found in ethnic minority neighborl{8oasll, Manduca, &
Johnston, 2018Koreandaldongnear e not <consi dered as Obad and
Instead a daldongnes just a neighborhood with marginalized living environments, such as

small alleys and oldtyle houses, along widgomajority of waking-class and senigesidents

Daldongnesre, in part, the outcome aftragichistory. Thesesubstandard settleants
were formedbecaus®f anunexpectedly large group of returnees and refugeemgettiSeoul
and its metropolitan areas followinget end oflapanese colonizatipwhichlasted untithe
early 1960sAlso, there was aanormous wave of rural to urban migratibataccompanied this
period. These mass movemeotsitributed taa significart disparity between housing need and
supply. Urban infrastructure, particularly housing, was hardly sufficiesmtdommodatéhe
rising demand from the rapid populatigrowth This imbalanceverwhelminglyaffected the

poor, who havethefewest resourcete® compete in the market for affordable houdiHg, 2001)

Thus, it is during this period thdaldongneemergedn Seoul and its metropolitan asea
The returning populatiosettled in open spaa@ssuch as hillsidegublic spaces near
railroad® and constructed their own houses véattailable, albeitow-quality supplies This
type of squatter settlement was constructed withoutithgavernment's comsit, and thughe
development waseither designed nganned Nonethelesswith few otheralternativesthe

municipalitymostlyignoredsuch developmer{Shin & Kim, 2016)

Thus,daldongnediave beeseen aganu r b a n 0 notadnlgbacausdhehousing
wasvulnerable to a series of safety issues (e.g., fire and floatalsobecaus¢hese
neighborhoodsvere thought talegrade the image of the ciBeginning in the 1970§0outh
K o r erapid sconomic development and urbanizahieve led tomanydaldongnedeing

demolishedo makeroom for skyscrapersanda large number of resideritecamedisplaced

7



(Ha, 2001) For instance, wheS8eoul was chosen to host thegmmer Olympics in 1988 (it was
announced in late September of 1981¢, $iouth Korean governmetobk thederendipitous
opportunitypto eliminatedaldongne as a meansf conveyng a morepositive image ofhe city
(Ha, 2001) During this period, since new largeale housing estate developments vessential
for city-wide urban spatial restructuring, these projects forcibly displaced puamand

marginalizedesident{Shin & Kim, 2016)

However, tlese marginalized neighborhoods wezappaisedwith the shiftin urban
development paradigsrassociated witthe financial crisis in 199'Before thiseconomic crisis,
thecentral government's focugas to prioritize industrializatiotHowever criticism of this
approacHedthe governmenb shiftits strategyto neoliberalisn{Choi, 2012; Park, Hill, &
Saito, 2012)Also, the segyehwdglobalizatior) campaigrof this period urged increas the
global competitiveness of citieSince thenyesternstyle gacemarketing strategidsave
become the predominant form of urban poli¢@epromote local growthnd increase urban
competitivenesgHae, 2018)I clarify what | mean bylace marketingn this researckollowing
Ward (20079 s di scussion of t hebasedurbaredevelopmbénapolsie ef er s

and urban branding efforfgacticed in western citige boost imagesf place

Itis thisdé ¢ u | t u thad has maddaldodgnesppreciated in different ways.
Paradoxicallydue tothe long history of marginalization from governmental attention and
modernist urban planninthesemarginalizecheighborhoodsnaintairedo ol d nei ghbor hoo
f eat ur eserved aswhililusiom of the atmosphere of the 19®rding tointellectuals
and policymakersthesefeatures of th@eighborhoodsittract visitors who want to experience
what they understand asostalgi©andduthenti©urban lifeandwho areyeamning for the lost

timesthat existed before modernist urban planning and rapid urbanization.



Neverthelesshis reevaluation and romarnitiation ofdaldongne doesnotreflect the
realities of these neighborhogag¢hich havaurgentphysicalneedds o i mpr ove resi den
of lives. Also, dsadvantageénvironmental and livingonditions give rise to the social
stigmatization of botldaldongnesnd theirresidenss a O poor nei ghbor hood©é
c 0 mmu riThus,sincédthe 2000sma O mi s u | (publizm@rogrogedts) we@nplemented
in both IMV and GCV to improve the ling conditions of the neighborhoods and using public

arts asatool to engagéhe community.

Tablel General information about two projects

lhwa Mural Village (IMV) Gamcheon Culture Village (GCV)
Organizer Ministry of Culture, Sportsand Tourism(MCST)
Time July 2006- October 2006 2011 to present
Project Name | Naksan Public Art Proje¢Art in City) Maeul Misul Project
Maeulmisul Art Project Promotion
Public Art Promotion Committee Committee & Korean Fine Arts
Supervision | JongneGu District Office (inderSeoul Association
Metropolitan Government) SahaGu District Office (inderBusan
Metropolitan City Government)
Location JongneG}J, Sgoul SahaGu, Busan
(the capital city) (the second largestty)
Revitalize marginalized neighborhood Bra_ndlng the unique stories of the
Goal economically, socially, and culturally neighborhoods to develop novel
' ’ paradigms for culture, art, and tourisn

Source:Source: Korea Arts Management Service, 20022

Although urban policymakers justified the public art projects as tools to regenerate and
revitalize thes@meighborhoodsnstead, the projects generateshiested outcomesy sparking
tourismorienteddevelopmentThe purported benefits of the profs, such atheimproved
quality of life of residents, did not materialiaatomatically Instead, a growing number of
residents experienceshwelcomeneighborhood change, including the threat of gentrification

and conflicts between different groups obpke that affected their everydayés.



Fieldwork and Methodology

Inordertouncover different stakehol dersé perspe
the impacts of tourism through their own words describing their subjective, lived experiences,
andmemories) conducted ethnographic fieldwork from May 2017 to January 2018 Yhdhtl
GCV. luseda series of qualitative methodscludingsemistructured interviews, focus group
interviews,andparticipant observationt have also completdieldnotes that include many
details ranging from weathdrow the neighborhood looked like terms of crowddnessand
who were the major visitors of each day, inte
revealed during the interviews, and so on. | have also attainedafiengl and unofficial

documentsluring tre fieldworkperiod

| used different methods dhta collectiorio understandburists and residents. To
understand touristsd representation of place
While this is a method predomimiy used in tourism studies and businesskating literature
to examine t our with differént tbulismssénscest | ussolrests' tomments in
TripAdvisor as a way tgain insights that we might not acquire through other qualitative
methods, such as an interview. Gaining ingghdamZukin, Lindeman, and Hurson (2057%
work using restaurant reviews on Yelp.com to examine how social medissassrsas
generating Adiscursi ypedb9) nvesrensedi hogentstisbDi
valuablesource to understanddgstinctive form of discourse ammiblic expression By doing so,
| have shown how this data could fiedlective of tourists' behavior and perceptiohstotal, |
analyzed 216 reviews from lhwa Mural Village (as of 3/4/2018)1a8d1 review$rom
Gamcheon Culture Village (as 8f15/2018 with the aid ofthe NVIVO qualitative data analysis

softwareprogram.
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Mostofhedatd or under st andi n gvasrcellsctediteroughdd@h per c e pt
semistructured and focus group interviews$ese interviews enabled me to gain multiple
insightsandpergpct i ves of residentsd under stindutedli ng of
neighborhood changén addition, participant observatiovasalso used to learn about the
activities of the people ianatural setting by observing and participating in thexdevities
(Kawulich, 2005) All these methodological technigues not only allowed me to establish rapport
within the communiesand learn to act in such a way as to blend timwon but also assisted me
in acquiing deeper and richer informationtounderstand s i dent sé experiences
neighborhood changéused a snowball sampling strategy to approach initial informants, and |
asked them to nominate others in their social networks. At the initial stage, | was able to
i ntervi ew s etangingadsideat& vehy ltavelbeem agtive in neighborhood activities
and know most of the neighbors. They provided access to a number of additional interviewees
with diverse backgroungdsuch as inhabitants, resident business owners, newcomers, and artists

who have participated in public art project

Interviews conducted with these different stakeholders ranged froftinoe@ncounters
to several followup interviews, which ranged from 60 to 240 minutes. | aneltorded these
interviews based on the approval of residents anth#tieutional Review BoardRB). |
conductedill theinterviews in Koreanand thusall the transcripts were initially recorded in
Korean and then later translated into Engltshmyséf. | transcribed all interviews and then
coded and analyzed them, along with the secondary data materials such as news articles and
official documents, field notesind some statisa¢data on demographic information and
housing pricesl. interviewed aatal number of 39 interviewees in IMV and 36 interviewees in

GCV.
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Overview and Findings

This dissertation is structured around differdr@mes and outcomésat have emerged
from the impact of statéed public artprojectsthathave transformetivo daldongnesinto tourist
destinationsThe following three chapters of this dissertation are written as-sland papers,
with each devoted to examiniwigfferent topicsin the final chapter of this dissertation, |
summarize my major findings and conclusians! provide suggestions of directions for future

research.

Chapter 2my first empirical chapteexamines two major points. First, it investigates the
(re)constructions of IMV and GCV via the std¢el public art projects under the broader force of
thermat i onés trajectory of urban devel opment and
discrepancy between the objectives of public art projects and their actual oyttarges how
these seemingly advantageous projects to improve the marginaligbthordioods have, in fact,
changedhe neighborhootb be gazed pon by numerous tourists and
parksO d elxingstied es f or r es i de 8ocia dedia sedadsmead/and ai |y |
consolidat a place myth of these neighborhoods analttract more tourists to the
neighborhoodsHowever, the neighborhood changes are ¢

to improve marginalized neighborhood infrastructures.

A

Secondt our i st s & r eisoireflecssuctwontradictionpWhitieymany tourists
perceive these neighborhoodsiab un and arty t dtlemeavieweswdias®d t o en
mindful of visitingresidential neighborhosdvherepeoplestill live and cautioned other visitors
to be rsponsible and carin@wardresidents. Asouristsalso play a essential role in the
transformation of these places t our i st s 6 r e aréehepwngtoumaoverThowtieyAd vi s o

view and experience these sit€sven that ongoing neighborhood changes in both IMV and
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GCV are continuously leaning toward to focus on meeting the expectations of these tourists, it

shows how touristso r e(pejcenstreatrgte neighbahoads. pl ac e

Chapter 3nvestigatesherelevanceof a fluid and relational understanding of place
attachmentvithin the context of new urban tourism with the case of IMShowedthat the
socioeconomic reconfiguration of IMV hasroplicated peopkplace relationshipand
demonstratethatpeople continuously construct, adapt, and reshape their connextins
attachment$o place, respong to such dynamics during tourisimduced neighborhood
changeSuch findings show thglace @&achment is multidimensional and fluil can beeither
amplified or attenuate during the trajectory of neighborhood changéichis contingent upon

diverse neighborhood events affagttheir quality of lives and conflicting rights.

More specifically, | found thailace attachment is plurals it may not necessarily only
bepremised on rootedngsand may not bexclusively possessed by a particular group or
individuals Also, people can attach to multiple sites simultaneously. Aldmwed that series
of neighborhood events and configurations associated with toovégter in generatinfjuid
place attachment, such esclusion from the neighborhood progastrangement generated by
installed artworks that do not reflect réid¢, negative impacts of overtourism, and the

complexity of proximity to tourism hotsp®t

Chapter 4 identifies a distinctive form of displacement that occuBE. Some
academic research and news articles diagnose &€Xperiencing gentrification due the rent
increasecaused byexcessive commercializationlowever tourisminduced displacemeim
GCV reveals thaseveral distinctive dimensions of-tlming that may be less common in other
kinds of gentrifying neighborhoodse also part afieighborhod change. The findings show that

tourisminduced gentrification has generated limited direct physical displacement of residents
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and business owners, spatially concentrated in areas adjacent to the main tourist thoroughfare.
Also, indirect displacement ithe sense of displacement pressure andaming has a more
wi despread and compl ex presence within the co

proximity to tourist activity.

Significance

In general, his dissertationvarrants the analysf a wide range of scholarship within
human geography, tourism studies, and Asian studies by engaging interdisciplinary theories and
concepts, such dkerepresentation of place, authenticiiyurist gaze, place attachment, and
gentrificationwithin the cantext of South Korean citieslowever, more particularly, it
contributes to several bodies of literature and areas of geographic if€ustytis dissertation
servedo enrich the literature on the geography of platgtourism and to expand research
method by incorporating thgualitativeanalysis of TripAdvisor review$4ore specifically |
demonstratgeography can contribute to the study of tourist experience as a change afplace
well as the relationshi p wsentation gf plece @ondwith unc ov e
series of forces, such as the trajectofryrban development, place marketing, and the role of

media

Second, this dissertation contributes to place attachment literetuvkich thedplaced
componentas receivedelatively little attention Within tourism studiesplace attachment
research is centered on destination management and marketing perspeotaeage tourism
destinations more effectivelgy f i I |l ing the empirical gaps in I
r e |l a tplace at@adhraent with the context of new urban tourisendissertatioshows the

relevance oaccommodating plural expressions of place attachment and fltoditycover
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r esi de n-placé relatienships ihetouristifying neighborhoodBy doing so, it suggests
the great potential of geographers to contribute to broadening our understarylagof

attachmenin various realms of mobility, especially with tourism.

Third, this dissertation research expands the understaotigentrification in generahs
well as gentrification literature in Korea. | have not oehamineda distinctive form otourism
gentrificationby demonstratingmotional and psychosocial displacement, whichréesived
less attention by gentrificatioscholarsin addition,Korean gentrification literature has

neglectedlaldongneasa case study

Finally, this dissertation helps wmnceptualize new urban tourism as an emerging critical
urban and social phenomenon that generates contested outcdingeseaghborhood scale. Also,
it contributes taleepemg urban theories centered on westeemtric views by reconsidering

various geographic concepts within the context of South Korean cities.
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Chapter 2. The Paradox of Reinventing DisadvantagedNeighborhoodsas
New Tourist Destinations: Culture -led Urban Regeneration and theFantasy
of Nostalgia

Introduction

Places are complex entitjeand the understanding of place is complicated by the
emergence of urban tourism that plays a critical role in reconfiguring the spatial, economic,
social, and cultural transformation of the urban fabric across the @etson, 2013; Sequera &

Nofre, 2018) Tourism interacts with place characteristics, amgliitb o t h-shppledaaade

s h a p (Smag & Williams, 2004, p. 186YVhat makes places more compleet he A changi n

patterns of wurban tourismo t ha(Nova&kunimgphbser ved

2009, p. 88)including whats labekedas new urban tourisnthere has been increasing contact

between residents and tourists dugitos i t or s seeking O6typical, 6

spaces of an unfamiliar cifpirksmeier & Helbrecht, 2015; Fuller & Michel, 2014)

Accordingly, many urban neighborho@dthe sites of everyday pridcesd have
increasingly emerged as Ot our i s t-calkdautkestd f

atmosphere. Spaces inhabited by marginalized communities are often deemeaksacndre

often convertedto new urban tourism destinatioise | | evi | Il e i n Pari s,

or d

or t

Lon

Kreuzberg in Berlin, and News.Y\hithkobteo lodAgpagd e m i |

theseplaceshadreputations as areas to avoid and not to,\tmitaytheyare described in visitor

guides and on websgeas mustee destinations in the itinerary of touri@t®vy, 2011)

In the academic study of tourism, whitairism scholars have paid much attentmn
resi dent ssattitpde, rarmd syppoidrdack of supporof tourism(e.g., Allen, Long,

Perdue, & Kis el bac h, 1988, Choi & Murray; l1201io0;
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Duj mo v i [the expedidn@yf tourists have often had a small r¢8ivantola, 2018)Even

when itwasthe object of the research, the focus has usbakyput on atourismmarketing

approach, such as evaluating the relatignbbetween tourist experiersand their satisfaction

with tourism servicegBiswas, Deb, Hasan, & Khandakar, 2020; Dwyer, Chen, & Lee, 2019;
OviedoGarcia, Vega/azquez, Castellaneégerdugo, & OrgazAgiera, 2019)While
understanding residentsd per custipalti onrsi satnsdd t h e
experiences and expectations also constitute pgigde relationships in touristifying new

urban tourist destinationg his indicates the need for a holistic approach tmtgikto account

both residents and o u r perseption® innvestigatingsuch relationshipdNonetheless,

uncovering travel experience as a contributor to place change hasdewtativelylittle

attentionin the literature

Given these gaps in the literature, this paper airsbed light orthe following aspects.
First, it investigatediow tourists experience the places thisjt in order tounderstand the role
of tourism in the social construction of space throughpleeeur i st s6 representat
helpusexplore the relationship between place and tourism and the consequences of place change
generated by this relationship. Place elsteristics can become complicated and stratifiitl
the coexistence afutsiders and localore specificallythe meanings of a place are shaped by

both insiders and outsidefidelson, 2013)

Second, | clainthatunderstanding touristexperienceis also avaluableway to uncover
how touristsod r e fgresbapednithebtoaderforces, Buchpak thectrajectory s
of urban development, place marketing, and the ro#®oflmedia. For instancepmparing

tourist representatioregainsineighborhood changfers toexaminenow and by whom the
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places have been reimagined and reexpeee.This investigation will be useful to unpack and

its implication in comprehending a series of (possible) conflicts triggered by tourism.

Third, touristsodo r epr easedplatboimsuwmas reweivsip | ac e
TripAdvisor, are valuéile in understanding their experience of place. This is a substantial source
that allows us to gain insights that interviews may not provide. While this is a method used
widely in tourism and business marketing literature, geography can and should edoyttiod
to answer a different set of questiodskin et al. (2017, p. 45%rguedthat reviews o online
platforms could serve as a way of examining how the users act a$ potho s umer s or pr o
and fAdiscursive investorso in gentrification.
represent a distinctive form of discourse, and if we hahdie as discursive interactions and not
as fnAr epr es e,nthenweicandears aagnept ldealdfrom themaddition, | claim that

TripAdvisor data also reveal how tourists experience a place and interact with each other.

The emergence of new urbsourist destinations in South Korea, specifically, a number
ofb y Ak ' wpuhiia dbtlvillages) generated all over the courttsips us understanthe
phenomenon. examine two representatiby A k ' w aaseng® Istadiethwa Mural Village
(IMV) in Seoul and Gamcheon Culture Village (GCV) in Busan, South Korea. IMV is
considered as one of the earliegtA k ' w aan@ @0V ss regarded as one of the most
successful modelddost of theby A k ' w aarg an@aktslaldongnewhich refers to urban
hillside shantytownghatareinhabited by impoverished migrants from rural areas or urban poor
build their homes on unoccupied land on slofiéeseb y A k ' w hanesbéeheinvented as
tourist destinationthrought h e g o v emplemeatationéopublic art projects @art ofa

cultureled urban regeneration strategy.
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The initial objectives of the public art projects wereléwelop andmprove the living
environments of the disinvested neighborhogdscommunity participatioKorea Arts
Management Service, 2007a, 20QR)blic art projects were deemed as an innovative way to
revitalize the areas at the beginning beeatmventionally, under developmentalism,
daldongne were the objects of demolition to make room for higge apartment complexes in
South Korea. However, since South Korean urban pshdyed to culturaled urban
regeneratiorio promote local growtfHae, 2018)daldongnesvere reinterpreted by urban

scholarsand elitesn charge of makinglacepolicies

In particular a series of physical features characterisftigaldongnessuch as small
alleys and olestyle houss whichrecall anurban atmosphere before modernist urban planning,
havebeenreappreciateds trigges ofnostalgia and the yearning for the loss of a period and
place.While converting IMV and GC\Mnto tourism sitesvasnot the initial goalthanks tcan
increasing number dburistsseekngt o e x per i e n c¢c mundanawrkdamliéephese c 6 and
siteshavegraduallyemerged asew urban tourist destinations. In other wotatsth public

artworksandthe distinctive featies ofdaldongnehave generated such outcomes

This discrepancy between the initial objectives of the progeudsthe actuadutcomes
has generated controvgrs-or instancefindings fromthe TripAdvisor analysis showed that
manytouristsperceivedaldongnessfifun andarty themeparks, Butsimultaneouslyothers
instruct each other about how to behave responsibly around redgleetognizing the negative
impacts experienced by resideritsthis paper, | investigato w t our i st sdé represe:
these places resonate with new urban tougsmhow these representations make a distinctive

contribution to place construction
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Given that both IMV and GCV are ordinary residential neighbodhso, r esi dent s 6
experienceand perceptionsf neighborhood changeecritical to analyang. However, Iclarify
that laddresgesidents' complex experiersi@ my other two empirical paperschapter three
and chapter fouiThis chapter paygarticular attention to the inherent contradicsiarithin the
projects and how tourists experiertbeseplaces. | drawon governmental documents, media
coverage, andripAdvisor comments concerning botV and GCVto uncover these

processes.

TheGeography oPlace, Tourism, andRepresentation

Different elements shape tourist experiespead there are three main dimensi¢®isaw
& Williams, 2004) The first is related to experience and consumption. For inst&uomestin
(1964)defines tourist experience agf@opular act of consumptior{Shaw& Williams, 2004,
p.134) while in contast,MacCannell (1973argues that tourists are more active actors searching
for anfiauthenti® experienceSecond is the relationship between experiemuivation and
tourist typesFor exampleCohen (1979has categorized individuals into two broad groups
based onwvhat touristavant to experience These groups are Amodern pi
pleasur@® a nd terentteuestsdaek different experienaesich in turn carry various
meaninggShaw & Williams, 2004p.134) The tird is the nexus of experience and behavior.
this perspective, tourist experiences are multifunctionaltladnvolve all the senses, not
merely visual, asuggested by the concept of fihné o0 u r i (Ryan, §0&a 2002b; Urry,
1990)

Whi | e t our isshavebéennedelypseidied m socia sciences disciplines, such

as sociologyWang & Alasuutari, 2017; Wearing & Foley, 2017; Wearing, Stevenson, & Young,
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2009) psychology(Larsen, Doran, & Wolff, 2017; Zatori, Smith, & Puczko, 2QE)dtourism
studies(Mossberg, 2007; RameshXunky, 2020; Uriely, 2005heyhave been understudied
in geographySuvantola, 2018) Tr adi ti onally, geographydés cont
hasadoptedenvironmental, regional, spatial, and evolutionary perspediMishell & Murphy,
1991) Although these aspects often overl8pvantola, 1996, 2018)eographers have
considered such issuesths impact of tourisnonthe natural environmeriButler & Suntikul,
2010) tourism as a means of economic developr(idall, 1994) and tourist area life cycle
modek for understanding the growth and development of tourism destinéBatisr, 1980)
Althoughthe experiencef tourismwasnot the mgr concern ohumanist geographers,
Relph (1976) well-recognized book?lace and Placelessnessan exception(Nelson, 2013)
In this book he views tourism as one of the unauthentic activities in place creation and
experiencesince he perceivarsass communication assultingin a "uniformity of landscapé
which contributes to lesseng the diversity of placeRelph, 1976p.93).Media representatien
of place alongsidestandardized mass tourism formulated by governmentprafessional
designers rather than residents themselaessifiesplacelessnes®R e | ph 6 s fdouristh i ci s m
resonates with the study of tousdt e x p e r i e ndelated thin)authéntichyafstourism
and criticism of its perceived spuriousnéBsorstin, 1992; Brown, 2013; MacCannell, 1973;
Turner & Ash, 1975; Wang, 19990 more recent research, the emphasis has shifted towards
understanding tourism as one kind of a cultural discourse of the (Bstder, 1991; Suvantola,
1996) including theanalysisoft our i st s 6(Ryamp2002k)at i ons
Given that t carefundamentdlly placipased actviesstieere is much
potential for bridging the geography of tourism and the geography of place to understand

t o u rexpertersc®of place(Nelson, 2013)Just as representations of place are an
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extraordinaily important part of tourisntheyalso appf to the experienssof placesFor
instance, a quote from DedMacCannell (197&) slassic bookThe Tourist: A New Theory of
the LeisureClass reveal s the significance of tourists
AUsual l y, t he frhaswithsightoisnotthe gight &selsbut gvithtsane e
representation thereofo (p.2110).

Representation of place describes the ways placenheapsulatednddepictedto an
individual and generatingleas and images about those plabetourism, since laces are often
consi der ed0 atso fbper osdoulcdt, usagahrasediks ims preaa tkeed U Inaggr s u n
and fbeaut todévoke vivil enagedoé grlicularplaceand attract tourist§ hese
i mages and ideas play an i mport anNelsono2018, i n sh
pp. 235236) This has implications fadiscussinghe geography of tourism, as these ideas and
i mages play roles in tourists6 dedaitherfutaoraes t o v
visit (Nelson, 2013)

However, different types of media contribute to ideas about places and the expectations
for tourism experiences in those pladéthat digital media offers cannot be separated from
Aembodi ed practices, from doings, but nor <can
mat e r (Haldirup#& yabsen, 2009, p. 133Yew forms of media increase thé@carious
experience of placesn variousways(Nelson, 2013, p. 242Dne exampl@rovided by Nelson
(2013)is films and travethemed television programs that have become an important
representatioand/or advertisememdol thatattracs visitors. And recently, different types of
social media and webased platforms have started to play a role. Websites, such as TripAdvisor
and Yelp.com, have emerged as representation instruments where visitors can freely make

reviews forthe places and restaurantbey visit Reviews on these websites not only reeig

22



influence the decisiommaking proceséladou & Mavraani, 2015) but more importantly, these
can serve as sites for representing a distinctive form of discourse.

The work ofZukin et al. (2017, p. 45%howshow social media users act as both
Aprosumers or producer so andvidiudingestaurans i ve i nve
reviews on Yelp.com. By analyzing the Yelp reviews of restaurants in predominantly White
gentrifying and Blacigentrifying neighborhoagiin Brooklyn, New York, the authoiscovered
how the revi eweredidd il sascngrusaigwed nreepchleismdinmgg t a | pub
contributelt o fAdraisvueen processeso of gentrification a
indicates, many online databases of consumer reviews have become influential with growing
numbers of users and writeaadhave fecome significant media platforms in their own right
They have also become important mediators betvigieal publics of consumeesnd local
providers of cultural goods and servie€gukin et al., 2017, p. 460)

Takingall these into account, c |l ai m t hat t ediplacescandbb@moree pr e s e
powerful if they areanalyzedn relation tothe structural forces within which personal meanings
develop.In other wordsif we expand the analysisaf t our i st 6s e perience o0
consideringstructual forces that affeqiersonainterpretatios of place it provides a better way

of understanding place change induced by tourism.

The Rise oNewUrban Tourismas a ProminenEorm of Tourism

The spatial character of urban tourism has become complitatextponsea meet the
increasingdemand®f new touristavhoseek eel i ngs of the d6édordinaryo
c i (Gyindore & Pine, 2007)sites thawvereunplanned and nontraditional tourist areas are

deemedasdesirabldocationsfor tourism, leisureandconsumptior(Dirksmeier & Helbrecht,
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2015; Maitland, 2008, 2010; Novy & Huning, 2008heset o ur i s t s hawiega holidayr o m A
throughdoingthe sights or activities toward®coming (Maitland & Newman, 2004, p. 339)
and sucltbehaviorhas stimulated the production @hincreasing number afew urbandaurist

destinations.

The rise of new urban tourism is associated with a series of factors, such as
individualized and differentiated maslef traveling, infusion of everydayness in travel due to
the blurred boundary between travel and everyday life,@ndrt i s tsg$ofautltentie lscal
experience¢Gilmore & Pine, 2007; Haldrup & Larsen, 2009; Huning & Novy, 2006; Larsen,
2008; Maitland, 2013However in order to better understanéw urban tourisprscholarship
needs tengage witlthe broaderframework of urban (re)developmeMa ny ci t i es 0
participation in (re)producing and (re)imaigig tourism and culture has, ironically, trapped them
in ahomogenized built environment aadoss ofdistinctivenessMany scholars have criticized
this type of homogenized contemporary todoigented urban developmeasdiminishing cities'
ability to creae and enhance their uniqguen@&hards & Wilson, 2006)or instance,ritical
urban sociologisBharon Zukims sesses t hese designed urban sp:
within the globalkcompetition force¢Zukin, 1996, 2001, 2012Yukin (1996)assertshat,
although secalled cultural citieglaim their distinctiveness, ireality, these cities (re)produce
similar spaces of consumption in a geographically widespread mdiwesie constructive
considerations present mtamlardizedontempoeamusddn concer n

tourism strategynd associated urban developm@ithads & Wilson, 2006)

The characteristics of peBbrdist tourism consumption are also significant to consider
the homogenization of tourist spacsisice it shows thahe demands of tourists are shifting to

pursue more specialized and individualizeddsShaw & Williams, 2004)As pointed out by
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Novy and Huning (2009, p. 88)lobaly changing patterns of pestn du st r i al ci ti es o
consumption and production transfofthe trajectories and characteristics of inoiky

neighborhoods The shift away from standardized mass tourism towards more subjective and
differentiated tourisexperiences has generated new tourism afeasrdingly, ceating new

shared experiences has become popular, and many tourists exgmloéeyondthe experience of

traditional tourism precinctd-ainstein, 2007)Sincesuch popularityhas also been manifested in
bothestablished tourist cities and less traditional tourist destingBotk, 2015; del Romero

Renau, 2018; Rae, 2018 c hol ars i n tourism studies have st

of tourism in urban righborhoods beyond the beaten pgtiuning & Novy, 2006 p. 2)

TheFantasy ofAuthenticity andNostalgia inTourismMarketing

Authenticity has been one of the key concepts in tourism studies in history, anthropology,
and sociologywhichtheoriz tourism as a social phenomen@ickly-Boyd, 2012) These
efforts can be illustrated by seminal works that identified the roles of alienation, inauthenticity,
and authenticity in tourism motivation and experiefi®eorstin 1992, MacCannelB¥ 3, 1976)
Cohen (199), for exampleexplainshow authenticitymattersinfit our i st sé dsver se n
for recreational, diversionary, experiential, experimental, and existential expedéRimxdy-
Boyd, 2018, p. 734)

However, tourism geographer Jillian RickBoyd contends thatlespite the contribution
of these works, little attention has been paid to geographical concepts, such as space, culture,
time, and mobilityeven if they are related authenticity in tourism destinatioiiRickly-Boyd,
2018) She usedlifferent examplesf how place representatioaad the concept of authenticity

are embedded in tourisamnd marketing of destinationsnging from sowenirs and urban
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(re)developmentHashimoto & Telér, 2007; Knudsen, RickiBoyd, & Vidon, 2016)argung
that Atourism experiences aRiekly-Boyd, 2018jpmi33)ed t o
Building on these arguments from Rick®pyd, | illustrate how authenticity can be
observed from many in place marketing as an urban strategy with two examples: slum tourism
and the trend of seeking nostalgia in urban spaces by integrating the discussions on new urban
tourism in South Korea. Under thejaetory of a uniform approach to recent urban
(re)devel opment worl dwide that is | osing cult
a ut h e nNeverahelesy, paradoxically, this attempt of going beyond the staged authenticity is
still another way of experiencing it. Just as arguefydsen et al. (2016, p. 33yho utilized
Lacanian psychoanalysis, Aauthenticity is a f
touristic motivation and experienceo. This fu
backstage is alwayseyond our grasp as tourists because it is a fa(itdasyCannell, 1976,
1999)
For instanceslum tourismwhich emerged as a controversial form of tourikra to the
i ssues of HApoverty all evi at(Dlor&Jaffe; 20§2epu118)s m, et
has quicklyevolved across the world with the prise ofprovidingauthentic experiences
(Rickly-Boyd, 2018) Dating back to Victorian Englandiusn tourswereperceivedas
0 a d v e ror affluemtpdople to leave thdirs af e, consfppacdeashd et celaxtpel or
underdeveloped urban areasthe US, slum tours are market@ds t our i ng HAet hni c .
neighborhoods(Dirr & Jaffe 2012, p. 114)In addition, the wayf seling such sites makes
visitors feel t Matt ot tenhye 4droec adk@ysany201@awtiinngg t our
Anotherexampleis recent urban place marketing®outh Koreawhichreveals the

evocation of nostalgi@riginally, nostalgia was a medical term used to dessdidiers'
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homesickneswho wereworking in a distant foreign lan@hen, Yeh, & Huan, 2014The term
is now broadened to depict a sentimental longing for something far away, where the referred
distance igboth spatial and tempota|Stephan, Sedikides, & Wildschut, 2012, p. 292)e
temporal distance is not limited to one's own past experiences, but also includes a collective past
such as histy (Leong, Yeh, Hsiao, & Huan, 2013 ostalgia can be divided into two domains:
personal antiistorical(Stern, 1992)While the former indicates a sentimental yearning for the
past that one has experienced, such as a childhood meh®lgtter refers to the romantic
desire for t he dlvisgnemdry.pthiscase mastalgianisivicarioushyd s
experienced through popular media such as film, novel, musitekwvision

Appl yi n ¢1993)tlassifinafios, nostalgia in South Korean place marketing leans
toward the historicakince mstalgiafor the distant pass likely to be the result of a deficiency
in contemporary lif¢Bartoletti, 210). During the rapicgeriod ofurbanization, many
0traditional types©6 o tonsistingofaleyways angl btrong boamdso d s o f
with the community havéeendestroyed in the name of development or beautification. These
vilagesareofte consi der ed 6authenticbdb to many peopl
childhood in such setting$hin, 2015) which the majority of them romanticizeobtalgia is a
sentimental yearninfpr the past that invokes a positive evaluation contrary to the prg&ent
2005) and given that many of this type of urban neighborhoods are gone, it provokes a

romanticized way to viewhe past(Merchant & Rose, 2013)

WhyHaveDaldongneBecomeNostalgicPlaces toGazeUpon?
Dur i ng Ko rapicaudbanizationringtte 1970sdaldongnesverethe

scapegoats for developmentalidfowever redevelopment premised on developmentalism not
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only has received many cigisms from academicbut also has generated many brutal side
effectsfor people, especially marginalized groufisbe displaceduring this period,
industrialization was the higist priority of the developmental state, and industrial policies are
t he stateds accomplishinggconoraiagoas. Sinabeideologyof
developmentalisns premised on public ownership and planning, the governmentheses
policies and itpowers over capital allocation to develop strategic industries and adjust the
economic structure to encounter the changéisaworld economy(Park et al., 2012)The South
Korean economyguided by the developmental state, along with other East Asian economies,
wasacclaimedasa fimiracled in the early 199Qsven by thaVorld Bank (1993)Choi, 2012)
However,since the financial crisis in 199thesecomplimentdurned intocriticisms, as if
fithe failure of the crisigfflicted Korean economy was predestiaédhoi, 2012, p. 87)Since
then the South Koreamgovernmenturned through its major policies for economic restructuring
and spatiateconfiguratiorto neoliberalismThe South Korean central government also
introduced the local sefjovernment systeitinat elects local politicians, such as mayors and
local councilors, by local constituencig$ae, 2018; Park, 2008Fonsidering the fact that
before the establishment of suesystem, local politicians were appointed by the central
government, thiss asignificantchangeThe initiation of the local seljovernment system
would not be possible without economists, public policy scholars, urban plaaners,
geographers. To effectively operate this system, these academics have underscored the
significance of local governments to prioritize the autonomy of local economy and restoring

place identity among loca({slae, 2018)
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Moreover, under the presidency of Kim YouBgnt, helauncredasegyehwar
globalization campaign, steered Korea through the Uruguay Round negotiations and secured its
membership in the OECHaggad, 2015) Underthis campaign, enhancing global
competitiveness was considereduagent task, and place marketing, which these intellectuals
favored emerged aa prominentpolicy. Since cultural assetgere previously neglected by the
centr al government 6s dev e ladvadecortsidelingsl na,c etshbe s e
cultural assetby researching and marketing them to make them more attractive to both locals
andforeignergHae, 2018)

Thereforethe cultureoriented paradigm has become the domifamb of urban policy
since the 200Qsind this indicates the shift from a previous developmental to a post
developmental system in conjunction with the democratizatiealiberalization, and
administrative decentralization of the 1990s. In this path, the govertmassdopted Western
style placemarketing strategiesind put them into practice as cultural revitalization programs to
promote local growtliHae, 2018)Here, place marketing refers to cultdrased urban
development policies and urban branding efforts to enhance the image of place, which is similar
to the ways that were practiced in western cifWard, 2007) During the periodled bythe
6 c ul t y many criticalurbanistsviewedplace marketing positively as they thoughmnight
helprestore a sense of community and pronpiéeebasedcultural identitiegHae, 2018; Park,
2010) Given the developmental urbanization during the 1960s to 1@8@sall of these values
were neglected, the cultuogiented paradigrs perceived as more humane awkn democratic

(Lee, 2006)

3 7" President of South Korea whorged from 1993 to 1998. He was a democratic activist that one of the most
powerful rivals to the authoritarian regimes of Park Chhhag and Cun Debwan.
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Under suclaparadigm,marginalized neighborhoods have been reappreciated
Paradoxically, the long history of marginalization from governmental attention and modernist
urban planning haallowedtheseunderdevelopedeighborhood$o maintain éatures that barely
exist anymoreThis includessmall alleys and oldtyle houseghatserve as an illusion of the
neighborhoodtmosphere of the 197(08uchanenvironment is deemed psoviding retro tastes
of place which create nostalgia for efdshioned spaces that am@nnected in complex,
emotional ways with a yearning for the lost times thatposedlexisted before the subsequent
modernist urban planning and rapid urbanization

Theseneighborhoodsittract visitors who want to experience nostadgid authentic
urban life(Kim, 2015) Daldongnesare one such examplEotably, since the 1990snaesthetic
reinterpretation oflaldongnedy dites and artistdias started to promote their rebranding and
romantici zati on. Examples of these deocriptiyv
(Shin, 2014, p.172fibeaut i ful and warm nei gyhobppasbhood t hat
(Shim, 2004, p. 230) i & hot oaly represent our history but also serve as cultural assets
(Lim, 2006, p. 10)

Also, some contempary novels and televisialiramas portragaldongneswhich
reveals howdaldongnesvere reinterpretedzorinstance, ithenovelChangs Akchone sar
(Kim, 2008) daldongnesare depicted as marginatid placsfilled with disadvantaged groups.
However, due -town cdnstrectioo planyingheresidentsaredisplaced to a place
with aworse living environmentn atelevision drama broadcast in 1@8@ntitled
fi Dldongn®d thedaldongneésdep ct ed as a indwhichpeedlewduldppireaa e 6

live downhill, through upward mobilityinstead of living on the hillside. Whila the 1994

41t implies deteriorated physical structure and unplanned and small alldgklongnaes.

30



dr ama A Mo g thedalliongee suportrayed as fispace of res
has a clear division compared to the otkdervnhill part of the city, the membersadldongne
themselves consider it aspacdsolatedfrom mainstream societyl ee, 2015b, p. 33)This
serie®depidion indicates thathedaldongnds a complicated placgherehope, resentment, and
despair coexist.

However, his reevaluation and romanticizationdzldongnedo not mean that it needs to
remain the way it used to @nce most of them are in urgemtatof physical improvement.
While daldongnegproduce illusionary spaces embodying atmospheres of the 1960s and 70s that
evoke nostalgia for outsiders, such as artists, local businesses, and citizens who live elsewhere in
high-rise apartmentstheirundesirable living environments necessitate eofiaent for the
inhabitants residing there. For instanitereates inconvenience and health hazards for residents
and small living spacesongnarrow streetsandalleyways are vulnerable to fiseippression
and other natural disastdesg., flooding) Such disadvantageshvironmental and living
conditions give rise to the social stigmatization of ldldongnesnd their residents, which are

oftenreferredtoa® he poor nei ghbomdpectivelyd and &6t he poor

Public Art Projectdfma O mi sjuel Bpt' 'Q0 o
Since the 2000 de factoplace marketing strategy was implemented in the name of
cultureled urban regeneration to improdaldongnesOne of the most notabj#ojectsis

ma Ol mi s ul (publzmarogrogdtsiwhich isusedpublic artworksas a tool for improving

5 High-rise apartment complexes represent a unique part of Korean housing culture. Unlike other western countries
where the popular notion of owning a house is a quinte:
in one of the highise apartmenb ui | di ngs i s a | ifelong dream. According
Census, 0 apartments account for about 60% of residence:
(Korean Statistical Information Service, 2016)
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the living environment of these neighborhoads engaginghe community Also referred to as
by Ak' wama Ol ma n (catingipyblic @rt vilgges lprojeclanydaldongnedave
become primary targets for tiraplementation oftheseprojects.Also, by recognizing the
neglected significance of civic engagement and collaboration among stakeholders in urban
planning during the era of developmentalist urbanizgt®ao, 2019)these projects were

believed to bring broadeocial, economicand environmental outcomes.

Also, theseprojecs came to resonate with the popularity loé tEuropean trenak that
time of usingcultural policy tojustify public expenditure in the arts on the grounds of the
advantageg¢e.g.,economic, social, related to urban regeneration, employriathpring to the
nation(Belfiore, 2002) In time, these reinventathldongnesvereno longer viewedas i t i e s 6
black sheepand insteadpecamanodern culturahistorical assets that retaihthe features of
the urban neighborhosdtbefore the citiesvereoccupied by the current forms of higise
apartmentswhich need to be preserved. These changeésaldongnegave rise to linguistic
developments, including some phraseexmonly used ivariousnews articlessuch as
Abeaut i f uldagongnewithnthe enplengectation of public astwhich have become
buzzword for describing this type of cultwied, urban regeneration in disadvantaged
neighborhoodsTherefore, to some extenhjs resonates witBen and Silverman (2014, p. 5)
argumenthatfiplacemaking in the city is always a process fraught with ideological, economic,

and symbolic conflicts
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Ihwa Mural Village(IMV) and Gamcheon Culture Village (GCV)

Although bothlhwa Mural Village (IMV) and Gamcheon Culture Village (GCWave
becomewelk n own 06 p u b k, itheir sabstandaxdiliving @midioriseave notthanged
significantly. IMV and GCV arelocated in Seoul and Busaespectively While the size of the
neighborhoodis also different, similar projects were implemented in both neighborhbotie
case of IMV, it was transformddyt he Mi ni stry of Cul ture, Sport,
public art projectArt in City. The project implemented in Ihw2ong is calledNaksan Public
Art Project whichis known as the most representative proje@rbin City. GCV was
transformed with the grant daeul Misul Projec{Town Art Project) from MGT. Maeul Misul
Projectis a follow-up public art projecto Art in Cityinitiated by MCST. The goal othe Maeul
Misul Projectwassimilar to that ofArt in City, which aimed to create jobs for local artists and

generate art scenes for residents whelheskedaccess to therfMaeulmisul Project, 2019)

Research Methad
Thisresearchamst®mx ami ne t he r ol e @dofpldcoimthei st sbé6 r epr
(re)construction oflaldongnesl| shedlight on how tourist experience placand howthey
recognize or run counter to whatcemakersenvisonedin Ilhwa Mural Village (IMV) and
Seoul and Gamcheon Culture Village (GCV) in B

these neighborhoodsdtaw upona qualitative analysis of Trip Advisor reviews for both sites.

51 have providednore detailed information about both IMV and GCV, respectively, in Chapter 3 and Chapter 4.
" Art in Cityis the first project that initiated from 2006 to 2007, and Maeul Misul Project is the one operated from
2009 to 201ZArts Council Korea, 2019)he selection criteria for the awarding of grants wecal need

creativity, public participation feasibility, andsustainability
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Thelnternet has playedn increasinglymportant role in tourism. Many tourists share
their ideas on different issues and feedback to-geeerated content (e.g., online reviews) on
travel welsites(Ayeh, Au, & Law, 2013)Given that usegenerated content influences
Cc U st o meiopmmdking gracessgKladou & Mavragani, 2015using and analyzing the
online reviews from global plaifms, such as TripAdvisor and Yelp.comsbacome a popular
methodfor scholars in tourism marketing and manageni@itonnor, 2010)Increasing
evidence reveals the importanof online seardsin influencing travel behaviorsréguent
travelers are known to rely onisttontent when they plan their trips since they consider peer

reviews to be ampssentiabource(Gretzel, 2017; Wang, Yu, & Fesenmaier, 2002)

In much burism and business marketing literature, themes are centered on examining
tourist satisfaction and dissatisfactigositive and negative experienaasshopping and hotel,
thesearch of patterns among travelers' hotel ratings that affect hotel selemntidfastors
influencing travel consumers' satisfaction and loy@gnerjee & Chua, 2016; Limberger, Dos
Anjos, de Souza Meira, & dos Anjos, 2018pme literature alsmvestigaeshowt our i st s 6
assessments shape destination irmagdopinions presented on social me(iae, for example,

Ayeh et al., 2013; Filieri, Alguezaui, & McLeay, 2015; Taecharungroj & Mathayomchan,.2019)

Commentary gleaned from travel review sife.g., TripAdvisor) provides auseful
resource forlluminating the procegsbetweerpeople and placg&mith, 2018)Also, | found
that adopting online reviews as data allows researchers to gain insights that we might not acquire
through other qualitative methods, such as intersi®wnetheless, such data is underutilized in
geography. Perhaps this is associated wighfact thasuch informations mostlyused for
evaluating satisfaction on tourism activities, which is deemée ia the scope of business

marketing. Howeveras demonstrated liie work ofZukin et al. (2017, p. 462¥ata from
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Yelp.comcanalso beused to analyze gentrificationh& authorsliscoverechow t he r evi e we
language represeadii d irssciuve r ed| i ni n gréalmandcontribwel tda gfittaaslt ep u
driven processeso of gTausldaimfthatgeagraphgeseamimh d r aci a
should adpt this method used widely in tourism and business marketing literature, bdem or

to ask a different set of questions.

In this research, | use tourists' comments on TripAd¥jisioe largest travel community
on the web, among some other examples, such as TravBuddy, Travellerspoint, and
PassportstamfMiguéns, Baggio, & Costa, 20Q8)ripAdvisor is a website based on the idea
that travelers rely on other travelersodo revie
helped intheir decisionsl analyzed 216 reviews of Ihwa Mural Village (as of 3/4/2018) and
1,941 reviewsf Gamcheon Culture Village (as 815/2018 with the aid of the NVIVO
gualitative data analysis softwgreogram. Amondhedata, respectively, internationtalr av el er s 6
reviews represenipproximately 75% for IMV and 80% for GEWore than half of these
international travelers are from Asian countries, including Japan, China, Vietham, and
Indonesi@ which correspond to the tapnked outbound travels in Sobrea in tourism

statistics | also found many traveis werefrom EnglishspeakingcountriesWhile | donothave

8 TripAdvisor allows users to rate each tourist attractioone of five categorie® write a review to share their

personal experiences with otherusérEx c el | ent 6 ( f i vfeo usrt asrtsa)r,s )i,V efirAyv egroaogdedd (
APooro (two st ar s).Onharegtteréddigers can subndt devidwe of & sites hubanypne can read

the reviews without logging irReviews are primarily textased with an option to add a photo. Taegiew size is

unlimited, but it should be more than 100 charact@rse the review is submitted, TripAdvisor moderates it using

its online checking system for lack of bias, fardfifiendliness, and recencilost reviews are posted online within

24 to 48hours, but some reviews may be rejected, if they include inappropriate content (e.g., ustaofilyon

friendly language and personal assaults). Therefore, not all submitted reviews are publicly available. A review stays
online permanently unless the laat removes i{TripAdvisor, 2019)

9l clarify thatl gained hi s i nf ormation from TripAdvisords function
is not the exact information to show the nationality of the commentor, | found it psefuime this information.

For instance, the commentor reviewed about IM\{ treir specified location is Malaysia with Malaysian.
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detailed demographic data for théssvelers all users may bpresumed to badults because

users need to be 18 years old or older toTusei p A d serviseq TrigAslvisor, 2019)

One thing to notés the different numbers of reviews between IMV and GCV. | assume
that the different reputations of IMV and GCV as tourist attracti@avecaused these
differences. For example, while IMV is not listed as aramked tourist destination of Seoul,
GCV hasbeen ranked as one of the top five tourist destinations of Busan sincéB23an
Tourism Organization, 2018)carried out a textal analysis of Trigj\dvisor comments, which
helped me to sort different discursive themes. More specifically, | read thesattokeviews
from both neighborhood® capture subtleties and subtextseir representatiaincluding but
not limited to the description of the physical landscape, variety and quality of tenaested
business entities (e.g., café, souvenir shops, street food shopsndtihg discussion of

touri st sdé rnoarmgimrasgatidl neighborlyoods. n

With the support of the qualitative data analysis software NVIVO, | have sorted out a set
of descriptive codes. This process has enabled mdentify mainthemeghatemerged as
prominent in the datghysical landsape the role of social media influenced their visits,
tourismrelated business entities (e.g., café, souvenir shops, street food shops, etc.), and
di scus s i oresponkibilitess inr itotusd ng i n residenti al nei g

interaction wih each other).

Despite TripAdvisor data proviialg avaluable source to understand different ideas about
place, mmdeniably the data is not without problems despite the appearance of open participation
and transparency. For instance, reviews are published under pseudonyms, reviews are neither
unbiased nor independent, and questions of selection argbkadfion remain unrekred(Luca

& Zervas, 2016)However, &the same time, ilve treat reviews as interactions among tourists,
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becomes lessignificantwhetherthey are biased or even whether theyiadependentThis is
because the reviewspresent a distinctive form of discourse, and if we handle them as

discursive interactions and not@spresentative samplesve can learn a great deal from them.

Super 0601 nst ag PacaetaitabledadPhdrograptyeandVaivdeing

PhysicalLa n d s ¢ Beauwtiful Arly, Colorful, Cute, Cool, Unique,and Fde i gh bor hoodo
Tourists felt that a series of public artworks installed on theswatl sculptures placed

in the neighborhoods are what dedhese neighborhoods "beautiful, arty, colorful, cute, cool,

uni que, and fun. o0 Cont rwhohaveappceciaed timecultsiral Bnol | ar s a

historical aspestof thedaldongneas an upan cultural and historicabssetwhich helped shift

theapproach to preservirthese neighborhoggtourist®experiences of the neighborhoadsre

more centered on the installed artworks.

According to tourist comments, the physical features of tighherhoods tenetinot to
beat the center ofvhat theycame taappreciate. Instead, they tentto visit the neighborhoods
to Aiwander and take selfi@sThedifferent artworksmadetouristsperceivethese neighborhoods
asi s u ipstagramabl@ terms of taking picturesot onlyof scenery but alsof themselves.
For instance, many commentsdesedb hes e nei ghborhoods as fda ver
coul d take dozen s Theréford, tousigtsavhoplarstd visiathedareas showddo
Aget ready to somafpmdlod ss wrfe ptictawocmes éhere with
you, andi mu st b rsitni.godegeby seard@mg IMV and GCVonInstagramthere are
approximately 63K postwith thehashtag of Inwa Mural Villagenal 455K for the Gamcheon

Culture Village (including the search in both Korean and English; as of September 26, 2019).
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While the themgassociated withyblic artworks and sculptures are the most frequent
onesthat appearetht o ur i st s,@nothewenyrirequénstopic dealt with the
neighborhoods' hilly naturevith most touriscommenters casting that feature as challenging but
appealinglt seems that to tourists, as exemplifiedbp e r e a d, ydsuch an ervitonnmarit
serves as making both st f un pl aceo: although it is chall
it is something that provides a unique experience, which is worth it. For instance, many of the
guotes,suchabe prepa,yiemake ssdriembt o we @rn tc aviafud rdt kel
better idea not bringing yourkid®di t 6s such a c¢climb, but totally
frequenly as mentioning the picturesque feature of the neighborhdsdsese quotes reveal,
they have recognizetiatmobility within the reighborhood is not as easy as in the usual
residential areas due to the steep slopes and stairs. For instance, a quote from IMV shows that
Astreets and l,andscarese wseysomerow those stre

stepsof moststaiscs es i s. not eveno

Perhapstoone i me and transient visitorAthough hi s #Ac
these comments did not directly mention the obsolete neighborhood infrastructure, ironically,
theyserveal as collateral evidence of the hardshipttmost residenexperiencen their daily
lives From my participant observation and several interviews with residents, | have ldeined
this difficulty of mobility within the neighborhood makes them feel most incorerared
Therefore, theynopedthat the government coulthprovethe condition of such stairs and other
neighborhood infrastructure. However, this everyday hardship of residents, from tourists'
viewpoints, provideani e x c | usi ve exper iingtheirstlled anwoekslitld t i on

neighborhoods thahadelMV and GCVafiif un .pl aceo
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The Role of Media and Social Media

Many of the TripAdvisor commentdso showedhat IMV and GCV are sites where
different films, dramas, and television shows were filmed. This resonates with the literature on
tourism representation that mediantributes to the ideas about placasd the expectations for
tourism experiences in thoptacegNelson, 2013; Suvantola, 2018he following are quotes
regarding IMV:AOne of its strong characterigtibesides beautiful murais the staircaseThis
staircaseas usually useih Korean dramsfilming the protagonist holding hidrunk girlfriendo
a n dvalkitill the top, you will come across a lane and shop (lfaraimade leatheshop) where
the dramd_ovely Girlwas filmed. These two commenters mentioned that visiting spots that
were the backdrops for films was one of the primary reasons they came to IMV. Similar quotes
were found for GCV as we lGancheos Cultured/illabgead beea wi n g
the most publicized after a lodalevisionprogram filmed in this village was shown in South

Korega 1 ¢ ame hdaftheKorean vasiatysiRunning Mat®was f i | med her e

These comments resonate with the literature clainhag dthoughseverafactors have
facilitated this new form of tourism practidhe mediahasalso played an incregly importart
role in structuring the tastes and fashiontoafism consumptioflwashita, 2003; Tamajon &
Valiente, 2017; Zukin et al., 200Buch exampleshowriia growing fluidity between travel,
leisure and migratiorg disruptionm t he concept s aColombh&Now,6 and 0a

20164, p.7)increased leisure timenore exceptional ability to travel with the availability of low

10 An agenre of variety shows in an urban environment. The MCs and guests were to complete missions at a
landmark to win the race.The show has since shifted to a more familiar-ealii#yy show concept focused on
games.The show has become popular in othés padAsia, and has gained online popularity among Hallyu fans,
having been fansubbed into various languages (Wikipedia).
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cost carriers, and changes in consumption patteathave promoted urban tourig@dudd &

Fainstein, 1999; Poon, 1989)

Applying thisshift in perspective and factors to reimagirgeddongns, the media and
social media played a significant role in reimaging, romanticizing, and broadchsmtp the
public more broadlyDaldongnesave been the background of restyle television drama, film,
and even entertainment shotWW<ontrary to peviously mentionedelevisiondramas
fiDaldongn® and A Mo owheredildosgeesre portrayed either as a space of hope or
space of resemtentand despajiin more recent retretyle dramastheyare represented as one of
the few places remaining in urbanfatdi ngs th
lifestyles of ordinary peopleAlso, it is shown as a unique and unusual place for couples to have
a romantic date (Figure 2). Reflexg these depictions, many tourists tend to visit the spots that
were featured in dramas, taking pictures in front of those sites, and posting to their Instagram or

Facebook with a series of hashtags such as #picturesque, #good dating spot

11 Some entertainment shows, suchia®ays & 1 Night atelevisionshow depicts a road trip to the most hidden
and beautiful spotsiithe corners of Koreayas shot n | MV . A Raarvarietynsgow M amurban
environment that the MCs and guests were to complete missions at a landmark to win theséitedin GCV.
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The fSielcmef | y?, Gr Drama fABoyfrie

Fire2 Ordinary local Iifan nticizatiomfdaldongnerepresented in films and dramas

Source: Naver Images

TourismrelatedBusines€En t i t i e sFunPfac toExperience! Pleaséry by allMeans
GoandVi si t! o

Tourists expressed theirfeelsgf Af unodo by taking pictures,
artworks, and visitinghen e i g h b o r h o-eldtsd@menigs such es souvenir shops,
cafés, streetfood shopsyd cr aft shops. To many of them, th
great spot to stop, get a coffee or a snack a
are plenty of cafes and f ood her Eheseamenitiesi t 6 s r

servalasafi f un e xprelmadet meen feasily spend .all day wat

Also, some of the locadwned restaurants/shops proxddeem an opportunity to
communicate with theresident A We went to a smal | ameddsrlyaur ant ,
couple. Shevas very friendly ands in herlate 60s, all of the prices of dishes are very

economical, the local food she mamdasvery delicious, and the servingasso bigi a must try

12The fil mGeSkgodeit syabout &petial Foicasagknt WMo retetves Brders éoaleploy
to South Korea as a spy, and many ofdtenes took place in a poor neighborhood in Seoul.
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her foods whe nTowo uexitrisrmesinterattingaith eesidentsperhaps,
meet with new urban touristsé6é desire to exper
a city (Gilmore & Pine, 2007; Novy & Huning, 20099nd thus, making these sites attractive to

them.

Furthermore, one of the unique shops in both neighborhoadstismerental shops,
including old uniforms and Hanbok (Korean traditional clothiigure 3.1 n t our i st sé op
rening these uniforms and wanderingpand the neighborhoods proviithem with a
Atraditi ompljngd wete | ti Meayionhatfihbyashave sesnifrenstiie oddevision
drama or moviesAlso, wearing such uniformsades u c h s i t @ne coulchalsqrent : i
public school uniforms to relive their youtiombining ublic places with private residences, it
felt as though we were in a local Korean suburb and yet a theme park, sometimes an art gallery
Thus, this activity i s DBrdasgedinlgpirojediurgfarmssilike nded b
theold photos Youwill have a memorable experienbg doing this. It gives you mostalgic

feeling!o

Ihwa Mural Village Gamcheon Culture Village

-
{
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Figure 3 Uniform rental services

Note: All photographs are taken by the author undéssrwise specified.

However, it is critical to note that t
pl ace to expeisconaeactore © o mev e al d esvthishleadstoper i e

guestioning what their nbm,utindicatestthe cotplexx per i

he r

nce

ence

relationship between tourists and residents.

connections from street food restaurants and alleyvizaytsmore of the experiences that people
write about are decidedly detachfrom the reality ofife in these neighborhooda series of
di scur si ve ex pndimbng o msostalgicicastumeade cdnfrary to the

hardship residents experieninghese neighborhoods.

Also, it isessentiato identify why they perceive such costumegiase mor ab | e 0

i u n i wmostagiegiven thatfirst, many tourists areged betweerthe 20s to 30% . Theydo not

13 As | mentioned in the research method section, though | cannot acquire this information through TripAdvisor
daf, | have learned from the fieldwork that the majority of the tourists are of a younger generation.
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have direct experienagearing the kind of uniformsornduringt hei r par ent sé scho
1970s to 1980sBecondthey are international travelemho wouldnot have such knowledge.

Therefore, their representations are historical nostadgialassified bgtern (1992jhatis a
romantic desire for the di $nstenddfdirpchesperietceey ond o

nostalgia isshapedhrough popular media such as film, n@y@husic, andelevision

This nostalgia could also resonate with theerect fir et r oo trend i n mar
period of anxiety connected with the economic recession, political crisis, national conflict, but
also personal insecurity and social pressure, consumers search for something that delivers
additional value connectedtiv a feeling of security and calinGr hbosz & .Poi ntet,
Regardingourism indaldongns, perhaps it is lost space and time ikato lorger
recoverabld and maybeuch aime neverexisted Thus,it may bedeenedto bemoreamicable

compared to the currenbmplicatedurban environment

Responsibility aJourists: PleaseBe Quietand To Be Responsible an@aring Toward
Residents

This quintessential pahighlights the value of using online data to understand how it
contribut es t os Soneetouristare andre that hoth iMY artd GGVhare also
residentialreasand eal i zed t hat resi deért ddnplaicued odrye tloit
visits. This awareness can be revealed by a s
guiet when you visit hefe here is also a residential area where people still live! | saw many

residents were displeased with noisebo

More specifically, with the case of | MV, t

start to repaint the murals. The number of tounsi&es this location very crowded and nojgy
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ATher e ar e g hele$o pleasesreneraberttoskeep tstsrietiquette, trpotto be

loud, B Don't expect too much, it is notmperst gmted

thing to note is this is a local neighborhood. It is a residential area. So walk quietly and do not

make noise or litterthearea 't i s a public pl aWwehthesaseof espect

GCV, tourists mentioned: MfABecautwtespadomtiseir vi | | ag
property D Be sure not t o meale bcalk ftayigghheradolihseerse aasr et hsd ¢

here and there to remind people not .to make a

Both neighborhoods have signs thatve as avarningto remindtourists thathesites
are residential neighborhoodsadqure4) . As revealed by ¢t olavei st sd c ¢
perhapsuccessfully reminded them and wartieeinthatthese are residential areas. This recaps
the fact that tourism is garticularlyvisual phenomeno(Nelson, 2013and indicates the power
of representationmt our i st sdé6 perception of place. I n the
as triggergo illustratethat residents stilive in the neighborhoods amémindtouristsof their

responsibility in destinations where tourists and residents coexist.

Ihwa Mural Village Gamcheon Culture Village

Z290) 442 ool

Please Be Qujet,
D People Live Here.

a residential area

ase talk quietly
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Figure 4 Warning signgor tourists

These interactions show thaturists are not only exchanging information about a place
but also regulatingt her sd &6t ouri st gaze6 and practices b
observed during the trip, such as a series of problems associated with tourism that triggers
nei ghborhood conf | i ct sallsfofothers$ouriéts te expetieathe on 6 o f

place in a way that respects these lives.
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Discussions and Conclusion
In this chapter, | have examinadw and why IMV and GCV, twdaldongneshave
beenreconstructed into tourist destinations with the implementation of public art projeatse
shownthat thetrajectory of neighborhood changetbéseneighborhoods isomplicatedly
intertwinedwith the South Korean urban development pathtaedesires ohew urbartourists.
| found that the transformations of the neighborhood res@atradictions: while thaitial
objectvesot he government déds public art projects wer
and living environment aflaldongns, the actual outcomghows that these sites were
romanticize,per cei ved ay tah dirhandip samnpdéraritnst sogyr amabl e

tourists.

This papercontributego the enrichment ofliterature on the geography of place, tourism,
and representaticand expansiresearch methadby incorporating thgualitativeanalysis of
TripAdvisor reviewsMore specifically]| demonstrat¢ghatgeography can contribute to the study
of tourist experience as a change of plasewell as the relationship with place by uncovering
touristsdé r epr es e nasai¢esiofdoncespstich asithe ragectoryaahdaimban wi t h
development, place marketing, and the role of mddidully understandiow theneighborhood
changedria tourism,examininginteractiors amongtourists is also essentidh this sense,
TripAdvisor commergserve asvaluablesource to understand a particular way of acquiring the
public lensthroughpublic expressionMore specifically;TripAdvisor comments reveal
complexity inhow tourists understand placandhow they represent theielationship with

residents of these places.

As demonstrated in this papér,0 u r onlisdingeactiosaren ot mer el y. about

By sharing their experience and findings, tlaetvely interact with each other and regulate
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06gazed t o DbbietonrstsTdese repsepentatisnentributeto the transformation of
these places, and an important part of what constitutes new urban tourist destinations now are
touristresident interaction&iven that an essential part of what constitutes thesestou
destinationss touristresident interactions, tHadings fromTripAdvisor commentprovidea
comprehensivseries of conflicts triggered by tourissndinform areassessment tdurist

resident interactions.

The findings indicate that the public art projects have served as an ephemeral
beautification to be gazed upon by tourittedert he beni gn mask of O6nei gh
improvement the projects claimed to be decent projects that inddcldtureled, 6
Gevitdizationpandacommunity involvement/participati@componentsMedia and social
media illustrations of these neighborhoods amplify the illusion of these neighborfibadghe
findings arendicative of thdfact thatthe state has followd market impeatives In other word,
thest ateds unwillingness to spend money on thes

expectation that state. funds will |l ead to oOde

In this case, tourism serves to meet these expectationstiidsouristdrepresentation
of IMV and GCVreveas that tourisminduced neighborhood change in these neighborhioasls
been continuously centered on meeting the exp
representations of place matter in (re)construdtiegneighborhoods. Such fagiides us to
think abouthow residentédaily lives are altered and impacted by tourism, and what led to the

neighborhood changés the focus ofChapter 3 and Chapter 4.
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Chapter 3. Plural and Fluid Place Attachment amid Tounsm-induced
Neighborhood Changein Ihwa Mural Village

Introduction

Contested outcomes of urban tourism are by no means new. As shown by much previous
research, despite some positive effects, urban tourism brings a series of negative impacts of the
touristeconomy on neighborhoods, such as the proliferation of-&rontrental and
overcrowding(Colomb & Novy, 2016; Goodwin, 2017; Lew et al., 2008pwever, what
intensifies thigdiscontenwith urban tourism is the emergence of new urban tourism as a
prominent form(Fuller & Michel, 2014) New urban tourism is characterized by increasing
contacts between residents and touristhe visited city's everyday spaces dué®
di versificati on offypicalconundans éxgedencgslaidland, 28013% o0 s e ek

Maitland & Newman, 2014)

Tomeett o u rfiasuttshbe nt i ¢ e x p e r dneancasedhitiadlyxpaenedtoa t i on s
marketed for tourists such as ordinary neighborho@dkavebeenconverted into new urban
tourism destinationfDirksmeier & Helbrecht, 2015; Maitland & Newman, 2018)e emerging
number of new urban tourism destioas produces contentious impacts on both residents and
neighborhoods more than ever by altering residents’ social and cultural assearadion
changing material landscapes of neighborh@@@sneron, 2003; Jones & &nws, 2012)
Significant changes in places brought by the intrusion of tourism into everyday practices and
their controversial effects on residents uuglean scholars teeconsidethe placepeople

relationshipsanddelve into the complex meaning of péa

Recent theoretical considerati gwhichis pl ace

premised on the assemblage thinking of place that cuts across the binary between place as
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routes/roots or open/closed, provides a relevant lens to explore t@nisits impact on

everyday urban spa¢€resswell, 2004, 2011; Deleuze & Guattari, 19Bi’‘Masso et al., 2019;
Edensor, Kalandides, & Kothari, 2020; Massey, 2010, 20/&hin the context of new urban
tourism, the plac@eople relationships are associated with the increased global mobility that has
intensified the circulation of people and goods that reconfigures whatigsswell (2011, p.

551)has labelleda s fnmieomgo aphi es of everyday | ifeo.

Neighborhoods undergoing rapid and intense change beneath banners of new urban
tourism are continuously reconstructed through their relationships with multiple constituents,
such as theocioeconomiceconfiguratio of urban communitiegenerated by diverse mobility
forms. Since individuals constantly adapt their strategies to (re)establish or retain a sense of self

continuity in a new settleme(iDevineWright, 2020) it necessitates flexible and plural ways to

grasp the subjective experiences of place and implications of teunkroed changes féocal

communities.

A distinct tourisminduced neighborhood change in a disadvantaged neighborhood in
South Korea serves as a proper case to deepen the fluid and relational understanding of place
attachmentlhwa Mural Village (IMV), adaldongndocated orillsides with substandard
housing conditions, has become O-fuodadrpubfictait f i ed 6
project as gart of cultureled urban regeneration. Murals and sculptures were installed on walls,
houses, and staircases in pulj@ces. The project has induced a towadsiven socioeconomic
reconfiguration of IMV with the rapid influx of tourists and newcomers, and has engendered

controversial outcomes to the neighborhatd has complicated peogiace relationships.

Thus, ths research unfolds how theighborhood's transformatiamto tourist
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destinations has affected the local communities and how their place attachment has continually
unfolded over timeTo answer this question, | ugealitative methods, such as sestrucured
interviews, focus group interviews, and field observation, to understand subjective and
multidimensional perspectives on place ahdly residents' perceptions and experiences of
neighborhood change. | found that the different narratives and experiehpeoplelace
relationshig displayed in IMV reveal the dynamics of place attachment: plottal and

fluctuating that demanfibr interpretingthe concept wittplurality andfluidity.

RevisitingPlace AttachmentThe Nexus of Fixities, Flows, andukdity

Research ofRe s i d RercépsobsToward Tourism

Residentsdo attitudes toward tourism have s
different variablegNepal, 2008) These factors include soeilemographic characteristics, socio
political positionings in society, the types dondms of tourism, the levels of contact with
tourists, the economic benefits derived from the industry, personal economic reliance on tourism,
proximity to tourism hotspots, and length of residef@aen & Chen, 2010; Gursoy &
Rutherford,2004) I n general, though factors that affe
tourism development are similar, each destination has a set of distinctive conditions that are
critical to increasingredie nt s6 support f ¢Sirakaya Teye, &SJonmdz vel op m
2002) Therefore, much academic literature suggesteae d t o under stand resi
within different political and soctgultural contextgKayat, Sharif, & Karnchanan, 2013; Nepal,

2008)
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There is also an extensivedy of literature exploring tourist and host relationslps
viewing their relationship as a prominent source of potential conflRadibinson & Boniface,
1999; Sharpley, 1994¥ptudies in this veitend to examine whether tourism can lead to equitable
(or beneficial) relationships between thdsmderstanding the relationships between tourists and
locals as well as between different stakeholders is essghitralvski, Uysal, & Williams1997;
Nunkoo & Ramkissoon, 2016; Tosun, 2008pnetheless, e si dent s6 percepti ons
within ordinary residential neighborhoods also requires attention to uncover on the ground

relationships between varied residents, such atirakets and newcomers.

Incommunityst udi es, the common t heme otfheresonf |l i c-
versus comderesdebaie and t he subst ant areddferadanonge s cr eat i
communities because of their unique histories and locat®pain, 1993, p. 157Puring the
process of tourisAmduced neighborhood change, conflicts are highly likely to arise in the wake
of newcomers' rapid immigratiomith the competingniterests within a communi{@rown-

Saracino, 200; Spain, 1993)Thus, newlye st abl i shed resi dentsd exper

sense of belonging in the process of neighborhood change need also to be understood.

Theoretically, several conceptual models and theories, such as the Tourism Area Life
Cycl e, l rridex, and Soci al Representation The
perceptions toward tourism and its impg@isinkoo, Smith, & Ramkissoon, 201¥)ne of the
most widely utilized frameworks is Social Exchange Theory (SEP) 1992; Nunkoo &
Gursoy, 2012; Nunkoo & Ramkissoon, 2012; Perdue, Long, & Allen, 188 conceptualizes
human interaction as the exchangsadial and material resources between actors, including
both tangible and intangible rewards and resouieeserson, 1976; Homans, 196Applied to

a tourism context, SET suggests that social life can be treated as amgexohhoth tangible
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and intangible rewards and resources between gé&torsrson, 1976; Homans, 196Actors
judge these impacts before they engage in an exchange process, and they enter the exchange if
they decide that theesulting/perceived benefits are of value and outweigh the @gst4992;

Nunkoo, 2016)

Although SET has proven useful in numerous studies examining perceptions of tourism,
it has also drawn a sharp critique. It is challenged for simplifying the complex dtied mu
dimensional nature of tourisiost interactiorfMaruyama, Woosnam, & Boley, 2017)

Encounters between tousstnd members of the host community vary according to context,

roles, and expectations. Many researchers, who presume that social interactions are built upon
the exchange of both tangible and intangible activity, argue thatsoitizal determinants (e.g
social capital and community attachment) also have strong impacts on residents who do not
enjoy the direct economic benefits of touri€larowski et al., 1997; Sirakaya et al., 2002; Wang

& Pfister, 2008) Even when the practice of exchange engaged by residents is regarded as pure
economic activity, the neaconomic value domain or benefits in the exchange process cannot be

neglectedWang & Pfister, 2008)

Combining SET with other holistic theoriesimportantto capture the complexities
influencing resident attitudes toward touri§Boley, McGehee, Perdue, & Long, 2014)
Accordingly, in much recent reseda, researchers have incorporated-eoanomic and socio
cultural domains into their studié@§laruyama et al., 2017This incudes social capitgPark,
Nunkoo, & Yoon, 2015)intergroup relationfWard & Berno, 2011)power and trugtNunkoo
& Ramkissoon, 2012 community attachmer€Chen & Chen, 2010empowerment of residents
(Boley et al., 2014; Maruyama et &017) emotional solidaritfWoosnam, 2012and residents'

participationin tourism developmer{McGehee & Meares, 1998)
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What is Place Attachment?
Pl ace attachment is the most -seaiechemwmtiohay used
connection people have with a pla¢gé&mith & Cartlidge, 2011, p. 540l is known as a worthy
of systematic analysis to interpret residents
and commual identities based on networks of extended family relationg@ps& Ryan, 2008;
Low & Altman, 1992; Manzo & DevindVright, 2013a) However, as the different usage of
various placeelated terms revedsplace identity, sense of place, topophit@gtedness, and
insidenesd place attachmens alsoa complex and multifaceted concept. To such a multifaceted
di mension, some scholars claim as an fAoverarc

placed (Von Wirth, GrétRegamey, Moser, & Stauffacher, 2016, p..68)

In general, place attachment is conceived as a positive sense of personal or social identity
(Manzo, 2005)and it has been considered to be substantially affected by factors such as
residency characteristicimcluding place of birth and length of residence, affect, cognition, and
behavior(Lewicka, 2011; Scannell & Gifford, 2010; Smith, 2018; Song & Soopramanien,.2019)
For instance, individuals witrobust place attachments have greater life satisfaction, stronger ties
with neighbors, a greater interest in family history, and greater trust in @tleevicka, 2011)

Also, people with a strong attanlent to place tend to have an increased sense of belonging and
selfesteemDevineWright, 2020; Scannell & Gifford, 2010Accordingly, the impact of
change has been seen negatively and conceiving as a disruption to place att@iowant

Perkins, 1992)or even a threat to place identffyevineWright & Howes, 201Q)

Methodologicallywhile much of theplace attachment research has been led by a
guantitative approadm measure the different dimensional aspéaeineWright, 2020)

gualitative methodwere also usenh order to examine thelationship between thibeoretical
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conceptualizations of pl adkwyenetd., 2019, dewickads ever
2011) For instance, qualitative researchers have irseépth interviews$o understantéow

groups of people bond with a particular place and investigatelane meanings associated with

diverse placefDevineWright, 2020; Scannell & Gifford, 2010Beographers have been leading

this domain. Humanistic geographers have examinedpeople develop an attachment taqad

through shared symbolic meanings among members of the group, and cultural and historical
geographers have focused on socially constructed spaces and seek to comprehend how they give

meaning to the lives of people who live théenith, 2018)

Place Attachment: Navigating FixitieBlows, and Fluidity

With the emergence of fAthe mobilities turn
early 2000s, scholars have challengedt aken f or granted O0sedentari
placeasibounded, cl| a®&dehsoratal, 2020, @ &hd thesnegiedtionon the
varied and compl ex (@resswell 8006; Pi Masgoleteald, 201IShbller] i t y
2006; Urry, 20@0). Instead, researchers have claimed to view place as progressive that constructs
a place a unique, vibrant, conflicting, changing, multiple and open to globalized mobile world

(Edensor et al., 2020; Massey, 2010, 2012)

Employing such a paradigm shift in social science into place attachment research, the
concept has reconsidered not o nl positigesnedgative mp | e x
or ambival ent a (bdvineWright, 2020, po50@ut altoia coe@onent that
implicated in social and territorial conflicfsewicka, 2011; Manzo & DevinreVright, 2013a;

Manzo & DevineWright, 2013b) More specifically, researchers have challenged how place

attachment is perceived as a static phenomenon and understood aBraesrsonal sebf
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attachment relations. Also, they have pointed out place attachment was uncritically conceived as
a positively experienced bond developed over time despite the possibiliyrfbivalencé

(Berglund, 2018; Hidalgo & Hernandez, 2001; Low & Altman, 199®her factors, such as

political exclusion and deterioration of place, can generate an ambiguous feeling of place
attachment and generate the feeling that a community is less de@tableo & DevineWright,

2013b) Thus, the aspects andnsequences of place attachment are neither positive nor

dichotomougDevineWright, 2020)

Diverse forms of mobility and relational understandings of place in human geography
have contributed to reconsider place attachr{érgsswell, 2006, 2011; Di Masso et al., 2019;
Massey, 2012; Pierce, Martin, & Murp8Q11; Verstraete & Cresswell, 2002he rapid
increase in various nemigratory mobility forms has intensified the circulation of people and
goods acrossthewortda v e r e c on f-g egoug readp hiime sc r (Clressevelle r yday |
2011, p. 551)n the forms od to name a fe@ urban redevelopment, residential changes and

lifestyles(Di Masso et al., 2019)

Thenexus of place attachment and mobility is complex sinceuld be shaped across
time and space by a series of mobility conditions and the relational configurations that underlie
them(DevineWright, 2020; Di Masso et al., 2019)ith intensified mobility experiences,
people can also hawtachments to multiple places simultaneo&ystafson, 2001 )or
instance, s@e al | ed &6cosmopolitan elitesd deem to hav
and local obligations. Howev, Gustafson (2009pund that their place attachment is not
significantly weaker than occasional travelers or-tramelers. Instead, they were even active in
local activities in some respects, revealingt mobility may not unavoidably undermine social

cohesion. This shows that one personds attach
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has become more critical recently as people have various possibilities for developing such dual

or multiple bondqGustafson, 2006; McHugh & Mings, 1996)

Accordingly,the notion of home has become increasingly contingent and unsettled with
transnational migratio(Boccagni, 2016)Place attachment is suggested to be conceived
dynamic process continually unfolding over tigevine Wright, 2014, 2020and to be
i ncorporated with plural e X p rcamsngnitiesmay.havd hi s i s
different types, valences and intensities of place attachments depending on varying and
overl apping modes of interrelation between mo

p.131).

Reflecting such viewd)i Masso et al. (2019, p. 13gjoposed a fixityflow framework
to systematically reconceptualize Athe differ
mobil e/ dynami c as p eThisfsamenbrkipto argedo cantintoastyheme nt 0
articulate the conceptual spectrumop | ace attachment and engaging
interrelation between fixed and fluid aspects of place attachment dydgmit87). The authors
suggest viewing place i de nReleuze &Guattaris19&9r hi z o ma't
6assembl agesd (Cresswell, 2015), which fAsprea
multiple, dynanic, and changing localégrequoted from Di Masso et al., 2019,131). They
claimed that in this way, place attachment could be viewed @snaergent property of a

complex system p. @37).

Nevertheless, research on place attachment still requires more theorization with the
empirical studies to reflect the reabrld circumstances and inform policymaki(i@evine
Wright, 2015) | claim that a new urban tourism destination serves as a particularly relevant

setting to addresthese gapg$-irst, new urban tourism destinations present movements and
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desires for O6authenticityd under the influenc
di mension of home (everydayness), Ilfg,andlors m des
migratory destination (for work and live). This creates a reconfiguration of complex networks

and flows of people and objects at the neighborhood scale. Therefore, it is relevant to investigate
varied meanings ascribed to place through aerebed network of social relations, or namely

At he existence of duad(Gustafsom2006tp.1P) e pl ace att a

Second, place attachment in a new urban tourism destination presents thkcryutif
place attachment or collectively recognized place identity and shows that place attachment is not
only staticbut alsofluid. For instance, peopiglace relations are presented in a dynamic nature
over time that can be formed upon place chadiyerse configurations of residential mobility,

and continuity of settlement tygBailey, DevineWright, & Batel, 2016)

Such theoretical abstraction requires to be applied in different empirical settings to
uncover place attachment dynamics by recognizing different types and intensities (Di Masso et
al., 2019. Nonethelesgelatively little attention has been paid to exaeniourisminduced
neighborhood change in a disenfranchised neighborleved it provides relevance to
understand how people navigate different situations and contexts with the trajectory of
nei ghborhood change. Thus,cetabobjectivdiste examineuc h a
the flexible and fluid place attachment, focusing on a disadvantaged neighborhood that turned

into a new urban tourism destination in Seoul, South Korea.

Research Methods

Much of the work on place attachment has been donuirste positivist approach to

investigate patterns of attachment and factors that affect place atta¢heweicka, 2011)
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Despite the usefulness of such an approach, it is not always best equippedstanddie

A a f -fioch pature of relations to plag€Sebastien, 2019, p..5As place is linked to life

hi stories, soci al processes, and the individu
(Jorgensen & Stedman, 2006; Seamon, 2ah8)use of qualitative methods can provide

potentially deeper and richer information for understanding subjective dimeriSielnsstien,

2019)

The purpose of thisresearchisstox ami ne t he diversity and ric
emotional relationships toward tourignduced neighborhood change through their own words
describing their subjective livezkperiences. Thus, | use a series of qualitative methods, such as
semistructured interviews, focus group interviews, and field observation during fieldwork
undertaken from May 2017 to January 2018 in lhwa Mural Village. This qualitative approach
was conglered appropriate to allow féa layered, multidimensional perspective on place and

study residents' perceptions and experiences of neighborhood aRimdester 2016, p. 876)

The use of these methods has allowed me to collect data and build rapport with different
social groups. | used sessiructured and focus group intervietesunderstand the lived
experience and the meaning$atedto neighborhood chaeg Field observation not only has
allowed me to establish rapport within the community and blend into (Bemard 2017)but
also to learn about the activities of the people in the natural setting by observing neighborhood
activities(Kawulich, 2005) Snowball sampling strategy was adopted to approach initial
informants, and | asked them to nominate others in their social netwartkee hitial stage, |
was able to interview several Okeyd | ongstand

activities and know most of the neighbors. They provided access to a number of additional
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interviewees with diverse backgrounds, suclnhabitants, resident business owners,

newcomers, and artists who have participated in the public art project.

Interviews conducted with these different stakeholders ranged froftinoe@ncounters
to several followup interviews, and they ranged from 0240 minutes. | audio recorded these
interviews based on the approval of residents and the IRB. | conducted interviews in Korean, and
all the transcripts were initially recorded in Korean and then later translated into English by the
author. The intervies were focused on their residential histories, their personal experiences of
living in a touristifying neighborhood, perceived changes in the everyday usage of the

neighborhood, and their interactions and relationships with the community.

The total numbeof interviewees was 39, includirgggroup of longstanding residents
(n=27) who tend to view theselvesas thefiT'obagi[native[* of IMVO and n énwl@) mer s
which consist obusiness owners and artist® this classification of interviewees' attribute, |
need to make it clear two points. First, | have followed how interviewees have identified
themselves and the others. Second, this distinction of different groups does not affect my
analysis since it wasngaged inextual analysigandcodingto identify the key terms and themes,
along with the secondary data materials such as news articles and official documents, and field
notes. While my i nt etbsusealtogensrdlifephe entrecldM, thern's c an

insights providea multidimensional perspective and experiences of neighborhood change.

14 The expression of T'obagi [nativekere used by residents many times during the interv@@wen that Inwadong

has been daldongnehat consists of theefugees from Korean War or runatban migrants to look for job

opportunities in Seoul (and its metropolitan area), technically, they could not be native to Ihwadong. Nevertheless,
many of thesénterviewea considethemselvess a native of IMYwhichexemplifiesthe length of residen¢in
part,plays a criticalrolé n shaping communityoés identity
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Case Study

Daldongne ThePlace ofVarious ContestedExperiencesand Desires

Ihwa Mural Village (IMV) is one of the soalleddaldongne®f Seoul, a negative term in
common parlance that implies slurDaldongnegenerally refers to an unplanned squatter
settlement that consists of substandard housing that is frequently builowituhlity materials,
inadequate sewage disposal, and small living spaces along small streets and alleyways. Many
inhabitants of these neighborhoods are awatbaxocial stigmatization associated with
residents oflaldongneas a workingclass neighborham. Also, in most casedaldongnesre
located on hillsidesdal means the moon, amtbngnerefers to village/neighborhood in Korean.
In contrast to this seemingly romantic name, the term implies the sorrows of life of residents in
the lowrincome group; as its location is on a hillside, residents can watch the moon more closely.
Daldongneused ¢ be the home of refugees from the Korean War (419%88). During South
Koreads rapi d udsaldoagnedhava lheeéndhe objectscotdernsoktion to make way

for skyscrapers or highise apartment buildings.

Despite the substandard living conditsp many residents have resided in the same place
for decades and therefore have grown strong place attachment to their neighborhoods and
amongst themselves as community members. For instance, several scholars aatioagne
from place attachment wittleep community sentime(@ho, 2013; Shim, 2004Many residents
have a close relationship with&h other and often spend time with one another gathering in

public spaces to chat or play a Korean card game.

Nevertheless, due tbeunsatisfactory living conditions, these neighborhoods also tend
not to be desirable plaséor younger residents. Corggeently, most residents daldongneare
seniors who have expressed strong place attachments and wish to keep their homes, but
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simultaneously, they would love to move to an area with better living conditions if they could
afford it. In other words, despiteh e resi dentsé committed attachm
nei ghborhoods, most of them desire to |ive in
more modernized conditions. Thukldongnepostulates a unique urban neighborhood in which

various contesteexperiences and desires coexist.

Ihwa Mural Village(IMV)

Ihwa Mural Village (IMV), a relatively small neighborhood with 186 households, is
located in Ihwadong'®, Jongnegu'®, in central Seoul. s within 10 minutes of walkinglistance
fromDaehakro( Seoul 6s t heat er a r\hilegwasdcommmon apggoachr t s di
for thegovernmento bulldozedaldongnedso make room for urban (re)development during the
1980s and 1980sn alternative approacstasimplementedor IMV. There are several reasons.
First, IMV is adjacent to two historical and cultural heritage sites: the Seoul City Wall
(Hanyangdoseony and Ihwajang Hous¥ Due toits proximity to these sites, Ihwa@ongis
regulated byhe Seoul Metropolitan GovernmetS MG) 6 s  ©Om GQllturalaPropegy

Protection(Figure 5 & 6)

YADongd means a village or community.
YAGuod refers to the district.
vl tds al so known the Fortress Wall of Seoul |, v

significant historical cultural heritage sites of Seoul. It stretches for 18.6km along the ranges of
Bugaksan Mountain, Naksan Mountain, Namsan Mountain, and gsaarMountain
(VisitSeoul.Net).

1 Registered as the Historical Site No. 497 is the home of the first president of South Korea
Syngman Rhee after Korea gained independence from Japan in 1945.
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Second, despite substandard living condgidMV is appreciated for its architectural
and historical valuenlthelate 1950s, the former form of the Korea National Housing
Corporationconstructekuk-min-chut'aektan-chi: a national housing complékigure 7) It
washuilt in deteriorated residential areas during the 196@sprove housing conditions and
provide sable housing supplies for Ieimcome workersand the one built in IMV is known as
Seoul 6s f i r s Kukmiechet' aektantchiih IMV Isag received particular attention
for two reasons. First, it is the oldest remainexgmpleof this housing ype andn arelatively

well-preserved condition. Second, it provides cultural and aesthetic value for researchers and
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architects investigatg modern housing historffHam & Ahn, 2016; Seoul Metropolitan
Government, 2016)herefore, such distinctive features of the neighborhood amaekdto

provide a unique and nostalgic feeling to many Koregmsyearn for the past.

Figure 7 Examples oKuk-min-chut'aektan-chi that renovated for commercial use

A Series ofinconsistentrban Projects in IMV. The Seedsof NeighborhoodConflicts
Contrary to mostlaldongneswhich have beed f or got t en nei ghbor hood
known to the public and rarely drawing attention from local officials, IMV has been the target of
a series of urban projects. These exampleasidie an abandoned redevelopment plan that would
have constructed a new apartment complexNéiesan Public Art ProjedNPAP) as a part of
theArt in City initiative (implemented), and a residential environment improvement project

(implemented).
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Although the redevelopment plan through the demolitiokutdmin-chut 6 eag-&hi
and constructing new apartment complexes between 2004 ton23080t implemeed, it is still
important to mention it since it has become a seed for exaicgybanflicts in IMV (Figure8).
Whenkukmin-chut 6 aag-&hiwas constructed in IMMhe neighborhood had a complex
discordance between cadaster of land and buildings cheagbborhood's original
characteriationas adaldongne The first critical issustarted from here: the correction on the
discordance between the cadasfdand and buildings was neglected. Although all these
illegally and planlessly built houses were demolished@idgmin-chut 6 aag-&hi, the
discordance between cadaster of land buildings remained unresolved and prevented residents

from exercisng their property rightsince ther{(Kim, 1984)

Also, when SMG conductatieii Na k s an Par k CB5rheuses locatedi on Pl a
close to the Seoul City Wall were planned to be demolished. However, aftertarienghen
residents filed litigation for land ownership, in 2002 residents finally got the land ownership by
acquisitive prescriptio’ including those rgidents who lived in the 25 houses close to the Seoul
City Wall (Lee, 2015a)According tothe authorthese actions instigated the residents to tight

save their own rights and live the neighborhood.

However,because aothese lawsuits, Ihwdong hadeen excluded from Naksan Park
ar eaods r eagessaespitatheifastthaegidents haveontinuouslyexperienced the
neighborhood's physical degradatidimus, after the reclaim of the land ownership, in 2004, the
residenthhavee st abl i shed the ACommi ssion for Promot.i

their neighborhood redevelopment. Hyundai Engineering & Corporation (HEC) was selected as

PAA method of acquiring pr opteofdontinubug possessianiwhichvaytbgt ut or y 1
state. In order to ripen into ownership, possession must be in the role of an owner, public, peaceful and
uni nt e r https@defattbnsduslefal.com/a/acquisith@escription)
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the construction company to advance the redevelopment plan. Initially, HEC proposed an

apatment complex with 11 stories to redevelop the neighborhood. Nevertiorlessthe

proximity of theS e o u | City Wall , Hw&kjscted gy the SMGImolipplee nt p |
times. The administration requested to change the plan to minimize the dantaggreen

space around the Naksan Park Sedul City Wallas well as théandscape of the neighborhood

by constructing tall buildingsSMG maintains thatall apartmentomplexeswill generate

unharmonious vieswith the currently existing lovheight esidential building¢Lee, 2015a)

Neverthelessin 20, as Ihwadong was designated as one of the demonstration destinations for
SMG6s fASpecial Landscape e redegeopment planwas Hi | | L
finally acceptedand t he ACommi ssion for Promotion of R

Di s t?rwiascappdoved as well.

Theoriginal I(2_0 - The changeglan(2008)

e

Figure 8 The redevelopment plan for Ihvdang

20 SMG realized that the previous style of redevelopfeaaring down all the buildings without considering the
particularity of different topographic characteristics of the different neighborBowds inappropate for pursuing
sustainable development and preserving the historical
stylebd6 apartment construction which dominated redevel o]
buildings. SMG mtroduced guidelines to diversify building types to match different topographic characteristics of

the hill lands to preserve the historical, cultural, and natural landscape(b&the2008)

22The 6Commi ssion for Promotion of Redevewhmlpwoksond i s p
redevel opment issues, such as governmentés approval p
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SourceThe Commission for Promotion of Redevelopment of the First Ihwa Digtequoted
from Lee, 2015p.39; JongneGu Office

Nevertheless, in spite of the approval of the plan, no fustiegrhas been made since
2009since the status dfhwajang(for recall, refers to footnot&d) was elevated from the
Historical Site of Seoul to the Staigesignated Cultural Propertyhis changed status has made
it more complicated to proceed any types of development plans indiv&é it must go through
an adlitional approval from th€ultural Heritage Administratiorin other words, elevatestatus
of lhwajangand MG6s Or di nance on Cuhbaveplayedd maprraepne r t y P
delaying the plan. Due to these reasons, the initial stage cost foindiEe@sed enormously and
HEC stopped making any further actidosredevelopmenge.g., fund support for next step).
This caused the drift of the redevelopment plan since 2012, and practically, it would be safe to

say that the plan was temporarily stogpe

According to an unreleased document from S
Redevelopment in the First Inwa District hougfaythey approved to disband theCo mmi s s i o n
for Promotion of Redevel opment ameftemgtitmef Fi r st |
corporation tax for HE€ to amicably resolve this protracted redevelopment in 28&6ul
Metropolitan Government, 2015, 2018hese failed attempts of redevelopment generated
resi de n tothe gavernsnent. Recdgnizing this distrust, theudoent suggested
iRegenerati on Pl ar%ak anralte®ative todnproe kheighilzogaodt's
physical environmen(Seoul Metropolitan Government, 2018he focus of this plan is to

manage and improve the quality of residential environrogtite neighborhood.

22| acquired this document through the request of information disclosure from the Seoul Metropolitan Government.

23 ApproximatelyUSD $1,500,000

24 SeongGwak indicates Hanyangdoseong (Seoul City Wall) and Maeul means neighborhood. In contrary to
previous urban redevel opment plan which focused on dem
ones, this plan focus on impraong the quality of residential environment by engaging more public participation.
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Naksan PublicArt Project (NPAP)and theTransformationof IMV into Tourist destination
Implemented by the Ministry of Culture, Sports, and Tourism (MGS2P06,NPAPis
a part of t he -gdubanragenerationfprojects.ulpigjeataims to revitalize
underdeveloped urban neighborhoedsnomically, socially, and culturally to improve the
conditions of the living environment, and approximately 70 murals and artworks were installed
(Korea Arts Management Service, 200#dwever, as IMV has become the background for TV
showsand dramas, the neighborhood was converted into a new urban tourism destination in
which visitors seek dédauthenticityoé in the
their appreciation of the public artworldEgure 9) For instance, in 2018V ranked fifth in
mostsearched visitor destinations in Seoul by Chinese tol{ksts, 2016) The transformation
of IMV has brought about massive neighborhood change, and many contested outcomes to the

community andheir peopleplace relabnships.
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Figure 9 Installed artworks in IMV

Evolving Place Attachment between Fixities and Fluidities
Peopleplace relationships displayed in IMV reveal the dynamics of place attachment that
is both multidimensional and fluctuating. Place attachment is discovepdarakwith the
neighborhood change brought by new urban toyrasm both the sedentarist assuomns (e.g.,
length of residency, movement as disruptive) andhmdritual way of understanding place
attachment (e.g., appreciation of aesthetic vadbepep e opl ebés pl ace att achme
attachment is found to be fluid the sense thait eitheramplifiesor attenuagsduring the

trajectory of neighborhood chantfetis intertwined with a range afeighborhood events.

Plural Place Attachment

IMV is one of a few remainindaldongnesn Seoul, where many ofi¢ residentsvorked
for the clusteregarment and sewing honrfiactorieslocated intheareaduring the 1960s and
1970s(Oh, 2020) Until today, the socioeconomic background$ IMV remain homogeneous,
with the majority of them aworking-class Also, IMV has a higher percentage of 65+

population (18.8%) compared to the average of other neighborhoods in Seoul (1(&&6eb)
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Metropolitan Government, 2018)iving in a secalleddaldongnein Korean society often
connotes hardship due to marginalizedditions, including a substandard living environment
andsocial stigmatization from the public assuming their socioeconomic class. Thecefurey
with everyday hardship, supporting each other emotiodidily communicating and helping out

each other fregentlyd has been deemedvirtue of living inIMV .

My ethnographic data suggest that rootedness, length of residency, and emotional
solidarity formed from such distinctive conditions play an essential role in strengthening social
relationships and group idity. As a consequence, despite the undesirable living environment,
many of these residgnfigepenadisVié ri Midhkgoandzy
pl aces where toheays ciallllu sfiieayaldeodaeland a @8ar okl 8

womanwho ha spent most of their lives in IMMespectively.

| have lived in our neighborhood for more than fifty years, and my family

moved from HaenafAitohereaf t er t he Korean War éOur | i vir
really poor éBut mdadmilasftuaton sowahelpegih bor s ha
each otheréOur relationship is just I|ike a

| have a lot of good memories with my neighbors chatting in the alleyway,

making Kimchf® together in the street [because few cars passed and no visitors

exceptfot he resi dents] éWhen one cooks a nice m
inviting neighbors by simply knocking at the door. Whoever will be joining

always bring whatever leftover dish they have inftlige andbring it for an

impromptu potluck party. (Intergivee B)

Such positive experiences have grown stronger over time and are determined by both past
experienceassociatedength of residency and old ag&h greater place attachmemthich
resonates with the place attachment literaturedbitentionallyunderscores affective bonding

between an individual or a group and places at different spatial §Darger et al., 2019;

25 ocated in JeollanafDo, located in the southmost part of South Korea.
26 A traditional side dish of salted and fermented vegetables.
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Hammitt, Baklund, & Bixler, 2006; Low & Altman, 1992; Pinkster, 2016; Strzelecka, Boley, &
Woosnam, 2017)These interviews alsencompass nostalgiasanse of belongingind

emotional solidaty in strengthening their bonds between people and place.

Contrary to suclan account corresponding to the conventional place attachinent
essential to point ow discerning appreciation of attachment: the aesthetic satisfaction and the
appreciatiorof the cultural and architectural value of IMV associated with the distinctive
neighborhood feature. Before the NPAP, IMV was not widely known to the public. However,
after the projectIMV started attracting many people, including newcomers (artistbasidess
owners) and tourists. As revealed by the interviews, the remakog-afin-chut'aektan-chi
and small alleys provide thewith asense ofiauthenticity andfinostalgia from Korean old

urban neighborhoax

When | participated in the art projent2006, | was very impressed by the
nei ghborhoodds hi stKukmirechut'acltandhihasigteatur al v al
architectural value and stimulates nostalgia. These buildings must be preserved and let
the public also appreciate the value of IMV. (Interviege
Aesthetic satisfaction has brought thisy&ar old man to the neighborhood ded him to
bemme attachedl'o him, IMV is ade factoflive museund thatis rich in cultural and historical
valuesince itcomprisessernacular houses atiae lifestyle of the 1970s. He has a background in
metal curation and has collected diverse locks and bolts émgetime andhethought such a

neighborhood feature matches well with his plan to operatekariuseum to display

collections Along with the museum, hedso openea caféto make an income.

| would say the panoramic view of Seoul you can see from i@isane of the best
views you can ever enjoyel firmly believe
to feel this!! (Interviewec)
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Similarly, a 63year old artist and a professor of art who has his workspace in the neighborhood

revealed a similaaesthetic appreciation.

| love my studio here because the unique atmosphere of IMV provides me
inspiration for my artwor# | was the project director of NPAP, and | guess |
was attached to here since th@ntervieweeD)

Whil e techni coanlvieynthieo niasl nmoetsiadedtnct 6 of | MV si nc
is not located within the neighborhood, he still actively participates in local activities and

develop bonds with residents. He wanted to use his dakmtd to contribute to the

revitalizato n o f  amirying to drganizenorefree exhibitions so that both visitors and

residents can enjoy thewarb r. Buth accounts correspond to the findings pleaiple can also

have attachments to multiple places simultaneounglyintensified mobility experiences

(Gustafson, 2001For instance,sc al | ed &écosmopol it anreferencet esd de
for local involvement and local obligations. Howev@ystafson (2009pund that their place

attachment is not significantly weaker than occasional travelers dranlers. Instead, they

wereeven active in local activities in some respects, revealing that mobility may not unavoidably
under mine soci al cohesion. This shows that on
home place, and it has become more critical recently as pesmae&iaous possibilities for

developing such dual or multiple bon@ustafson, 2006; McHugh & Mings, 1996)

The nexus of place attachment and mobility is complex siromiitl beshaped across
time and space by a series of mobility conditions and the relational configurations that underlie
them(DevineWright, 2020; Di Masso et al., 2019)ith intensified mobility experiences,
people can also have attachments to multiple plaictkee same tim@Gustafson, 2001 )or
instance,whilesec al | ed 6cosmopolitan elitesd deem to h

involvement and local obligationtheir place attachment is not considerably lower than
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occasionatravelers or nottravelergGustafson, 2001and people have various possibilities for

developing such dual or multiple bon@ustafson, 2006; McHugh & Mings, 1996)

In sum, what has attached both interview@esdD to IMV is significantly different
from other interviewees; different narratives and experiences shopldlatattachment is plural
as it may not necessarily only premised on rootedfiissell, 2020) Also, place attachment is
not exclusively possessed by a particular group or individuals: with intensified mobility
experiences, people can also have attachnemtsiltiple places simultaneougi§@ustafson,

2001)

Fluid Place Attachment

Despitethe committed attachmenfsom the majority of the constituents of IM¥herely
a fixed and plural understanding of place attachment is insufficient to capture place attachment
dynamics. The interviewees' narratives and experiaeeesl that place attachment in IMV has
been continuously evolving, disrupted, and adapted alatihgon-going neighborhood events
and reconfigurations associated with tourism. In this sense, the recent theoretical discussion on
reconsidering place at t éOevineVeéright, 202065 MahZo&kui dbé6 and
DevineWright, 2013a) and vVviewing as an fAemergent proper
Apeopl e | earn, adapt and evolve new repertoir

IMV (Di Masso et al., 2019, p. 131)

Since place attachment typically refers to a positive emotional bond between individuals
and/or groups and the familiar locations they inhabit or visit (Low & Altni®92; Manzo,

2005), the impact of change is often characterized as either a disruption to place attachment or a
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threat to place identitBrown & Perkins, 1992; Devin@/right & Howes, 201Q)Diverse causes
are identified astheupgsée i ng nat ur e t @sucheas aangettoghe physicalr upt i o
environment affected by natural or human activitiedisouptsocial networkgBonaiuto, Carrus,

Martorella, & Bonnes, 200D)evineWright & Howes, 201Q)

However, burismrinduced neighborhood change in IM@mplicates our understanding
of change merely as O6disruptiond since place
could be disrupted and adapted along witleiges of neighborhood events and configurations
associated with tourisnmcluding theexclusion from the neighborhood project, estrangement
generated by installed artworks tldat not reflecteallife, negative impacts of overtourism, and

the complexityof the proximity to tourism hotspot.

Exclusion: he Sentiments oPowerlessness ariResentmerdandEstrangement r o Qute i
artworkso

AConnect, Mi x, and Get Togethero is the mo
the artistic director of the proje@ntervieweeD),i Thi s Naksan area 4 s too
ro is thriving, full of young people and vitality, while IMV is dilapidated even if they are
adjacent to each otheréthatés why we set such
withthe community and wished to bring more peopl
Also,accordingtothe x ecuti ve director of the Public Art
neglected regions, the goalnsighborhood improvemerdnd the instrumens$ public art
through community engageme(@hoi, 2006, p.1; italics added). All these facts show that
bolstering tourism in IMV was not the purpose of NPAP. However, contrary to these goals,

NPAP ultimately has led to the transformation of IMV into aisiudestination. For instance, in
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practice, MCST has listed IMV as an attractive tourist attraction for visiting on their website;
SMG and Jongngu Office (local government) has created and distributed the mural village
map. Also, this seemingly beneftiproject neither achieve the goals nor match the expectation

of residents.

Contrary to one of the objectives, community participation was neglected during the
project implementation process. For example, amontpthenumber of 7@nstalledpublic
artworks, including murals and sculptures, only 5 of them (A#)e engaged community
participation(JongneGu District Office, 2007; Korea Arts Management Service, 2001ty
project was also merely a beautification by installing murals and sculptures instead of addressing
residents’ actual and urgent needs, such as imgrdvendegraded infrastructufi€orea Arts
Management Service, 2007he way the project wasunfoldeda s r ai sed t he r esi
dissatisfaction and resentment due to its rushed implementation nature; neither a clear
explanation ofhe expected outcomes nor enough efforts on effective communication were
provided during the process. This can be proved by a quote from the artistic director of the

project:

We were only given less than a half year for completing the project, whictsmwean
neither had enough time to engage many residents nor had a chance to communicate with
residents well. (Interviewe)

Also,bot h fAcol or ful 06 and madarésieents iwal uneomfertatden d ar 1
since it has less to do with the memoriestdnis and everyday lives full of the hardship of the

village. Such a sentiment is revealed by an excerpt from a resident-gfea“@d woman.

To be honest, | have no idea what these artworks mean to us bedaus#think these
match our neighborhabé Fr ankl y, what we wanted was sub
of the old houses and infrastructure. (Intervielge
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According to her, due to ineffective communication when the project was implemented,
many of the residents did not have clear ideas ahelmpacts of the outcome on their daily
lives, and as a result, they thought it should be a project that could enhance their quality of life.
She revealed that install ed mur anhyde atnaafivear t wor
to tourists;these do not reflect the reality of IMV affidil to contribute to improving their living

conditions.

To sum up, exclusion from the project and the installed murals that have less to do with
the reallife in IMV havei nt e n s i f i estchngenesind diltedtheiricommitted
attachment. Also, given that public art has been used for community building by augmenting
local identity or by advocating the participation of marginalized groups into art projects as a
means to encourage their integrat{tall & Robertson, 2001; Hall & Smith, 2005; Sharp,
2005) public arts did not achieve such functions in IMV. Instead, NPAP simply served as
neighborhood beautification, which has ultimhatieirned the neighborhood into a tourism
attraction for gaze upon. It shows that when the project does not address the real need and not

commit to enhancing |l ocal i1dentity, it could

Negativelmpacts ofovertourism and th€omplexity of théroximity toTourismHotspot

Overtourism is defined &t impact of tourism on a destination, or parts thereof, that
excessively influences perceived quality of life of citizandquality of visitors experiences in a
negative wag (UNWTO, 2018, p. 4)IMV is exceptionally vulnerable to overtourism due to the
unique topographic condition and marginalized living environment. Also, the fact that most of
the houses consist of leguality materialexacerbate vulnerabity. Most of the residents are

identified to have been suffering from a series of inconveniences with the growing tourist flows,
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including congestion, noise, littering, invasion of privéeark & Kovacs, 2020However,as
supported by my observation from the fieldwork amerviews (Interviewe&), residentsvho

live closer to tourism hotspotse affected more severely by disruptions

Such negative impacts of touriand these adverse impadts sr upt resi dent so
attachment is not new. It resonates with the tourism literaturéetha¢ | ocati on of an
residence influences their attitude toward tourismsidents who liveloseto attractions tend to
be less tolerant of tourists and more concerned about perceived ancdeeungl impacts
(Gursoy, Jurowski, & Wsal, 2002; Jurowski & Gursoy, 2004lso, residents who live in
tourism hotspots may believe that @Athey are a
They may, therefodeevdmreilf momdteo utt ihetheqiing eact u

his or her mind'seye,latl one i n t (Uey, MI2epw. 174G e r O

However, what complicates such understanding in IMV is the proximity to the tourism
hotspot. Despite the identified disruptions to plattachment from the negative impacts of
tourism, it also shows how people adapt their attachdiffatently. For instance, ironically,
such disruptions have intensified somebyresi de
the mural erasurexcident intricately associated with the zoning plan that eventually raises the

conflicting interest of Awho benefits?9

In IMV, two staircases that two murakufflowes and carg) were installed ardne most
favorabletourist sites. Many of the photos pted online via Instagram, blogs, and other social
media tools, are the ones that were taken in front of these n0glI2020; Park & Kovacs,
2020) In April 2016, two murals installedrothe stairwaysvere painted over by several

residentsWhile many media have reported that residents were upset by the inconvenience
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generated byourism (e.g., KBSN, 2016jnany of my interviewees thought this is only partially
true(Figure 10) More importantly,i t was a research institutionods
minimize the negative impacts of tourism for residents who live adjacent to the twagsdirat
havetriggeredmural erasure incident atideir protestsPark and Kovacs (2020Nho have

examined IMV and community responses, also have such a finding.

\\
o '\;
f" i,-' I Tourist Zone 1

Residential Zone
I Tourist Zone 2

s By |
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Stairway Stairway

R, > v

Figure 10 Zoning plan and mural erasuiacident

Note: Above two highlighted green lines indicate the most popular rfmrtesurists.
Source:OnGongGan Institute (2016, p. 4¥anslated into English by author
This pr opos ed wasltoestablsh twoatounst zpnes: ané that allowed

commercial use and a residential zone that did not peomitnercial use tavoid overtourism

di srupt residentsd6 daily Iife. This proposal
be engaged in commercial ventures while others were to be excluded. Since IMV has turned into
tourist destinations, some m@snts in these areas have transformed their residential homes for
operating the tourisrrelated business, such as street food shop, souvenir shop, and café. Thus,
these areas are deemed to have a high possibility to gain profits from tourism and kbosists.

of the residents who attended &todriem hptspotwhe st ar e
hadno hope of gaining any such benefits. Such perceptions can be exemplified-pga 581

man who has led several residents to paint over the murals.

| am wondering whether they [ g?bbecauseaweent ] r
are not wealthy people!!!

A Pi gs aandiectwaostaton flom Koregnhd i s a ¢ o mmo mefeyto sorseernd: trgating amcther t o
in a condescending attitudiis inflammable tone demonstrates his mixed feelings of anger and frustration.
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If the government wants to make our neighborhood a tourist attractiomebédyto

provide us some rewards because we are experiencing a lot of inconvenience from the
tourists. If they think our neighborhood should be a residential area, then remove all the
murals so that no more tourists will come héiratervieweeF)

Also, an unofficial document written by this grouwhich| acquired during fieldwork, criticized

how this zoning plan would violate their property rights. They also asked for a plan that would
promote the coexistence of both tourists and residents.ig\grtbffidal document's contents

revealand supported by my ethnographicdat® si dent sé frustration aro

benefits that this zoning plan generdtégure 11)

9 gug 29 WtEang "
2 QI ¥R0lAA AHE U4 QR
ﬂi”«'#l&“lﬂl“'\‘ﬂ“ |
TG v, |

2016949 18%(W)
- ol2hE Uyl UE -
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Figure 11 Letter of plea from residents and protests

However, as another quote from the interviewee | reveals, he perceives that while such
disruptionshave alienated their emotional bond from IMV and feeling unwelcoming,
paradoxically, conflicts have intensified s i dent s6 solidarity to prot e

neighborhood.

| am so glad that some of our comrades are on the same page to fight for this conflict.
When | organized onmonth protests that will hold every Saturday, many of our
neighbors have joined, wdih shows our strong solidarity! (InterviewEg
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In summary, lhe proximity tothetourism hotspopresents a complex understanding of
pl ace attachment as it is intertwined with th
extenuate attachment and intensify solidarity. Whiieg adjacento the tourism hotspot
exposes residents to matieect inconveniences generated from tourism, it simultaneously
providesan opportunity to benefit from tourisrAs revealed by the mural erasure incident,
although the negative impactstoo ur i sm serve to disrupt residen
A condfamdy-l i ke nei ghborhood, 6 which is built wupo
pl ace where fAwant .Newertheless theproximity is also aonnedefl fo the d o
economic benefits that r esi desstommiited attacbnientov er |

is fluid, and it is contingent upon diverse neighborhood events affects their lives and rights.

Discussion and Conclusion

The aim of this study is to bring together
attachment in tourm studies to understand how place attachment is not a uniform construct, and
howit is continuously evolving within the context of tourisnduced neighborhood change.
Globalization hagto some degregenerated morsgpatial homogeneity in the contempagrar
world (Sebastien, 2019and due tdhis phenomenn, some researchenavequestioned if the
notion of place still matters to individugBeatley, 2005; Casey, 199PBlacehas not losits
significance. Instead, ftasregained its value, especially at the scale of neighborhoods and small
towns whichare the site of accumulation of multidimensional lived experiences antbnes
(Manzo & DevineWright, 2013a; Manzo & Devin@Vright, 2013b; Sebastien, 2018mid

intensified global and local changes, it becomes more significant to capture how various
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mobilities (and immobilities) affect and reshape plaased meaningand attachments

associated with diverse developments and urban transformation (Di Masso et al., 2019).

This shows that place attachment is important in understanding within the context of
tourism, not merely from tha@estination management and marketing perspective to more
effectively manage tourism destinations which is premised on the perspective of treating tourism
destinations as tourism products. As revealed by this study, a new urban tourist destination,
whichis also a site for ordinary lives of local residents, cannot be simply understood as a
destination to increase its competitiveness to lure more tourists and intensify consumer loyal

behaviors.

This study also offers several insights for scholarship on plé@ehment and tourism
studies in generalt contributes to expanding our understandimagplace attachment is not a
uniform construct and it is continuously evolving as societies become more ith@viieka,

2011, 2013)More specifically, the examination of IMV contributesiimadeninghe place
attachment literature by accommodating plural expressions of place attachment and fluidity. It
shows that the plurality and fluidity are contingent upon an array of neighborhood events and

conditions induced by new urban tourism.

Empirically, this research kdilled gaps by engaging new urban tourism, a
reconfiguration of complex networks and flows of people and objects under the intensified
global mobility that reconfigurese si dent sé6 daily | ives in an
Despite some constructiveittomes, an increasing number of tourists seek to experience
6authenticd | ocal l'ife, and increased mobi l

contested consequences.
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The findings of this research suggest that urban policymakers neetddoize the
significance of the complexity of fluid place attachment in touristifying neighborhoods. Urban
policymakers need to be aware of the danger
it as fixed, positive, and only possessed by certaings of longestablished residents; it could
be either amplifiedr attenuate during the trajectory of neighborhood changlee appreciation
of plural and fluidplace attachment helps lande planners and policymakers set a sense of
place within a broagt sociepolitical context and minimize potential neighborhood conflicts. By

doing so, it can help practitioners formulate tourism policies at the destination level.

There are inevitable limitations to this study. First, although efforts were made to
interview residents with different backgrounds, it was not feasible to interview all stakeholders.
Thus, my interviews reflect fragments from various stakeholder perceptions and cannot be
generalized to the IMV's entire population. Nonetheless, considerimgiavwees' familiarity
and knowledge about the neighborhood, interview data provides valuable information to capture
the dynamic and subtle peogdtace relationships. Second, this study was examined within a
certain period; therefore, if a diachronic apio is adopted for future studies to understand how
perceptions are changing over time, it wild.@l

perceptions of neighborhood dynamics.

Third, if future research can feature collaborations with or a dialbgiveeen scholars in
other disciplines, such as environmental psychologists who conduct volumes of place attachment
research, but whose approaches do not yet account for the myriad ways in which place matters,
could help a deeper understanding of why pebplee perceived and responded in a certain way.

Finally, I call for more qualitative research in other disadvantaged neighborhoods to investigate
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additional perceptions to address residents' changing needs and enrich the understanding of

plurality and flud place attachment.

86



Chapter 4. Tourism Gentrification and Experiences of Displacement in
Gamcheon Culture Village®

Introduction

In the time since the British sociologRuthGlass (1964¢oined the term in the context
of London,gentrificationhas entered the public lexicon in countries around the world, and
academic writings on the topic have more than triglessgts & Phillips, 2018)However,as
gentrification has spread throughout the world, its causes, effects, forms, and definitions have
di versified and become increasingly compl ex.
gentrification as the invasion of workialass neighborhoods by dalle-class newcomers eager
to renovate older housing stock, contemporary concepts of plural gentrifications now extend to
broader and more diverse processes of urban restructuring, includidzunéwentrification,
environmental gentrification, retail g&ification, and tourism gentrificatiofLees, 2019; Lees,
Slater, & Wyly, 2010)The i1 dea of #Adplanetary gentrificatio
as fithe apptapmdi abi seroe the interegleesetof t he
al., 2016, p. 218)This dispossession, understood as embedded within the broader process of
planetary urbanization, is distinguished not only by its diverse manifestations but also by the rise
of the state as dominant agent (Lees, Shin, & Ldgerales, 2016). The growing diversity in
forms and experiences of gentrification has generated a need to look beyond Western cities, and

scholarly attention to contexts beyond Europe and North America is steadily increasing.

Although the appropriate condepl breadth of gentrification remains subject to debate
(see, e.g., Ley & Yang, 201 ®ne theme that remains prominent throughloeiterature is

displacemen(Elliott-Cooper, Hubbard, & Lees, 2019)ost research has focusea the direct,

28 A versionof this chapterco-authored with DrRyanHolifield, is undereview atUrban Geography
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physical displacement of established residents and businesses by newer ones. But scholars have
long recognized that gentrification also leads to more indirect forms of displacement, including
emotional and psychological pressures and dissnptior those who remain in pla@stkinson,

2015; Davidson, @09; ElliottCooper et al., 2019; Marcuse, 198bhe latter have been

identified as dimensionsf un-homing the subtle processes of cultural appropriation and

symbolic violence that make residents feel no longer at home in their own neighborhoods
(Atkinson, 2015; Ellio#tCooper et al., 2019Pespite this recognition, research on the impacts of
gentrification on residents remaining in their neighborhoods and experiencing indirect

displacement maains limited(Helbrecht, 2018)

Research on the experience of both direct and indirect displacameng residents also
remains limited within the growing literature on gentrification and tourism. In many cities, as
CocolaGant (2018notes, tourism helps increase housing prices, replaces residential housing
with visitor accommodations, supplants local stores with basaseoriented to tourists, and
disrupts the daily lives and social networks of ktagn residents. In this article, we argue that
urbantourisbased gentrification, often concentrate:
traffic thoroughfares, prodes displacement effects that may not only show distinctive
characteristics, but also vary within affected neighborhoods. As our study shows, experiences
and perceptions of physical displacement among local residents and business owners may be
closely assdated with proximity to centers of tourist activity at the neighborhood scale.
Meanwhile, experiences of indirect displacement can extend beyond central tourist
thoroughfares, and tourism can create dimensions-bburing that go beyond those common in

other gentrifying neighborhoods.
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Gamcheon Culture Village (GCV) in Busan, South Korea, represents a distinctive case of
tourisminduced gentrification in whahin et al. (R16)label the Global East. In many ways,
GCVis atypicadaldongne or fimoon vill agedo: an unplanned
substandard housing, inadequate sewage disposal, and small living spaces concentrated along
small streets and alleyways. However, thanks to the installation of sgtatsored public art
projecti nt ended to revitalize the neighborhood, G
tourist destinations. Due to the influx of tourists and simadliness owners, rents have increased,
and the neighborhoodds uni que micdesaatch andynewsas b e
articles in Korea diagnose GCV as undergoing gentrificdam & Jang, 2017; Woo, 2019;

Yang & Joa, 2019)

How do residents and smdillisiness owners in GCV perceive and experience
displacement as a result of tourigmaluced gentrification? To answer this question, we draw on
government documentfeld observatios, and semstructured interviews with residents,
members o communitybased organization, and business owngnese sources suggest that
the direct physical displacement of residents has been both limited and spatially concentrated in
areas near the nmatourist thoroughfare. However, indirect displacement in the sense of
di spl acement -hpomeismsgudr eh aasn da finmonr e wi despread and
community, affecting residents and business owners in different ways, depending in pait on t
proximity to tourist activity. We illustrate this complexity with the example of a stingl|
cleaningshop, which has served lotgrm residents not only as a business, but also as a source

of soci al connection and enttg.y mbol of the comm

We aim to address the general scarcity of empirical research on experiences and

perceptions of residents in lewvcome urban neighborhoods undergoing displacement,
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especially in Atouristifiedod di stsofindirecs. Attt en
displacement has also been rare in the growing literature on gentrification in Korea and the

Global East, which has emphasized the direct physical displacement induced {sgddege

urban redevelopment. Finally, we suggest that urban sehgdaaind policy alike can benefit

from comparative research contrasting experiences of indirect displacement in different kinds of

gentrifying neighborhoods and investigating the spatial differentiation of such experiences.

Tourism Gentrification, Displaament, and Uimoming

Tourism Gentrification
BeforeGotham (2005b¢ x ami ned t he process of tourism
French Quarter, tourism received little attention in gentrification res¢@athnam, 2018)
However, as tourism has become a major driver of urban developnieag,hiecome
increasingly implicated in gentrificatiqiGravariBarbas & Guinand, 2017.accordingly,
recent research has paid more attention to tourism as both a result of-anddgtien for
gentrification( Br own Sar ac i -Gant, 20280Qoldmb &Tlovyg, @d1&otham,
2005a) Although tourisradriven gentrification has become a worldwide phenomenongiirec
differently in different places (Cécoel@ant, 2018). For example, the dynamics of gentrification
insocal | ed nt odudistina geogbaphix breas gamned and managed for tofistd
& Fainstein, 1999 di f fer from those in residential ar ea
urbantourisno i n which visitors seek to expueated ence |

tourist attractiongDirksmeier & Helbrecht, 2015)
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Tourisminduced gentrification is tightly intertwined with retail gentrification (Gotham,
2005). With the risef new urban tourism, disinvested workiolgss areas have experienced
inflows of capital oriented toward the consumer demands of wealthier new residents and visitors
(CécolaGant, 2018; Lees, Slater, & Wyly, 2008) cities throu@pout the world, this
reinvestment includes upscale restaurants, cafés, and stores, often associgtedredkive,
artistic activity(Zukin et al., 2009)These gentrified landscapes offer attractive consumption
opportunities and spaces for tourists searchi

(CécolaGant, 2018).

Displacement and Tourism Gentrification

As with other forms of gentrification, tourisdriven gentrification involves
displacement. Despite its centrality to gentrification studies, the concept of displacement remains
ambiguous, andchany argue that it requires further theoriza(Baeten, Westin, Pull, & Molina,
2017; ElliottCooper et al., 2019pisplacement frequently refers to some type of enforced
mobility (Brickell, Arrigoitia, & Vasudevan, 2017)or example, when residents can no longer
afford to remain in their homes due to increased rent or taxes, they are either pressured to leave
or evicted. Research on gentrificatimtluced displacement has attempted to quantify this
enforced mobility by measuring migration to or from neighborhoods during a specified period of
time (Easton, Lees, Hubbard, & Tate, 2028pwever, it is far more difficult to measure the
Aphenomenol ogical or affective dimensions of
i nherent t o(Elliott-€oomexepat,r201@, ppe3e Moreover, aPavidson (2009)
argues, the conventional focus on peopleds mo

understanding of displacemt, because people can be displaced without physical dislocation.
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For example, displacement can also refer to the loss of psychosocial ties that bind people to
placegDavidson, 2008pr to the sacrifices made by lowiecome resident® remain in their

homeg(Newman & Wyly, 2006)

CécolaGant (2018) classifies the three forms of displacement caused by tourism
gentrification as residential, commercial, andgelbasedResidential displacement is associated
with the impacts of tourism on the housing market and the possibility that it might increase land
values. For example, tourism can stimulate the process of residential displacement by converting
local housng into visitor accommodations (CéceBant, 2018). This is a central concern of the
socal l ed O0Airbnb syndrome, 86 which threatens to
opportunities for landlords and investors to accumulate cd@itavariBarbas & Guinand,
2017b; Wachsmuth & Weisler, 201&) Berlin, Barcelona, and several other cities, this
phenomenon has triggered protests by residents against t6Qakimb & Novy, 2016; Novy,
2010) Given this trend, shotterm rentals have become a focus of research on issues associated

with tourism gentrificatio{CécolaGant & Gago, 2019; Wachsmuth & Weisler, 2Q18)

Commercial displacement occurs when retail facilities, restaurants, pubs, and other
businesses orientédward newcomers and visitors displace workotass residents and the
stores they us@udd & Fainstein, 1999; Zukin, 199@ommercial or retail gentrification
typicalypasses through two stages: firs-tlass a phase
neighborhood and open their own businesses, and second, one that attracts capital investment in
corporate chain stor¢deong, Heo, & Jung, 2015)s the retail landscape of a neighborhood
becomes more upscale, it can alter the charac

more exclusive andxclusionary, driving out the businesses serving less affluent residents
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(Hubbard, 2017, 2018R et ai | gentrification often accompar

historic city centers as tourist attractiqbsirr & Jaffe, 2012)

Placebased displacemergferstoo nhabi t antsé6 feelings of est
loss of place arising from their experiences of living in spaces of tourist consumption (Cécola
Gant, 2018). Even without experiencing physical displacement from their homes, residents may
find their exeryday rhythms and routines disrupted and complicated by visitors dominating the
space of their neighborhoods (Davidson, 2008, 2009; Lees, Slater, & Wyly, Z0i§ye-
Molecey (2014 yuggests a framework for indirect displacement that includes four dimensions:
disruption of placéased relationships (social), threats to existing neighborhood cultures
(cultural), shifts in political positioning (political), and pressures on access and affordability
(housing market)Baeten et al. (2017, p.632) el aborating on Marcuseo6s
di spl acement pressure, characterize indirect
uncertainties, insecuritieand temporalities that arise from possible displacement due to
significant rent increases after renovation and from the course of events preceding the actual rent

i ncrease. 0

Atkinson (2015, pp. 373, 378)uilding on ideas frordavidson (2009)coined the term
un-homingto refer to the feelingséf | oss connected with a home t he
and the cherished place aroundit al ong wi t h an acustioeggmgenyi ng sen
resentment, and of being s upgetasaoEletCoopevet n whi |
al.,2019) The concept is closely relwhiedh tenddmp a g
not only the right to stay in a dwelling, but also the right to use public spaces and services in a
changing neighborhodglliott-Cooper et al., 2019As with other forms of neighborhood

change, tourisrdriven gentrification thus not onpushes out lovincome residents through
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rising rents and pressure on available housing, but also changes the atmosphere of the
neighborhood in ways that can make those who remain feel less at home {Gécla018;

Gotham, 2005).

Although scholarshipn residents who remain within gentrifying neighborhoods has
been limited, empirical research on this topic has expanded over the past decade. In general, it
finds that the subjective experiences of such residents are diverse and com{Bakitsth &
Pakzad, 2019; Doucet, 2009; Doucet & Koenders, 2018; Ernst & Doucet, 2014; Lewis, 2017;
Pinkster, 2016; Pinkster & Boterman, 2017; Pull & Richard, 2019; Shaw & Hagemans, 2015;
Twigge-Molecey, 2014, Valli, 2015)Gentrification @n bring benefits to existing residents, but
low-income communities often suffer a sense of social and cultural loss, such as when their
Al ocal shops and meeting placeso ar Ehaw&pl aced
Hagemans, 2015, p. 339 many countries, such as the United States, this experience is highly

racialized or characterized by ethnic exclugieny., Danley & Weaver, 2018)

Recent esearch from other world regions has b
the context of tourism gentrificatig@akhsh & Pakzad, 2019; Lee & Kang, 2018; Pinkster &
Boterman, 2017)However, little research addresses the ways lilegbe¢rceptions of residents
relate to the distinctive spatial characteristics of neighborhoods undergoing touristification, such
as concentrations of touristiented businesses along central thoroughfares. In addition, there is
a need for more attentioa the ways that experiences of indirect displacement may take on
distinctive forms in touristifying neighborhoods. A central objective of this study is to explore
these dimensions of residentsd experiences of

recently emerged as important in gentrification scholarship: South Korea.
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Gentrification in South Korea

Gentrification in South Korea became widespread during the 1980s and has increased
dramatically since the 2000s. Much scholarship on Korean gentrifided®ifocused on the Joint
Redevelopment Program (JRP), which between the early 1980s and the first decade of the 21st
century transformed lowncome residential areas into dense, lesgale higkrise estategHa,
2004a; Ha, 2001, 2004b; Shin, 2009; Shin & Kim, 20I6)RP projects, the prototypical
gentrifiers were not necessarily the yuppies highlighted in Western tasgspcess has been
characteri ziedi taisa thé é& ngied 2004c) Offen ahadcteriaed as the
archetype of gentrification in Korea, JRP estates appealed both to the growing middle class and
to real estate speculators; they also produaddspread displacement (Shin, 2009; Shin & Kim,
2016). As a markedriented urban redevelopment policy, the JRP generated significant profits
for speculators and middlacome households, while failing to resettle most original residents

(Ha, 2004b).

In the postIRP era, literature on gentrification in South Korea has diversified to consider
multiple forms of displacement, along with additional factors that trigger gentrification, such as
retail and tourisnfHeo, Jeong, & Jung, 2015; Jung, Lee, Lee, & Son, 2020; Lee & Kang, 2018;
Woo, Kim, & Nam, 2017; Yang & Joa, 20193his literature has begun to consider not only
indirect displacement alongside enforced mobility, but also complexéygdariences of both
direct and indirect displacement, including emotional and psychosocial imipaktss (2020,

p. 17) for example, shows how distinctive experiences of displacemem¢iropolitan Seoul are
connected with fAagents of change, regul atory
from those associated with gentrification in Western contexts. Tourism gentrification in Korea is

receiving increasing attentigm & Yoon, 2020; Yang & Joa, 2019ut only a few studies
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haveexamined the perceptions and experiences of residents in neighborhoods undergoing

Atouristificationo (e.g., Jung et al ., 2020;

Research on gentrification in South Korea is also beginning to diversify in its selection of
empirical settigs. Unsurprisingly, metropolitan Seoul has been the focus of most of the studies
cited above. But research on gentrification and displacement is starting to investigate other parts
of South Korea as wel | secondacgbesucty(Chog& NMECNeelg,n, t he
2018; Kim & Jang, 2017; Woo, 2019t the same time, this scholarship has begun to examine
neighborhoods beyond JRP projects, including hilldaldongndransformed through state
sponsored cultural projects into tourist destinations since the 2000s. As we discuss below,
touristifieddaldongnehas distinctive spatial characteristiassociated with variation in

experiences and perceptions of giictition and displacement.

Neighborhood Change in Daldongne
Daldongneand other substandard settlements emerged following the Korean War of
19501953, as an unexpectedly large group of returnees from the war, refugees, attd rural
urban migrants settlad Seoul and Busan. Urban infrastructure, especially housing, was
insufficient to accommodate the rising demand. Consequently, many migrants settled in open
spaced such as hillsides or public spaces near railrd@aatsd constructed their own houses with
low-gual ity materials. Although these settl ement

municipality turned a blind eye (Shin & Kim, 2016).

The fortunes of these settl ements have shi

period of rapid economic delopment and urbanization since the 1960s, the government
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demolished manglaldongneand other informal settlements. This activity cleared space for JRPs

and the current Korean urban landscape of-higgapartment complexes, displacing many-low

income reglents in the process. Meanwhile, old urban villages located in or near downtown

districts were marginalized, as government planners focused chuikelndevelopment in

suburban areas. However, with the rise of a new cutitiemted approach to urban regeation,

the government has approached the remaidédongnealifferently. Instead of bulldozing these
settl ements, the new approach seeks to preser
features in the name of revitalization. Magldongneare now undergoing retail or commercial
gentrification, triggered both by staxd revitalization projects and the arrival of businesses

seeking to capitalize on the neighborhoodsd n

Case Study and Research Methods

The Urban Development History of Busan, Sanbokdoro (hillside road) Renaissance Project, and
Maeul Misul Project (Town Art Project)

Gamcheon Culture Village (GCV), in Busan, is a prominent examplelald@angnenow
undergoing tourist and commercial gentation. Located at the southeastern tip of the country,
Busan i s Sout-largest oity @nd its &irst and lkargestanternational trade port. It is
second only to Seoul as a tourist destination, attracting over seven million tourists in 2015
(Korea Tourism Organization, 201®)uring the Korean War, Busan was not only the main site
for refugee camp® but also, like Seoul, another major destination fimalrto urban migration.

Busands physical environment i s mountainous,

29 Busan was one of only two cities, along with Daegu, under the control of South Korea (not captured by the North
Korean army) within the first three months of the Korean War.
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hillsides became the sites of numerdafdongneafter the wafBusan Metropolitan

Government, 20205inceBusanés physical environmendt i s
areas oflatland (Busan Metropolitan Governmgrhillsidesbecame primary places that

refugees built their hous€Bigure 12) This unique topographic feature explains why multiple

Sanbokdoroghillside roads) exist in Busan.
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Figure 12 Topographic map of Busan
Source: Google Map

Thetransformatiorof GCV is closely associated with bddlanbokdoro (hillside road)
Renaissance ProjeeindMaeul Misul Projec{Town Art Project) grant from the Ministry of
Culture, $orts, and Tourism (MCSTpanbokdoro (hillside road) Renaissance Project
intertwined with the history, culture, and physical environment of Budas.project isa 16
year comprehensive neighborhood regeneration progsitjned to regenerate the ana
Central Business District (CBD) of Busan by implementing both culaderrban regeneration
and the residents' sektcovery modelGCV is known as one of the most successful cases of this

project andthough there are multip®anbokdorog Busan, the longesind most prominent
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one (22.5 km; about 14 miles) is located in the original center of Busating across six
district® Jin-Gu, DongGu, JungGu, SeeGu, SahaGu, and SaSanGu (Academy of Korean
Studies, 2020)Cheonma Mountain Sanbokddtis oneof the most famous sections of the
entire Sanbokdoravhich crosses GCVThese denselpopulated residential areas were not quite
accessibleéo navigate wittautomdilesdue to their physical conditioti&e narrow andimited
roads (Figure 13). Dueto these featuresSanbokdorareas have experienced a continuous
population decrease and a high occupatiomsitients age 65 or oveklong with disinvestment,
the living environmenhasbecomeamore marginalized, and thus, eareas were not considered
desirable choicefor young people and the midddtass to live. This condition contributes to a

strong and urgent need for the Busan Metropolitan Government (BMG) to regenerate these areas.

Figure 13 Narrow road conditions of Sanbokdoro for traffic

30 The current new center of Ban is Haeundaéu.
31 The length is about 1.2 miles and the width of the road is only about 33 feet.
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Giventhear eas 6 hi st ori cal eavoledsnoelthe Karead Wav, al u e s
BMG decided to launcBreative Urban Regeneration Projégtwhich outlined the vision o&
AHUmMaent ered Creative Cityo to regenerate the
ACommunity New Deal 0 ( Bus &mantdeisnrhaspecbmetorenf Gov er
the strategies to revitalize these areas, and
romanc e 0 tourar justdok eedrieafFigure M). Forinstance, BMG has operated a bus
tour around Sanbokdoro (picture #1), advertisg and r omanti ci zing this
to see the | argest star in Busano (picture #2

Ahi storically and culturally rich areaso (pic

32 Strategy forCreative Urban Regeneration Projast 1) (Busan Metropolitan Government Website)
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Figure 14 BMG's strategies to regenerate Sanbokdoro

Source:Busan Mandibus (2020§00gle Imags

The neighborhoodds transformation began in
Project)grant from the Ministry of Culture, Sports, and Tourism (MCG&Tljhe grant of
approximately USD$100,000 wetat The Art Factory in Dadaepo, a nonprofit composed of
local artistySahagu District Office, 2017) |1t supported t PDreammg gani zat
Busanods MaioWwhich |&cal argsts installed ten artworks in various sites within the
neighborhood. During the following year, the neighborhood armsther MCST grant to initiate
the Miro Miro Project®**, which allowed local artists to install an additional eleven public
artworks to convert empty houses and alleyways into creative and useful community spaces.
These projects have made GCV one of tlesthpopular tourist destinations in Bug&gure

15). Korea Tourism Organization (2019)e | ect ed it as one -wifsitthdee ci t

33The Mauel Misul project (2002012) is a followuptoanot her public art project init
Ci t y 0-2002 nas6Council Korea, 2012). Both projects aimed to create jobs for local artists and to give

residents access to public art (Arts Council Korea, 200t8).selection criteria fahe awarding of grants were local

need, creativity, public participation, feasibility, and sustainability.

4Miromeans fimazed in Korean.
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destinations, and it is now advertised as such on the websites of several national and local
authoritiesThe number of visitors has increased dramatically, from 25,000 (68 per day on
average) in 2011, when the Safadistrict office first installed a counter, to 3,082,289 (8,444

per day) in 2019Sahagu District Office, 202Q)
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Figure 15 Neighborhood change in GCV

Source: Pictures in the first rows are fréi@egukdo (2019 ndthe rest are by author

Gamcheon Culture VillaggcCV)

GCV, established during the Korean War, is locatetiéndistrict of Sahgu and the
neighborhood of Gamcheatong, surrounded by Mount Choenma (Figusge After a period of
rapid population growth, Gamchedong was subdivided into Gamcheedng and

Gamcheonzlong; GCV is within the lattgBusan Metropolitan Government, 2020)
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Gamcheon 2-Dong
(Gev)

Figure 16 Panoramic view of GCV

Source: GamcheonRong Office and Taegukdo Website
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The spatial and architectural characteristics of Gamebeaqg reflect its history of unplanned

expansion. As Choi and McNeely (2018, p. 3) describe it:

Every nook and cranny, the rambling streets, mi&keewinding alleyways, and small
blockhouses that form the appearance of the village are mostly the products of unplanned
development and temporarily expedient fragmentary expansion and changes over time.

The residential buildings have undergone limited upgrading since their initial construction. For
example, roofs began to change to slate in the 1960s, and in the 1980s, slab roofs became more
common as the Korean govVver nme aveniest)s@ughttma u l Und
modernize the rural South Korean economy. Nevertheless, these changes did not affect the

unique style of the neighborhood, with its distinctive narrow streets and staircases. This unique
landscape provided the setting for a public avjgmt that has made Gamcheon, formerly

overlooked by local authorities and the general public, exceptionally attractive to visitors.

Despite the recent influx of interest and investment iratka, GCV remains a lew
income neighborhood with livingconditn s b el ow Busands 4aly.dheage st a
muni ci pal governmentos official assessment re
living conditions within the district of Sakgu, including a low stregb-building ratio, poor
access to plic transportation, smallehanstandard living spaces, poor access to main
vehicular thoroughfares, a declining population, and a high rakesefderly populatior(Busan
Metropolitan Government, 2015, p. 53he residential population has decredseoh 26,004 in
1985 to 8,039 in 20185ahagu District Office, 198€2015) In addition, 81.3% of the buildings
in Gamcheon are more than 20 years old, compared to 75.2% for the wholguShsizict, and

many are deteriorating (Busan Metropolitan Government, 2015, p.40).
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Table2 Population change of GCV

1980 1985 1990 1995 2000 2005 2010 2015

Gj”‘zrgf)hn‘;"” 25,191 | 26,004 | 24,485 | 21,304 | 14,777 | 11,812 | 9,480 | 8,039
Source: Sahgu District Office
Table3 The number of tourists
2011 2012 2013 2014 2015 2016 2017 2018
Total® 25,000 | 98,000 | 304,992 | 797,092 | 1,381,361| 1,816,333| 1,009,290| 2051,684
A\(/jtzr;%e/ 68 268 836 2,184 3,785 4,976 2,765 5621

Source: Sahgu District Office

35 SahaGu district office installed a counting machine in 2011. Thus, the tourist numbers have been counted since
2011
36 Total number/365
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Figure 17 Substandard living condition in GCV

The Atouristificationo of Gamcheon has cau

displacement, whether direct or indirect. In order to manage the effects of this totigated
development, while reinventing the neighbortiooa s a i c,uthetGamcheornvQultule a g e
Village CommunityBased Organization was established in February 2010. Consisting of five
resident leaders, five art experts, and a governmental official, the organization was registered as
a nonprofit in 2013It engages in several activities to manage neighborhood affairs, such as
publishing a monthly GCV newspaper, coordinating volunteers at the main gate to assist tourists,
and helping needy residents repair and maintain their houses. The organizatopeedses

several small businesses, including a guest house, souvenir shops, restaurants, and cafes; it uses

the profits to support initiatives for improving the neighborhoodrasitlents' daily live.
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