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Feng, Lei. Learning Experience Design – Ecotourism Exchange Program for Chinese 

International Students 

Abstract 

According to the Chinese Ministry of Education of the People’s Republic of China’s (2020) 

press release Statistics on Chinese Learners Studying Overseas in 2019, a total of 6,560,600 

Chinese nationals had studied abroad from 1978 to 2019. A large group of Chinese international 

students began to participate in overseas summer camp programs beginning in the 1990s, most of 

their trips are self-funded and organized by travel agencies. Did these students enjoy a 

meaningful learning experience? How would someone develop a summer camp program? Had 

the camps provided students an educational cultural immersion experience? Can we prepare 

students to be responsible young travelers through those programs? Inspired by the capstone 

project in DES 712 Sustainable Design Practice course, I decided to use the user experience 

design and instructional design approach to tackle this problem. This research paper describes a 

systematic design approach to determine if online courses in a virtual exchange program can be 

developed with the focus of providing students an American cultural immersion experience. 
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Chapter I: Introduction 

The purpose of this thesis is to utilize user experience design tools to design a cultural 

immersion summer camp framework that can be applied to develop online and onsite cultural 

learning programs in America. The first pilot summer camp program Discover Wisconsin 

contains two phases: phase one (summer 2021), an online course, and phase two (summer 2022), 

an onsite camp. This summer program will be only offered in the month of July, specifically 

tailored to a group of learners who are Chinese international students based in China. 

Globalization as a worldwide phenomenon has helped the formation of the consumer-centered 

mass culture. It has also caused national cultural conflicts in countries where they do not have a 

shared cultural understanding. By empowering the younger generation, offering them learning 

activities designed with the four living principles for design (AIGA, n.d.), my proposal intended 

to lay the foundation for them to make a sustainable future. Using a learner-centered design 

approach, the goal for the cultural immersion summer camp program was to provide students 

with a meaningful and engaging learning experience. Besides having a fun traveling journey in a 

foreign country, students will also improve their problem-solving and critically thinking skills 

during the summer camp learning activities.  

Purpose of the Project 

The purpose of this creative thesis project is to use a user experience (UX) and 

instructional design approach, based on learning theories and modules, employ a mix of UX 

tools for user survey, front-end analysis, and project planning to design an online course in 

ecotourism for the summer camp program phase one stage. The proposed online course Discover 

Wisconsin will be hosted on a Learning Management System platform. Other deliverables 
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include a promotional website prototype for the summer camp program, a customer journey map, 

a course syllabus, and a course assignment tracker. 

Definition of Terms  

This section describes various terms used within this paper. 

Ecotourism 

According to The International Ecotourism Society, ecotourism can be defined as 

“responsible travel to natural areas that conserve the environment, sustains the well-being of the 

local people, and involves interpretation and education” (youmatter, 2020, para. 1). 

Educational Tourists 

Educational tourists (students, adults, and seniors) are those respondents who indicated 

that they took part in study tours or who attended workshops to learn new skills or improve 

existing ones while on vacation (Gibson, 1998, p. 32). 

Human Computer Interaction (HCI) 

HCI is the study of how people interact with computers and other technology. From an 

HCI point of view, the designer is the advocate for the user, making it as easy as possible to 

complete the tasks (Instructional Design, n.d.-b). 

Instructional Design-as-Process 

“Instructional Design is the systematic development of instructional specifications using 

learning and instructional theory to ensure the quality of instruction” (Wagner, 2011, p. 34). 

Journey Map 

A journey map is a visualization of the process that a person goes through to accomplish 

a goal (Gibbons, 2016). 
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Learning Experience Design (LXD) 

LXD is a process of creating learning experiences that enable the learner to achieve the 

desired learning outcome in a human centered and goal-oriented way (LXD, n.d.). 

Personalized Learning 

All students have unique strengths, experiences, and interests. The ideas of 

personalization can be found in the writings of 18th-century philosopher Rousseau as well as in 

those of early 20th-century educational leaders such as Dewey and Montessori (Instructional 

Design, n.d.-c). 

Personas 

Personas are fictional characters, which can be create based upon a designer’s research in 

order to represent the different user types that might use your service, product, site, or brand in a 

similar way. Creating personas helps the designer to understand users’ needs, experiences, 

behaviors, and goals (Dam & Siang, n.d.).  

Prototype 

Prototype is a physical model of a product; Prototypes can be working or non-working 

(Instructional Design, n.d.-a).  

Subject Matter Expert (SME) 

SME is a person who has special skills or knowledge on a particular job or topic. SMEs 

are highly accessed by instructional designers to extract intelligence when developing 

courseware and learning programs. SMEs are frequently called upon to serve as guest lecturers 

or instructors for training (Training Industry, n.d.). 
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Universal Design for Learning (UDL) 

“UDL is a framework to improve and optimize teaching and learning for all people based 

on scientific insights into how humans learn” (CAST, 2021.-a, para. 1). 

User Experience (UX) 

User experience refers to the singular and accumulated experiences that occur for users as 

a consequence of them interacting with an object in a given context (Araz, 2018). 

Project Objectives 

The purpose of this study is to create a prototype course for a summer camp program in 

ecotourism. The resulting deliverables will provide a prototype course that can be used to 

provide an evaluation of an existing user experience, and to build a framework to introduce 

summer camp programs that can be hosted in other states in America. This research considered 

these questions during the proposal development stage: 

1. How to conduct front-end analysis? 

2. How to develop a learning course from concept to prototype? 

3. How to apply design thinking framework in the problem-solving process? 

4. How to use UX design tools to develop a website prototype? 

Assumptions of the Project 

 The word design can be used both as a verb and a noun, and it can be interpreted as a 

process and a philosophy. Being an international student currently residing in Minnesota and 

studying in Wisconsin, I felt these two states are the two places that I feel most familiar with in 

America. From the courses offered in the Master of Fine Arts program at UW-Stout, I had the 

chance to learn more about the natural and cultural history of the state of Wisconsin. For these 

reasons, the pilot summer camp program is named Discover Wisconsin. The learning goal for the 
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proposed camp project is to help Chinese students acquire knowledge about the Midwestern 

American culture and reflect on the difference in their home country, and the learning activities 

designed for this overseas pre-college trip can also help them find enjoyment in trying new 

things. 

Limitations of the Project 

Allen (2016) described the task of designing and developing good e-learning as a 

complex undertaking; “it requires content knowledge and expertise in a wide range of areas, 

including text composition, illustration, testing, instruction, interactivity design, user interface 

design, authoring or programming, and graphic design” (p. 57). During an Instructional Design 

(ID) project development stage, IDs often work with Subject Matter Experts (SMEs) to explore 

the content production process. This research project drawn upon a variety of theories, methods, 

and strategies from both ID and UX disciplines. Being a foreign student myself with no previous 

American social study training, my ability to determine the scope and accuracy of the unfamiliar 

content was limited. If this proposed project goes live in the future, more support will be needed 

from SMEs in the content creation area to achieve success. 
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Chapter II: Background and Related Work OR Precedents and Influences 

According to data from 2020 Fast Facts, the total number of international students 

enrolled at US higher education institutions rose from 690,923 in 2009/10 to 1,075,496 in 

2019/20, about 36% increase in the ten-year period (Institute of International Education, 2020, 

para. 1). The number of Chinese international students rose from 127,628 to 372,532, a 290% 

increase during the same period (Textor, 2021; see Figure 1). China remained the largest source 

of international students in the United States (US); the number of Chinese students in the US has 

been increasing for the sixteenth consecutive year.  

Figure 1 

The Number of Chinese International Students Enrolled at US Higher Education Institutions 

From 2009/10 – 2019/20 

 

Note. Number of College and University Students from China in the United States from 

Academic Year 2010/11 to 2020/21. Reprinted from Statista by C. Textor, 2021, 

https://www.statista.com/statistics/372900/number-of-chinese-students-that-study-in-the-us/ 
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International Student Enrollment in US Higher Education 

2021 Fast Facts data showed during the 2020/21 academic year, there are 914,095 

international students studying in the US, Chinese students making up 34.7%, 317,299 students. 

Between 2009 and 2019, the number of Chinese international students in the United States nearly 

tripled (Institute of International Education, 2021a). The continued increasing number of 

international students at US higher education institutions has been contributing a great economic 

impact on the US: “International students contributed $45 billion to the US economy in 2018, 

according to the US Department of Commerce” (Institute of International Education, n.d., para. 

1). According to NAFSA's statistics, international students studying at US colleges and 

universities contributed $28.4 billion and supported 306,308 jobs to the US economy during the 

2020-2021 academic year (Stewart & Ruffner, 2021). Compared with other international 

students’ origins, China has become the largest single source in the US since 2013 (Center for 

Security Studies, n.d.; see Figure 2). This proposed summer camp project research explored a 

method to support the Chinese international students’ group prior to their study abroad journey in 

America, to introduce them a unique opportunity to experience a different culture and to try 

something new before making a big commitment of pursuing higher education in a foreign land. 
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Figure 2 

China Has Become the Largest Single Source of International Students in US Since 2013 

 

Note. International Students at US Universities. Reprinted from Center for Security Studies by 

Center for Security Studies, 2020, https://isnblog.ethz.ch/security/international-students-at-us-

universities-2 

Chinese Student Study Abroad Background 

The earliest government-sponsored Chinese student study abroad program was called the 

Chinese Educational Mission (CEM; 1872–1881): with an average age of twelve, 120 Chinese 

teen-aged boys were sent by the Qing government to study in New England, unfortunately all of 

them were forced to suspend their studies and return home in 1881. Although the CEM program 

failed after nine years of operation, its historical significance reflected a pioneering effort in 

promoting the sharing of knowledge and understanding between the two cultures (Immigration 

History, n.d.). In 1909, the Qing government relaunched the official program of foreign study, 

sending 180 students in three batches to the US to study between 1909-1910, and some of them 

became prominent figures in modernizing Chinese politics, education, culture, and academia 

(Linggang, 2021). 
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International Educational Exchange Program 

Starting in the early 1970's, China began to send a very limited number of exchange 

students to western nations under a negotiated agreement (Saywell, 1980). In 1978, a group of 52 

Chinese students and scholars sponsored by the Chinese Ministry of Education were sent to the 

United States to pursue academic studies, it was the first US-China educational exchange 

program post-Cultural Revolution (Li, 2005, as cited in Lan, 2018). In the early 1980s, most of 

these exchange students were government-sponsored, and their mission was to help modernize 

China when finishing their studies (Xiang & Shen, 2009, as cited in Lan, 2018). 

Chinese Cultural Factor 

The traditional Chinese views on education were deeply rooted in Confucianism. For 

centuries, Confucianism was a major influence on the development of the Chinese education 

system. The thought of Confucius placed a high value on education, seeing it as a significant 

component in maintaining social stability (Wang & Lin, 2019). To achieve the goal of a good 

life, students were expected to take learning seriously by working hard and emphasizing a strong 

belief that practice makes perfect.  

Education Is the Top Priority 

Following thousands of years of traditions, Chinese families have always been placing 

education as a top priority. The state-run test-centric education system made China’s college 

entry exam the most important moment in a student’s early life, causing Chinese parents great 

stress and anxiety when raising a child. This exam eventually determined who would find a high-

paying job and excel in modern Chinese society. In the past decade, Chinese parents were tired 

of the educational system’s emphasis on academic scores and its many other drawbacks, they 

have been seriously considering sending their children abroad for college education (Yan, 2015 
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as cited in Chao et al., 2017). China's economic reforms have been successful during the last 20 

years, which has led to growth in wealth and smaller family size (i.e., one child per family), and 

suddenly having Chinese families sending their child to overseas universities becomes a new 

normal. 

Self-Funded Study Abroad Market  

As Chinese families grow wealthier, both parents and their child (i.e., student) started to 

think studying abroad as a desirable choice. In some extreme cases, the parents will invest 

extravagantly in their children's dreams to study abroad and take it as a status symbol to show off 

if their child got accepted to an American Ivy League university. Lan (2018) explained a self-

funded study case. A middle-aged mother Ping sent her 15-year-old daughter Maggie to a 

summer camp at the Chicago Institute of Art, thinking it was a piece of pre-college overseas 

investment that would help Maggie’s future application for American universities (Lan, 2018). 

Ping was just one of the many middle-class Chinese parents who will spend extravagantly on 

their children’s dreams to study abroad. In 2016, among the 544,500 Chinese international 

students who studied abroad, 91.49% of them were self-funded; and that number has been 

maintained at 92% since 2012 (Ning, 2017). Although it may seem to be a personal choice for 

Chinese parents to pay for their child’s education, it in fact reflected social equality in the 

Chinese higher education system. Lan (2018) suggested instead of letting the students research 

and choose their future schools, parents tend to purchase services from agents when dealing with 

overseas study. Those parents believed that the partnership the agents shared with the overseas 

universities can help their child better transition to a happier campus life. 

The existence of agent chains offers various services to students from summer camps to 

the college application process, and the profit-driven practice sometimes disengages themselves 
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from listening to the learner’s needs. This summer camp program proposal hopes to solve this 

problem by creating a more student-focused learning experience. 

The Impact of the COVID-19 Pandemic on International Students 

In 2020, there was a large drop in the number of international student enrollment due to 

the COVID-19 pandemic. The total number of international students on F-1 (i.e., Academic 

student) and M-1 (i.e., Vocational Student) visas fell by 20% while the number of new students 

decreased by 72% (May 2021). Now one year after the pandemic started, with the rise of Delta 

variant, the enrollment numbers of international students are still falling dramatically (Institute of 

International Education, 2021b; see Figure 3). 

Figure 3 

New International Student Enrollment Data from 2007/08-2020/21 

 

Note. New international student enrollment data. Reprinted from Open Doors by Institute of 

International Education, 2021, https://opendoorsdata.org/data/international-students/new-

international-students-enrollment/ 

“Overall international student enrollment at Michigan State University (MSU) declined 

19.8%, Chinese student enrollment at MSU dropped by 25% for the 2019/2020 academic year, 

and the pandemic exacerbated the decline of Chinese students’ enrollment,” said Patty Croom, 
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director of MSU international admissions (Mcgregor, 2021, para. 27). As a result of China’s 

zero-tolerance policy towards local COVID-19 local cases, at the time of my writing, it has 

managed to control the pandemic rapidly and effectively while the rest of the world is still 

fighting the virus. The health issues overseas now becoming parents’ top concern, many of the 

students are less confident leaving home to study abroad. 

The Sustainable Development Goals  

The Sustainable Development Goals (SDGs) are a universal call to action to end poverty, 

protect the planet and improve lives. The 2030 Agenda for Sustainable Development, adopted by 

all United Nations (UN) Member States in 2015, set out a 15-year plan to achieve 17 Goals 

(United Nations, n.d.-a, para. 1). Tourism is included as a target under three of the SDGs. My 

proposed summer camp project intended to help achieve these goals:  

• SDG 8: “promote sustained, inclusive, and sustainable economic growth, full and 

productive employment, and decent work for all” (United Nations, n.d.-b, para. 1) 

• SDG 12: “sustainable consumption and production” (United Nations, n.d.-c, para. 1) 

• SDG 14: “conserve and sustainably use the oceans, seas, and marine resources for 

sustainable development” (United Nations, n.d.-d, para. 1) 

Ecotourism Definition 

Ecotourism is nature-based, includes travel from one location to another; it is 

conservation-led, a result of increasing global concern for disappearing cultures and ecosystems; 

it can contribute to a sustainable future and will take on an educational role (Wearing & Neil, 

1999). Ecotourism or sustainable travel is becoming increasingly more important as our 

population rates increase globally. 
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Ecotourism is a form of alternative tourism (AT) as opposed to conventional mass 

tourism (CMT; Wearing & Neil, 1999, p. 1). Mieczkowski (1995) distinguished such forms as 

cultural, educational, scientific, adventure and agri-toursim with rural, ranch, and farm subsets 

(see Figure 4; as cited in Wearing et al., 1999, p. 3). Alternative tourism is an unconventional 

form of travel as opposed to mass tourism. The features of alternative tourism involve many 

ecotourism principles, and these services as guidelines for this proposed summer camp project 

(see Figure 5). 

Figure 4 

Ecotourism as an Alternative Tourism 
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Figure 5 

Ecotourism Principles 

 
The Four Living Principles for Design 

The Living Principles for Design framework is a catalyst for driving positive cultural 

change. It includes the four streams (environment, people, economy and culture) for 

sustainability design (AIGA, n.d.). Using the Living Principles for Design helped me narrow this 

research boundary and overcome some of the initial mental blocks with course design and 

planning. After researching the backgrounds of the Chinese students studying overseas, I 

refocused for this concept camp project. The first step was to develop the online course in the 

program Phase One stage. Applying the four Living Principles for Design framework helped me 

write the course overview, identify the course objectives, and source contents for learning 

modules. The proposed first online course is called Young Responsible Traveler Camp — 

Discover Wisconsin. The three-week course consists of three learning modules: Week 1 on 

Environment, Week 2 on People & Culture, and Week 3 on Economy.  
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Design Thinking 

Luchs et al. (2015) described design thinking as the systematic and collaborative 

approach for identifying and creatively solving problems (p. 1). A designer can use this 

framework to approach a problem, develop a simple prototype, and find solutions through 

iteration; the process is intentionally nonlinear. Design thinking is best applied in situations in 

which the problem, or opportunity, is not well defined, and/or a breakthrough idea or concept is 

needed, that is, an idea that has a significant and positive impact (Luchs et al., 2015, p. 2). 

Gibbons (2016) gives the definition for Design Thinking ideology as a hands-on, user-

centric approach to problem-solving (see Figure 6). This hands-on, user-centric approach is 

defined by the design thinking process and comprises 6 distinct phases: empathize, define, 

ideate, prototype, test, and implement (Gibbons, 2016). Each phase is meant to be iterative, and 

it is common to revisit empathize and define phase during the research stage. This project started 

with a simple concept of building a summer camp program for cultural exchange purpose. Upon 

finishing the capstone project in DES 712 Sustainable Design Practice course, I can see the 

project’s uncertainties, project value opportunities, and success rate. Now it is the time to test 

using the design thinking tools in this proposed camp program development process. 
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Figure 6 

Six Phases of Design Thinking 

 
Note. Design Thinking 101. Reprinted from Nielsen Norman Group by S. Gibbons, 2016, 

https://www.nngroup.com/articles/design-thinking/ 

Luchs et al. (2015) concluded that based on the different usage of methods and tools used 

for design thinking, there are literally dozens of specific design thinking frameworks depending 

on the context. When designing for the promotional website for Young Responsible Traveler 

Camp — Discover Wisconsin, I used the example framework Luchs described in the book 

(Luchs et al., 2015, p. 4). It includes two major states: identifying problems and solving 

problems, and the emphasis is on the non-linear and iterative process of design (See Figure 7).  

Figure 7 

An Example of Design Thinking Framework 
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Chapter III: Design Methodology 

"Backcasting" is used as a strategic method for designing the proposed summer camp — 

a sustainable learning experience project. Backcasting contrasts with the traditional forecasting 

methods, it is central to a strategic approach for sustainable development, by placing the 

successful outcome as a vision future and then start asking questions about the “how” (The 

Natural Step Canada, n.d.-b). 

The outcome of this summer camp project is to have an online course as the project Phase 

One and an onsite camp as Phase Two was my vision before the start of the design process. Then 

questions for the “how” were formed before reaching the design solution. The A-B-C-D method 

as a four-step approach was applied to each strategic project development stage. “A” stands for 

awareness and visioning, “B” stands for baseline mapping, “C” stands for creative solutions, and 

“D” stands for decide on priorities (The Natural Step Canada, n.d.-a). 

After identifying the project vision—to design a cultural immersion summer camp—the 

next task is to identify the right problems in the learning experience development. When it comes 

to my design project, I had so many research ideas, but it was hard to find the starting point, as 

several questions emerged after the result of first stage research: 

• Where are the students coming from? 

• What are the characteristics of these learners?  

• Who are the competitors offering overseas summer camp programs in China and 

America? 

• How should I plan students’ learning activities? 

• How many deliverables should I create for my project? 

• What tools should I utilize for my project? Which one is the right problem? 
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Method 

A questionnaire survey was designed to gather data from the targeted audience, to 

identify students’ learning skills and motivation for overseas education. Working together with a 

training center in China, the survey was created to investigate Chinese students’ interest in an 

American summer camp. The team from Shanghai Magic Learning has been working in the 

training centers for five years, they have accumulated a pool of resources and shared with me the 

necessary information I needed for my research. Based on their knowledge to make quite 

accurate assumptions about my program’s targeted audience, we worked together to create a 

survey and selected certain targeted users to participate in this project. 

Data Collection 

The research questionnaire survey asked for students’ feedback on an American summer 

camp (see Appendix A for the English version) was written in Chinese and built in Qualtrics. It 

consisted of twelve questions: five multiple-choice questions, four single-choice questions, two 

open-end questions, and one 5-point Likert scale question. The survey introduction message 

indicated that the intention is to learn about Chinese Students’ interest in an American summer 

camp program, and the camp location is in Wisconsin. A customer was defined as a Chinese 

student who will be interested in attending an overseas summer camp. The cutoff date for the 

survey link was set to expire two weeks after the link was sent to the participants, and there was 

no time limit for completing the survey. One hundred survey participants (i.e., student’s families) 

were given an online survey link via the Chinese social media platform WeChat. Thirty-one 

survey results were included in the analysis. Incomplete questionnaires were treated as defective 

surveys and the partially completed surveys are also excluded from the result report.  
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Target Audience 

Weinschenk (2020) explained “whether you’re designing a website or a medical device – 

or something somewhere in between – your audience is comprised of the people who will benefit 

from that design” (p. 11). Defining a user can help identify the problem and find a way to 

provide a solution. In a problem discovery state, research methods included stakeholders’ 

interviews and user surveys. With the help from my survey partner, a group of Chinese families 

that fits in our targeted audience profile were selected. By conducting a front-end analysis, I was 

able to map a blueprint for designing an online course for a cultural learning program. Then 

research was done to capture these students’ characteristics, family background, and learning 

needs when studying overseas.  

Magic Learning staff also applied following communication methods when conducting 

user interviews: 

• direct to the right people 

• ask with the right voice and tone 

• ask at the right time, weekends, or evenings 

• explain project goals with clear intention 

Project Stakeholders 

Identifying a project’s stakeholders is the first step toward efficiently managing a project. 

The method used to identify, analyze, and manage project stakeholder is key to narrow the 

research scope. For the proposed camp project, individuals who will be directly impacted by this 

project and those who may be indirectly affected are viewed separately. In real life, the project’s 

stakeholders for the summer camp program will include both the program’s team and the 



27 

customers. Due to the business complexity of running a summer camp program, only customers 

(i.e., students and their parents) were identified as this project’s stakeholders. 

McKinsey’s 2022 research described typical Chinese urban middle-class household’s 

income ranges from 106,000 to 229,000 RMB ($15,800 to $34,000; Barton et al., 2013). Mei 

(2017) reported that the US summer camps for Chinese students charged $1,200 a week are at 

the higher end of the market; and it had become a way for middle-class parents to show off 

wealth and status have their child to study abroad. To select survey participants from Chinese 

urban middle-class household families became a strategy to gain support from the project’s 

stakeholders. 

Survey Results 

 The quantitative data of the survey was exported into both visual data (PDF) and Excel 

(CVS) formats. Data visual infographics were created for a quick and clear understanding of the 

survey results (see Appendix B). Questions 1-4 asked about students’ education level, gender, 

location, and annual family income; data show that 54.84% of participants live in Shanghai, 

56.53% are middle school students, 16.13% are high school students, 96.45% of the participant’s 

annual family income are above 150,000 RMB ($21,429), and 67% are boys and 33% are girls 

(see Appendix B, Figure E1, E2, E3, & E4). Questions 5-6 asked about students’ interests and 

personality types. Results indicated that 32.35% of respondents like music, 26.47% like sports, 

and 20.59% like art. Additionally, 48.39% of participants are extroverts and 38.71% are 

introverts. When asked about their plan for future overseas study, students chose America, 

Britain, and Australia as their top destinations (see Appendix B, Figure E5 & E6). 
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Question 11 explored the students’ preferred summer camp activities, the activities were 

carefully chosen in relation to Chinese students, something that they might not have access to in 

their home country. Participants reflected positive comments about these activities, the ones 

included in the report all have more than 50% likes, and the top selections are to meet Americans 

(students and universities; see Appendix B, Figure E11). Question 12 is an open-ended question, 

we learned other reasons described by students’ parents for sending their child for overseas 

study. The most popular reason parents picked is that they think the current Chinese education 

system focused too much on academic scores at the expense of pupil’s overall development. 

Learning Activities 

Based on the responses received on question 11, a list of students’ preferred summer 

camp activities emerged. Then, the activity items on the list were sorted into two categories: “to 

learn” and “to do,” it became clear that the to learn part was more suited to be implemented for 

the phase one project online course, and the to do part has more potential for success in the phase 

two project onsite camp. Scientific, educational, cultural, and agritourism—the four forms of 

ecotourism label—were tagged to each activity providing direction in learning topic selections 

(see Figure 11). 
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Figure 8  

Tagging Ecotourism Labels 

 

Usability Metric 

ISO 9241-11 defined usability as “a set of attributes of software which bear on the effort 

needed for use and on the individual assessment of such use by a stated or implied set of users” 

(Bevan et al., 2015, p. 143). This definition was widely accepted in the industry fields that it 

focuses on the interaction experience rather than the product itself. The ISO’s usability definition 

focuses on the categories of effective, efficient, and satisfying in the context of use. 

1. effectiveness: It refers to the accuracy and completeness of the prototype. Did it meet 

the project goal that was previously determined? Is the information displayed 

appropriately on a web page? Does the prototype achieve accuracy and 

completeness? Does the design solution have a successful outcome? 

2. efficiency: What’s the time to complete a specific task? Is it easy to find certain 

information?  
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3. satisfaction: Users will be asked to perform certain tasks on the website, and their 

emotional responses will be identified as positive or negative. 

4. context of use: A wide range of users and tasks should be included in the context of 

use. 

5. the overall observed user experience: The experience includes user’s preference, 

perceptions, and emotions, before and after using the prototype website. 

Usability Test Results 

The team from Shanghai Magic Learning conducted a usability testing interview with one 

family selected from the precious research survey participants. The interviewees were invited to 

participate in a virtual interview using the video chat function in WeChat. The length of the 

interview took 30 minutes. The interview consisted of two parts. Part one to review the online 

course syllabus (see Appendix C), online course assignment tracker (see Appendix D), and 

course content on TalentLMS (see Appendix E). Part two to review the promotional website for 

Young Responsible Traveler Camp. The interview was conducted in the Chinese language to 

ensure accuracy of the data. For part one of the interview, there were no pre-decided questions, 

but broad questions related to the motivations for international students’ overseas study, to see if 

the online course can provide students with a fun and engaging cultural learning summer camp 

experience. The interviewees were allowed to talk freely and were not pushed in any direction. 

Overall, they felt the online course provided a set of learner-focused learning objectives that fit 

the need of the students, the course content has clear expectations, motivation, and challenges. 

Interviewees showed great interest in participating in the summer camp project when it goes 

rolling, however, they were still concerned about the onsite camp in Wisconsin due to the travel 

uncertainty brought by the COVID-19 pandemic. 
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In the second part of the interview, interviewees were asked to test the proposed camp 

website. Usability testing questions regarding the site interaction and content were asked, and all 

twelve questions were set on a rating scale from 1 (strongly disagree) to 7 (strongly agree; see 

Table 1). Overall, the interviewees’ responses were all positive, and they all rated 7 to each of 

the usability testing questions. 

Table 1  

Usability Testing Result for the Promotional Website 

Question  Item Rating 
1 2 3 4 5 6 7 

1 Overall, I am satisfied with how easy it is to use the system 
      

7 
2 It was simple to use this system 

      
7 

3 I was able to complete the tasks and scenarios quickly 
using this system 

      
7 

4 I felt comfortable using this system 
      

7 
5 The information (such as navigation links) has no error 

      
7 

6 The information was effective in helping me complete the 
tasks and scenarios 

      
7 

7 The organization of information on the system screens was 
clear 

      
7 

8 Whenever I make a mistake using the system, I recover 
easily and quickly 

      
7 

9 The interface of this system was pleasant 
      

7 
10 I liked using the interface of this system 

      
7 

11 This system has all the functions and capabilities I expect 
it to have 

      
7 

12 Overall, I am satisfied with how easy it is to use the system 
      

7 
 

Interviewees also provided below comments for design improvement: 

• “It would be nice to show the location of Wisconsin on US map somewhere on the 

webpage because most Chinese families did not know where Wisconsin is located on 

the US Map.” 
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• “On the contact page, I think there should be a link for customer client portal. 

Through that portal, customers can place orders online, make payments online, gain 

access to extra resources, and chat with admission advisors.” 

• “It is necessary to create a customer testimonial page, and it would be helpful to gain 

customer’s trust and prove the validity of a brand.” 

• “On the online course page, I think it would be nice to add a link for students to 

download study guide (PDF file). And there should be more tips for the first-time 

campers because they will need more support than others to be successful during this 

learning journey.” 

• “After students returned home from the camp, it would be nice for the camp organizer 

to send students a photo album that collects all the happy memories of their trip, or 

the photo album could be stored in a shared cloud drive.” 

Materials 

This section described various tools used within the design process: 

• Hardware: Macbook Pro, Sketchbook, Pen 

• Software: Adobe creative clouds Apps: Illustrator, Photoshop, InDesign, XD 

• Microsoft Office, Excel 

• Instructional design tools: Talent LMS 

• Mind-mapping tool: Miro 
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Chapter IV: Project 

The proposed summer camp project consists of two parts, part one is the learning 

experience design for an online course — YRTC001_Young Responsible Traveler Camp, and 

part two is the visual design of the promotional website: Young Responsible Traveler. 

Deliverables for part one includes a course syllabus (see Appendix C) and a course assignment 

tracker (see Appendix D). Part two has the visual design of a promotional website for proposed 

summer camp program. 

Online Course Design 

The proposed online course name is YRTC001_Young Responsible Traveler Camp — 

Experience Wisconsin Online. 

Purpose of the Course 

Being an international student, I feel studying in America is hard. The hardest thing for 

an international student in a new country is to understand a distinctive new culture. Unfamiliar 

with the basics of local history and people’s habits can make the student feel isolated and 

difficult to build a friendship with peers. This course will introduce students to the key topics 

that are unique in American Midwestern life, cover the cultural, educational, scientific, and 

adventure-themed activities you will get from an onsite travel experience. In three weeks, by 

following the roadmap for the four living principles for design framework, students will get the 

chance to explore ecotourism topics in Wisconsin’s environment, people, culture, and economy. 

They will identify key concepts and use them to discover issues in their own lives and people 

around them, build environmental and cultural awareness and respect. Develop a mindset to be a 

responsible traveler when coming to experience Wisconsin the following summer. 
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Effective course design begins with understanding who are the students, deciding what I 

want them to learn, determining how to measure student learning success, and planning learning 

and assessment activities that support students’ learning journey. An 11-page course syllabus 

was created to explain the rules, responsibilities, and expectations associated with it (see 

Appendix C). This online course will include eight modules, each containing a virtual meeting 

and self-paced learning. Students will be working with peers, attend virtual sessions with an 

instructor from the US, and join discussions — with the flexibility of online learning.  

Delivery Options 

Virtual learning sessions will be arranged within each learning module. One evening 

virtual meeting will be offered at 10 AM (Central Time) / 8-9 PM (Beijing Time); another 

meeting will be offered at 8-9 PM (Central Time) / 7-8 AM (Beijing Time). Students will be 

given an Tencent meeting room link to join the online classroom. 

The online course will be taught online utilizing TalentLMS platform. Founded in 2012, 

TalentLMS is a cloud-based platform for hosting online courses; The LMS platform supports 

both desk and mobile (i.e., Android, iPhone, iPad) versions; and it provides live online support, 

documentation, and videos for self-learning (Epignosis, n.d.). YRTC001_Young Responsible 

Traveler Camp course was hosted on TalentLMS using a free trial account. The URL is 

https://lotusblue.talentlms.com/shared/start/key:LEOIDNHR. Discussions, active learning 

exercises, readings, videos, and assignments will be utilized for this course. Due to this online 

format, students will be able to self-pace and work/read ahead while still contributing and 

meeting other course deadlines. Additional computer applications will be utilized as needed to 

enhance the online learning environment. Due to the firewall in China, every website link shared 

with students will need to be tested first to see if it has been blocked. 

https://lotusblue.talentlms.com/shared/start/key:LEOIDNHR
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Learner Analysis 

This section described target audience for the summer camper programs: 

• students from middle school / high school from Chinese middle-class family 

• English as a second language (ESL) learners 

• age range of 14-18 

• TOEFL testing score of minimum iBT score of 70-80 or minimum paper-based score 

of 525 

• have eLearning experience 

• have computer proficiency (i.e., smartphone, email, and social media) 

UX Persona and Stories 

“Understanding learners’ motivation is key to educate students to become self-directed 

and lifelong learners, as a wealth of evidence suggested from Self-Determination Theory (SDT)” 

(Center for Self-Determination Theory, n.d., para. 1). A persona is a fictional character that can 

be used to understand the target audience. The survey result provided me with a solid 

understanding of the characteristics of my project’s targeted audience. I was able to build UX 

Personas for Theo and his parents (see Figures 9 and 10). This study also helped me understand 

why Chinese families choose overseas study programs for their children. It became clear that 

both the parents and the students wanted a different learning experience outside of the current 

educational system, and they hoped the overseas study program could expand students’ cultural 

horizons, improve English language skills, make new friends, and improve independent living 

skills.  
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Figure 9  

UX Persona Theo 

 
 
Figure 10  

UX Persona Theo's Parents 

 

By building user personas for Theo and Theo’s parents, I was able to clarify my project’s 

target audience with this tool: 

• It helps with design iteration. During usability testing, the feedback I get will help 

improve my user persona. 

• It helps me identify with the user. UX persona helps me understand their needs. 

• It provides me with an understanding of user behavior. 
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User stories are used as part of an agile approach that helps designers understand small 

instances in people’s lives. Most of the Chinese students have approximately two months of 

summer holidays, their vacation started at around the beginning of July and ended around the end 

of August. My survey indicated that the best-preferred timeframe for Chinese students to attend 

overseas summer camp was in July. This piece of information helped to determine the best 

timeframe for students to attend the camp for both online and onsite session. The user stories 

about the campers were drafted with clear purpose (see Table 2). 

Table 2  

User Stories for Online and Onsite Campers 

As a… I want to… So that… 
Chinese student Attend an American summer 

camp online course in July 
I can learn about American 

culture 
Chinese student Attend an American summer 

camp online course in July 
I can learn about American 

culture 
 
Contextual Analysis 

Context embedded in instruction played a key role in the course design and development. 

Both orienting context and instructional context are discussed in this section. 

Orienting Context 

Analyze information about the learner factor provided orienting context for instructional 

design. The learner types for the Chinese students are described as follows: 

• They were interested in learning American Midwestern Culture.  

• They wanted to gain useful prior-onsite summer camp information via eLearning.  

• They were accountable for mastering the learning content as their terminal goal.  

• They had plans to apply for admission to higher education institutions in the US. 

• They were curious to learn characteristics of American Midwestern culture.  
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Instructional Context 

In each learning module, there are some components that remain the same, and others are 

different. According to my course design, the first module will be the course introduction, the 

last module will be the course summary and review. The rest of the six modules consist of four 

learning activities: a pre-session keywords worksheet, an hour instructor-led virtual meeting, 

self-paced learning activities, and assessments. 

Instructional Need 

To most students, this course will be their first time eLearning experience created in the 

US. By participating in the online course, students will be forming their own journey through an 

immersive, interactive, and collaborative online experience.  

Depending on the context and business goals of a project, a Customer Journey Map can 

take a wide variety of forms. Journey mapping is one of the most powerful and commonly used 

tools designed to describe how users reach their goals. A user’s journey story was told in a 

structured and holistic way that defined the sequence of events, key stages, and transitions during 

online learning; combined by both storytelling and visualization, the client’s experience was 

clearly presented in a big picture. The journey map design (see Figure 11) described a learner’s 

experience in the three-week online camp program from beginning to end. It described the 

necessary steps to complete each learning module: pre-session activities, customer actions, 

touchpoints, and assessment activities. 
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Figure 11 

Online Course Customer Journey Map 

 

Technology Inventory 

Students will need access to following virtual learning tools to participate in the online 

classroom: 

• LMS: TalentLMS for accessing online course 

• content host: baidu cloud drive 

• virtual meeting platform: Tencent meeting 

• email account: QQ email 

• computer: desktop or laptop with high-speed internet 

• webcam: for interacting in course activities 

• headphones/earbuds: for listening to audio or videos presented in courses 
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Transfer Context 

The following learning materials will be provided for students enrolled in online course: 

• A slide presentation will be provided to be used as a learner’s study guide. 

• A support chat group will be created on WeChat for students to transfer knowledge 

learned to new situations in real life. 

• A website equipped with extra learning resources will be created for students to make 

knowledge connections from the online course when experiencing the onsite camp in 

Wisconsin. 

Mind Mapping 

How do I want learners to feel about the online course? Mind Mapping tool was an 

effective way to capture ideas and bring them to life into a non-linear visual form (see Figure 

12), it helped to find solution promoting student engagement in classroom. By placing the 

research question in the center, a radial structure was created by peripheral branches, then 

keywords were extended from the middle to form sub-branches. As the result of the desired 

outcome, types of learning activities were explored to support learners’ feeling about the 

proposed online course. For example, in the “curious” category, game playing concept was 

presented in the mind mapping, so in the beginning of each online meeting session, find your 

digital fortune cookie activity will be implemented as an effective icebreaker game. 
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Figure 12 

Mind Mapping Course Concept 

 

Researchers have found common challenges for English as a second language Learner 

(ESL) Learners in US higher education institutions listed below: 

1. Students have difficulties in understanding lectures, speaking in class discussions.  

2. Students have difficulties in adjusting to a different classroom communication style 

and type of interaction from their home country. 

3. Students often felt they could not escape the culture shock and adjust to local culture 

(Sherry et al., 2010).  

The online course’s targeted group is Chinese ESL learners, it might be their first time to 

participate in an American e-learning style instruction. Young Responsible Traveler Camp as the 

online course’s sponsor organization must address these needs when developing the eLearning 
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curriculum to prepare Chinese students for a smoother transition from their life at home to their 

future study journey in America.  

UDL Guidelines 

The following UDL guidelines were applied for the proposed online course design: 
 

• UDL Guideline 7: provide multiple means of engagement (CAST, 2021.-a). 

o UDL Checkpoint 7.1: optimize individual choice and autonomy, empower 

learners to take charge of their own learning (CAST, 2021.-b). At the 

beginning of each module, learners will be asked to review the keyword sheet 

before the virtual meeting session, and after the meeting, they will need to 

utilize their own time wisely to finish required readings, quizzes, tasks, or 

assignments. 

o UDL Checkpoint 7.2: optimize relevance, value, and authenticity, connect 

learning to experiences that are meaningful and valuable (CAST, 2021.-b). 

Course contents are sourced from culturally relevant books and websites, they 

are age-appropriate and personalized for the Chinese young student group. 

o UDL Checkpoint 7.3: minimize threats and distractions, foster a safe space to 

learn and take risks (CAST, 2021.-b). Course syllabus clearly states the 

learner’s responsibility, requirement for work evaluation, and course grading 

metric (see Appendix C). Assignment Tracker contains several important 

pieces of information in the form: name of the course, the assignment title, the 

hours suggested, areas for students to record time spent on completing the 

tasks, and the due date (see Appendix D). This tool can be used to help 
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students manage study time successfully, start assignments early, break 

assignments into smaller chunks of tasks and submit them on time.  

• UDL Guideline 1: provide options for Perception: (CAST, 2021.-a). 

o UDL Checkpoint 1.1: offer ways of customizing the display of information 

(CAST, 2021.-b). For example, Pre-course training on all eLearning tools will 

be provided, training material as tip sheets will be provided online for 

download. Student’s study guide will be designed to display information in a 

flexible format and follow legibility and readability visual design guides. 

o UDL Checkpoint 1.2: offer alternatives for auditory information, share 

information in more ways than sound and voice alone (CAST, 2021.-b). If 

there are audio clips in the learning material, they will be provided with 

written transcripts. If there are videos in the learning material, they will be 

provided with text captions or subtitles. 

• UDL Guideline 3: provide options for comprehension. “The purpose of education is 

not to make information accessible, but rather to teach learners how to transform 

accessible information into useable knowledge” (CAST, 2021.-c, para. 1). For 

example, in module 5 (see Figure 13), the topic is Immigration and Settlement. A 

brief introduction of immigration history in Wisconsin will be presented by course 

instructor in a virtual meeting. After completing the required readings or videos, 

students need to complete a task: “What to pack in your suitcase when traveling to 

Wisconsin.” By giving a list of items needed for the trip, students will pack their 

suitcase for two scenarios: for joining an American summer camp or preparing to 

immigrate to America. The terminal objective for this learning activity is for students 
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to recognize the fact that generations of immigrants have contributed and 

strengthened this nation. When finishing this task, students will need to connect the 

knowledge points they have acquired from this unit, and practice using them in 

planning for travel in real life. 

Figure 13 

Online Course Plan 

 

Promotional Website Design 

The following section explains the visual design process for the proposed summer camp 

program website design (see Appendix F). 

Logo Design 

The following describes the website visual design process from goal identification, brand 

values, color palette, sitemap and wireframe creation, and page interaction: 

• purpose: A logo was needed to support the summer camp project’s marketing needs 

and give the brand a strong first impression to its target audience. 

• brand values: The brand values are fun, caring, respect, and responsibility. 
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• brand color palette: After gathering color inspirations from landscape images of 

Wisconsin and Minnesota, a five-color palette was created to include in the brand 

identity design (see Figure 14). 

• logo colors: The logo colors are red (#EC5F55) and green (#7FB3AB). 

• process: I started by choosing the first letter Y from the name Young Responsible 

Traveler Camp. Then I tried playing with a few versions of Sans Serif typefaces for 

the capital letter Y to give my logo a modern and simple look. Two complementary 

colors green and red were selected to represent two different ideologies of China and 

America. By separating the letter Y shape equally into two parts, placing a key shape 

in the middle, I try to convey the idea that my camp project could be understood as a 

communication channel between the two cultures, and students will be benefiting 

from the program to become a responsible world citizen in the future (see Figure 15). 

Figure 14 

Color Palette Creation Process 
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Figure 15  

Logo Design Process 
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Sitemap and Wireframe 

The Young Responsible Traveler Camp website has five web pages: Homepage, Online 

Camp, Onsite Camp, About Young Responsible Traveler Camp, and Contact us (see Figure 16). 

Figure 16  

Website Sitemap 

 
A website wireframe is a visual prototype of a web page that focuses on content, layout, 

and behavior. It usually doesn't include any styling, color, or graphics. It's like a screen blueprint 

that shows navigation clicks through each page, focuses on user interaction, usability, and user 

experience. Two versions of wireframes were created before I begin to design the website layout. 

First, a hand-drawn wireframe explored the site structure; then in the second wireframe design 

(see Figure 17), website navigations were improved and site's information architecture were 

translated into visual design paths by defining navigation elements, such as headers, sidebars, 

footers, and buttons. 
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Figure 17  

Website Wireframe 

 
Website Prototype 

Website prototypes are interactive demos of a website. Before the project goes into final 

development, a prototype can be used to gather feedback from project stakeholders in the earlier 

project lifecycle. The goal of doing a prototype based on a wireframe is to ensure the delivery of 

a successful website project. In the early planning stages, it was easier to discover problems and 

issues than to fix them in the later stages of a website’s development. 

This website design (see Figure 18) followed a 12-column grid structure with a width of 

1920 px for responsive layout. The following design choices were considered when creating the 

visual design: 

• font sizing and positioning 

• content location and spacing 

• margins and padding between sections and content 

• color usage 
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Figure 18  

Website Prototype 
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Chapter V: Conclusions and Implications 

The project aimed to use a user experience design approach to solve an uncertain problem 

within both the educational and tourism fields. An earlier attempt aimed to develop a list of 

places of interest for Chinese students to experience the American midwestern lifestyle in 

Wisconsin and Minnesota. The survey results show a promising interest in Chinese students 

being motivated to participate in overseas summer camp programs. After that, a new direction 

was taken to develop content for introducing a cultural immersion experience in Wisconsin. The 

resulting evaluation tool used for this project is the Usability Metric for User Experience 

(UMUX). This paper outlines the research and development of this usability component of a 

summer program’s promotional website prototype, and user’s responses will be recorded for 

further project development. 

If looking at the whole design process as a project management project, choosing the 

right methodology is a good start point, understanding the project life cycle helps provide 

predictability and manage a way to tackle certain tasks in specific stages. The problem 

identifying phase took 70% of my total developing time, allowing me a higher level of 

understanding of the project’s purpose, goals, requirements, and risks (see Table 2).  

This project only explores the needs from the customer side, a journey begins when a 

customer starts and stops using the product. Design for service is a complex, multi-layered 

process that involves lots of people and technologies that work together (Pugh, n.d.). There are 

more internal and additional activities that need people’s support to make this service design 

project possible to launch. Take the Young Responsible Traveler Camp as an example, more 

cross-functional research work needed to be done to build a clear structure for achieving 

operational goals. 
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Implications for the Field of Design 

If I had been asked at the start of this project to point out the most important part of how 

to create a summer program, I would probably say the course development process. However, 

this research project offered me an untypical opportunity to understand learning needs from the 

Chinese students’ and their families’ own perspectives, it added a new dimension to the areas I 

was not aware of before in educational design, to learn about what the students’ real learning 

needs. The importance of research as a process cannot be devalued, it is a cornerstone in the 

design activity to explore, select, gather, and organize source material and ideas. 

There are many ways to design for a cultural immersion educational experience, this 

research only touched on a few of the design challenges of building a summer camp program that 

takes place in America and has an ecotourism focus. This project started with a vision and a 

basic concept with emphasis on transforming learning through doing. If collaborating with more 

partners from other industries, variations of this camp project can be created as other regional 

camps in America (see Figure 19) or other themed camps in America. 
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Figure 19  

Example of Other Regional Camp 

 

Base on the proposed design framework by applying the same research methodology and 

ecotourism principles towards project development, similar summer camp programs in China 

could also be built up for American students to experience Chinese culture, and this research 

project can offer useful series of triggers from which a new learning experience can be created in 

the future. 
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Appendix A 

Survey 

1. What is the student’s education level? 

a. Middle school 

b. Elementary school 

c. High school 

d. College 

e. Other 

2. What is the student’s gender? 

a. Girl 

b. Boy 

3. What city do you live in? ________________ 

4. What is your annual household income? 

a. RMB 150,000 – RMB 300,000 

b. RMB 300,000 – RMB 600,000 

c. Above RMB 600,000 

d. Other 

5. What are students’ interests or hobbies? (select all that apply) 

a. Music 

b. Arts and crafts 

c. Sports 

d. Chinese traditional arts 

e. Science and math 
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f. Other 

6. What is your child’s personality? 

a. Extrovert 

b. Introvert 

c. Not sure 

7. What country does the student have a plan to study in? (select all that apply) 

a. America 

b. Britain 

c. Canada 

d. Australia 

e. Other 

8. If the student travel abroad before? (select all that apply) 

a. As a tourist to America 

b. As a tourist to other countries 

c. Been to American summer camps 

d. Been to summer camps in other countries 

e. Have taken American online classes 

9. What is the preferable time for an online summer camp? (select all that apply) 

a. 1 week in July 

b. 2-3 weeks in July 

c. 1 week in August 

d. 2-3 weeks in August 

e. Other 
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10. Can students use digital tools for online learning? (select all that apply) 

a. Use a smartphone to take photos 

b. Use a smartphone to record videos 

c. Use Tencent Meeting 

d. Use email 

e. Use Skype 

11. How likely are you to be interested in these summer camp activities? (select with 

"strongly disagree" at 1 point and "strongly agree" at 5) 

a. Meet American Students 

b. Local Geography 

c. Visit American Universities 

d. Local Farm Life 

e. Meet American Families 

f. American History 

g. Environmental Conversation 

h. American Sports 

i. Visit American High Schools 

j. Outdoor Nature 

k. Museums 

l. High-tech Business 

m. Outdoor Adventure 

n. Local Agriculture 

12. What will be student’s motivation for studying abroad? 
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Appendix B 

Survey Result Report 

Figure E1 

Question 1: Students’ Education Level 

 

 

 

 

 

 

 

 

Figure E2 

Question 2: Students’ Gender 
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Figure E3 

Question 3: Students’ Location 

 

 

 

 

 

 

 

 

Figure E4 

Question 4: Students’ Family Annual Household Income 
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Figure E5 

Question 5: Students’ Hobby or Interests 

 

 

 

 

 

 

 

 

Figure E6 

Question 6: Students’ Personality 
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Figure E7 

Question 7: Students’ Plan for Future Study Abroad 

 

 

 

 

 

 

 

 

Figure E8 

Question 8: Students’ Travel Abroad Experience 
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Figure E9 

Question 9: Students’ Preferable Time for Summer Camp 

 

 

 

 

 

 

 

 

Figure E10 

Question 10: Students’ Preference for Digital Tools 
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Figure E11 

Question 11: Students’ Preference for Summer Camp Activities 
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Appendix C 

Course Syllabus 
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Organization 

This course will be taught through the online platfonn Talent LMS. Students will be given the 

link to access the course. Readings will be assigned for discussion. Final assignments need to be 

submitted in the online discussion space or uploaded to the assignment space. 

Responsibilities, Participation, and Preparedness 

It is the instructor 's responsibility to provide a challenging and productive environment where 

we come together to learn. 

Before the beginning of each module, finishing the pre-learning keyword assessment is key to 

your success to understand the meaning of the word. You don't just know or not know the word, 

there are gradations of understanding for each person for each word. We constantly build on 

what we know after we learn it on a deeper level. 

Attending the vi,tual meeting time on time is essential. Active pruticipation is critical. Consider 

questions like "How? What? Where? When? Why? Who?". How can we find out? How do we 

evaluate the evidence? What matters? Why does it matter? 

Read ahead and think ahead. Come to class with the readings completed and be ready to discuss 

and critically analyze and shru·e your ideas. Read online discussion postings periodically and 

reply to your peers with thoughtful responses. 

Submissions of Assignments 

All electronic submittals must be submitted to the appropriate Discussion grade before the 

deadline. 
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Instructions Course Outline 

Module 1 (5 July)- Introduction 

• Virtual meeting 

o Icebreaker 

o Course Syllabus 

o Introduce Course online tools 

• Self-paced learning 

o Reading / Video 

o Self-assessment keyword quiz 

Module 1 Assignment 

• Quiz- Syllabus 

• Practice online learning tools 

• Task 1.1: Calculate the carbon footprint of your flight 
https://www.icao.int/environmental-protection/Carbonoffset/Pages/default.aspx 

• Task 1.2: UN carbon footprint calculator 

https :/ /offset.climateneutralnow. org/footprintcalc 

Post your calculated results as screenshots in the Discussions space. Respond to 

Peers: Review your classmates' posts and respond to at least two of your peers. 

Module 2 (6-7 July)-Geography 

• Virtual meeting 

o Find your daily digital fortune cookie 

o Slide presentation 



76 

 



77 

 



78 

 



79 

 
  



80 

Appendix D 

Course Assignment Tracker 
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Module 6: Mining, Farming, and Logging 

keyword Self-Assessment 7/19 0.5 10 

Reading (Assigned) 7/19 0.5 

Virtual meeting 7/19 1 

Quiz Assement 7/19 0.25 10 

task 6: View the on line exhibit : 1948 Wisconsin State 
7/20 

Fair Murals : 100 Years of Agricultural History 
0.5 50 

Journal (Compare and Contrast work sheet) 7/20 0.75 50 

Module 7: Transportation & Industry 

keyword Self-Assessment 7/21 0.5 10 

Reading (Assigned) 7/21 0.5 

Virtual meeting 7/21 1 

Week 3 Knowledge check 7/22 0.5 10 
Joumal-(2) Replies 7/22 0.5 10 

Task 7: Presentation - plan your trip fornext summer 7/22 1.5 150 

Module 8: Intro/ Overview 

Virtual meeting- Presention & Farewell 7/23 1.5 100 

Course End 7/23 

TOTALS 0 28 0 1000 
Learning Objectives Grade: --
Successful completion of the course w ill enable 

students to: 

• Identify characteristics of the midwestem United 

States culture 

•Compare and contrast difference between 

American and Chinese culture 

•Recognize difficulties an international student will 

face when studying in a foreign country 

•Ga in perspective of a global citizen, find ways to 

take responsible action. 

•Create and develop personal methodology as an 

eco-tourism traveler 
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Appendix E 

Course Outline on TalentLMS 
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Appendix F 

Promotional Website Prototype 

Figure F1 

Homepage 
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Figure F2 

About Us Page 
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Figure F3 

Online Course Page 
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Figure F4 

Online Site Camp Page 
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Figure F5 

Contact Us Page 
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