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(?)Project

The purpose of this project was to understand how lake and water
quality impact local tourism and businesses in the area.

L¥Methods

» Attended organization and government public meetings
» Interviewed various citizens, business owners, and members of
government assoclated with tourism.

Forty-one interviews have been collected between two summers of
research by Eniola Afolyan, Zakia Elliot, Rachel Frana, and Melanie
Ford. All members of the research team have also conducted multiple
hours of participant observation with policy actors.

(%yBackground

Tourism and Business in Dunn County:

» 46.6 million dollars from visitor spending in 2014, an 8.8%
Improvement from 2013.

» 79.1 million dollars from retail sales in Dunn County in 2015,
an increase of 7.49% from 2013.

-Wisconsin Department of Tourism

@Remembering the Lake

» “People stopped having a place to swim, so they invested a large
amount of money and built the water park in Wakanda Park,
within a half mile of the beach, but gave up on the lake.”

» “I have lived in Dunn County since 1987...When | first came
[here] the water and lakes were already In tough shape...Water
centered, lake centered activities were not a big deal then, but
they could swim at the beach at Wakanda, which I don’t think
anyone does anymore.”

» “The kids would swim here. They’d come down to the boat
landing and swim out to the bay and it was beautiful.”

Boat House at Lake Menomin, ca.1910
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(/) Results
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“Just as a city 1n general, the condition
of the lakes are a reflection of the

community and how it perceives

< itself. If the lakes stink and are full of
crap and useless, the surrounding

community feels and feeds from this.

Menomonie feels as Stagnant as it’s

most prominent feature.”
- P Y,

“Well the DNR has awarded
some money to the town and you
know with the revenue coming into
the city, I wouldn’t know why the

city couldn’t do something to Nelp

the people to stay In town, spend
their money here instead of running

customers, fisherman, camping facilities,

things like that. Apparently they don’t listen.
I’ve been to several meetings.”

Some In the business community
perceive policy actors as
unsupportive of lake efforts

Significant absence of L akes
Menomin and Tainter in discussions

of positive attributes of tourism

and business climate.
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“We could keep that bay
immaculately clean, we turn that

island into a retreat for kids—let
< them camp overnight there, put >
canoes and kayaks 1n there for
[everyone]...that 1s a diamond 1n the
_ rough right there.” y

“I think that we have been able to promote other things aside from
using our lake as a main attraction because it just obviously 1sn’t.”

“This town is great In the summer, there are so many fun things about
Menomonie 1n the summer, but the lake just really 1sn’t on the list as one of them.”

“It could be a huge point of tourism for the community, but when you only
have a month to use 1t and then 1t gets gross and nasty, then it’s difficult to be able to
promote it all summer long.”

“That’s the problem,
1s that there’s not

enough money, there’s
not enough time, and

there is N0t enough
care.”

“We probably lose about
a 1/3 of our business in the
summer. It really

slows down and you
know we do things to try to
plan for that and adjust
for that too”

“As the lake Is getting greener as the

heat picks up I’ve had N0 CUStomers
yet today in three hours, but if the lake
was clear I’d probably have 20
customers.”

where the lakes are a ot cleaner.” “I. think they are all “Those are the people that would be swimming and
) | . . In angst about it. biking and using the outdoors stuff and then be in the
I tOl((li [Cltlz csuncﬂ] tillei’ nee? :301 clfeanﬂllt up They just go back mood for that kind of thing. So, [the lake]
I THARE 17 SOTHEWHAL avatiable 107 T and forth.” definitely impacts our traffic and business in

the summer because 1t’s exactly the people that we
would want there, that are drawn to 1t.”

_akes have a strong negative
Impact on business
success during summer.

Conclusion and Recommendations

» Rather than seeing the lake as an asset, many expressed ways of

working around the lake.

» Lake pollution impacts Menomonie’s and Dunn County’s tourism

Industry.

» The business community experiences negative impacts during the ®

summer months.

» The business community has expressed frustration about progress

on addressing lake pollution.

» Frustration was directed towards those most visible at the city O

level.
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» Suggestions to bring back the lake as a positive asset to the
business community and tourism industry:
o More collaboration between the business community and those
at the city level addressing tourism.
Participants suggest incorporating the lake as a business and
touristic attraction through agro-tourism as well as promotion
of and education about sustainable practices and their
relationship with water quality.
Incorporate downtown businesses with more water- and lake-
centered events, maybe volunteer days to generate interest In
clean-up efforts.
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