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1:   Abstract   
The   past   two   decades   have   brought   more   change   to   university   towns   than   any   period   seen   

before.   Our   research   directly   examines   the   impacts   that   student-oriented   luxury   high   rises   have   

on   the    character    of   the   Greater   State   Street   Neighborhood   in   Madison,   Wisconsin.    Historic   

character   has   long   been   recognized   as   essential   to   urban   reproduction   as   areas   with   small   historic   

buildings   often,   but   not   always,   have   a   greater   diversity   of   resident   ages   and   higher   proportions   

of   small   businesses.   The   introduction   of   luxury   high   rises   and   the   assembly   of   businesses   they   

draw   into   the   Greater   State   Street   neighborhood   have   pushed   out   smaller,   more   local   businesses,   

and   is   indicative   of   national   and   global   trends   of   Neoliberalism,   Globalization,   and   

Homogenization   -   forces   that   are   difficult   to   study   at   the   local   scale,   but   are   apparent   

nonetheless.   Though   our   research   may   not   have   the   authority   to   make   value,   or   moral   judgments   

on   these   phenomena,   it   is   clear   that   the   benefactors   of   these   changes   are   shifting   away   from   those   

traditionally   best   served   by   the   neighborhood’s   resources.   With   these   new   forces   of   change,   the   

conventional   aspects   of   cherished   neighborhood   character   -   authenticity,   local   orientation,   

community-based,   and   idiosyncrasy   become   more   difficult   to   prevail.   
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2:   Introduction   
  

We   are   studying   the   impact   that   student   oriented,   amenity   rich,   luxury   high   rise   

developments   have   on   the   character   of   downtown   Madison,   Wisconsin.    We   intend   to   look   at   the   

physical   changes   to   the   built   environment   of   State   Street   and   how   State   Street's   role   as   a   public   

thoroughfare   connecting   the   two   most   influential   public   institutions   in   the   city   has   influenced   the   

character   of   the   Greater   State   Street   Neighborhood.   We   understand   that   the   urban   core   of   a   city   is   

a   dynamic   place   and   is   constantly   changing,   however   we   value   that   a   neighborhood   is   not   just   a   

place;   it   is   a   state   of   mind   (Sim   2019,   11)   and   it   is   important   to   identify   and   preserve   the   traits   

that   make   it   special.     

In   recent   years,   the   construction   of   luxury   high   rise   developments   have   brought   

noticeably   profound   changes   to   not   only   the   skyline   of   downtown   Madison,   but   its   overall   

persona.   As   a   result   of   this   change,we   intend   to   observe   State   Street’s   growth   and   transformation   

over   the   years   from   what   used   to   be   an   denizen   commercial   street   into   a   destination   of   insipid   

consumption   occupied   by   corporate   retailers,   and   ask   the   question:    How   has   the   recent   insertion   

of   luxury   student   housing   into   the   Greater   State   Street   neighborhood   altered   the   experience   of   

State   Street   as   a   embodiment   of   community   and   local   character?     

Utilizing   historic   data   and   qualitative   research,   our   report   looks   to   deepen   our   reader’s   

understanding   of   the   dynamics   of   a   university   town:   the   different   groups   of   constituent   

individuals,   attributed   meanings,   place-making,   and   collective   experience   in   this   shared   reality.   

Focusing   specifically   on   the   impact   of   newly   constructed   student   oriented,   amenity   rich,   luxury   

high   rise   developments,   many   complex,   geographically   introspective   questions   will   be   

addressed.   What   is   the   History   of   State   Street   as   a   direct   physical   connection   between   the   

Wisconsin   State   Capitol   and   the   University   of   Wisconsin   and   its   transition   to   a   pedestrian   mall?   
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What   is   the   difference   between   a   Space   and   a   Place?   What   is   Neighborhood   Character?   What   is   a   

City/State?   What   is   a   College   Campus/University?   What   is   Studentification   and   how   is   it   

caused?   What   is   Globalization   and   Homogenization?   What   are   Student   Oriented   Luxury   High   

Rises   and   how   are   Madison’s   Luxury   High   Rises   used   as   a   manifestation   of   Neoliberalism?   Why   

is   State   Street   successful   as   a   Place?   What   role   does   State   Street   play   for   the   City   and   for   the   

University?     

By   addressing   these   questions,   we   hope   that   our   reader   can   think   about   their   own   

personal   experiences   in   the   Greater   State   Street   Neighborhood   and   identify   the   traits   that   they   

think   make   it   a   special   place.    We   understand   that   the   urban   core   of   a   city   is   a   dynamic   place   and   

is   constantly   changing,   and   we   hope   that   our   readers   will   come   to   a   comprehension   of   not   only   

what    has   changed,   but    why .     

Our   review   of   literature   will   be   composed   of   three   sections   due   to   the   wide   temporal   

context,   range   of   concepts   and   fields   of   study   that   influence   our   research.    The   review   of   

literature   will   begin   with   The   Physical   History   of   State   Street   Over   Time,   followed   by   a   

breakdown   of   Key   Concepts   and   Theoretical   Framework   that   are   associated   with   the   overarching   

issue   of   studentification.    Additionally,   we   will   provide   an   Analysis   of   State’s   Streets   Built   

Environment   as   a   linear   city   space.   

To   ensure   that   our   research   examines   the   wide   range   of   those   involved   with   State   Street’s   

evolving   landscape,   we   will   be   collecting   data   from   a   diverse   group   of   sources.   In   particular,   we   

will   be   conducting   a   survey   with   current   UW-Madison   students,   an   interview   with   a   local   

official,   and   an   interview   with   a   UW-Madison   urban   planning   professor   regarding   their   

experiences   on   State   Street.    In   addition   to   surveying   the   personal   experiences   of   those   involved   

with   State   Street’s   evolving   landscape,   we   will   be   analyzing   case   studies   in   other   college   towns,   
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urban   design   theory,   geographical   theory,   newspaper   databases,   transcripts   from   local   

neighborhood   meetings,   historic   maps   and   pictures.     

State   Street   is   a   unique   space   that   has   produced   thousands   of   individual   experiences   

regardless   if   one   has   attended   the   University   or   not.    What   must   be   recognized   is   that   these   

experiences   are    unique    in   every   aspect,   thus   it   is   important   to   identify   and   preserve   the   traits   that  

made   it   special   for   individuals,   regardless   of   temporal   context   or   personal   background.   By   

thinking   about   State   Street   as   more   than   just   a   street,   but   as   a    destination    -   a   place   to   be   -   the   

Greater   State   Street   Neighborhood   can   continue   to   serve   civil   society   as   an    embodiment   of   

community    that   provides   special   individual   experiences   for   all.    
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  3:   Literature   Review     
Section   I:   The   Spatial   and   Temporal   Framework   of   State   Street     
A:   Background   

A   temporal   framework   encompassing   the   physical   history   of   Downtown   Madison   shows   

that   State   Street   has   always   served   as   “the   spine   of   (the)   downtown   commercial   and   

entertainment   district”   (Lehrke   et.   al.   2020,   158).    While   State   Street’s   role   as   Downtown   

Madison’s   central   artery   has   remained   constant,   its   identity   has   evolved   from   a   “a    thoroughfare   

that   supported   industry   and   staple   goods   to   a   pedestrian   focused   shopping   and   entertainment   

destination ”   (Fadelli   et   al.   2016,   1)   and   this   evolution   is   documented   through   the   shifts   in   

businesses   along   the   historic   facades   of   State   Street.    What   is   significant   about   this   evolution   in   

State   Street’s   physical   composition   and   experience   is   that   today,   State   Street   is   no   longer   just   a   

passageway   from   east   to   west   and   contrariwise-   rather-   State   Street   serves   as   a   space   where   one   

can   remain   and   become   enclosed   amongst   its   human-scaled   vibrancy.     

Throughout   its   history,   State   Street   and   its   built   environment   have   reflected   the   needs   and   

influences   of   the   local   population,   university,   and   government,   with   the   majority   of   stakeholders   

holding   a   personal   and   practical   connection   to   the   space.   Recent   decades   have   introduced   new   

forces   of   change,   bringing   about   opportunity   for   growth   but   also   novel   disconnects   between   

stakeholders.   These   have   come   in   the   form   of   developments   and   investments   from   the   private   

sector   that   manifest   in   the   built   environment,   most   visibly   in   Luxury   High   rises.   As   we   examine   

the   temporal   framework   encompassing   the   physical   history   of   Downtown   Madison,   we   will   look   

at   the   nature   of   these   new   patterns   of   connection   and   spatial   forms   associated   with   them   in   order   

to   evaluate   their   implications   on   neighborhood   character.   
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B:   Pre   1970s   
In   the   early   20th   century,   Madison   was   a   prosperous   city   with   store-lined   downtown   

streets,   and   at   the   heart   of   this   Central   Business   District   was   State   Street.   Across   the   United   

States,   urban   downtowns   were   thriving   as   streetcars   brought   life   to   the   urban   core   of   cities,   

encouraging   pedestrian   and   commercial   activity.    State   Street   served   as   Madison’s   regional   

shopping   hub   and   entertainment   district,   and   large   government   buildings   and   hotels   were   

positioned   around   the   Capitol   Square   (Lehrke   et.   al.   2020,   17).    Retail   businesses   accounted   for   

62%   of   storefronts   with   133   retail   stores   in   1921,   a   peak   for   retail   businesses   between   the   study   

period   of   1890   and   2014   (Fadelli   et   al.   2016,   37).   The   1950s   and   1960s   were   fueled   by   

American’s   desire   for   automobiles,   and   this   had   an   effect   on   the   urban   streetscape   of   Downtown   

Madison.   From   1937   to   1955,   State   Street   saw   a   decrease   from   148   total   retail   businesses   to   103   

(Fadelli   et.   al   2016,   37).   The   trend   of   suburbanization   in   post-war   America   influenced   retail   

businesses   to   follow   these   markets   away   from   city   centers,   and   for   the   first   time   in   Madison’s   

prosperous   history,   the   Downtown   area   which   once   thrived   with   pedestrian   and   commercial   

activity,   saw   a   decline   in   retail   businesses   occupying   storefronts   along   State   Street.     

  
C:   1970s-2000s   

At   this   time   in   the   city’s   history,   Madison’s   streetscape   needed   a   dramatic   boost   -   a   

revitalization.   The   decreasing   trend   of   retail   presence   on   State   Street   continued   on   from   1955   

until   1972,   as   State   Street   saw   a   decrease   from   103   total   retail   businesses   to   66   (Fadelli   et.   al   

2016,   37).   This   period   of   stagnation   can   be   attributed   to   increased   ownership   of   personal   

automobiles   that   would   often   take   routes   that   avoided   central   business   districts   and   the   grand   

openings   of   West   and   East   Towne   Malls   in   1970   and   1971,   respectively   (Fadelli   et.   al   2016,   46).   

Fortunately,   this   stimulus   came   to   fruition   in   the   mid   1970s   as   Mayor   Paul   Soglin   led   an   
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initiative   to   transform   State   Street   from   being   a   motor   vehicle   dominated   space   into   a   pedestrian   

and   transit   mall   (Neinfeldt   2015).     

Pedestrian   malls   are   spaces   that   typically   stretch   several   blocks   in   length   within   a   city   

center   and   their   insertion   into   American   downtowns   was   stimulated   by   the   American   population   

beginning   to   feel   the   negative   consequences   of   the   suburban   lifestyle;   men   were   exhausted   from   

long   commutes   to   work,   women   were   bored   and   isolated   (Pojani,   2015).   Pedestrian   mall’s   

incorporation   into   American   downtowns   hoped   to   return   benevolence   to   the   city   by   promoting   

walkability   across   a   range   of   levels,   flexibility,   durability,   and   promote   timeliness   for   their   

surrounding   areas.   Pedestrian   malls   block   off   automobile   traffic,   promoting   a   walkable   city   

environment   in   effort   to   return   shoppers   and   pedestrians   to   the   Central   Business   District   from   

suburban   retail   centers   like   East   and   West   Towne   Mall   (Fadelli   et.   al   27).     

State   Street’s   transformation   revamped   its   built   environment,   converting   the   four-laned   

road   into   a   two-laned   pedestrian   mall,   along   with   the   addition   of   wider   sidewalks   (Fadelli   et.   al   

48).   This   risky   decision   proved   to   be   successful,   as   State   Street’s   retail   streetscape   re-emerged,   

sparking   a   character   resurgence   in   Madison’s   core   and   allowed   the   Central   Business   District   to   

compete   with   the   neighboring   suburban   malls   on   both   the   eastern   and   western   fringes   of   the   city.   

From   1972   to   1975,   Madison   saw   an   increase   from   66   total   retail   businesses   to   91,   a   7%   increase   

of   total   business   types   per   year   on   State   Street   just   one   year   following   Mayor   Paul   Soglin’s   

decision   in   1974   (Fadelli   et.   al   2016,   37).     

However,   not   all   American   cities’   implementation   of   pedestrian   malls   were   successful.   

By   the   1980s,   “the   expected   benefits   of   pedestrian   malls   had   not   materialized   in   most   American   

downtowns”   (Pojani,   2015),   predominantly   stemming   from   the   American   planner’s   

misconception   that   the   interpolation   of   a   European   formula   would   equate   to   similarities   in   
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function.   In   comparison   to   European   cities,   American   downtowns   lack   the   density   and   foot   

traffic   necessary   to   maintain   high   levels   of   street   activity.    Karsten   Pålsson   writes   that:     

“Density   is   not   inself   the   solution   to   (cities)   problems.   But   it   is   a   prerequisite   for   our   being   able   to   have   

even   a   hope   of   a   fruitful   public   urban   life   in   (the)   future…   Therefore   we   must   build   densely   in   order   to   

have   a   population   base   large   enough   for   urban   life,   while   designing   city   space   so   that   people   will   want   to   

use   it”   (Pålsson,   2017,   38-39) .     

  After   the   1980’s   a   significant   number   of   the   200   pedestrian   malls   within   the   United   States   were   

dissolved   and   opened   back   up   to   automotive   traffic   (Fadelli   et.   al   2016,   20),   as   American   cities   

slipped   back   into   the   pit   of   suburban   sprawl.     

  
D:   2000s-Present   

In   recent   years   State   Street   has   seen   major   shifts   that   have   come   in   the   form   of   

developments   and   investments   from   the   private   sector   that   manifest   in   the   built   environment,   

most   visibly   in   luxury   high   rises.   When   examining   the   more   recent   shifts   in   the   built   

environment   urban   spaces,   architect   and   urban   planner   Karsten   Pålsson   writes:   “urban   planning   

has   been   on   the   defensive   throughout   the   1990s   and   the   start   of   the   new   millennium,   with   

initiative   often   left   in   the   hands   of   private   developers”   (Pålsson,   2017,   34).    The   introduction   of   

luxury   high   rises   has   brought   noticeably   profound   changes   to   not   only   the   skyline   of   downtown   

Madison,   but   its   overall   persona   and   can   also   be   correlated   with   shifts   in   businesses   on   State   

Street,   specifically   seen   in   the   growth   of   the   entertainment   sector   and   in   the   makeup   of   retail   

establishments   present.     

Entertainment,   although   always   present,   has   flourished   on   State   Street   since   the   

implementation   of   the   pedestrian   mall   (Fadelli   et.   al   2016,   43).   Mayor   Paul   Soglin’s   decision   in  

1974   proved   very   impactful   on   the   amount   of   entertainment   business   storefronts,   as   the   use   of   

space   created   by   the   pedestrian   mall   is   much   better   suited   for   the   entertainment   model   of   
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businesses   (Fadelli   et.   al   2016,   44).   Infact,   entertainment   establishments   nearly   doubled   from   

1977   to   2014,   growing   from   25   to   56,   an   increase   of   11%   of   the   total   business   types   per   year   on   

State   Street   (Fadelli   et.   al   37).     

State   Street’s   shifts   in   the   built   environment   provided   a   safer,   more   spacious   environment   

for   consumers,   influencing   State   Street's   role   as   a   public   space,   which   ultimately   allowed   the   bar,   

restaurant   and   theater   scene   to   prosper.   State   Street’s   transformation   to   a    destination    allowed   

pedestrians   to   make   more   spontaneous   shopping   decisions   when   visiting,   and   stimulated   a   

nightlife   for   students   and   young   professionals   around   downtown   creating   a   rich   and   diverse   

landscape   (Fadelli   et.   al   2016,   44)     

When   examining   effect   of   the   introduction   of   student-oriented   luxury   high   rises   such   as   

the   Hub,   Domain,   City   View,   Ovation,   and   the   James,   these   developments   exemplify   local   rental   

housing   market   trends   and   have   set   new   precedents   for   rent   prices,   building   size,   amenities   and   

lifestyle   offerings   (France,   2016)   in   terms   of   student   housing.   After   the   Madison   and   national   

housing   bubble   burst   in   2007,   a   drastic   shift   in   the   housing   market   occurred,   as   ninety   percent   of   

new   housing   developed   in   Madison   has   been   towards   the   rental   market,   encompassing   ~11,000   

units   (France,   2016,   2).   This   tilt   towards   rental   developments   can   be   attributed   to   increasing   

population   and   the   number   of   households,   increase   in   younger   households   and   university   

students,   and   an   overall   increase   in   preference   toward   the   rental   housing   (France,   2016,   3).   

In   2007,   Lucky   Apartments   by   developer   Steve   Brown   opened   as   the   first   “luxury”   

student-oriented   housing   development   in   Madison,   including   commercial   spaces   on   the   ground   

level   (France,   2016,   6).    Madison   has   since   seen   this   trend   intensify,   as   more   mixed   use   large   

apartment   complexes   have   replaced   single   family   zoned   homes   and   small   businesses.     
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Figure   1.   High   Rise   Developments   in   Downtown   Madison   (Geyer,   2016).     
  

Not   only   have   these   developments   affected   the   student   housing   market,   but   they   have   

also   brought   a   new   wave   of   businesses   to   the   State   Street   area.   One   example   of   this   is   seen   in   the   

Hub   development,   where   the   street-level   of   the   apartment   complex   is   designated   for   commercial   

use.    While   the   implementation   of   commercial   spaces   on   State   Street   is   not   controversial,   it   is   the   

image   of   these   commercial   spaces   that   brings   a   new   sense   of   identity   to   the   area   -   these   

businesses   are,   generally,   regionally,   nationally   or   internationally   owned   stores   and   restaurants   -   

that   ultimately,   contribute   to   the   dilution   of   the   neighborhood’s   local   charm.   This   surge   of   luxury,   

student-oriented   high   rises   has   influenced   the   western,   University   half   of   State   Street,   attracting   

bookstores,   trendy   apparel   stores,   bars,   coffee   shops,   and   fast   food   restaurants   that   all   cater   to   

11   

High   Rise   
Development   

Address   Units  Year   
Opened   

Lucky   777   University   Avenue   259   2007   
  

Grand   Central   1022   W.   Johnson   Street   155   2009   

The   Depot     18   &   26   S.   Bedford   St   82   2010   

City   View     313   N.   Frances   Street   42   2013   

Varsity   Quarters     1423   Monroe   Street   72   2013   

Xo1   1001   University   Avenue   79   2013   

Seven27   727   Lorillard   Ct.     117   2013   

Nine   Line   at   The   Yards   633   W.   Wilson   St.     80   2015   

The   Hub   437   N.   Frances   St   313   2015   

The   Domain   409   W.   Johnson   Street   326   2015   

Ovation   309   W.   Johnson   Street   248   2015   

The   Lux   433   W.   Johnson   Street   160   2016   

The   James   510   University   Avenue   367   2016    
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students   and   their   families   (Fadelli   et.   al   2016,   50),   an   indication   of   the   University’s   influence   

over   State   Street’s   built   environment.     

These   trends   show   that   the   western,   University   influenced   half   of   State   Street   provides   

more   of   a   laid   back   experience   than   its   eastern   counterpart.   The   eastern,   Capitol   influenced   half   

of   State   Street   provides   a   more   dignified   and   stately   experience,   encompassing   numerous   apparel   

shops,   galleries,   sit   down   restaurants,   and   locations   that   generally   appeal   to   more   professional   

and   business   oriented   clientele   (Fadelli   et.   al.   2016,   26).     
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Section   II.   Relevant   Theoretical   Framework(s)/Key   Concepts   
A:   The   Relation   Between   Space   and   Place     

When   approaching   State   Street   as   a   subject   of   geography,   a   fundamental   understanding   of   

the   concepts   of   space   and   place   within   spatial   thought   are   quintessential   to   evaluating   the   

symbiotic   relationship   between   Madison’s   two   most   influential   public   institutions   that   direct   

State   Street’s   built   environment   and   shape   its   character.     

In   many   contexts,   the   terms   space   and   place   are   conflated   with   one   another   or   their   

meaningfulness   as   descriptors   of   reality   are   taken   for   granted.   Yi-Fu   Tuan’s   humanistic   

geography   work   on   space   and   place   articulates   these   important   concepts,   revealing   that   the   ideas   

of   “space”   and   “place”   require   each   other   to   be   defined   (Tuan   1977).   He   describes   that   a   place   is   

an   abstract   space   with   meaning   attached   to   it.   He   uses   an   anecdote   from   physicist   Niels   Bohr   

about   Kronberg   Castle   in   Denmark   to   help   convey   this:     

“Isn't   it   strange   how   this   castle   changes   as   soon   as   one   imagines   that   Hamlet   lived   here?   As   scientists   we   

believe   that   a   castle   consists   only   of   stones,   the   green   roof   with   its   patina,   the   wood   carvings   in   the   church,   

constitute   the   whole   castle.   None   of   this   should   be   changed   by   the   fact   that   Hamlet   lived   here,   and   yet   it   is   

changed   completely”   (Tuan   1977,   4).     

However,   Bohr   also   reveals   that   space   can   have   meaning   attached   to   it,   such   as   an   architect’s   

description   of   the   locational   qualities   of   space.   Space   and   place   depend   on   their   relation   to   the   

human   experience,   a   concept   closely   tied   to   that   of   character,   and   in   the   context   of    this   paper,   the   

character   of   a   neighborhood.     

Character’s   common   definition   refers   to   “the   group   of   qualities   that   make   a   person,   

group,   or   thing   different   from   others”   (Webster   2020).   When   translated   to   space   and   place,   

similar   logic   applies.   Character   refers   to   the   group   of   qualities   that   make   a   place   different   from   

other   places--   in   many   ways,   character   is   the    placeness    of   a   place.     
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Aside   from   the   physical   components   of   the   built   environment,   major   characteristics   of   a   

place   derive   from   the   people   who   live   or   spend   time   there.   Place   is   linked   to   communities,   which   

have   a   sense   of   cohesion,   and   generally   an   aspect   of   stability   in   both   social   and   temporal   terms.   

This   is   how   two   physically   identical   parts   of   the   same   city   can   be   seen   as   two   independent   places   

given   the   respective   cohesion   of   their   communities.   Space   and   place   is   a   broad   concept   that   

pertains   to   so   many   aspects   of   the   human   experience   and   is   relevant   to   all   sections   of   this   report.   

  
B:   What   is   Neighborhood   Character?   

Central   to   the   goal   of   our   research   is   an   evaluation   of   the    character    of   the   Greater   State   

Street   neighborhood.    While    character ’s   common   definition   refers   to   “the   group   of   qualities   that   

make   a   person,   group,   or   thing   different   from   others”   (Webster,   2020),    Neighborhood   Character  

differs   in   the   sense   that   a   neighborhood’s   character   is   not   just   the   qualities   that   separate   one   from   

those   outside   of   their   given   geography,   it   is   the   facets   that   unite   those   within   a   geographical   

enclave.   It   is   for   this   reason   David   Sim   writes   that   a   “neighborhood   is   not   a   place,   it’s   a   state   of   

mind”   (Sim,   2019,   11).   This   apt   proposition   points   to   the   holistic   nature   of   qualities   that   compose   

a   neighborhood,   as   Sim   believes   that   being   in   a   neighborhood   is   the   state   of   being   in   a   

relationship   with   those   who   surround   you.     

This   cohesive   state   of   mind   contributes   to   the   shared   identity   of   a   community.   

Community   member’s   feeling   of   belonging   can   be   seen   in   resident’s   pride   in   their   city,   in   its   

places   and   local   heroes,   its   public   buildings,   parks,   and   promenades,   and   its   athletes   and   artists   

(Sim,   2019,   12)   and   it   is   for   this   reason   that   “local   urban   identity   is   often   stronger   and   perhaps   

more   relevant   than   national,   cultural,   or   ethnic   identity;   its   inclusive   nature   arguably   makes   for   

one   of   the   healthiest   forms   of   collective   identity”   (Sim,   2019,   12).     
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The   city   is   a   dynamic   place   and   is   constantly   changing.    Given   this,   certain   alterations   

can   cause   perturbation   to   this   collective   experiential   cohesion,   particularly   from   new   and   

unfamiliar   presences   in   the   built   environment.   Our   research   looks   to   examine   student-oriented,   

luxury   high   rises   as   intrusive   forces   in   the   Greater   State   Street   Neighborhood,   evaluating   the   

degree   to   which   they   are   inflicting   change   on   the   traits   that   make   the   neighborhood   special,   or   

contrarily,   evaluating   whether   our   disinclination   towards   change   is   associated   with   our   

romanticizing   of   the   past.   

  
C:   What   is   a   City?   

While   most   people   are   familiar   with   what   a   city   physically   is,   the   way   in   which   the   

abstraction   of   a   city   is   described   is   not   so   universal.   Looking   to   the   work   of   established   urbanists,   

we   can   paint   a   more   useful   picture   of   the   city,   how   one   functions,   and   what   traits   of   cities   are   

desirable.   The   city   is   an   object   “which   is   perceived   (and   perhaps   enjoyed)   by   millions   of   people   

of   widely   diverse   class   and   character,   but   it   is   the   product   of   many   builders   who   are   constantly   

modifying   the   structure   for   reasons   of   their   own.”   (Lynch   1960,   3).   The   prevalence   of   deliberate   

urban   modification   is   a   staple   of   the   modern   city,   affecting   both   the   way   it   functions   and   is   

experienced   on   the   human   scale.   Karsten   Pålsson   also   writes:     

“The   city   changes   constantly   in   segments,   areas   that   change   character.   This   process   has   different   names:   

transformation,   densification   and   expansion   are   some   of   them.   All   concern   physical   changes   in   existing   

buildings,   areas   or   connections,   and   are   processes   that   follow   inherent   economic   and   social   trends.   

However,   they   can   be   planned   and   changed   by   people…   This   creates   opportunity   and   prospects   for   

improvements   through   good   urban   planning”   (Pålsson,   2017,   34).   

Capturing   “good   urban   planning”   is   an   essential   ideal   of   our   research,   however   the   approaches   

used   by   planners   can   take   many   different   forms,   but   generally   intend   to   produce   similar   

15   



/

  

beneficial   outcomes.    It   has   been   said   that   the   city   is   an   art   form,   however,   it   is   essential   to   get   

the   design   template   right.     

Many   mutual   benefits   are   present   in   the   existence   of   cities,   with   three   broad   benefits   

being   a   characteristic   of   nearly   all   urbanized   areas   (Sim,   2019,   12).   The   first   of   these   are   the   

benefits   associated   with    physical   proximity .   Proximity   to   other   people,   to   place   of   work   and   

leisure,   as   well   as   practical   necessities   make   for   a   very   efficient   organization   of   the   built   

environment.   Physical   proximity   means   less   time   spent   ( or   wasted )   on   transport   and   more   on   the  

desired   activity;   it   also   means   a   more   economical   allocation   of   resources   that   do   not   need   to   be   

mobilized   over   distances.   The   second   mutual   benefit   is   the   idea   of   present    common   resources   

(Sim   2019).   Common   resources   such   as   municipal   infrastructure,   grocery   stores,   or   even   a   shared   

parkspace   can   foster   a   sense   of   community,   as   well   as   become   more   efficient   and   optimally   

constructed.   The   collection   of   people   and   common   resources   between   them   make   for   the   

potential   of   bigger   and   better   resources   that   wouldn’t   be   a   possibility   without   the   collective   

aspect.   These   first   two   mutual   benefits   of   cities   lay   the   groundwork   for   the   third,   which   refers   to   

the    shared   identities    that   are   generated   and   maintained   in   cities.   The   sense   of   community   and   

common   experiences   that   come   from   living   close   to   other   people   and   sharing   resources   can   lead   

to   diverse   environments   of   “collaborative   chains   of   creativity”   that   present   unexpected   

opportunities   for   knowledge   and   economy   that   would   simply   be   rare   occurrences   in   the   absence   

of   density.   This   correlation   between   density,   education,   and   economic   success   has   been   well   

documented   at   both   city   and   neighborhood   scales   (Glaeser   2018).     

The   collective   nature   of   the   city   makes   it   unreasonable   for   there   to   exist   a   single   

conceptualization   of   what   the   city   is,   or   how   it   is   constructed.   Similarly,   Lynch   suggests   a   

notable   dynamism   to   the   city,   as   they   are   constantly   modified   and   never   rest   in   a   fixed   state.   
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Lynch   also   asserts   virtuous   qualities   of   the   city,   with   the   most   important   being   legibility,   

meaning,   “the   ease   with   which   its   parts   can   be   recognized   and   can   be   organized   into   a   coherent   

pattern.”   A   degree   of   legibility   is   not   only   desirable   for   navigation   and   registration   in   the   mental   

mapping   of   a   city,   but   is   a   large   contributing   factor   to   the   concept   and   development   of   character.   

Lynch’s   account   of   the   city   has   several   insights   that   are   relevant   to   the   formation   of   character   and   

are   reminiscent   of   Yi-Fu   Tuan’s   influential   work   on   space   and   place.    Lynch   (1960)    writes   that   we   

must   consider   not   just   the   city   as   a   thing   in   itself,   but   the   city   perceived   by   its   inhabitants;   

pointing   to   the   perspective   of   lived   experience   as   an   important   shaper   and   foundation   of   any   city.   

  
  

D:   What   is   a   College   Campus/University?   
  

The   research   university   has   existed   in   its   modern   form   for   over   a   century   as   a   cornerstone   

institution   of   society.   Universities   play   a   multitude   of   important   roles,   from   the   provision   of   

professional   training   for   high-skilled   jobs   to   the   education   necessary   for   the   development   of   the   

personality   (Sharma,   2015).   Universities   have   a   reach   in   all   sectors   of   society   and   have   the   

ability   to   bring   out   transformations   in   economics,   politics,   and   social   and   cultural   spheres.   As   

universities   occupy   such   an   influential   place   within   their   given   polity,   they   have   been   historically   

prodded   to   work   for   the   interests   of   the   powerful   public   sector,   as   Paul   Chatterton   describes:    

“The  modern  academic  disciplines  were  born  in  alliance  with  the  rising  nation  state,  not                

the  city  ...  for  its  first  century  the  modern  university  and  nation  have  been  more  closely                  

tied   than   the   university   and   the   city.''   (Chatterton,   2000,   170).     

Universities   have   the   power   to   reshape   society   in   mere   decades   through   their   impact   on   

the   minds   of   young   people,   as   the   changes   stemming   from   universities   tend   to   reflect   wider   

ideologies   at   play   in   the   private   and   public   spheres.   This   is   observed   by   the   impact   of   
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Neoliberalism,   which   has   influenced   universities   to   operate   in   a   more   entrepreneurial   fashion   

over   the   last   several   decades   (Chatterton   2010).   This   close   relationship   with   the   public   sphere   

makes   universities   fairly   responsive   to   relevant   ideologies   of   the   era,   however   their   existing   level   

of   autonomy   allows   them   to   act   as   fertile   spaces   for   social   critique   and   civil   solidarity.     

As   spaces   of   education   and   training   for   the   professional   world,   universities   are   unique   

enclaves   of   young   people   and   intellectuals   that   are   somewhat   isolated   from   the   rest   of   society   

within   a   shared   reality.   This   physical   manifestation   of   the   university   is   known   as   the   campus,   

usually   taking   the   form   of   institutionally   owned   and   operated   infrastructure   committed   to   

academic   activities   and   the   housing   of   students   that   may   or   may   not   be   spatially   contiguous.   

Independent   from   common   society,   these   spaces   have   a   unique   concentration   and   lack   of   certain   

resources   as   their   needs   and   functions   differ   from   the   rest   of   the   population.   In   some   ways,   this   

insulates   college   campuses   from   “real   world”   phenomena   and   experiences,   with   the   university   

campus   sometimes   being   referred   to   as   an   “Ivory   Tower”   (Powell   2013).     

The   University   of   Wisconsin-Madison   occupies   a   unique   position   as   a   contiguous   campus   

that   is   also   seamlessly   integrated   into   the   city   of   Madison,   with   an   ambiguous   frontier   lying   

somewhere   near   the   termination   of   State   Street   in   the   west   and   residential   and   urban   

neighborhoods   to   the   east   and   south.   This   creates   a   space   that   is   both   insulated   from   the   general   

population,   yet   easily   accessible   on   both   fronts.   The   proximity   of   the   campus   to   the   public   sphere   

in   the   form   of   the   State   Capitol   is   another   identifying   feature   of   the   University,   emphasizing   and   

complimenting   its   integral   function   in   society.     
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E:   What   is   Globalization/Homogenization?     
   Globalization   is   understood   as   the   increased   interconnection   and   interdependence   of   

people,   places,   and   events   that   has   been   occurring   at   an   increasing   rate   for   at   least   the   last   several   

centuries,   with   many   scholars   placing   its   origins   around   The   Fifteenth   Century   during   the   Age   of   

Exploration   (Kaiser,   2018).   Globalization   as   a   phenomenon   has   effectively   stretched   social,   

cultural,   and   economic   relations   across   space.   Globalization   and   its   effects   have   been   especially   

noticeable   and   rapid   since   the   1970s   when   the   processes   of   economic   production   began   to   shift   

internationally,   opening   new   opportunities   for   corporations   based   in   advanced   capitalist   

economies   as   well   as   new   forms   of   inequality.   Additional   increases   of   globalization   such   as   

advancements   in   technology   for   communication   and   transportation   like   the   internet   have   only   

made   this   process   more   intense   and   demanding   of   attention.   Globalization   and   its   increases   in   

interconnection   are   occurring   and   increasing   in   several   fashions   such   as   intensification,   where   

the   density   of   interactions   across   the   globe,   and   increased   interpenetration   refers   to   the   extent   to   

which   apparently   distant   cultures   come   face   to   face   with   one   another   in   local   levels   (Kaiser,   

2018).   Both   of   these   well   documented   aspects   of   globalization   affect   things   such   as   the   strength   

of   events   across   the   world   and   creating   more   diversity   nearly   all   over   the   globe.     

This   increased   interconnection   of   social   and   cultural   relations   leads   some   scholars   to   

believe   it   is   leading   to   an   extinction   of   cultural   diversity   and   the   homogenization   of   popular   

culture   (Datuin,   2014).   Homogeneity   takes   away   from   the   individual   traits   of   a   place   and   

replaces   them   with   standardized   and   often   unfamiliar   ones   by   way   of   sharing   the   same   culture   

and   cultural   elements   such   as   entertainment   and   corporate   brands.   Though   homogenization   is   a   

potential   consequence   of   globalization,   some   argue   that   the   process   actually   increases   

cosmopolitanism,   or   the   embrace   of   an   international   culture   and   has   led   to   a   retrenchment   of   

cultural   identity   in   the   face   of   homogenization   (Woodward   et   al   2008)   (Wang   2007,   83).   As   the   
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larger-scale   outcomes   of   these   macro-processes   are   debated,   we   must   focus   on   the   local   effects   in   

order   to   determine   the   nature   of   change   or   consistency   for   our   area   of   study.   Both   globalization   

and   its   potential   to   homogenize   are   relevant   to   our   research,   as   globalization   is   an   important   

driver   in   the   processes   that   lead   to   studentification,   a   process   often   that   involves   outcomes   of   

potential   homogeneity   or   diversity   in   new   developments   such   as   student   housing,   available   

businesses,   and   even   the   academic   and   accommodational   choices   made   by   students   and   

institutions   (Chatterton   2010).     

  
F:   What   is   Studentification?     

1. Studentification     
The   last   several   decades   have   witnessed   an   upsurge   in   gentrification,   a   process   involving   

the   influx   of   wealthy   individuals   and   capital   into   poorer   urban   neighborhoods   that   are   

subsequently   altered,   often   causing   the   displacement   of   poorer   residents   via   a   combination   of   

economic,   cultural,   social,   physical,   and   occasionally   political   changes   (Smith   2005).   A   

consequence   of   globalization   and   neoliberal   forces,   gentrification   has   occurred   all   over   the   world   

in   several   iterations   and   has   been   studied   rather   extensively   in   the   fields   of   urban   studies,   

sociology,   economics,   and   related   academic   spheres.     

Studentification    has   been   observed   as   a   nuance   of   gentrification   since   the   late   1990s,   with   

the   role   of   wealthy   newcomers   replaced   by   university   students   enabled   by   private   developers   and   

academic   institutions’   participation   in   and   embrace   of   free-market   mechanisms   (Chatterton   

2000).   While   it   is   not   necessarily   wealthy   new   residents   changing   the   profile   of   neighborhoods   in   

the   process   of   studentification,   the   changes   brought   about   are   still   profound   and   sometimes   

produce   similar   negative   effects   of   displacement   and   a   general   disruption   of   neighborhood   

cohesion,   as   “a   shortage   of   on-campus   housing   and   students’   increased   preference   to   live   off   
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campus   has   placed   housing   and   infrastructure   pressures   on   localities   as   students   compete   with   

long-term   residents   for   suitable   living   accommodations   near   campus”   (Woldoff   &   Weiss,   2018).     

Smith   lays   out   four   aspects   of   studentification,   ranging   from   objective   matters   to   more   

abstract   phenomena   that   characterize   the   process   as   a   distinct   force   of   change   in   

university-adjacent   neighborhoods.   The   first,   and   one   of   the   more   easily   observable   facets   of   

studentification   proposed   by   Smith   is   the    economic    aspect.   Studentification   involves   the   

revalorisation   and   inflation   of   property   prices,   which   is   tied   to   the   recommodification   of   

single-family   housing   or   a   repackaging   of   private   rented   housing   to   supply   higher   occupancy   or   

more   luxurious   residential   options   for   students.   This   restructuring   of   the   housing   stock   gives   rise   

to   a   tenure   profile   which   is   dominated   by   private   rented   options,   and   decreasing   levels   of   

owner-occupation   (Smith   2005).   These   economic   changes   in   the   housing   market   subsequently   

influence   supply   and   demand   for   local   retail,   leisure,   and   recreational   services   as   well   a   

multitude   of   other   forms   of   capital   movement   that   work   against   the   interests   of   previous   

property-owning   residents   (Smith   2007).   The   replacement   of   locally-owned   businesses   oriented   

towards   traditional   residents   by   corporate   establishments   that   look   to   profit   off   of   the   

higher-consumption   lifestyles   of   university   students   is   just   another   common   component   of   

studentification,   shifting   the   destinations   of   capital   accumulation   away   from   these   neighborhoods   

(Chatterton   2010).   These   economic   changes   that   ultimately   tailor   a   neighborhood   to   generally   

short-term   student   occupants   directly   contribute   to   the   other   aspects   of   change   in   these   

neighborhoods.     

The   second   aspect   of   Smith’s   dissection   of   studentification   is   the    social    facet,   

characterized   by   the   abrupt   demographic   changes   brought   to   university-adjacent   neighborhoods.   

New   patterns   of   social   concentration   and   segregation   are   seen   as   established   permanent   residents   
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are   replaced   by   transient,   generally   young,   single,   and   middle-class   social   groupings,   entailing   

new   patterns   of   social   concentration   and   segregation   (Smith   2005).   Along   with   the   issue   of   the   

stability   of   demographic   structure,   additional   issues   of   higher   resident   turnover,   lack   of   cohesion   

of   local   community   and   social   interactions,   and   levels   of   neighborliness   are   just   a   few   of   the   

oddities   brought   about   by   studentification   (Smith   2007).    Woldoff   and   Weiss   (2018)   suggest   that   

the   disconnect   between   students   and   non-student   residents   creates   an   environment   of   disorder   

that   can   produce   concrete   and   perceptual   effects,   sometimes   leading   to   increased   crime,   or   the   

perception   of   it.   The   aggregate   of   these   social   disconnects   have   significant   effects   on   the   

meaning   and   symbolism   of   Place:   the   foundation   of   neighborhood   character.     

Powell   (2013)   describes   a   university-adjacent   neighborhood   as   “a   diverse   group   of   

people   who   share   neither   a   common   sense   of   community   nor   the   same   degree   of   attachment   to   

place.”   This   is   a   summation   of   Smith’s   third   aspect   of   studentification:   the    cultural    component.   

After   studentification   has   taken   effect,   these   neighborhoods   undergoing   change   tend   to   be   

composed   of   young   persons   with   a   putatively   shared   culture,   lifestyle,   and   consumption   practices   

linked   to   certain   types   of   retail   and   service   infrastructure   (Smith   2005).   In   simpler   terms,   Smith   

is   describing   the   popular   university   culture   of   high   levels   of   substance   and   commodity   

consumption   that   is   predominately   incompatible   with   the   lifestyle   of   traditional   residents,   further   

exacerbating   the   divisions   described   in   the    social    aspect   of   studentification.   The   solidification   of   

these   changes   catered   towards   students   in   the   community   become   adverse   to   traditional   

residences   and   are   ultimately   detrimental   to   the   neighborhood’s   appeal   to   potential   non-student   

residents.     

The   final   of   Smith’s   four   aspects   of   studentification   is   the    physical    aspect,   associated   with   

the   initial   upgrading   of   the   external   physical   environment   as   properties   are   converted   to   
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higher-occupancy,   student-oriented   housing.   This   can   subsequently   lead   to   a   downgrading   of   the   

physical   environment   often   associated   with   a   lack   of   upkeep   by   owners,   depending   on   the   local   

context   (Smith   2005).   The   University   of   Wisconsin’s   surrounding   neighborhoods   have   certainly   

seen   physical   changes   as   student   housing   in   Madison   has   spread   into   a   variety   of   historically   

owner-occupied   dominated   areas   such   as   Mifflin,   Greenbush,   Bassett,   and   Mansion   Hill   

neighborhoods,   necessitating   the   conversion   of   freestanding   homes   into   multi-unit   rental   

apartments   targeted   towards   students   (France   2016).   This   has   a   significant   impact   on   the   

Madison   Area   housing   market,   as   in   2015   it   was   determined   that   UW-Madison   students   make   up   

35%   of   all   renter   households   in   the   Madison   area   (France   2016).   These   trends   are   not   unique   to   

Madison,   as   the   demand   for   student   housing   has   been   growing   in   the   United   States,   with   

university   enrollment   increasing   by   30%   between   2000   and   2015   (Woldoff   &   Weiss,   2018).   

Studentification   has   proved   itself   to   be   a   powerful   force   that   is   a   reality   in   many   

university-towns.   The   changes   it   produces   have   observable   ramifications   to   life   and   organization   

in   university-adjacent   communities   and   is   a   fundamental   force   altering   the   character   of   these   

neighborhoods.     

  
2. What   are   the   policies/viewpoints   that   cause   Studentification?     

“The   university   has   always   claimed   the   world,   not   its   host   city,   as   its   domain.   Whatever   

its   local   roots,   the   university   historically   has   striven   for   learning   that   at   least   reaches   toward   

universal   significance''   (Chatterton,   2000,   166).   The   ideology   of   the   modern   research   university   

is   inherently   liberal   stemming   from   the   ideals   of   the   Enlightenment,   and   more   recently,   

Neoliberal   in   the   contemporary   context   and   employment   of   the   term.   Universities   value   social   

and   academic   linkages   that   transcend   traditional   territory   and   governance   in   pursuit   of   the   spread   
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and   accumulation   of   knowledge,   often   independent   from   the   agendas   of   government   or   private   

entities.     

However,   like   most   non-academic   globalized   entities,   in   recent   decades   large   universities   

have   embraced   the   Neoliberal   geoeconomic   approach   that   gained   traction   in   the   1980s,   largely   

made   visible   by   the   policies   of   The   World   Bank   and   the   IMF     that   utilized   free-market   

mechanisms   to   catalyse   international   development   and   domestic   capital   accumulation   (Vincent,   

2009).   Universities   have   been   taking   advantage   of   the   capitalist   free-market   for   revenue   boosts   

that   allow   for   greater   research   opportunities   via   institutional   expansion   and   the   appeal   to   the   

modus   operandi   of   the   Western   private   sector’s   capital   management   practices;   in   other   words,   

universities   have   become   more   business-like.   Under   pressure   for   funding,   universities   are   

encouraged   to   seek   private   sector   investment   and   outsource   some   services   and   functions,   with   

many   engaging   in   new   construction   developments,   and   notably,   student   accommodation   which   

impacts   admissions   numbers,   demographics,   and   subsequently   institutional   revenue   (Chatterton,   

2010,   Page   510).   Large   universities   have   significantly   expanded   the   enrollment   of   non-local   and   

international   students   and   faculty,   many   of   whom   are   able   to   afford   higher   costs   of   living   and   

tuition   fees   than   traditionally   local   partners   and   patrons,   individuals   understood   as   “in-state”   in   

the   American   context.     

Integral   components   of   neoliberalism   that   drive   the   movement   of   capital   are   the   

promotion   of   consumerism   and   commodification,   both   of   which   have   made   their   mark   on   the   

university   sphere.   Consumerism   in   the   form   of   student   loans   and   debt   from   commodified   degrees   

have   become   a   staple   of   the   modern   university   experience,   encouraging   the   utilization   of   

available   credit   to   fuel   an   engineered   lifestyle   of   consumption,   made   easy   by   the   increased   
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presence   of   corporate   retailers   (Chatterton,   2010).   This   neoliberalization   of   the   research   

university   is   the   climate   in   which   studentification   spawns   and   thrives.     

  
G:   What   are   Luxury   High   Rises?   

  
In   recent   years   State   Street   has   seen   major   shifts   that   have   come   in   the   form   of   

developments   and   investments   from   the   private   sector   that   manifest   in   the   built   environment,   

most   visibly   in   luxury   high   rises.   When   examining   student-oriented,   luxury   high   rises   as   

intrusive   forces   in   the   Greater   State   Street   Neighborhood,   evaluating   the   degree   to   which   they   

are   inflicting   change   on   the   traits   that   make   the   neighborhood   special   cannot   be   done   without   a   

firm   understanding   of   what   defines   a   luxury   high   rise.     

Patel’s   case   study   of   “High-Rise   Havens”   in   neo-liberal   India   approaches   luxury   high   

rises   as   “complex   phenomena   reflective   of   the   changing   desires   and   identities   attached   to   utopian   

living,   aspiring   cosmopolitanism,   social   mobility   and   new   elite   formation   fostered   by   broader   

processes   of   globalization”   (Patel,   2017) .     However,   private   companies   have   offered   larger-scale   

off-campus   area   alternatives   to   dormitories   or   aging   housing   stock   for   decades.   The   Towers,   a   

private   dormitory   on   State   Street   constructed   in   the   1960s,   offered   what   were   considered   

high-end   accommodations   known   to   be   popular   with   out-of-state   students   (Schneider,   2016).     

Yet,   this    national    student   housing   industry   emerged   in   the   late   1990s   due   to   neo-liberal   

economic   and   social   transformations   (Patel,   2017)   in   response   to   the   untapped   demand   of   the   

United   States’   85   percent   of   college   students   who   live   off-campus.   Nation   wide,   student   housing   

corporations   built   their   business   model   around   renting   units   by   the   bedroom   or   even   the   bed,   and   

enticing   students   with   high-end   amenities   (Schneider,   2016).     

As   a   result,   higher   education   students,   or   at   least   those   who   can   afford   to,   can   choose   

from   a   range   of   “high-quality   vertical   living   accommodations   in   large   dedicated   purpose-built   
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tower   blocks”   (Chatterton,   2010),   contributing   to   the   ongoing   gentrification   of   central   urban   

areas   and   “has   placed   housing   and   infrastructure   pressures   on   localities   as   students   compete   with   

long-term   residents   for   suitable   living   accommodations   near   campus”   (Woldoff   &   Weiss,   2018).   
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Section   III:   Analysis   of   the   Built   Environment   
A:   Why   is   State   Street   Successful   as   a   Place?     

When   analyzing   State   Street   as   a   Place,   it   is   essential   to   take   a   step   back   and   look   at   the   

city   of   Madison’   surrounding   geography   and   form.    A   core   value   in   the   field   of   urban   design   

involves   discerning   the   relationship   between   the   structure   and   function   of   a   space,   and   Stephen   

M.   Wheeler,   a   distinguished   urban   designer,   writes:   “The   design   of   our   built   landscapes   affects   

our   ability   to   meet   a   range   of   social   and   environmental   goals”   (Wheeler,   2008,   400).    Thus,   in   

order   to   understand   why   State   Street   is   successful   as   a   place,   it   is   essential   to   look   at   its   physical   

makeup.     

The   choices   urban   designers   make   regarding   the   physical   composition   of   the   built   

environment   are   intentional,   and   their   results   can   generate   spaces   that   make   their   visitors   

experience   comfort,   convenience,   and   connection   to   others.   (Sim,   2019,   13).     

Madison   as   a   city   was   settled   and   expanded   on   the   isthmus   between   Lake   Mendota   and   

Lake   Monona,   providing   a   unique,   yet   beautiful   geography   for   Wisconsin’s   soon   to   be   capital   

city.    Both   the   King   Street   and   the   East   Main/South   Pinckney   Street   sides   of   the   Capitol   Square   

were   the   first   designated   commercial   districts,   and   the   first   residential   districts   were   along   

Gorham,   Gilman,   Langdon   and   Wilson   Street    (Historic   Madison).     

Madison’s   isthmus   form   influenced   the   future   development   of   the   city,   as    the   constriction   

of   land   mass   by   Lake   Mendota   and   Lake   Monona   forced   Madison   to   embrace   its   narrow,   urban   

downtown.    This   structure   would   be   a   defining   feature   that   emphasizes   State   Street’s   linear   form   

as   a   space,   as   it   connects   Madison’s   two   most   influential   public   power   spheres:   The   University   of   

Wisconsin   and   The   Wisconsin   State   Capitol.     

Karsten   Pålsson   writes   that:   “Linear   city   space   can   form   the   backbone   of   a   system   of   

places   that   gather   and   concentrate   the   energy   of   a   quarter,   offering   activities   or   staying   options   
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and   the   opportunity   to   meet   other   people”   (Pålsson,   2017,   184).    State   Street   has   embraced   this   

identity   of   a   commercial   and   cultural   center,   and   its   promotion   of   walkability   and   community   

reflect   the   values   of   the   urban   planning   philosophy   of    New   Urbanism    (Wheeler,   2015,   168).   

State   Street   as   a   linear   space   serves   as   a   successful   model   as   a   pedestrian   mall.   This   can   

be   attributed   to   three   components.    The   first   component   is   State   Street’s   location.    State   Street   is   

centrally   located   between   Madison’s   two   most   influential   public   power   spheres,   serving   as   an   

axis   between   the   two.    Most   successful   malls   in   the   U.S.   are   in   small   to   medium   size   cities,   as   

smaller   cities   have   less   complicated   and   less   congested   downtown   traffic   patterns,   and   a   scale   

more   suitable   to   pedestrian   malls   (Pojani,   2015,   178).   Secondly,   successful   pedestrian   malls   have   

been   coordinated   with   other   downtown   development   strategies   -   for   instance,   transportation,   

tourism,   housing,   retail,   and   open   space   (Pojani,   2015,   178).    Thirdly,   State   Street’s   business   

selection   corresponds   to   its   surrounding   population,   which   are   primarily   students.     

State   Street   also   serves   as   an   exemplary   model   of    New   Urbanism .   State   Street’s   form   as   a   

space   is   optimized   for   human   use,   meaning,   it   is   designed   at   the    human   scale .    Jane   Jacobs,   a   

very   well   respected   planner,   once   said:    “There   is   no   logic   that   can   be   superimposed   on   the   city;   

people   make   it,   and   it   is   to   them,   not   buildings,   that   we   must   fit   our   plans.”   By   viewing   State   

Street   as   more   than   just   a   street   and   commercial   space   -   but   as   a   composition   of   people   -   one   can  

come   to   appreciate   State   Street’s   importance   and   role   as   the   physical   embodiment   of   Madison’s   

culture.     

State   Street’s   human   scale   can   largely   be   attributed   to   its   walkability,   and   David   Sim   

states   that   “the   street   as   a   space   resulted   from   connecting   these   patterns   of   human   mobility   to   the   

human   activities   in   buildings”   (Sim,   2019,   103),   meaning,   streets   were   created   by   ancient   

civilizations   to    serve   and   connect   people ,   and   State   Street   encourages   this   behavior.     
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State   Street   is   a   welcoming   and   comfortable   space;   State   Street’s   tranquility   encourages   

pedestrians   to   embrace   Madison   as   a   city,   and   by   “spending   more   time   in   public   spaces...people   

(become)   open   to   the   spontaneity   of   the   street.   Staying,   stopping   and   sitting   allow   for   social   

interaction,   developing   acquaintances,   and   building   (community)”   (Sim,   2019,   115).   State   

Street’s   wider   sidewalks   contribute   to   the   space's   tranquility   and   “climate   of   tolerance”   (Sim,   

2019,   115),   meaning   a   broad   range   of   users   with   various   objectives   can   still   experience   State  

Street   all   while   connecting   “with   place,   with   planet,   and   with   other   people”   (Sim,   2019,   138).   

Urban   mobility   is   a   matter   that   requires   a   holistic   approach;   State   Street’s   built   environment   

contributes   to   its   users   overall   experience   and   reinforces   the   philosophy   that   neighborhood   is   not   

just   a   place;   it   is   a   state   of   mind   and   for   this   reason   we   must   preserve   the   traits   that   make   it   

special.     

  

B:   What   role   does   State   Street   Play?   
1. For   the   City   

When   analyzing   State   Street   as   a   Place,   it’s   crucial   to   evaluate   the   streetscape’s   role   as   the   

axis   that   links   the   City   and   the   University,   and   to   start,   we   will   examine   State   Street’s   role   as   a   

public   space   that   serves   the   City.    As   a   public   space,   State   Street   serves   as   more   than   just   a   street,   

but   as   a    destination    -   a   place    to   be .    When   observing   public   spaces,   Karsten   Pålsson   writes:     

“It   is   in   public   space   that   children   and   young   people   see   the   world   outside   their   families.    The   space   near   

schools   and   other   institutions   in   the   city   is   where   we   experience   and   define   ourselves   in   relation   to   other   

people.    People’s   identity   is   developed   through   interplay   with   others,   and   this   is   what   we   call   socialization”   

(Pålsson,   2017,   36).     

State   Street’s   identity   as   Madison’s   commercial   and   cultural   center   goes   beyond   its   functions;   it   

serves   as   a   stage   and   meeting   place   for   the   city’s   community,   “an   important   prerequisite   for   a   

democratic   society,   and   one   that   cannot   be   replaced   by   digital   virtual   space”   (Pålsson,   2017,   36).     
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In   the   midst   of   Covid-19,   State   Street’s   role   for   the   city   was   not   altered,   but   rather,   

emphasized,   and   truly   missed.   One   walking   along   State   Street   during   Madison’s   quarantine   

period   would   immediately   detect   the   absence   of   State   Street’s   vibrant   pedestrian   presence   -   

families,   joggers,   cyclists,   shoppers,   students,   street   performers,   and   even   preachers.   Yet,   this  

absence   only   focuses   attention   upon   how   out   of   sync   civil   society   has   become   in   the   midst   of   a   

pandemic.   As   a   result,   one   walking   down   an   empty   State   Street   would   naturally   miss   and   come   

to   appreciate   the   community's   presence,   cohesiveness,   and   socialization.     

Additionally,   as   the   United   States   has   gone   through   phases   of   civil   unrest   throughout   

2020,   State   Street   has   served   as   a   canvas   for   the   opinions   and   cries   of   countless   disgruntled   

Americans   to   demand   change.   As   protests   and   riots   forced   State   Street’s   storefronts   to   board   up   

their   windows,   local   artists   and   activists   chose   to   embellish   the   storefronts   with   murals   depicting   

messages   of   justice,   change,   and   peace.   Again,   as   a   result,   one   walking   down   State   Street   in   

these   times   of   unrest   would   come   to   a   deeper   understanding   of   marginalized   groups   perspectives   

and   experiences.    State   Street   serves   Madison   more   than   just   as   a   public   space,   but   rather,   as   a   

center   for   the   interchange   of   ideas   and   perspectives,   as   the   George   Floyd   protest   murals   

demonstrate.     

  
  

2. For   the   University     
  

Next,   we   will   examine   State   Street’s   role   as   a   public   space   that   serves   the   University   of   

Wisconsin.   Only   about   a   decade   younger   than   the   City   of   Madison,   the   University   has   remained   

part   of   the   city’s   backbone,   shaping   facets   of   the   built   environment,   demographic   makeup   of   the   

city,   the   local   economy,   and   local   culture.   A   center   for   creativity,   knowledge,   and   inclusivity,   the   

University   values   its   students   and   faculty,   but   cannot   realistically   provide   all   the   necessary   
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services   and   commodities   that   are   required   to   support   several   thousand   individuals.   State   Street   

provides   many   of   the   benefits   and   necessities   that   the   University   cannot   itself   provide,   while   also   

acting   as   a   seamless   interface   between   the   institution   and   the   general   public   as   the   pedestrian   

mall   penetrates   University   property   past   its   commercial   termination   at   Lake   Street.   The   western   

end   of   State   Street   is   lined   with    sticky   spaces ,   areas   that   are   “centers   of   campus   life   that   keep   

students   on   campus   to   study,   get   involved   in   student   activities,   charge   their   electronic   devices,   or   

even   just   connect   to   wifi”   (HMC   Architects).   These   include   bookstores,   coffee   shops,  

convenience   stores,   UW-branded   merchandise   retailers,   quick   food   options,   and   bars.   On   a   

day-to-day   basis,   the   majority   of   traffic   on   this   end   of   State   Street   are   students   walking   to   and   

from   class,   to   eat,   or   convene   in   one   of   the   sit-down   establishments.     

Being   that   the   western   half   of   State   Street   is   devoted   towards   University   accessory,   State   

Street   serves   the   University   as   a   space   where   students   can   live   out   their   college   experience.   

Wheeler   writes:   

“Understanding   the   subjective   experience   of   place   is   crucial   for   improving   design   elements   that   would   not   

be   addressed   by   large-scale   quantitative   analysis   alone,   such   as   the   pedestrian   experience   along   streets   or   

the   use   of   built   environments   by   children   at   play”   (Wheeler,   2008)     

However,   students'   expectations   of   State   Street   have   changed   over   the   years   primarily   due   to   the   

fact   that   most   students   are   only   in   Madison   for   four   years,   and   only   get   a   “snapshot”   of   what   

State   Street   really   is   (Neinfeldt,   2015).   As   a   result,   many   students   are   limited   to   their   narrow   

scope   and   perspective   of   the   State   Street    environment,   and   in   a   way,   these   individual   college   

experiences   constitute   State   Street’s   role   for   the   University.     
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4:   Methods   
The   bulk   of   our   data   collection   will   be   carried   out   through   a   thirteen   question   survey   of   

current   University   of   Wisconsin-Madison   students   that   seeks   information   on   student’s   personal   

experiences   with   and   perceptions   of   State   Street.   The   survey   will   be   constructed   via   the   Qualtrics   

program   and   distributed   via   mass   email   and   social   media   outreach.   The   survey   is   intended   to   

provide   data   on   what   students   value   about   State   Street   and   their   appraisals   of   its   features   

including   restaurants,   bars,   retail   shops,   and   large-scale   housing   developments   in   order   to   piece   

together   a   practical   evaluation   of   neighborhood   character   from   the   very   components   that   make   

up   a   neighborhood-   its   residents.   

We   are   providing   questions   that   inquire   about   students’   personal   levels   of   connectedness  

to   the   community,   their   feelings   and   understandings   about   what   features   are   “local,”   attitudes   

towards   luxury   high-rises,   as   well   as   gauge   awareness   of   the   demographic   makeup   of   the   

neighborhood   and   the   orientation   of   its   amenities.   Compounded   with   categorical   questions   that   

will   tell   about   student   status,   length   of   Madison   residency,   as   well   as   type   and   location   of   current   

housing,   we   will   be   able   to   analyze   how   students’   proximity   to   State   Street   and   their   choice   of   

residence   affect   their   perceptions   and   experience   of   the   neighborhood.     

The   survey   will   consist   of   thirteen   questions,   with   several   styles   of   response   including   

simple   multiple   choice,   rating   scale,   Likert   scale,   heat-map   selection,   and   open   ended   response.   

The   range   of   questions   present   on   the   survey   will   provide   both   qualitative   and   quantitative   data   

that   can   be   cross   evaluated   to   reveal   patterns   or   commonalities   between   respondents.     

  
The   questions   will   appear   on   the   survey   as:   
  

1:   Are   you   currently   a   student   at   UW-Madison?     
  

2:   How   long   have   you   lived   in   the   Downtown/Campus   area   of   Madison?   
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3:   What   form   of   residence   do   you   reside   in   during   the   semester?     
  

4:   Where   in   Madison   do   you   reside   during   the   school   year?     

  
5:    Would   you   agree   with   the   following   statement:   
  

"My   proximity   to   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
  

6:    How   unique   do   you   find   the   following   businesses   to   Madison?     
  

7:    How    important    is   having   unique   businesses   on   State   Street   to   your   experience   in   the   Greater   State   Street   
Neighborhood?     
  

8:   How   frequently   do   you   use   the   following   businesses?   (Daily,   Weekly,   Monthly,   Yearly,   Never)     
  

9:   How   does   the   frequency   in   which   you   use   a   business   impact   your   collective   view   of   State   Street   as   a   
space?   
  

10:   What   is   your   favorite   establishment   on   State   Street   and   why?     
  

11:   Would   you   agree   with   the   following   statement:   
  

"Luxury   high-rise   apartments   -   such   as   the   Hub,   the   James,   and   Lucky   Apartments   -   make   the   Greater   State   
Street   Neighborhood   a   more   enjoyable   place   to   live."   
  

12:   Would   you   agree   with   the   following   statement:   
  

“ The   time   I   spend   on   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community”     
  

13:    Would   you   agree   with   the   following   statement:   
  

“State   Street   as   a   space   is   meant   for   students”   
The   purpose   of   the   first   four   questions   is   to   categorize   respondents   into   groups   denoted   

by   place   of   residence   (ie.   near   State   Street,   or   in   a   high-rise   residential   building).   Based   on   the   

respondents’   selections   regarding   these   initial   questions,   we   look   to   see   whether   a   divergence   

appears   in   the   later   questions   between   those   in   high   rise   residences   (greater   than   five   stories),   and   

those   in   other   forms   of   housing.   Questions   such   as   7,   8,   10,   11,   and   13   could   potentially   reveal   

patterns   in   attitudes   toward   different   establishments   in   the   State   Street   Neighborhood   based   on   

the   type   of   place   in   question.   The   free   responses   in   questions   9   and   10   will   provide   us   with   

first-hand   information   about   how   the   neighborhood   is   viewed   by   its   residents   and   what   specific   
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factors   contribute   to   the   character   of   the   place;   in   combination   with   the   multiple   choice   and   

rating   questions,   we   will   be   provided   with   ample   data   to   articulate   aspects   of   character   of   State   

Street.   Questions   such   as   5,   6,   7,   12,   and   13   have   the   potential   to   provide   insights   associated   with   

student   and   general   public   segregation   in   the   neighborhood,   potentially   revealing   levels   of   

insularity   within   the   student   community.   The   amalgamation   of   data   provided   by   responses   to   

these   questions   should   allow   a   sufficient   evaluation   of   a   large   set   of   residents   within   the   

neighborhood   and   pertain   to   our   research   regarding   the   impact   of   student-oriented   luxury   

high-rises   in   the   character   of   the   Greater   State   Street   Neighborhood.     

In   considering   the   complexity   of   State   Street   as   a   public   space   intertwined   with   the   

University   of   Wisconsin-Madison   and   the   Wisconsin   State   Capitol,   we   will   additionally   conduct   

interviews   with   UW-Madison   Urban   Planning   professor   James   LaGro   and   the   City   of   Madison  

District   2   Alder,   Patrick   Heck.   LaGro    was   the   University   of   Wisconsin’s   Chair   of   the   Department   

of   Urban   and   Regional   Planning   from   2002   to   2008.   LaGro’s   primary   research,   teaching,   and   

outreach   interests   deal   with   the   causes   and   consequences    of   land   use   dynamics   and   landscape   

change   –   especially   within   the   built   environment.   His   current   work   focuses   on   community   

livability   and   sustainability,   with   an   emphasis   on   effective   smart   growth   strategies   for   retrofitting   

and/or   redeveloping   urban   and   suburban   neighborhoods.     Patrick   Heck   was   elected   to   represent   

District   2   on   the   Madison   Common   Council   in   2019   and   has   lived   in   District   2   since   moving   to   

Madison   in   2003.   Heck   currently   serves   on   the   AD   HOC   Landmarks   Ordinance   Review   

Committee,   the   Downtown   Coordinating   Committee,   the   Housing   Strategy   Committee,   the   

Madison   Area   Transportation   Planning   Board   (MPO),   the   Plan   Commission,   and   the   Public   

Safety   Review   Committee.     
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Our   interviews   will   take   a   more   open-ended   approach   and   revolve   around   our   interviewee’s   

understandings   of   neighborhood   character   and   why   State   Street   is   the   way   that   it   is.     
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5:   Results   
The   results   of   our   data   reveal   basic   demographic   information   about   the   students’   who   

responded   to   the   survey.    This   includes   student   status,   length   of   Madison   residency,   as   well   as   

type   and   location   of   current   housing.    Along   with   revealing   “who”   responded   to   the   survey,   our   

data   reveals   respondent’s   personal   levels   of   connectedness   to   the   Greater   Madison   community,   

their   feelings   and   understandings   about   what   features   are   “local,”   attitudes   towards   luxury   

high-rises,   as   well   as   gauging   awareness   of   the   demographic   makeup   of   the   neighborhood   and   

the   orientation   of   its   amenities.   

Our   Qualtrics   survey   received   275   total   responses,   with   212   reporting   to   be   current   

students   of   UW-Madison.   This   means   that   the   57   respondents   who   selected   “No”   for   “Are   you   

currently   a   student   at   UW-Madison”   were   prompted   to   exit   the   survey,   as   this   survey   is   focused   

only   on   the   opinions   of   current   UW-Madison   students.     

Around   61%   of   the   eligible   respondents   were   reported   to   have   lived   in   the   downtown   

neighborhood   for   3-4   years,   while   19%   were   reported   to   have   lived   in   the   neighborhood   for   1-2   

years   and   10%   were   reported   to   have   lived   in   the   neighborhood   for   less   than   12   months.   7%   of   

the   eligible   respondents   were   reported   to   not   currently   live   in   the   neighborhood.   Additionally,   of   

the   212   students   surveyed,   only   2%   were   reported   to   have   lived   in   the   neighborhood   for   more   

than   4   years.     

With   regards   to   housing,   it   is   worth   noting   that   the   largest   group   of   eligible   respondents   

live   in   apartment   buildings   of   greater   than   five   stories   in   height,   with   over   40%   reporting.   The   

next   largest   group   (27%)   live   in   apartment   buildings   of   five   stories   or   less.   The   remaining   

students’   residences   are   as   follows:   House   -   18%,   University   dorm   -   8%,   Duplex   -   5%,   and   

Co-op   (including   greek   life   residences)   -   2%.   
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Figure   2.   What   Form   of   Residence   do   you   Reside   in   During   the   semester?     

With   regards   to    where    our   respondents   live,   it   is   also   worth   noting   that   our   respondents   

predominantly   live   in   the   State-Langdon   neighborhood,   yet   this   Qualtrics-produced   heatmap   

reveals   that   our   survey   still   managed   to   cover   most   areas   of   the   downtown   campus   

neighborhood.     
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Figure   3.   Map   of   Survey   Respondents     

Shifting   towards   our   respondent’s   personal   feelings   towards   State   Street,   overall,   our   

eligible   respondents   seemed   to   agree   that   their   proximity   to   State   Street   makes   them   feel   

connected   to   the   Greater   State   Street   neighborhood.    41%   of   eligible   respondents   strongly   agreed   

with   this   statement,   while   35%   of   eligible   respondents   somewhat   agreed.    
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Figure   4.   My   Proximity   to   State   Street   Makes   Me   Feel   Connected   to   the   Greater   Madison   Community  

The   following   numbers   are   the   average   scores   out   of   10   received   by   the   selection   of   

businesses   on   State   Street   regarding   how   “unique”   they   are   to   eligible   respondents:   
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Rank   Business   Uniqueness   Score   1-10   

1   State   Street   Brats   7.54   

2   The   Kollege   Klub   7.37   

3   Mickies   Dairy   Bar   7.27   

4   Mondays   6.86   

5   The   Nitty   Gritty   6.31   

6   Wando's   6.27   

7   Sunroom   Cafe   5.95   

8   Mooyah   3.13   

9   It's   Sugar   2.6   

10   Urban   Outfitters   1   
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Figure   5.   How   Unique   Do   You   Find   the   Following   Businesses   to   Madison?     

Similarly,   when   asked   on   a   scale   of   0-10    how   important   is   having   unique   businesses   on   

State   Street   to   your   experience   in   the   Greater   State   Street   Neighborhood,   eligible   respondents’   

average   rank   was   7.07   (out   of   10).     

Regarding   the   frequency   of   use   by   student   respondents,   the   following   selected   businesses   

received   average   scores   out   of   5,   corresponding   to   frequency   (1-daily,   2-   weekly,   3-monthly,   

4-yearly,   5-never).     

Figure   6.   How   Frequently   Do   You   Use   the   Following   Businesses?     
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11   Chipotle   0.99   

12   Five   Guys   0.96   

13   Starbucks   0.66   

Rank    Business   Attendance   
Score   1-5   

1   Chipotle   3.11   

2   State   Street   Brats   3.45   

3   Starbucks   3.57   

4   Mondays   3.62   

5   The   Kollege   Klub   3.73   

6   Mooyah   3.80   

7   The   Nitty   Gritty   3.88   

8   Wando’s   3.97   

9   Five   Guys   4.03   

10   Sunroom   Cafe   4.05   

11   Mickies   Dairy   Bar   4.34   

12   Urban   Outfitters   4.39   

13   It’s   Sugar   4.89   
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When   asked   to   give   a   free   response   as   to   how    the   frequency   in   which   you   use   a   business   

impacts   your   collective   view   of   State   Street,   there   was   a   wide   range   of   responses.   One   

respondent   stated:     

“It   affects   how   I   view   the   various   segments   of   state   street.”   
  

Another   stated:   

“It   depends   because   out   of   all   the   establishments   listed   I   use   Starbucks   the   most,   but   that   is   more   out   of   
necessity   rather   than   experience.   Starbucks   is   a   chain   establishment   and   doesn't   reflect   the   vibe   that   smaller   
businesses   bring   to   State   Street..”   (Appendix   C).     
  

Another   stated:   

“Using   unique,   local   businesses   makes   State   Street   feel   more   like   home;   it   draws   you   closer   to   people   that   
own   the   businesses   and   others   that   regularly   go   there.”   (Appendix   C).    

  
Another   stated:   

“The   frequency   in   which   you   use   a   business   binds   you   to   a   smaller   activity   space   as   your   frequency   in   
usage   goes   up.   The   more   often   you   go   to   the   same   businesses   on   state   street,   the   less   likely   you   are   to   
venture   beyond   what   feels   safe   and   known.”     (Appendix   C).     
  

When   asked   regarding   respondents’   favorite   establishments   on   State   Street,   our   Qualtrics   

survey   yielded   responses   that   included   62   different   establishments,   with   approximately   half   of   

the   mentioned   establishments   receiving   more   than   one   mention.   The   top   7   establishments   are   

seen   in   the   table   below:   

Figure   7.   Respondents   Favorite   Establishments     
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Rank   Business   Mentions   

1   State   Street   Brats   40   

2   Monday’s   13   

3   Sunroom   Cafe   10   

4   The   Kollege   Klub   10   

5   Short   Stack   Eatery   9   

6   Chen’s   Dumpling   House   5   

7   Mediterranean   Cafe   5   



/

  

Respondents   were   then   presented   a   statement   about   student-oriented   luxury   highrises.     The   

immediate   responses   did   not   produce   any   polarizing   opinions,   but   instead   reinforced   this   

indifference   regarding   their   existence   in   Downtown   Madison.     

  

Figure   8.   Luxury   High-Rises   Make   the   Greater   State   Street   Neighborhood   a   More   Enjoyable   Place   to   Live     

As   opposed   to   the   previous   question,   the   majority   of   respondents   tended   to   agree   with   the   

given   statement   regarding   time   spent   on   State   Street   and   connectedness   to   the   Greater   Madison   

Community.     

Would   you   agree   with   the   following   statement:   
  

"The   time   I   spend   on   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
  

83%   of   respondents   reported   to   either   Strongly   Agree   or   Somewhat   Agree   with   the   given   

statement,   leaving   only   17%   to   report   feeling   indifferent   or   either   degree   of   disagreement.     
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Lastly,   when   presented   with   a   statement   about   who   State   Street   serves   as   a   space,   43.5%   

of   eligible   respondents   somewhat   agreed   that   State   Street   is   meant   for   students.     

  
  

Figure   9.   State   Street   as   a   Space   is   Meant   for   Students     
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6:   Analysis     
I.   Initial   Observations   

Taking   a   deeper   look   at   our   Qualtric   survey’s   results,   various   trends   in   our   data   appeared   

that   are   relevant   to   our   research   question.   

One   observation   made   is   that   61%   of   the   eligible   respondents   were   reported   to   have   lived   

in   the   downtown   neighborhood   for   3-4   years,   signifying   that   a   majority   of   the   student   responses   

were   contributed   by   upperclassmen   (Appendix   B).    This   is   significant   because   the   opinions   of   

those   who   have   lived   in   the   neighborhood   for   longer   are   more   concrete,   as   they   have   been   

developed   and   solidified   over   the   years,   rather   than   a   student   who   has   lived   in   the   neighborhood   

for   less   than   12   months   may   be   responding   to   the   survey’s   questions   based   on   initial   impressions   

of   the   neighborhood.    This   observation   supports   our   data,   signifying   its   validity.     

Another   observation   made   is   that   40%   of   our   eligible   respondents   live   in   apartment   

buildings   greater   than   five   floors   and   27%   live   in   apartment   buildings   less   than   5   floors   

(Appendix   B),   signifying   a   vast   majority   of   our   eligible   respondents   live   in   apartment   buildings.   

This   could   possibly   be   because   apartment   buildings   offer   more   housing   units   so   naturally   there   

would   be   more   students   who   live   in   these   spaces.   However,   because   of   these   numbers,   this   is   

something   to   keep   in   mind   when   dealing   with   survey   questions   that   focus   on   student-oriented   

luxury   highrises,   as   possible   biases   can   arise.     

Additionally,   another   significant   observation   is   that   a   majority   of   the   eligible   respondents   

live   in   the   State-Langdon   area   of   Downtown   Madison   (Appendix   B).   Students   that   live   in   this   

neighborhood   tend   to   be   more   out-of-state,   Greek   life   members,   and   as   a   result   this   may   

influence   some   of   the   choices   made   on   the   Qualtrics   survey.   After   our   conversation   with   District   

Alder   Heck   discussing   the   Hub   II   development’s   previous   attempts   at   getting   approval   for   
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construction,   we   were   informed   of   much   of   the   UW’s   Greek   community’s   perspectives   on   the   

topic   of   luxury   student   housing.     

“So   there   was   a   large   group   of   students   who   were   not   necessarily   in   the   Greek   community   who   was   
concerned   about   the   lack   of   affordable   housing…   Then   there   was   another   group   that   was   primarily   
fraternity   members   or   alumni   who   were   very   interested   in   the   proposal   going   through   because   that   
particular   building   was   focusing   on   the   Greek   market   and   they   were   very   much   for   it   and   they   did   not   seem   
to   share   the   concerns   about   the   new   proposal   being   included.   And   then   there   was   the   sorority   community   
who   was   mostly   concerned   with    character    and   they   were   mostly   against   the   proposal   because   of   its   
massing   and   its   size   and   how   it   did   not   fit   in   with   the   rest   of   the   Langdon   area,   especially   with   that   block   
where   there   are   multiple   adjacent   sororities   and   fraternities   that   are   historic   buildings.    So   that’s   kind   of   
how   that   played   out   regarding   student   voices.”   (Appendix   J).     
  

Another   observation   made   is   that   a   majority   of   eligible   respondents   favor   small   

businesses   as   opposed   to   corporate   owned-chains,   as   seen   in   question   7   (Appendix   B)   and   

question   10   (Appendix   C).    While   respondents   may   value   aspects   of   present   establishments’   

“uniqueness,”   this   is   not   necessarily   reflected   by   the   student's   frequency   of   use   of   these   

businesses.    As   seen   in   question   8,   the   only   businesses   that   are   used   “daily”   are   fast   food   and   

coffee   shops   -   Chipotle   and   Starbucks   (Appendix   B).    Businesses   used   weekly   include   fast   food,   

coffee   shops,   and   bars   (Appendix   B).    While   the   businesses   that   are   most   strongly   seen   as   

“unique”   tend   to   be   used   more   monthly   and   yearly   (Appendix   B).   This   can   perhaps   be   attributed   

to   students   viewing   these   unique   businesses   as   “experiences,”   and   in   this   sense   students   would   

rather   visit   these   businesses   when   they   have   time   to   sit   down   and   enjoy   this   experience.    For   

instance,   one   student   responded   to   question   9   (Appendix   C),   stating:   

“It   has   a   great   effect.   For   example,   if   I   only   frequent   chipotle,   State   Street   does   not   feel   unique   in   any   way.   
On   the   other   hand   if   I   frequent   restaurants   like   Mediterranean   Cafe   or   Globe,   State   Street   takes   on   a   whole   
new   persona   of   being   a   melting   pot   of   unique   foods   and    experiences .”   
  

Also,   it   is   worth   noting   that   the   only   two   businesses   that   were   voted   over   50%   “Never”   are   

corporate   owned,   more   “generic”   businesses;   Urban   Outfitters   and   It’s   Sugar.     
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Additionally,   people   generally   agree   that   State   Street   serves   as   a   connection   to   the   

Greater   Madison   community   and   additionally   agree   or   are   indifferent   that   State   Street   is   a   space   

meant   for   students   (Appendix   B).     

82.9%   of   eligible   respondents   either   somewhat   agreed   or   strongly   agreed   with   the    statement:     

"The   time   I   spend   on   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community."   
  

Along   with   this,   a   sum   of   81.32%   of   respondents   ranged   from   “Somewhat   disagree”   to   

“Somewhat   agree”   with   the   statement:     

"State   Street   as   a   space   is   meant   for   students."   
  

One   last   initial   observation   made   is   seen   in   question   11   (Appendix   B).   The   immediate   

responses   did   not   produce   any   polarizing   opinions,   as   30.77%   of   eligible   respondents   stated   that   

they   “ Neither   agree   nor   disagree,”   and   a   sum   of   75.28%   of   eligible   respondents   ranged   from   

“Somewhat   disagree”   to   “Somewhat   agree.”    Rather,   this   reinforced   this   indifference   regarding   

the   existence   of   student-oriented   luxury   highrises   in   Downtown   Madison,   and   points   towards   the   

necessity   for   further   analysis.     
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II.   Trends   Associated   with   Housing     
Possibly   our   most   useful   method   of   analysis   was   comparing   the   data   provided   by   

respondents   living   in   different   types   of   residences.   This   was   made   possible   by   applying   filters   to   

our   reports   within   Qualtrics.   Some   of   the   strongest   cases   of   divergence   appeared   between   

students   living   in   houses   and   students   living   in   apartment   buildings   of   greater   than   5   stories.   

However,   these   divergences   are   not   present   in   responses   to   all   questions,   with   notable   similarities   

in   results   for   questions   6   and   7   (Appendix   B),   which   asked   about   rating   selected   State   Street   

businesses   on   their   “uniqueness”   and   the   importance   of   having   unique   businesses,   respectively.   

Where   these   divergences   did   occur   were   in   questions   relating   to   the   frequency   of   use   of   

businesses,   attitudes   towards   luxury   high-rises,   connection   to   the   Greater   Madison   Community.     

Difference   of   frequency   of   use   is   staggering   in   some   cases.   For   instance,   The   Kollege   

Klub   and   Monday’s   bars   are   reportedly   used   by   40%   of   large   apartment   dwellers   weekly,   

compared   to   under   20%   for   Monday’s   and   6%   for   Kollege   Klub   by   residents   of   houses   

(Appendix   B).   Weekly   visits   to   certain   establishments   such   as   Starbucks   was   also   significantly   

higher   for   residents   of   large   apartments.   For   the   rest   of   the   selected   businesses,   frequency   of   use   

between   residents   of   houses   and   residences   of   large   apartment   buildings   were   comparable,   

however   residents   of   large   apartment   buildings   tend   to   use   slightly   more   of   the   selected   

businesses   on   a   weekly   basis.   In   general,   medium   sized   apartment   buildings   (5   stories   or   less),   

had   patterns   of   use   in   between   those   of   house   dwellers   and   large   apartment   dwellers.   While   we   

cannot   say   with   100%   confidence   that   these   students   in   large   apartments   are   living   in   

student-oriented   luxury   high   rises,   the   corroboration   of   the   housing   location   map   with   type   of   

residence   makes   this   likely,   and   points   to   the   idea   that   those   living   in   luxury   high   rises   have   

contributed   to   State   Street’s   transformation   into   a   “destination   of   insipid   consumption   occupied   

by   corporate   retailers.”   
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Unsurprisingly,   students   living   in   apartments   of   greater   than   5   stories   held   more   favorable   

views   of   the   presence   of   buildings   like   The   Hub   and   The   James,   with   54%   agreeing   to   some   

degree   that   these   buildings   make   Downtown   Madison   a   more   enjoyable   place   to   live,   with   only   

12%   disagreeing   to   any   degree.   This   is   compared   to   residents   of   houses,   of   whom   only   26%   

agreeing   to   some   degree   that   these   luxury   high-rises   make   the   neighborhood   a   more   enjoyable   

place   to   live,   while   55%   disagree   to   some   degree   with   this   statement   (Appendix   B).   These   

differences   in   attitudes   towards   the   relatively   new   luxury   high-rises   are   pronounced,   and   could   

potentially   reveal   divisions   within   the   community.     

Another   case   of   divergence   between   these   two   residential   categories   of   students   involves   

feelings   of   connectedness   to   the   Greater   Madison   Community   by   means   of   living   in   proximity   to   

State   Street.   90%   of   those   living   in   apartments   of   greater   than   5   stories   strongly   or   somewhat   

agreed   that   their   proximity   to   State   Street   makes   them   feel   more   connected   to   the   Madison   

Community,   as   opposed   to   58%   of   students   living   in   houses.   Whether   this   is   due   to   variables   of   

geographic   location,   personal   ideas   of   who   constitutes   the   “Greater   Madison   Community,”   or   a   

combination   of   factors,   could   ultimately   be   discussed   further.     
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7:   Discussion     
State   Street   is   a   unique   space   that   has   produced   thousands   of   individual   experiences   

regardless   if   one   has   attended   the   University   or   not.    What   must   be   recognized   is   that   these   

experiences   are    unique    in   every   aspect,   thus   it   is   important   to   identify   and   preserve   the   traits   that  

made   it   special   for   individuals,   regardless   of   temporal   context   or   personal   background.     

Our   research   has   primarily   focused   on   capturing   and   understanding   State   Street’s   

neighborhood     character    -   the    genius   loci    (Appendix   J)   -   the    spirit    of   State   Street   as   a   place.   

Neighborhood   character   is   a   complex   topic   because   it   encompasses   and   embraces   all   of   the   city’s   

layers.   District   Alder   Patrick   Heck   described   that:   

“Character   is   not   buildings   alone…   it   can   be   people,   it   can   be   an   uninteresting   building   where   something   
interesting   happens..   that’s   a   historic   resource.   And   all   of   these   things   come   together   to   define   character,   
although   there   are   some   who   might   suggest   that   it   is    only    historic   buildings,   but   I   don’t   necessarily   think   
that’s   true.   Much   of   State   Street’s   character   is   about   retail,   the   people   on   the   street,   the   trees,   the   benches,   
and   all   of   that   contribute   to   State   Street’s   character.”   (Appendix   J).     
  

And   yet,   through   our   research   we   have   learned   that   students,   and   others,   truly   value   character.   

Character   is   intangible,   yet   by   studying   what   community   members   feel   contributes   to   character,   

you   can   come   to   a   closer   understanding   of   what   it   is   made   of.     

Although   we   agree   with   Heck’s   statement,   geographic   personalities   cannot   unfold   just   

anywhere.   Historic   buildings   have   affect   and   shape   experiences   in   unique   ways,   depending   on   all   

the   other   factors   that   Heck   lists   plus   some.   Historic   character   has   long   been   recognized   as   

essential   to   urban   reproduction   as   areas   with   small   historic   buildings   often,   but   not   always,   have   

a   greater   diversity   of   resident   ages   and   higher   proportions   of   small   businesses.   

Through   our   research   we   have   learned   that   a   majority   of   students   value   establishments   

that   have   local   charm   and   character.    In   fact,   some   of   the   most   used   descriptions   of   favorite   

businesses   were   “unique,”   “good   ambiance/atmosphere,”   “strong   traditions,”   “great   memories,”  

“community,”   “landmarks/staples,”   and   “nice   space”   (Appendix   C).   What   can   be   taken   away   
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from   this   is   the   most   beloved   places   earned   their   spots   by    providing   experiences ,   rather   than  

simply   the   quality   of   their   products.   One   respondent   additionally   wrote:     

“Using   unique,   local   businesses   makes   state   street   feel   more   like   home;   it   draws   you   closer   to   people   that   
own   the   businesses   and   others   that   regularly   go   there”   (Appendix   C).   
  

For   this   reason,   one   of   the   most   fruitful   questions   on   the   student   survey   was   open-ended   and  

asked   respondents   to   write   in   their   favorite   establishment   on   State   Street   and   give   reasons   as   to   

why.   Based   on   the   top-mentioned   places,   as   well   as   the   reasoning   given   for   many   of   the   other   

establishments   mentioned,   it   is   clear   that   the   places   students   value   the   most   can   be   described   as   

establishments   that   have   strong   character.   The   most   prolifically   mentioned   place   was   State   Street   

Brats,   noted   as   the   favorite   of   40   students.   Some   of   the   most   frequently   used   descriptions   of   the   

bar-restaurant   lovingly   referred   to   as   “Brats,”   were   its   “great   atmosphere,”   “landmark   status,”   

“symbol   of   Madison   culture,”   and   “place   for   community.”   One   student   went   into   greater   detail   

about   why   they   like   State   Street   Brats:   

“Probably   State   Street   Brats   because   its   overall   ambiance   is   very   reflective   of   what   I   conceptualize   ‘old   
school   Madison’   to   be.   I   think   it   is   very   uniquely   Madison   and   honestly   it's   just   a   very   fun   place.   Great   
dance   floor   and   outdoor   area   that   distinguishes   itself   from   other   bars   in   the   area   such   as   KK   [The   Kollege   
Klub]   and   City   Bar.   It   has   a   nostalgic   feel.”   (Appendix   C).   
  

Similar   reasoning   was   provided   from   students   who   chose   different   establishments,   such   as   

Monday’s   with   four   students   remarking   on   the   “great   ambiance”   of   the   dive   bar.   The   last   bar   that   

made   the   top   of   the   list   was   The   Kollege   Klub,   with   similar   descriptions   as   the   previous   two,   but   

more   mentions   of   “tradition”   and   “history,”   with   one   student   saying   that   it   “transcends   

generations   and   brings   people   together   in   a   comfortable,   unique,   and   very   ‘Scon’   environment.”   

The   other   establishments   at   the   top   of   the   list   were   each   locally-owned   dine-in   restaurants   that   

students   reported   to   provide   very   good   food,   but   importantly   also   nice   spaces   with   good   

atmospheres.   Students   used   descriptions   for   these   restaurants   such   as   “wholesome,”   

“unpretentious,”   “quirky,”   and   even   labelled   one   as   having   a   “State   Street   feel.”   This   association   
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of   authenticity,   community,   culture,   and   fun   with   the   most   beloved   establishments   on   State   Street   

paint   a   portrait   of   what   students   perceive   the   character   of   State   Street   to   be,   and   embody   the   

“college   experiences”   that   they   will   reflect   on   for   the   rest   of   their   lives.     

With   the   introduction   of   corporate   establishments   catered   towards   students,   a   

juxtaposition   arises   between   distinctive   places   of   authenticity   and   the   relatively   generic   chains   

that   are   often   more   profitable.   While   the   chains   are   able   to   provide   some   of   the   attributes   

mentioned   by   students   about   why   they   liked   their   favorite   businesses   such   as   good   or   quick   food,   

or   a   pleasant   physical   space,   there   is   a   quality   of   character   that   seems   to   be   unattainable   for   

corporate   establishments.   While   convenience   and   price   draw   many   patrons   to   these   kinds   of   

establishments   and   are   for   the   most   part   still   valued   by   the   community,   the   very   nature   of   large   

corporate   businesses   are   opposed   to   that   of   the   local.   Along   with   the   implications   these   

establishments   have   on   the   collective   character   of   the   neighborhood,   LaGro   also   brings   up   other   

issues   that   often   arise   due   to   a   movement   in   this   direction:   

“I   don’t   have   a   problem   with   it   catering   to   students   by   any   means…   I   do   have   a   problem   with   the   
affordability   with   it.    That   really   prices   out   a   lot   of   people…   Over   the   last   30   years   campuses   have   become   
more   like   resorts,   and   the   “arms   race”   of   college   admissions,   especially   Big   10   universities   and   universities   
like   that   is   to   create   all   of   these   resort-like   amenities   to   attract   students.”   (Appendix   J).     
  

The   introduction   of   luxury   high   rises   and   the   assembly   of   businesses   they   draw   into   the   Greater   

State   Street   neighborhood   is   indicative   of   national   and   global   trends   of   Neoliberalism,   

Globalization,   and   Homogenization   -   forces   that   are   difficult   to   study   at   the   local   scale,   but   are   

apparent   nonetheless.   Though   our   research   may   not   have   the   authority   to   make   value,   or   moral   

judgments   on   these   phenomena,   it   is   clear   that   the   benefactors   of   these   changes   are   shifting   away   

from   those   traditionally   best   served   by   the   neighborhood’s   resources.   With   these   new   forces   of   

change,   the   conventional   aspects   of   cherished   neighborhood   character   -   authenticity,   local   

orientation,   community-based,   and   idiosyncrasy   become   more   difficult   to   prevail.   
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These   trends   in   business   run   parallel   to   State   Street’s   image   of   the   built   environment.   

According   to   James   LaGro,   a   specialist   in   the   causes   and   consequences   of   landscape   change   in   

the   built   environment,   State   Street   is   a   largely    utilitarian    space   in   terms   of   its   physical   design:   

“In   terms   of   the   ground   plane,   the   public   space   itself,   the   city   has   over   the   years   has   tried   to   improve   those   
spaces   with   new   furnishings   and   new   signage   and   sculptures…   It’s   not   great   and   I   wouldn’t   call   it   fantastic   
urban   design   but   it’s    utilitarian    and   it’s   pretty   durable   but   I   think   there   is   way   too   much   concrete   pavement   
and   I   think   the   street   itself   is   wider   than   it   needs   to   be;   there   could   be   more   pedestrian   only   spaces.   But   it’s   
been   that   way   since   I’ve   been   here   and   I’ve   been   here   for   30   years.”   (Appendix   J).   
  

Though   State   Street   has   design   aspects   to   make   it   more   aesthetically   pleasing   or   pleasant   for   the   

human   scale,   its   practical   role   for   the   university   and   its   community   is   pivotal.   Without   the   

businesses   on   State   Street   that   supplement   the   resources   of   the   university,   Madison   would   be   a   

much   less   functional,   and   certainly   a   less   vibrant   place.     

“It’s   definitely   a   special   place..   It’s   the   axis   between   the   university   and   the   capitol   building.    That’s   a   very   
powerful   urban   space   regardless   of   how   it’s   really   designed…    However,   the   fact   that   it’s   got   these   two   
wonderful,   iconic   institutions   is   really   important.    You   just   can’t   replicate   that   very   easily.    A   state   capitol   
with   a   monumental   piece   of   architecture   on   a   hilltop   and   Bascom   mall   and   Bascom   Hall   at   the   other   end.   
That’s   really   unique.”   (Appendix   J).     
  

   Most   residents   and   visitors   of   Downtown   Madison   would   likely   agree   with   LaGro.   The   

impressive   landscape   of   the   city,   both   natural   and   manmade,   is   a   comforting   constant   that   cannot   

be   overshadowed   by   additions   of   perceived   unfitting   character.     

Looking   forward,   as   the   increased   interconnection   of   social   and   cultural   relations   leads   

some   scholars   to   believe   we   are   headed   in   the   direction   of   the   complete   homogenization   of   

popular   culture,   it   is   essential   that   future   researchers   continue   to   identify   and   preserve   the   traits   

that   distinguish   the   wide   range   of   locales’   characteristics.    Regarding   our   research   of   State   Street   

as   a   distinct   space,   we   suggest   more   in   depth   studies   of   student   consumer   trends   and   more   in   

depth   studies   of   the   physical   characteristics   of   the   Greater   State   Street   neighborhood   that   

students   value.    By   addressing   these   topics,   we   hope   that   future   researchers   can   think   about   the   

experiences   held    in   the   Greater   State   Street   Neighborhood   and   identify   the   traits   that   continue   to   
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make   State   Street   a   special   place.    Throughout   our   research   we   have   reinforced   this   concept   that   

the   urban   core   of   a   city   is   a   dynamic   place   and   is   constantly   changing,   thus,   as   long   as   cities   exist   

and   the   trends   of   globalization   continue,   these   studies   and   analyses   are   imperative.     
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8:   Conclusion   
In   studying   the   impacts   of   student-oriented   luxury   high   rises   on   the   character   of   State   

Street,   we   found   that   State   Street   is   a   unique   space   that   has   produced   thousands   of   individual   

experiences   regardless   if   one   has   attended   the   University   or   not.   What   must   be   recognized   is   that   

these   experiences   are    unique    in   every   aspect,   and   as   a   result   it   is   important   to   identify   and   

preserve   the   traits   that   make   it   special   for   individuals,   regardless   of   temporal   context   or   personal   

background.   Our   research   has   primarily   focused   on   capturing   and   understanding   State   Street’s   

neighborhood     character    -   the    genius   loci -   the    spirit    of   State   Street   as   a   place.   Through   our   

research,   we’ve   found   that   student   residents   of   apartment   buildings   of   greater   than   five   stories   

consume   more   on   average   per   week   than   student   residents   of   any   other   form   of   housing   

according   to   our   survey   (Appendix   H).     

Weekly   or   more   frequent   visits   to   certain   establishments   such   as   Starbucks   and   Chipotle,   

and   bars   like   the   Kollege   Klub   and   Monday’s   was   notably   higher   for   residents   of   large   

apartments   than   residents   of   houses,   medium-s ized   apartments,   duplexes,   dorms,   or   co-ps   

and   Greek   life   residences.    We’ve   also   found   that   the   overwhelming   majority   of   students   value   

establishments   with   strong   attributes   of    character .   This   association   of    authenticity ,    community ,   

culture ,   and    fun    with   the   most   beloved   establishments   on   State   Street   paint   a   portrait   of   what   

students   perceive   the   character   of   State   Street   to   be   and   embody   the   “ college   experiences ”   that   

they   will   reflect   on   for   the   rest   of   their   lives.   (Appendix   C).     

Looking   forward,   evaluations   of   neighborhoods’   diluting   character   will   always   be   

relevant   as   long   as   cities   continue   to   evolve.    However,   as   David   Sim   wrote   in    Soft   City ,   the   city   

is   a   dynamic   place   and   is   constantly   changing.   Given   this,   certain   alterations   will   always   cause   

perturbation   to   the   collective   experiential   cohesion,   particularly   from   new   and   unfamiliar  

presences   in   the   built   environment.   Future   research   must   continue   to   look   and   examine   intrusive   
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forces   in   neighborhoods,   and    evaluate   the   degree   to   which   they   are   inflicting   change   on   the   traits   

that   make   the   neighborhood   special,   or   contrarily,   evaluating   whether   our   disinclination   towards   

change   is   associated   with   our   romanticizing   of   the   past.   

By   doing   so,   cities   will   continue   to   be   inclusive   spaces   for   all,   and   will   continue   to   

incentivize   innovation,   communication,   and   culture.     
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11:   Appendix     

Appendix   A:   Survey     

Hello   our   names   are   Matthew   Wilson   and   August   Nastasi,   and   we   are   both   seniors   here   at   UW-Madison   
in   the   midst   of   our   senior   Geography   capstone   research   project.   We   study   Human   Geography   and   
Geographic   Information   Systems/Cartography   and   because   of   our   shared   interest   in   Urban   Planning,   we   
are   looking   at   the   impact   that   student   oriented,   amenity   rich,   luxury   high   rise   developments   have   on   the   
character   of   downtown   Madison,   Wisconsin.     
    

This   survey   is   designed   to   take   approximately   5-10   minutes   to   complete    and   your   responses   will   help   
us   further   our   research   tremendously!   
    

We   value   that   a   neighborhood   is   not   just   a   place;   it   is   a   state   of   mind   and   a   neighborhood   defines   the   
self-image   of   those   who   inhabit   it   and   because   of   this,   it   is   important   to   identify   and   preserve   the   traits   
that   make   it   special   and   this   is   why   we   value   your   thoughts   and   opinions!    
    

Thank   you!   
August   (nastasi2@wisc.edu)   &   Matthew   (mjwilson22@wisc.edu)   
  

Our   paper   will   be   archived   at   the   Minds@UW   website,   which   is   password   protected.   We   will   also   send   you   a   digital   
copy   of   our   paper   upon   request.   Simply   contact   one   of   us   through   an   email   address   listed   above.   
By   participating   in   the   survey,   you   indicate   that   you:   (1)   have   read   the   above   privacy   policy   and   consent   statement,   
(2)   understand   how   we   will   protect   your   privacy,   (3)   voluntarily   agree   to   participate,   and   (4)   are   over   18   years   old.   
    

If   you   have   any   comments,   questions,   or   concerns   about   this   project,   please   contact   Dr   William   Gustav   Gartner,   115D   Science   
Hall,   Department   of   Geography,   UW-Madison,   550   N   Park   St,   Madison,   WI   53706.    Phone:   (608)   890-3816.   Email:   
wgartner@wisc.edu   
    

1:   Are   you   currently   a   student   at   UW-Madison?     
● Yes     
● No   

  
2:   How   long   have   you   lived   in   the   Downtown/Campus   area   of   Madison?   

● Less   than   12   months     
● 1-2   years   
● 3-4   years   
● >4   years   
● I   do   not   live   in   the   Downtown/Campus   area   of   Madison     

  
3:   What   form   of   residence   do   you   reside   in   during   the   semester?     

● University   Dorm     
● House   
● Duplex   
● Co-Op   (Including   Greek   Life   residences)     
● <5   Story   Apartment   Building     
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● >5   Story   Apartment   Building     
  

4:   Where   in   Madison   do   you   reside   during   the   school   year?     

  
5:    Would   you   agree   with   the   following   statement:   
  

"My   proximity   to   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
● Strongly   agree   
● Somewhat   agree   
● Neither   agree   nor   disagree   
● Somewhat   disagree   
● Strongly   disagree   

  
6:    How   unique   do   you   find   the   following   businesses   to   Madison?   (Do   not   respond   to   businesses   you   are   not   familiar   
with).    0-10    (Not   unique   at   all   ->   Extremely   unique)     

● Mickey’s   Dairy   Bar     
● It’s   Sugar   
● The   Nitty   Gritty     
● Starbucks   
● Wando’s   
● Sunroom   Cafe   
● Five   Guys   
● Mooyah     
● Urban   Outfitters   
● State   Street   Brats   
● Chipotle   
● The   Kollege   Klub     
● Monday’s   

  
7:    How    important    is   having   unique   businesses   on   State   Street   to   your   experience   in   the   Greater   State   Street   
Neighborhood?   0-10   (Not   important   at   all   ->   Extremely   important)     
  

8:   How   frequently   do   you   use   the   following   businesses?   (Daily,   Weekly,   Monthly,   Yearly,   Never)     
● Mickey’s   Dairy   Bar     
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● It’s   Sugar   
● The   Nitty   Gritty     
● Starbucks   
● Wando’s   
● Sunroom   Cafe   
● Five   Guys   
● Mooyah     
● Urban   Outfitters   
● State   Street   Brats   
● Chipotle   
● The   Kollege   Klub     
● Monday’s   

  
9:   How   does   the   frequency   in   which   you   use   a   business   impact   your   collective   view   of   State   Street   as   a   space?   
  

10:   What   is   your   favorite   establishment   on   State   Street   and   why?     
  

11:   Would   you   agree   with   the   following   statement:   
  

"Luxury   high-rise   apartments   -   such   as   the   Hub,   the   James,   and   Lucky   Apartments   -   make   the   Greater   State   Street   
Neighborhood   a   more   enjoyable   place   to   live."   

● Strongly   agree   
● Somewhat   agree   
● Neither   agree   nor   disagree   
● Somewhat   disagree   
● Strongly   disagree   

  
12:   Would   you   agree   with   the   following   statement:   
  

“ The   time   I   spend   on   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community”     
● Strongly   agree   
● Somewhat   agree   
● Neither   agree   nor   disagree   
● Somewhat   disagree   
● Strongly   disagree   

  
13:    Would   you   agree   with   the   following   statement:   
  

“State   Street   as   a   space   is   meant   for   students”   
● Strongly   agree   
● Somewhat   agree   
● Neither   agree   nor   disagree   
● Somewhat   disagree   
● Strongly   disagree   
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Appendix   B:   Survey   Multiple   Choice   Results     
  

Question   1:   Are   you   currently   a   student   at   UW-Madison?   
  

  
Question   2:   How   long   have   you   lived   in   the   downtown   /   campus   area?   
  

  
Question   3:   What   form   of   residence   do   you   reside   in   during   the   semester?  
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#   Answer   %   Count   

1  Yes   78.81%  212  

2  No   21.19%  57  

  Total   100%  269  

#   Answer   %   Count   

1  Less   than   12   months   10.38%  22  

2  1-2   years   18.87%  40  

3  3-4   years   61.32%  130  

4  >4   years   2.36%  5  

5  

I   do   not   live   in   the   
Downtown/Campus   
area   of   Madison   7.08%  15  

  Total   100%  212  

#   Answer   %   Count   

1  University   Dorm   7.56%  13  

2  House   18.02%  31  

3  Duplex   4.65%  8  

4  
Co-Op   (Including   Greek   Life   
Residences)   2.33%  4  

5  <5   Story   Apartment   Building  27.33%  47  

6  >5   Story   Apartment   Building  40.12%  69  

  Total   100%  172  
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Question   4:   Where   do   you   reside   during   the   school   year?     

  
  

Question   5:    Would   you   agree   with   the   following   statement:     
  

"My   proximity   to   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
  

  
Question   6:   How   unique   do   you   find   the   following   businesses   to   Madison?   (Do   not   respond   to   
businesses   you   are   not   familiar   with).     
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#   Answer   %   Count   

1  Strongly   Agree   40.76%  75  

2  Somewhat   agree   35.33%  65  

3  Neither   agree   nor   disagree   10.33%  19  

4  Somewhat   disagree   9.24%  17  

5  Strongly   disagree   4.35%  8  

  Total   100%  184  

#   Field   Minimum   Maximum   Mean   Std   Deviation   Variance   Count   
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Question   7:   How   important   is   having   unique   businesses   on   State   Street   to   your   experience   in   the   
Greater   State   Street   Neighborhood?   
  

  
Question   8:   How   frequently   do   you   use   the   following   businesses?   
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1  
Mickies   
Dairy   Bar   0  10  7.27  2.16  4.67  150  

2  It's   Sugar   0  9  2.6  2.46  6.07  116  

3  
The   Nitty   
Gritty  0  10  6.31  2.43  5.91  173  

4  Starbucks   0  10  0.66  1.57  2.46  153  

5  Wando's   0  10  6.27  2.4  5.78  162  

6  
Sunroom   
Cafe   0  10  5.95  2.62  6.85  147  

7  Five   Guys   0  10  0.96  1.59  2.52  149  

8  Mooyah   0  10  3.13  2.49  6.19  159  

9  
Urban   
Outfitters   0  10  1  1.56  2.43  149  

10  
State   Street   
Brats   0  10  7.54  2.42  5.86  170  

11  Chipotle   0  10  0.99  1.74  3.03  145  

12  
The   Kollege   
Klub   0  10  7.37  2.74  7.5  159  

13  Monday's   0  10  6.86  2.62  6.89  148  

#   Field   Minimum  Maximum   Mean   Std   Deviation   Variance   Count  

1  Importance  0  10  7.07  2.19  4.81  181  

#   Question   Daily   Count  Weekly  Count  Monthly   Count  Yearly   Count   Never   Count   Total   

1  
Mickies   
Dairy   Bar   0.00%  0  0.55%  1  11.48%  21  41.53%  76  46.45%  85  183  

2  It's   Sugar  0.00%  0  0.00%  0  0.55%  1  9.84%  18  89.62%  164  183  

3  
The   Nitty   
Gritty  0.00%  0  3.85%  7  24.73%  45  50.55%  92  20.88%  38  182  

4  Starbucks  3.30%  6  20.33%  37  25.27%  46  18.13%  33  32.97%  60  182  

5  Wando's   0.00%  0  4.95%  9  28.57%  52  31.32%  57  35.16%  64  182  

6  
Sunroom   
Cafe   0.00%  0  3.83%  7  21.86%  40  39.34%  72  34.97%  64  183  
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Question   11:   Would   you   agree   with   the   following   statement:     
  

"Luxury   high-rise   apartments   -   such   as   the   Hub,   the   James,   and   Lucky   Apartments   -   make   the   
Greater   State   Street   Neighborhood   a   more   enjoyable   place   to   live."   
  

  
Question   12:   Would   you   agree   with   the   following   statement:     
  

"The   time   I   spend   on   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
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7  
Five   
Guys   0.00%  0  0.55%  1  32.24%  59  30.60%  56  36.61%  67  183  

8  Mooyah   0.00%  0  4.92%  9  35.52%  65  34.43%  63  25.14%  46  183  

9  
Urban   
Outfitters   0.00%  0  2.19%  4  12.57%  23  28.96%  53  56.28%  103  183  

10  

State   
Street   
Brats   0.55%  1  15.30%  28  41.53%  76  23.50%  43  19.13%  35  183  

11  Chipotle   2.73%  5  33.88%  62  28.42%  52  19.13%  35  15.85%  29  183  

12  

The   
Kollege   
Klub   3.85%  7  23.63%  43  14.29%  26  12.09%  22  46.15%  84  182  

13  Monday's  1.65%  3  25.82%  47  19.23%  35  15.38%  28  37.91%  69  182  

#   Answer   %   Count   

1  Strongly   agree   8.79%  16  

2  Somewhat   agree   29.67%  54  

3  
Neither   agree   nor   
disagree   30.77%  56  

4  Somewhat   disagree   14.84%  27  

5  Disagree   15.93%  29  

  Total   100%  182  

#   Answer   %   Count   

1  Strongly   agree   33.52%  61  

2  Somewhat   agree   49.45%  90  

3  
Neither   agree   nor   
disagree   9.89%  18  
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Question   13:   Would   you   agree   with   the   following   statement:     
  

"State   Street   as   a   space   is   meant   for   students"   
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4  Somewhat   disagree   5.49%  10  

5  Strongly   disagree   1.65%  3  

  Total   100%  182  

#   Answer   %   Count   

1  Strongly   agree   14.29%  26  

2  Somewhat   agree   43.41%  79  

3  
Neither   agree   nor   
disagree   20.88%  38  

4  Somewhat   disagree   17.03%  31  

5  Strongly   disagree   4.40%  8  

  Total   100%  182  
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Appendix   C:   Survey   Written   Responses   
  

9:   How   does   the   frequency   in   which   you   use   a   business   impact   your   collective   view   of   State   
Street   as   a   space?   
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probably   more   frequency   makes   me   like   it   more   

not   much.   state   street   is   more   of   a   spectacle   to   me   than   a   place   to   genuinely   shop   and   patron   
businesses   

not   much   

not   at   all   

none   at   all   

it   makes   it   feel   more   like   home   the   more   i   go   to   the   businesses   there   

it   doesn’t   a   lot   really?   

it   depends   because   out   of   all   the   establishments   listed   I   use   starbucks   the   most   but   that   is   more   out   of  
necessity   rather   than   experience/its   a   chain   establishment   and   does   not   reflect   the   vibe   that   smaller   
businesses   bring   to   state   street.   location   matters   too   because   for   example,   i   use   starbucks   and   
state/lake   walgreens   most   frequently   but   its   bordering   on   campus   area   and   happens   to   be   in   an   area   
that   i   pass   through   daily   so   I   almost   don't   even   think   of   it   as   state   street   

it   affects   I   think   how   I   view   the   various   segments   of   state   street   

i   think   in   general,   there's   not   really   a   correlation   there.   like   if   anything   i   think   it   just   makes   me   realize   
how   aggressively   catered   to   students   state   street   is   

going   to   these   places   more   often   makes   me   feel   much   more   familiar   and   comfortable   with   state   street,  
i   feel   like   i   know   where   everything   is   

Yes   

Would   mean   I   think   that   business   is   very   enjoyable   and   worth   going   to   frequently   and   in   turn   improves  
my   opinon   of   state   street.   

When   I   use   the   businesses   on   State   Street   more   often,   it   keeps   the   area   in   a   positive   state   in   my   mind  

Very   much   

Very   

Very   

Using   unique,   local   businesses   makes   state   street   feel   more   like   home;   it   draws   you   closer   to   people   
that   own   the   businesses   and   others   that   regularly   go   there.   

Using   a   business   doesn't   impact   my   view   of   State   Street   as   a   space.   It   is   a   "space"   by   existing,   even   if  
I   never   use   a   business   located   on   State   Street.   

The   presence   of   places   on   State   geared   towards   those   not   on   a   typical   college   student   budget   
impacts   my   frequency   of   use,   but   I   consider   there   to   be   an   adequate   number   of   places   catering   to   
people   of   varying   life   situations   and   class   statuses   

The   more   you   visit   a   business   or   restaurant,   the   more   "buy   in"   you   have   feeling   like   you   are   a   part   of   
that   community   and   that   changes   to   the   community   affect   your   life.   
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The   more   use   of   unique   businesses   exposes   me   to   the   Wisconsin   culture   more   so   than   chain   
restaurants   such   as   chipotle   and   Starbucks   

The   more   time   I   spend   at   State   St   businesses,   the   deeper   my   emotional   connection.   

The   more   often   I   use   a   business,   the   more   I   feel   like   the   business   is   a   part   of   the   State   Street   
"collective."   

The   more   frequently   I   visit   the   more   I   enjoy   state   street.   

The   more   frequency,   the   more   opinion.   

The   more   familiar   a   place   is,   the   more   I   like   both   the   place   and   the   area   around   it   usually   

The   more   I   use   these   businesses   the   more   I   feel   connected   to   Madison.   

The   more   I   use   a   business,   my   view   of   State   Street   becomes   more   positive   

The   more   I   go   to   state   street,   the   more   I   appreciate   the   array   of   different   businesses.   

The   more   I   go   to   a   store   the   more   I   will   associate   it   with   being   unique   to   state   street   

The   more   I   go   to   a   place   the   more   associate   it   with   my   college   experience.   

The   frequency   with   which   I   use   a   business   determines   how   useful   the   business   is   to   me.   If   I   am   
visiting   State   Street   more,   that   means   that   there   are   more   businesses   of   use   which   increases   how   
much   I   personally   value   State   Street.  

The   frequency   in   which   you   use   a   business   binds   you   to   a   smaller   activity   space   as   your   frequency   in   
usage   goes   up.   The   more   often   you   go   to   the   same   businesses   on   state   street,   the   less   likely   you   are   
to   venture   beyond   what   feels   safe   and   known.   

The   frequency   in   which   I   go   to   state   street   for   literally   anything   I   need   makes   state   street   feel   like   a   
synergetic,   almost   holy   land.   

The   frequency   in   which   I   go   to   a   business   on   state   does   not   change   my   view   of   state   street   as   a   
space.   

The   businesses   are   certainly   important   to   me   when   I   need   them,   but   the   culture   of   state   street   
revolves   around   other   factors   as   wel.  

The   businesses   I   frequent   make   state   street   more   desirable.   

State   street   becomes   more   friendly   and   casual   as   i   visit   more   businesses   

State   Street   has   a   lot   of   shops   and   restaurants,   so   when   I   am   there   I   tend   to   pay   less   attention   to   
places   I   am   not   going   to.   

Since   I   don't   go   to   State   Street   often   I   don't   view   it   as   a   very   important   space   in   Madison   

Not   very   much,   because   I   like   having   them   as   an   option   even   if   I   don‚Äôt   go   as   frequently.   

Not   very   much   

Not   very   much   

Not   sure   

Not   much   at   all   

Not   much   

Not   heavily   
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Not   at   all   

Not   at   all   

Not   as   much   as   how   often   I'm   on   state   st.   I   communte   regularly   on   State   St   via   bicycle   

Not   a   strong   impact   

Mostly   use   it   for   bars   and   restaurants   so   definitely   had   an   authentic   ‚Äúdowntown‚Äù   feel   albeit   small   

More   frequent   =   more   connection   

Moderate   

Many   of   the   frequencies   are   due   to   convenience,   my   collective   view   of   state   street   is   unmarred   by   the   
popular   and   local   businesses   and   my   frequencies.   

Makes   me   want   to   return   to   state   street   more   often   and   explore   new   spaces.   

It‚Äôs   makes   me   feel   more   comfortable   and   connected   to   State   Street   and   the   greater   Madison   
community   

It   makes   state   street   seem   like   there   is   more   to   do   

It   makes   me   more   familiar   

It   makes   me   feel   that   state   street   is   smaller   when   I   have   places   I   go   to   more   frequently.   

It   makes   me   feel   that   state   street   has   the   important   locations   on   Madison   

It   makes   me   feel   like   state   street   is   more   useful   when   I   go   to   stores   there   more   

It   makes   it   seem   smaller   when   I   only   visit   businesses   like   starbucks   and   the   kk   

It   makes   it   seem   more   useful   or   like   a   place   I   want   to   be   by.   

It   makes   it   more   memorable,   I   am   more   likely   to   recommend   it   to   others   which   makes   it   feel   like   a   
community   spot.   

It   is   definitely   a   huge   factor   -   I   believe   the   more   you   use   a   business   in   this   location   the   more   you   see   
that   space   as   a   community   

It   impacts   the   people   I   interact   with.   

It   impacts   how   much   I   feel   state   street   is   part   of   the   campus   culture.   

It   hinders   the   diversity   of   business   use   

It   has   a   great   effect.   For   example,   if   I   only   frequent   chipotle,   state   street   does   not   feel   unique   in   any   
way.   On   the   other   hand   if   I   frequent   restaurants   like   Mediterranean   Cafe   or   Globe,   state   street   takes   
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on   a   whole   new   persona   of   being   a   melting   pot   of   unique   foods   and   experiences.   

It   gets   me   out   there   often,   allowing   me   to   get   used   to   the   environment.   

It   doesn’t   a   lot   

It   doesn’t   a   lot   

It   doesn't   really   as   long   as   I   try   the   more   unique   businesses   at   least   once   during   my   time   in   Madison.   

It   doesn't   

It   doesn't   

It   doesn't   

It   creates   a   stronger   sense   of   belonging   

It   adds   value   to   State   Street   in   my   eyes   if   I   can   find   what   I‚Äôm   looking   for   close   to   where   I   live.   

Improved   view   of   state   street   

Improved   it   

Impacts   how   often   I‚Äôm   on   it.   

Impacts   a   lot   

If   I   were   to   use   a   business   more,   I   would   appreciate   it   more.   

If   I   use   a   business   there   often,   the   act   of   walking   down   state   street   to   get   there   becomes   a   journey   in   
and   of   itself.   

If   I   go   to   a   business   a   lot   then   I   think   it   is   a   positive   towards   my   view   of   State   Street   

I   usually   avoid   State   street   due   to   homelessness   and   noise   

I   try   to   save   money,   so   I   don't   go   out   to   many   businesses.   However,   the   few   businesses   I   visit   
regularly   make   me   feel   connected   to   State   Street   as   it   becomes   familiar   and   comfortable   to   me.   

I   think   the   more   you   use   State   Street   businesses,   the   more   you   feel   connected   to   State   Street   as   a   
whole.   

I   think   that   better   businesses   that   are   on   a   street   has   a   direct   correlation   to   the   amount   of   time   spent   
there,   so   when   there   are   better   businesses   there   will   be   far   more   people   coming.   

I   think   of   the   bars   on   state   street   differently   than   the   cafes   /   coffee   shops   on   state   street   

I   tend   to   try   to   go   to   places   that   feel   more   unique   to   Madison   and   embody   Wisconsin   food   and   drink   
culture   

I   simply   like   having   a   vibrant   diversity   of   businesses   on   State   Street.  

I   prefer   to   have   businesses   on   State   Street   that   I   visit   frequently   

I   love   it   

I   live   right   off   State   Street.   I   think   because   I   visit   these   businesses   often,   State   Street   is   more   
familiar/comfortable.   

I   guess   using   businesses   more   makes   me   realize   I   would   miss   living   off   campus.   

I   generally   view   state   street   more   as   a   reflection   of   the   businesses   I   use   the   most.   

I   find   that   since   State   Street   is   so   convenient   I   go   there   more.   If   it   wasn't   so   convenient   I   would  
probably   use   the   businesses   on   state   street   less   
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I   feel   more   connected   to   the   center   of   Madison   and   people   of   Madison.   

I   feel   like   a   member   of   the   community   on   state   street   due   to   my   activity.   I   feel   responsible   to   keep   
some   of   these   buisness   s   aloft   during   this   pandemic   

I   enjoy   trying   new   places   quite   often   and   I   feel   like   state   streets   has   a   lot   to   offer   but   a   lot   of   the   food   
and   shopping   options   are   too   similar   to   what   you   can   find   almost   everywhere   in   America   

I   enjoy   local   businesses   rather   than   chains,   so   the   frequency   I   use   them   is   higher.   

I   enjoy   State   Street   for   its   collection   of   local   restaurants.   I'm   not   really   a   frequent   bar-goer,   so   that   
doesn't   really   affect   my   views.   

I   don't   think   it   has   a   huge   impact,   the   more   time   I   spend   there   the   more   I   feel   connected   to   state   street  
as   part   of   the   madison   community   

I   believe   that   the   more   I   use   a   business   on   state   street,   the   closer   I   feel   connected   to   the   whole   area.   

I   believe   it   makes   me   appreciate   state   street   even   more   

I   appreciate   state   street   more   because   businesses   I   frequently   use   are   there   

I   am   always   on   state   street.   Madison   isn‚Äôt   Madison   with   state   street.   

Honestly   not   a   ton.   Simply   having   unique   businesses   even   ones   I   don‚Äôt   use   enhances   my   collective  
view   of   state   street.   Going   to   brats   on   gameday   helps   

Greatly   

Good   

Frequently   visiting   businesses   is   more   out   of   conviene   and   price.   I   like   state   street   because   there   is   a   
wide   variety   of   options.   

Frequency   of   using   has   a   high   impact   on   my   view   of   state   street   

For   experiences   like   bars,   a   lot.   For   stores,   not   as   much   

Feels   more   accessible   and   comfortable   

Even   if   I   only   go   occasionally   I   still   real   like   the   businesses   on   State   Street   

Even   for   businesses   I   don't   use   frequently,   they   still   help   form   the   image   of   state   street   in   my   mind   

Don't   use   it   that   much   

Doesn't.   

Depends   on   the   business.   I   think   places   like   Colectivo   likely   positively   impact   my   collective   view   but   
then   the   Starbucks   &   7/11   down   the   road   have   more   of   a   negative   impact   for   me.   

Definitely   impacts   

Considering   that   there   are   so   many   unique   places   on   State   Street,   I   do   not   feel   as   though   my   
frequency   to   these   places   impacts   my   collective   view   of   State   Street   just   because   you   are   constantly   
faced   with   so   many   options.   

Being   on   state   street   frequently   makes   appreciate   the   variety   of   business   and   kinds   of   food   you   can   
find   there.   

Because   I   do   not   live   close   to   state   street,   I   do   not   frequent   the   businesses   there.   

As   a   person   who   lives   right   by   state   it   makes   it   more   appealing   if   a   business   is   located   on   state   street   
because   it’s   a   lot   closer   and   more   walkable   
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10:   What   is   your   favorite   establishment   on   State   Street   and   why?     
  

Establishment               Count   

74   

Alot   

A   lot   

A   good   amount   

food   carts   1  

mondays   13  

mirch   masala   2  

ruyi   noodle   1  

chens   5  

sunroom   cafe   10  

conrads   3  

chipotle   4  

pauls   pelmeni   4  

State   Street   Brats   40  

madison   modern  
market   1  

yume   sushi   1  

piano   bar   2  

short   stack   9  

a   room   of   one's   
own   2  

badger   liquor   1  

"local   coffee   
shops"   2  

rethreads   1  

forage   4  

mad   seafood   1  

salads   up   1  

mooyah   2  
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whiskey   jacks   4  

taiwan   little   eats  2  

meditterenean   
Cafe   5  

overture   1  

jimmy   johns   2  

kollege   klub   10  

pipefitters   1  

collectivo   3  

parthenon   4  

B-side   records   1  

pizza   di   roma   1  

himal   chuli   2  

urban   outfitters   1  

pauls   club   1  

mmoca   1  

casa   de   lara   1  

qdoba   1  

wisc   merch   store   1  

fair   trade   coffee   4  

fresh   cool   food   
cart   1  

browzers   books   1  

ians   pizza   2  

the   soap   opera   1  

kung   fu   tea   1  

michelangelo's   
coffee   3  

A   New   Hope   toys   1  

St   Pauls   Catholic   
Church   1  

sencha   tea   1  

Buck   and   badger   1  
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goodmans   
jewelers   1  

"smoke   shops"   1  

stationary   store   1  

rising   sons   deli   1  

chocolate   shoppe   2  

naf   naf   2  

poke   plus   2  

stop   &   shop   1  

potbelly   1  

walgreens   1  

taco   bell   1  
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Appendix   D:   Survey   Multiple   Choice   Results   From   Students   Who   Selected   “University   Dorms”     
Question   1:   Are   you   currently   a   student   at   UW-Madison?   
  

  
Question   2:    How   long   have   you   lived   in   the   downtown   /   campus   area?   
  

  
Question   3:    What   form   of   residence   do   you   reside   in   during   the   semester?  
  

  
Question   4:   Where   in   Madison   do   you   reside   during   the   school   year?   
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#   Answer   %   Count   

1  Yes   100.00%  82  

2  No   0.00%  0  

  Total   100%  82  

#   Answer   %   Count   

1  
Less   than   12   
months   13.41%  11  

2  1-2   years   14.63%  12  

3  3-4   years   71.95%  59  

4  >4   years   0.00%  0  

5  

I   do   not   live   in   
the   
Downtown/Ca 
mpus   area   of   
Madison   0.00%  0  

  Total   100%  82  

#   Answer   %   Count   

1  
University   
Dorm   100.00%  13  

  Total   100%  13  
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Question   5:   Would   you   agree   with   the   following   statement:     
  

"My   proximity   to   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
  

  
  

Question   6:   How   unique   do   you   find   the   following   businesses   to   Madison?   (Do   not   respond   to   
businesses   you   are   not   familiar   with).     
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#   Answer   %   Count   

1  Strongly   Agree   61.54%  8  

2  
Somewhat   
agree   30.77%  4  

3  
Neither   agree   
nor   disagree   0.00%  0  

4  
Somewhat   
disagree   0.00%  0  

5  
Strongly   
disagree   7.69%  1  

  Total   100%  13  
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Question   7:   How   important   is   having   unique   businesses   on   State   Street   to   your   experience   in   the   
Greater   State   Street   Neighborhood?   
  

  
Question   8:   How   frequently   do   you   use   the   following   businesses:   
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#   Field   Minimum   Maximum   Mean   
Std   
Deviation   Variance   Count   

1  
Mickies   
Dairy   Bar   3  10  7.56  1.83  3.36  9  

2  It's   Sugar   0  9  3.56  3.59  12.91  9  

3  
The   Nitty   
Gritty  3  9  6  2.2  4.83  12  

4  Starbucks   0  2  0.5  0.65  0.42  12  

5  Wando's   5  9  7.44  1.17  1.36  9  

6  
Sunroom   
Cafe   4  9  6.67  2.05  4.22  3  

7  Five   Guys   0  3  0.91  0.9  0.81  11  

8  Mooyah   0  8  4.62  2.7  7.31  13  

9  
Urban   
Outfitters   0  2  1  0.77  0.6  10  

10  
State   Street   
Brats   4  10  8.27  1.91  3.65  11  

11  Chipotle   0  4  1.31  1.43  2.06  13  

12  
The   Kollege   
Klub   6  10  8.44  1.34  1.8  9  

13  Monday's   4  9  7.44  1.42  2.02  9  

#   Field   Minimum   Maximum   Mean   
Std   
Deviation   Variance   Count   

1  Importance   2  10  6.85  2.41  5.82  13  

#   Question   Daily   Count  Weekly  Count  Monthly  Count  Yearly  Count  Never  Count   Total   

1  
Mickies   
Dairy   Bar   

0.00 
%  0  0.00%  0  23.08%  3  

15.38 
%  2  

61.54 
%  8  13  

2  It's   Sugar   
0.00 

%  0  0.00%  0  0.00%  0  
15.38 

%  2  
84.62 

%  11  13  

3  
The   Nitty   
Gritty  

0.00 
%  0  15.38%  2  23.08%  3  

38.46 
%  5  

23.08 
%  3  13  
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Question   11:    Would   you   agree   with   the   following   statement:     
  

"Luxury   high-rise   apartments   -   such   as   the   Hub,   the   James,   and   Lucky   Apartments   -   make   the   
Greater   State   Street   Neighborhood   a   more   enjoyable   place   to   live."   
  

  
Question   12:    Would   you   agree   with   the   following   statement:     
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4  Starbucks  
0.00 

%  0  15.38%  2  30.77%  4  7.69%  1  
46.15 

%  6  13  

5  Wando's   
0.00 

%  0  15.38%  2  23.08%  3  0.00%  0  
61.54 

%  8  13  

6  
Sunroom   
Cafe   

0.00 
%  0  7.69%  1  0.00%  0  0.00%  0  

92.31 
%  12  13  

7  Five   Guys  
0.00 

%  0  0.00%  0  53.85%  7  
23.08 

%  3  
23.08 

%  3  13  

8  Mooyah   
0.00 

%  0  23.08%  3  53.85%  7  
15.38 

%  2  
7.69 

%  1  13  

9  
Urban   
Outfitters   

0.00 
%  0  0.00%  0  15.38%  2  

15.38 
%  2  

69.23 
%  9  13  

10  

State   
Street   
Brats   

7.69 
%  1  15.38%  2  38.46%  5  

15.38 
%  2  

23.08 
%  3  13  

11  Chipotle   
7.69 

%  1  46.15%  6  15.38%  2  
23.08 

%  3  
7.69 

%  1  13  

12  

The   
Kollege   
Klub   

0.00 
%  0  0.00%  0  7.69%  1  7.69%  1  

84.62 
%  11  13  

13  Monday's   
0.00 

%  0  0.00%  0  30.77%  4  0.00%  0  
69.23 

%  9  13  

#   Answer   %   Count   

1  Strongly   agree   23.08%  3  

2  
Somewhat   
agree   23.08%  3  

3  
Neither   agree   
nor   disagree   30.77%  4  

4  
Somewhat   
disagree   23.08%  3  

5  Disagree   0.00%  0  

  Total   100%  13  
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"The   time   I   spend   on   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
  

  
Question   13:    Would   you   agree   with   the   following   statement:     
  

"State   Street   as   a   space   is   meant   for   students"   
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#   Answer   %   Count   

1  Strongly   agree   53.85%  7  

2  
Somewhat   
agree   46.15%  6  

3  
Neither   agree   
nor   disagree   0.00%  0  

4  
Somewhat   
disagree   0.00%  0  

5  
Strongly   
disagree   0.00%  0  

  Total   100%  13  

#   Answer   %   Count   

1  Strongly   agree   15.38%  2  

2  
Somewhat   
agree   38.46%  5  

3  
Neither   agree   
nor   disagree   15.38%  2  

4  
Somewhat   
disagree   30.77%  4  

5  
Strongly   
disagree   0.00%  0  

  Total   100%  13  
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Appendix   E:   Survey   Multiple   Choice   Results   From   Students   Who   Selected   “House”     
Question   1:   Are   you   currently   a   student   at   UW-Madison?   
  

  
Question   2:    How   long   have   you   lived   in   the   downtown   /   campus   area?   
  

  
Question   3:    What   form   of   residence   do   you   reside   in   during   the   semester?  
  

  
Question   4:   Where   in   Madison   do   you   reside   during   the   school   year?   
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#   Answer   %   Count   

1  Yes   100.00%  31  

2  No   0.00%  0  

  Total   100%  31  

#   Answer   %   Count   

1  
Less   than   12   
months   3.23%  1  

2  1-2   years   25.81%  8  

3  3-4   years   67.74%  21  

4  >4   years   3.23%  1  

5  

I   do   not   live   in   
the   
Downtown/Ca 
mpus   area   of   
Madison   0.00%  0  

  Total   100%  31  

#   Answer   %   Count   

1  House   100.00%  31  

  Total   100%  31  
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Question   5:   Would   you   agree   with   the   following   statement:     
  

"My   proximity   to   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
  

  
Question   6:   How   unique   do   you   find   the   following   businesses   to   Madison?   (Do   not   respond   to   
businesses   you   are   not   familiar   with).     
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#   Answer   %   Count   

1  Strongly   Agree   35.48%  11  

2  
Somewhat   
agree   22.58%  7  

3  
Neither   agree   
nor   disagree   19.35%  6  

4  
Somewhat   
disagree   22.58%  7  

5  
Strongly   
disagree   0.00%  0  

  Total   100%  31  

#   Field   Minimum   Maximum   Mean   
Std   
Deviation   Variance   Count   
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Question   7:   How   important   is   having   unique   businesses   on   State   Street   to   your   experience   in   the   
Greater   State   Street   Neighborhood?   
  

  
Question   8:   How   frequently   do   you   use   the   following   businesses:   
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1  
Mickies   
Dairy   Bar   4  10  7.8  1.68  2.83  30  

2  It's   Sugar   0  7  2.16  1.95  3.82  19  

3  
The   Nitty   
Gritty  1  10  6.45  2.31  5.35  29  

4  Starbucks   0  1  0.32  0.47  0.22  25  

5  Wando's   1  10  6.07  2.03  4.14  28  

6  
Sunroom   
Cafe   1  9  5.68  2.05  4.22  25  

7  Five   Guys   0  4  0.78  1.07  1.14  27  

8  Mooyah   0  7  3.04  2.12  4.5  26  

9  
Urban   
Outfitters   0  5  0.96  1.22  1.48  25  

10  
State   Street   
Brats   1  10  7.03  2.55  6.5  30  

11  Chipotle   0  6  0.88  1.28  1.64  26  

12  
The   Kollege   
Klub   1  10  6.79  2.73  7.45  28  

13  Monday's   1  10  6.63  2.57  6.6  27  

#   Field   Minimum   Maximum   Mean   
Std   
Deviation   Variance   Count   

1  Importance   0  10  7.19  2.01  4.03  31  

#   Question  Daily     Weekly     Monthly     Yearly     Never     Total   

1  

Mickies   
Dairy   
Bar   0.00%  0  0.00%  0  29.03%  9  

48.39 
%  15  

22.58 
%  7  31  

2  
It's   
Sugar   0.00%  0  0.00%  0  0.00%  0  9.68%  3  

90.32 
%  28  31  

3  
The   Nitty   
Gritty  0.00%  0  6.45%  2  29.03%  9  

41.94 
%  13  

22.58 
%  7  31  

4  
Starbuck 
s   0.00%  0  3.23%  1  19.35%  6  

19.35 
%  6  

58.06 
%  18  31  
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Question   11:    Would   you   agree   with   the   following   statement:     
  

"Luxury   high-rise   apartments   -   such   as   the   Hub,   the   James,   and   Lucky   Apartments   -   make   the   
Greater   State   Street   Neighborhood   a   more   enjoyable   place   to   live."   
  

  
Question   12:    Would   you   agree   with   the   following   statement:     
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5  Wando's  0.00%  0  9.68%  3  25.81%  8  
32.26 

%  10  
32.26 

%  10  31  

6  
Sunroom   
Cafe   0.00%  0  0.00%  0  12.90%  4  

48.39 
%  15  

38.71 
%  12  31  

7  
Five   
Guys   0.00%  0  0.00%  0  25.81%  8  

32.26 
%  10  

41.94 
%  13  31  

8  Mooyah   0.00%  0  6.45%  2  29.03%  9  
32.26 

%  10  
32.26 

%  10  31  

9  
Urban   
Outfitters  0.00%  0  3.23%  1  6.45%  2  

32.26 
%  10  

58.06 
%  18  31  

10  

State   
Street   
Brats   0.00%  0  12.90%  4  38.71%  12  

29.03 
%  9  

19.35 
%  6  31  

11  Chipotle   0.00%  0  32.26%  10  25.81%  8  
16.13 

%  5  
25.81 

%  8  31  

12  

The   
Kollege   
Klub   6.45%  2  6.45%  2  12.90%  4  

16.13 
%  5  

58.06 
%  18  31  

13  
Monday' 
s   0.00%  0  19.35%  6  22.58%  7  

12.90 
%  4  

45.16 
%  14  31  

#   Answer   %   Count   

1  Strongly   agree   3.23%  1  

2  
Somewhat   
agree   22.58%  7  

3  
Neither   agree   
nor   disagree   19.35%  6  

4  
Somewhat   
disagree   22.58%  7  

5  Disagree   32.26%  10  

  Total   100%  31  
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"The   time   I   spend   on   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
  

  
Question   13:    Would   you   agree   with   the   following   statement:     
  

"State   Street   as   a   space   is   meant   for   students"   
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#   Answer   %   Count   

1  Strongly   agree   25.81%  8  

2  
Somewhat   
agree   45.16%  14  

3  
Neither   agree   
nor   disagree   12.90%  4  

4  
Somewhat   
disagree   16.13%  5  

5  
Strongly   
disagree   0.00%  0  

  Total   100%  31  

#   Answer   %   Count   

1  Strongly   agree   9.68%  3  

2  
Somewhat   
agree   45.16%  14  

3  
Neither   agree   
nor   disagree   19.35%  6  

4  
Somewhat   
disagree   19.35%  6  

5  
Strongly   
disagree   6.45%  2  

  Total   100%  31  
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Appendix   F:   Survey   Multiple   Choice   Results   From   Students   Who   Selected   “Duplex”     
Question   1:   Are   you   currently   a   student   at   UW-Madison?   
  

  
Question   2:    How   long   have   you   lived   in   the   downtown   /   campus   area?   
  

  
Question   3:    What   form   of   residence   do   you   reside   in   during   the   semester?  
  

  
Question   4:   Where   in   Madison   do   you   reside   during   the   school   year?   
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#   Answer   %   Count   

1  Yes   100.00%  8  

2  No   0.00%  0  

  Total   100%  8  

#   Answer   %   Count   

1  
Less   than   12   
months   12.50%  1  

2  1-2   years   25.00%  2  

3  3-4   years   50.00%  4  

4  >4   years   12.50%  1  

5  

I   do   not   live   in   
the   
Downtown/Ca 
mpus   area   of   
Madison   0.00%  0  

  Total   100%  8  

#   Answer   %   Count   

1  Duplex   100.00%  8  

  Total   100%  8  
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Question   5:   Would   you   agree   with   the   following   statement:     
  

"My   proximity   to   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
  

  
Question   6:   How   unique   do   you   find   the   following   businesses   to   Madison?   (Do   not   respond   to   
businesses   you   are   not   familiar   with).     
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#   Answer   %   Count   

1  Strongly   Agree   42.86%  3  

2  
Somewhat   
agree   42.86%  3  

3  
Neither   agree   
nor   disagree   14.29%  1  

4  
Somewhat   
disagree   0.00%  0  

5  
Strongly   
disagree   0.00%  0  

  Total   100%  7  

#   Field   Minimum   Maximum   Mean   
Std   
Deviation   Variance   Count   
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Question   7:   How   important   is   having   unique   businesses   on   State   Street   to   your   experience   in   the   
Greater   State   Street   Neighborhood?   
  

  
Question   8:   How   frequently   do   you   use   the   following   businesses:   
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1  
Mickies   
Dairy   Bar   0  10  7.17  3.34  11.14  6  

2  It's   Sugar   0  4  1.8  1.83  3.36  5  

3  
The   Nitty   
Gritty  6  9  7.83  1.07  1.14  6  

4  Starbucks   0  0  0  0  0  3  

5  Wando's   2  9  6  2.28  5.2  5  

6  
Sunroom   
Cafe   5  10  6.8  1.72  2.96  5  

7  Five   Guys   0  2  0.5  0.87  0.75  4  

8  Mooyah   0  3  1.83  1.07  1.14  6  

9  
Urban   
Outfitters   0  2  0.67  0.94  0.89  3  

10  
State   Street   
Brats   6  10  8.17  1.67  2.81  6  

11  Chipotle   0  1  0.33  0.47  0.22  3  

12  
The   Kollege   
Klub   4  10  6.6  2.5  6.24  5  

13  Monday's   2  8  5.5  2.29  5.25  4  

#   Field   Minimum   Maximum   Mean   
Std   
Deviation   Variance   Count   

1  Importance   6  10  7.83  1.34  1.81  6  

#   Question   Daily  Count   Weekly   Count   Monthly   Count  Yearly  Count  Never   Count  Total  

1  
Mickies   
Dairy   Bar   

0.00 
%  0  0.00%  0  33.33%  2  

33.33 
%  2  

33.33 
%  2  6  

2  It's   Sugar   
0.00 

%  0  0.00%  0  0.00%  0  
16.67 

%  1  
83.33 

%  5  6  

3  
The   Nitty   
Gritty  

0.00 
%  0  0.00%  0  0.00%  0  

100.0 
0%  6  0.00%  0  6  

4  Starbucks  
0.00 

%  0  16.67%  1  50.00%  3  
33.33 

%  2  0.00%  0  6  

5  Wando's   0.00 0  0.00%  0  16.67%  1  0.00%  0  83.33 5  6  
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Question   11:    Would   you   agree   with   the   following   statement:     
  

"Luxury   high-rise   apartments   -   such   as   the   Hub,   the   James,   and   Lucky   Apartments   -   make   the   
Greater   State   Street   Neighborhood   a   more   enjoyable   place   to   live."   
  

  
Question   12:    Would   you   agree   with   the   following   statement:     
  

"The   time   I   spend   on   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
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%  %  

6  
Sunroom   
Cafe   

0.00 
%  0  0.00%  0  16.67%  1  

33.33 
%  2  

50.00 
%  3  6  

7  Five   Guys  
0.00 

%  0  0.00%  0  50.00%  3  
50.00 

%  3  0.00%  0  6  

8  Mooyah   
0.00 

%  0  0.00%  0  0.00%  0  
83.33 

%  5  
16.67 

%  1  6  

9  
Urban   
Outfitters   

0.00 
%  0  0.00%  0  0.00%  0  

33.33 
%  2  

66.67 
%  4  6  

10  

State   
Street   
Brats   

0.00 
%  0  16.67%  1  16.67%  1  

50.00 
%  3  

16.67 
%  1  6  

11  Chipotle   
0.00 

%  0  50.00%  3  33.33%  2  0.00%  0  
16.67 

%  1  6  

12  

The   
Kollege   
Klub   

0.00 
%  0  16.67%  1  0.00%  0  0.00%  0  

83.33 
%  5  6  

13  Monday's   
0.00 

%  0  16.67%  1  0.00%  0  
16.67 

%  1  
66.67 

%  4  6  

#   Answer   %   Count   

1  Strongly   agree   0.00%  0  

2  
Somewhat   
agree   0.00%  0  

3  
Neither   agree   
nor   disagree   66.67%  4  

4  
Somewhat   
disagree   16.67%  1  

5  Disagree   16.67%  1  

  Total   100%  6  
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Question   13:    Would   you   agree   with   the   following   statement:     
  

"State   Street   as   a   space   is   meant   for   students"   
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#   Answer   %   Count   

1  Strongly   agree   33.33%  2  

2  
Somewhat   
agree   66.67%  4  

3  
Neither   agree   
nor   disagree   0.00%  0  

4  
Somewhat   
disagree   0.00%  0  

5  
Strongly   
disagree   0.00%  0  

  Total   100%  6  

#   Answer   %   Count   

1  Strongly   agree   0.00%  0  

2  
Somewhat   
agree   50.00%  3  

3  
Neither   agree   
nor   disagree   0.00%  0  

4  
Somewhat   
disagree   50.00%  3  

5  
Strongly   
disagree   0.00%  0  

  Total   100%  6  
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Appendix   G:   Survey   Multiple   Choice   Results   From   Students   Who   Selected   “Co-Op”     
Question   1:   Are   you   currently   a   student   at   UW-Madison?   
  

  
Question   2:    How   long   have   you   lived   in   the   downtown   /   campus   area?   
  

  
Question   3:    What   form   of   residence   do   you   reside   in   during   the   semester?  
  

  
Question   4:   Where   in   Madison   do   you   reside   during   the   school   year?   
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#   Answer   %   Count   

1  Yes   100.00%  4  

2  No   0.00%  0  

  Total   100%  4  

#   Answer   %   Count   

1  Less   than   12   months   0.00%  0  

2  1-2   years   25.00%  1  

3  3-4   years   75.00%  3  

4  >4   years   0.00%  0  

5  

I   do   not   live   in   the   
Downtown/Campus   area   of   
Madison   0.00%  0  

  Total   100%  4  

#   Answer   %   Count   

1  
Co-Op   (Including   Greek   Life   
Residences)   100.00%  4  

  Total   100%  4  
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Question   5:   Would   you   agree   with   the   following   statement:     
  

"My   proximity   to   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
  

  
Question   6:   How   unique   do   you   find   the   following   businesses   to   Madison?   (Do   not   respond   to   
businesses   you   are   not   familiar   with).     
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#   Answer   %   Count   

1  Strongly   Agree   100.00%  4  

2  Somewhat   agree   0.00%  0  

3  Neither   agree   nor   disagree   0.00%  0  

4  Somewhat   disagree   0.00%  0  

5  Strongly   disagree   0.00%  0  

  Total   100%  4  

#   Field   Minimum   Maximum   Mean   
Std   
Deviation   Variance   Count   

1  Mickies   Dairy   Bar   7  10  8.33  1.25  1.56  3  

2  It's   Sugar   4  7  5.67  1.25  1.56  3  

3  The   Nitty   Gritty   7  8  7.5  0.5  0.25  4  
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Question   7:   How   important   is   having   unique   businesses   on   State   Street   to   your   experience   in   the   
Greater   State   Street   Neighborhood?   
  

  
Question   8:   How   frequently   do   you   use   the   following   businesses:   
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4  Starbucks   0  1  0.5  0.5  0.25  4  

5  Wando's   5  10  7.25  2.28  5.19  4  

6  Sunroom   Cafe   6  9  7.25  1.09  1.19  4  

7  Five   Guys   1  3  1.5  0.87  0.75  4  

8  Mooyah   1  4  2.5  1.12  1.25  4  

9  Urban   Outfitters   0  5  2  1.87  3.5  4  

10  State   Street   Brats   5  10  8.5  2.06  4.25  4  

11  Chipotle   1  1  1  0  0  4  

12  The   Kollege   Klub   6  10  8.5  1.66  2.75  4  

13  Monday's   6  10  7.75  1.48  2.19  4  

#   Field   Minimum   Maximum   Mean   
Std   
Deviation   Variance   Count   

1  Importance   7  8  7.25  0.43  0.19  4  

#   Question   Daily     
Weekl 
y     

Month 
ly     Yearly    Never    Total   

1  
Mickies   
Dairy   Bar   0.00%  0  0.00%  0  0.00%  0  

25.00 
%  1  

75.00 
%  3  4  

2  It's   Sugar   0.00%  0  0.00%  0  0.00%  0  0.00%  0  
100.0 

0%  4  4  

3  
The   Nitty   
Gritty  0.00%  0  0.00%  0  

75.00 
%  3  

25.00 
%  1  0.00%  0  4  

4  Starbucks   
25.00 

%  1  0.00%  0  
25.00 

%  1  
25.00 

%  1  
25.00 

%  1  4  

5  Wando's   0.00%  0  0.00%  0  
50.00 

%  2  
25.00 

%  1  
25.00 

%  1  4  

6  
Sunroom   
Cafe   0.00%  0  0.00%  0  

75.00 
%  3  0.00%  0  

25.00 
%  1  4  

7  Five   Guys   0.00%  0  0.00%  0  
50.00 

%  2  0.00%  0  
50.00 

%  2  4  

8  Mooyah   0.00%  0  0.00%  0  
75.00 

%  3  0.00%  0  
25.00 

%  1  4  



/

  

  
Question   11:    Would   you   agree   with   the   following   statement:     
  

"Luxury   high-rise   apartments   -   such   as   the   Hub,   the   James,   and   Lucky   Apartments   -   make   the   
Greater   State   Street   Neighborhood   a   more   enjoyable   place   to   live."   
  

  
Question   12:    Would   you   agree   with   the   following   statement:     
  

"The   time   I   spend   on   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
  

  
Question   13:    Would   you   agree   with   the   following   statement:     
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9  
Urban   
Outfitters   0.00%  0  0.00%  0  0.00%  0  0.00%  0  

100.0 
0%  4  4  

10  
State   Street   
Brats   0.00%  0  

75.00 
%  3  

25.00 
%  1  0.00%  0  0.00%  0  4  

11  Chipotle   0.00%  0  
50.00 

%  2  0.00%  0  
25.00 

%  1  
25.00 

%  1  4  

12  
The   Kollege   
Klub   0.00%  0  

50.00 
%  2  0.00%  0  

25.00 
%  1  

25.00 
%  1  4  

13  Monday's   0.00%  0  
50.00 

%  2  0.00%  0  
25.00 

%  1  
25.00 

%  1  4  

#   Answer   %   Count   

1  Strongly   agree   25.00%  1  

2  Somewhat   agree   50.00%  2  

3  Neither   agree   nor   disagree   25.00%  1  

4  Somewhat   disagree   0.00%  0  

5  Disagree   0.00%  0  

  Total   100%  4  

#   Answer   %   Count   

1  Strongly   agree   100.00%  4  

2  Somewhat   agree   0.00%  0  

3  Neither   agree   nor   disagree   0.00%  0  

4  Somewhat   disagree   0.00%  0  

5  Strongly   disagree   0.00%  0  

  Total   100%  4  
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"State   Street   as   a   space   is   meant   for   students"   
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#   Answer   %   Count   

2  Somewhat   agree   50.00%  2  

3  Neither   agree   nor   disagree   50.00%  2  

1  Strongly   agree   0.00%  0  

4  Somewhat   disagree   0.00%  0  

5  Strongly   disagree   0.00%  0  

  Total   100%  4  



/

  

Appendix   H:   Survey   Multiple   Choice   Results   From   Students   Who   Selected   “<5   Story   Apt”     
Question   1:   Are   you   currently   a   student   at   UW-Madison?   
  

  
Question   2:    How   long   have   you   lived   in   the   downtown   /   campus   area?   
  

  
Question   3:    What   form   of   residence   do   you   reside   in   during   the   semester?  
  

  
Question   4:   Where   in   Madison   do   you   reside   during   the   school   year?   
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#   Answer   %   Count   

1  Yes   100.00%  47  

2  No   0.00%  0  

  Total   100%  47  

#   Answer   %   Count   

1  
Less   than   12   
months   8.51%  4  

2  1-2   years   25.53%  12  

3  3-4   years   61.70%  29  

4  >4   years   4.26%  2  

5  

I   do   not   live   in   
the   
Downtown/Ca 
mpus   area   of   
Madison   0.00%  0  

  Total   100%  47  

#   Answer   %   Count   

1  

<5   Story   
Apartment   
Building   100.00%  47  

  Total   100%  47  
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Question   5:   Would   you   agree   with   the   following   statement:     
  

"My   proximity   to   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
  

  
Question   6:   How   unique   do   you   find   the   following   businesses   to   Madison?   (Do   not   respond   to   
businesses   you   are   not   familiar   with).     
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#   Answer   %   Count   

1  Strongly   Agree   29.79%  14  

2  
Somewhat   
agree   42.55%  20  

3  
Neither   agree   
nor   disagree   10.64%  5  

4  
Somewhat   
disagree   14.89%  7  

5  
Strongly   
disagree   2.13%  1  

  Total   100%  47  

#   Field   Minimum   Maximum   Mean   
Std   
Deviation   Variance   Count   
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Question   7:   How   important   is   having   unique   businesses   on   State   Street   to   your   experience   in   the   
Greater   State   Street   Neighborhood?   
  

  
Question   8:   How   frequently   do   you   use   the   following   businesses:   
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1  
Mickies   
Dairy   Bar   0  10  7.06  2.06  4.23  35  

2  It's   Sugar   0  9  2.77  2.63  6.91  30  

3  
The   Nitty   
Gritty  0  10  6.36  2.39  5.7  45  

4  Starbucks   0  2  0.33  0.52  0.27  40  

5  Wando's   2  10  6.7  2.24  5  43  

6  
Sunroom   
Cafe   2  10  6.92  2.46  6.07  38  

7  Five   Guys   0  5  0.75  1.11  1.24  36  

8  Mooyah   0  9  2.83  2.05  4.19  40  

9  
Urban   
Outfitters   0  4  0.51  0.98  0.97  39  

10  
State   Street   
Brats   0  10  7.47  2.26  5.09  45  

11  Chipotle   0  5  0.53  0.93  0.86  36  

12  
The   Kollege   
Klub   1  10  7.53  2.37  5.6  40  

13  Monday's   2  10  7.28  2.21  4.87  36  

#   Field   Minimum   Maximum   Mean   
Std   
Deviation   Variance   Count   

1  Importance   1  10  6.98  1.99  3.98  46  

#   Field   Minimum   Maximum   Mean   
Std   
Deviation   Variance   Count   

1  
Mickies   
Dairy   Bar   3  5  4.47  0.61  0.38  47  

2  It's   Sugar   4  5  4.85  0.36  0.13  47  

3  
The   Nitty   
Gritty  3  5  4.09  0.65  0.42  47  

4  Starbucks   1  5  3.55  1.16  1.35  47  

5  Wando's   2  5  3.98  0.82  0.67  46  
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Question   11:    Would   you   agree   with   the   following   statement:     
  

"Luxury   high-rise   apartments   -   such   as   the   Hub,   the   James,   and   Lucky   Apartments   -   make   the   
Greater   State   Street   Neighborhood   a   more   enjoyable   place   to   live."   
  

  
Question   12:    Would   you   agree   with   the   following   statement:     
  

"The   time   I   spend   on   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
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6  
Sunroom   
Cafe   2  5  3.83  0.95  0.91  47  

7  Five   Guys   2  5  4.11  0.86  0.73  47  

8  Mooyah   3  5  3.85  0.77  0.59  47  

9  
Urban   
Outfitters   2  5  4.32  0.75  0.56  47  

10  
State   Street   
Brats   2  5  3.51  1.01  1.02  47  

11  Chipotle   1  5  3.09  1.11  1.23  47  

12  
The   Kollege   
Klub   1  5  3.7  1.27  1.61  47  

13  Monday's   1  5  3.74  1.22  1.5  46  

#   Answer   %   Count   

1  Strongly   agree   6.38%  3  

2  
Somewhat   
agree   25.53%  12  

3  
Neither   agree   
nor   disagree   34.04%  16  

4  
Somewhat   
disagree   17.02%  8  

5  Disagree   17.02%  8  

  Total   100%  47  

#   Answer   %   Count   

1  Strongly   agree   27.66%  13  

2  
Somewhat   
agree   57.45%  27  

3  
Neither   agree   
nor   disagree   8.51%  4  
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Question   13:    Would   you   agree   with   the   following   statement:     
  

"State   Street   as   a   space   is   meant   for   students"   
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4  
Somewhat   
disagree   4.26%  2  

5  
Strongly   
disagree   2.13%  1  

  Total   100%  47  

#   Answer   %   Count   

2  
Somewhat   
agree   48.94%  23  

3  
Neither   agree   
nor   disagree   21.28%  10  

1  Strongly   agree   17.02%  8  

4  
Somewhat   
disagree   10.64%  5  

5  
Strongly   
disagree   2.13%  1  

  Total   100%  47  
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Appendix   I:   Survey   Multiple   Choice   Results   From   Students   Who   Selected   “>5   Story   Apt”     
Question   1:   Are   you   currently   a   student   at   UW-Madison?   
  

  
Question   2:    How   long   have   you   lived   in   the   downtown   /   campus   area?   
  

  
Question   3:    What   form   of   residence   do   you   reside   in   during   the   semester?  
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#   Answer   %   Count   

1  Yes   100.00%  69  

2  No   0.00%  0  

  Total   100%  69  

#   Answer   %   Count   

1  
Less   than   12   
months   4.35%  3  

2  1-2   years   13.04%  9  

3  3-4   years   82.61%  57  

4  >4   years   0.00%  0  

5  

I   do   not   live   in   
the   
Downtown/Ca 
mpus   area   of   
Madison   0.00%  0  

  Total   100%  69  

#   Answer   %   Count   

1  

>5   Story   
Apartment   
Building   100.00%  69  

  Total   100%  69  
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Question   4:   Where   in   Madison   do   you   reside   during   the   school   year?   

  
Question   5:   Would   you   agree   with   the   following   statement:     
  

"My   proximity   to   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
  

  
Question   6:   How   unique   do   you   find   the   following   businesses   to   Madison?   (Do   not   respond   to   
businesses   you   are   not   familiar   with).     
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#   Answer   %   Count   

1  Strongly   Agree   50.72%  35  

2  
Somewhat   
agree   39.13%  27  

3  
Neither   agree   
nor   disagree   5.80%  4  

4  
Somewhat   
disagree   2.90%  2  

5  
Strongly   
disagree   1.45%  1  

  Total   100%  69  

#   Field   Minimum   Maximum   Mean   Std   Variance   Count   
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Question   7:   How   important   is   having   unique   businesses   on   State   Street   to   your   experience   in   the   
Greater   State   Street   Neighborhood?   
  

  
Question   8:   How   frequently   do   you   use   the   following   businesses:   
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Deviation   

1  
Mickies   
Dairy   Bar   2  10  7.36  1.99  3.94  55  

2  It's   Sugar   0  8  2.43  2.26  5.12  46  

3  
The   Nitty   
Gritty  0  10  6.37  2.43  5.91  67  

4  Starbucks   0  10  1.21  2.36  5.58  58  

5  Wando's   0  10  6.23  2.44  5.96  65  

6  
Sunroom   
Cafe   0  10  5.46  2.73  7.45  63  

7  Five   Guys   0  10  1.26  2.15  4.64  58  

8  Mooyah   0  10  3.2  2.81  7.88  64  

9  
Urban   
Outfitters   0  10  1.28  1.98  3.92  58  

10  
State   Street   
Brats   0  10  7.86  2.39  5.69  66  

11  Chipotle   0  10  1.43  2.42  5.87  53  

12  
The   Kollege   
Klub   0  10  7.86  2.66  7.09  64  

13  Monday's   0  10  7.06  2.68  7.16  62  

#   Field   Minimum   Maximum   Mean   
Std   
Deviation   Variance   Count   

1  Importance   2  10  7.28  2.09  4.35  68  

#   Question   Daily   Count   Weekly  Count   Monthly   Count   Yearly  Count  Never   Count   Total  

1  
Mickies   
Dairy   Bar  

0.00 
%  0  1.45%  1  5.80%  4  

44.93 
%  31  

47.83 
%  33  69  

2  It's   Sugar  
0.00 

%  0  0.00%  0  1.45%  1  
5.80 

%  4  
92.75 

%  64  69  

3  
The   Nitty   
Gritty  

0.00 
%  0  4.35%  3  31.88%  22  

50.72 
%  35  

13.04 
%  9  69  

4  
Starbuck 
s   

5.80 
%  4  

36.23 
%  25  20.29%  14  

14.49 
%  10  

23.19 
%  16  69  
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Question   11:    Would   you   agree   with   the   following   statement:     
  

"Luxury   high-rise   apartments   -   such   as   the   Hub,   the   James,   and   Lucky   Apartments   -   make   the   
Greater   State   Street   Neighborhood   a   more   enjoyable   place   to   live."   
  

  
Question   12:    Would   you   agree   with   the   following   statement:     
  

"The   time   I   spend   on   State   Street   makes   me   feel   connected   to   the   Greater   Madison   community"   
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5  Wando's   
0.00 

%  0  4.35%  3  34.78%  24  
40.58 

%  28  
20.29 

%  14  69  

6  
Sunroom   
Cafe   

0.00 
%  0  1.45%  1  30.43%  21  

42.03 
%  29  

26.09 
%  18  69  

7  
Five   
Guys   

0.00 
%  0  0.00%  0  39.13%  27  

33.33 
%  23  

27.54 
%  19  69  

8  Mooyah   
0.00 

%  0  4.35%  3  40.58%  28  
39.13 

%  27  
15.94 

%  11  69  

9  
Urban   
Outfitters  

0.00 
%  0  2.90%  2  20.29%  14  

27.54 
%  19  

49.28 
%  34  69  

10  

State   
Street   
Brats   

0.00 
%  0  

13.04 
%  9  62.32%  43  

17.39 
%  12  7.25%  5  69  

11  Chipotle   
2.90 

%  2  
36.23 

%  25  37.68%  26  
15.94 

%  11  7.25%  5  69  

12  

The   
Kollege   
Klub   

5.88 
%  4  

39.71 
%  27  17.65%  12  

10.29 
%  7  

26.47 
%  18  68  

13  Monday's  
2.90 

%  2  
40.58 

%  28  24.64%  17  
11.59 

%  8  
20.29 

%  14  69  

#   Answer   %   Count   

1  Strongly   agree   10.29%  7  

2  
Somewhat   
agree   44.12%  30  

3  
Neither   agree   
nor   disagree   33.82%  23  

4  
Somewhat   
disagree   8.82%  6  

5  Disagree   2.94%  2  

  Total   100%  68  
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Question   13:    Would   you   agree   with   the   following   statement:     
  

"State   Street   as   a   space   is   meant   for   students"   
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#   Answer   %   Count   

1  Strongly   agree   38.24%  26  

2  
Somewhat   
agree   48.53%  33  

3  
Neither   agree   
nor   disagree   11.76%  8  

4  
Somewhat   
disagree   1.47%  1  

5  
Strongly   
disagree   0.00%  0  

  Total   100%  68  

#   Answer   %   Count   

2  
Somewhat   
agree   42.65%  29  

3  
Neither   agree   
nor   disagree   23.53%  16  

1  Strongly   agree   17.65%  12  

4  
Somewhat   
disagree   11.76%  8  

5  
Strongly   
disagree   4.41%  3  

  Total   100%  68  
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Appendix   J:   Interviews     
  

All   interviews   were   recorded   using   the   Apple   Voice   Memos   Application   and   were   manually   
transcribed.   
  

Interview   with   District   Alder   Heck:   
  

Matt :     
As   a   member   of   the   downtown   coordinating   committee,   what   do   you   do?     
  

Patrick:     
Okay…   so…   the   downtown   coordinating   committee   actually   doesn’t   have   too   much   to   do   with   
housing   issues.    The   downtown   coordinating   committee   has   some   downtown   alders   on   it,   just   me   
and   alder   Revere.    And   then   some   downtown   stakeholders.   Just   fairly   recently   we   got   a   seat   
dedicated   to   an   ASM   rep,   but   that’s   the   only   real   UW   connection   to   the   downtown   coordinating   
committee.   Other   than   that   it’s   you   know…   business   owners,   property   owners,   people   associated   
with   the   downtown   business   recruitment   district,   city   staff,   and   people   like   that.    That   group   
doesn’t   do   so   much   related   to   housing   in   particular,   although   they   will   keep   up   with   what’s   going   
on   and   discuss   it   a   little   bit.   The   fact   that   I   am   on   plan   commission   is   probably   more   (relevant)   to   
what   you’re   thinking   about.   As   well   as   the   fact   that   I   was   on   the   historic   preservation   plan   
committee   and   I   am   currently   on   the   landmarks   ordinance   review   committee.    Those   two   have   
been   about   historic   preservation   and   some   of   that   is   in   the   downtown   area   and   Langdon   Street   
and   State   Street   and   things   that   are   different   types   of   historic   designations   that   can   prevent   
existing   buildings   from   being   torn   down   or   modified   because   they   are   in   a   historic   district.    So   
that   has   some   impact   on   student   housing   I   guess   outside   of   campus.    The   plan   commission   is   
really   the   body   that   all   development   proposals   flow   through   and   has   oftentimes   final   say   whether   
or   not   a   high   rise   apartment   is   built.    The   plan   commission   is   probably   more   (relevant)   to   what   
you’re   thinking   about   but   I   am   not   really   sure   what   angle   you   are   most   interested   in.    The   plan   
commission   has   a   lot   of   different   things   they   consider   before   approving   or   denying   a   
development   proposal   and   also   demolition   permits   and   things   like   that.    It’s   pretty   wide   ranging.   
But   because   of   my…   I’ll   call   it   “advocacy   work,”   even   before   I   was   an   Alder,   I   am   pretty   
familiar   with   affordable   housing   and   what   can   and   cannot   be   done   by   law   and   what   tools   are   
available   to   the   city   or   developers   and   all   that   kind   of   stuff.   I   don’t   know   if   that   helps   you   out   at   
all.     
  

Matt:   
Yeah,   we’re   not   necessarily   looking   at   the   actual   policy   or   process,   we’re   more   looking   at   
ethnographic   and   people’s   perceptions,   and   experiences.    Demographics   and   things   like   that.   
Have   you   worked   directly   with   any   of   those   larger   developments?     
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Patrick:     
Well   the   Hub   (2)…   I   mean   it’s   not   on   State,   but   a   development   proposal   that   did   not   pass   plan   
commission   this   summer   and   it’s   a   373   bed   building   was   proposed.    I   know   everything   about   that   
proposal   because   it   was   in   my   district.    But   the   stuff   on   State   Street   was   not   in   my   district   so   I   
was   not   as   intimately   involved.    And   so   with   something   like   Hub   1   or   the   James   and   some   of   the   
other   high   rises   went   up…   that   was   before   I   was   Alder   but   I   am   familiar   with   them   and   because   
the   developer   of   Hub   2   was   the   same   who   developed   Hub   1   and   James   I   am   familiar   with   all   the   
ethnographic   stuff…   I   think   of   how   student   desires   and   markets   have   changed   over   the   last   
couple   years.     
  

Matt:   
Yeah…   that’s   very   relevant   to   what   we’re   talking   about.   What   kind   of   disputes   have   you   
witnessed   /   or   seen   /   dealt   with   because   of   the   proposition   of   this   new   Hub?     
  

Patrick:   
With   the   Hub   2   proposal   there   were   a   large   number   of   students   who   gave   public   comment   or   
emailed   plan   commission   when   it   was   going   through   the   approval   process.   As   well   as   contacting   
the   urban   design   commission   when   they   were   considering   some   of   the   more   aesthetic   
components   of   the   proposal.    There   were   really   3   camps   of   students   that   were   involved.    There   
was   a   large   group   of   students   that   were   very   concerned   about   the   lack   of   affordability   in   the   
proposed   building.   By   the   way…   I   think   that   proposed   building   is   supposed   to   be   submitted   
perhaps   as   soon   as   next   week,   so   they’re   going   to   make   a   second   run   at   it.    So   CoreSpace,   the   
developer,   is   going   to   try   to   address   the   grounds   on   which   the   plan   commission   based   its   decision   
to   deny   the   proposal   and   they’re   going   to   submit   a   new   version   so   the   process   will   start   all   over   
again.     
  

So   there   was   a   large   group   of   students   who   were   not   necessarily   in   the   Greek   community   who   
was   concerned   about   the   lack   of   affordable   housing,   everywhere   I   think   in   the   State   
Street/Langdon/Campus   area   we   got   a   large   petition   from   that   group   that   was   signed   by…   I   
really   can’t   remember   but   it   was   many   hundred   students.   Then   there   was   another   group   that   was   
primarily   fraternity   members   or   alumni   who   were   very   interested   in   the   proposal   going   through   
because   that   particular   building   was   focusing   on   the   Greek   market   and   they   were   very   much   for   
it   and   they   did   not   seem   to   share   the   concerns   about   the   new   proposal   being   included.   And   then   
there   was   the   sorority   community   who   was   mostly   concerned   with    character    and   they   were   
mostly   against   the   proposal   because   of   its   massing   and   its   size   and   how   it   did   not   fit   in   with   the   
rest   of   the   Langdon   area,   especially   with   that   block   where   there   are   multiple   adjacent   sororities   
and   fraternities   that   are   historic   buildings.    So   that’s   kind   of   how   that   played   out   regarding   
student   voices.    There   was   also   a   large   group   of   people   in   Mansion   Hill   area,   which   is   just   up  
Langdon   Street   up   the   hill   and   down   towards   Gilman,   and   they   were   older,   property   owners   or   
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residents   who   were   concerned   strictly   from   the   same   point   of   view   as   the   sorority   community   
was,   and   they   were   concerned   with    character    and   that   the   building   was   too   big   and   didn’t   fit   in.     
  

August:   
So   we   keep   mentioning   neighborhood   character,   and   that’s   a   pivotal   point   of   our   research,   and   
we’re   just   curious,   from   your   perspective,   what   is   neighborhood   character..   If   you   were   to   define   
it   in   your   own   words.     
  

Patrick:   
(Laughs)   That’s   a   complicated   question.   It’s   almost   easier   to   give   examples   in   some   ways.    The   
Langdon   Street   area   for   instance.    A   couple   years   ago   the   city   did   a   study   of   the   character   of   the   
Langdon   Street   area   and   it   documented   the   historic   resources,   buildings   that   contribute   to   the   
historic   character,   so   they   were   obviously   older   buildings,   and   the   downtown   plan   does   this   too,   
what   are   commonly   known   as   the   “big   uglies,”   which   are   commonly   these   taller,   buildings   that   
were   built   maybe   in   the   60s   or   70s,   that   are   not   architecturally   interesting.   They   are   certainly   of   
their   time..   Like   the   Roundhouse…   some   of   the   less   interesting   from   an   architectural   point   of   
view   and   even   a   structural   point   of   view.   They   weren’t   built   to   last   particularly.    So   they   talk   
about   these   types   of   things.    They   are   a   part   of   the   character   whether   you   like   them   or   not,   and   I   
think   one   thing   the   city’s   new   _____   plan   does   is   recognize   that   character   is   not   buildings   
alone…   it   can   be   people,   it   can   be   an   uninteresting   building   where   something   interesting   
happens..   That’s   a   historic   resource.   And   all   of   these   things   come   together   to   define   character,   
although   there   are   some   who   might   suggest   that   it   is    only    historic   buildings,   but   I   don’t   
necessarily   think   that’s   true.   Much   of   State   Street’s   character   is   about   retail,   the   people   on   the   
street,   the   trees,   the   benches,   and   all   of   that   contribute   to   State   Street’s   character.     
  

Matt:   
Absolutely.    I   always   like   when   we   ask   that   question   because   we   get   different   answers   from   
everyone.    We   are   definitely   a   lot   about   that…   
  

Patrick:   
(Laughs)   Well   I   don’t   know   if   you   heard   about   this…   the   historic   preservation   plan   that   was   just   
passed   by   council   this   past   year…   a   couple   hundred   pages   of   agenda   about   underrepresented   
communities.    Everything   from   African   American   communities,   Indigenous   communities,   lgbtq   
communities...   people   who   are   not   typically   represented   by   surveys   of   historic   resources.   The   
historic   preservation   plan   did   a   fantastic   job…   all   these   pieces   contribute   to   character.   
  

Matt:   
Interesting.    So   I   guess   the   last   question   that   we   have,   and   it’s   definitely   tough   because   it’s   so   
subjective.   So   I   guess   just   from   a   personal   subjective,   is   State   Street   special   to   you,   and   if   it   is,   
what   makes   it   a   special   /   unique   place   to   you?     
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Patrick:     
Well   I   think   State   Street   is   unique   compared   to   the   rest   of   Madison…   it’s   different   even   next   to   
the   Square,   even   though   it’s   related.    There   are   three   things…   retail   and   what   I   call   entertainment   
(restaurants   and   bars),   and   it’s   the   most   active   pedestrian   area   of   the   city,   partially   because   of   
those   amenities   but   partially   because   of   UW   and   that’s   a   big   component.    You   can’t   talk   about   
State   Street   without   talking   about   students.    It’s   downtown   UW…   partially.    It’s   where   students   
hang   out   in   that   area.    Socially,   it’s   like   an   extension   of   campus,   and   every   coffee   shop   is   full   of   
students   doing   homework   and   having   meetings.    It’s   a   huge   part   of   state   street.    It’s   kind   of   where   
campus   and   downtown   overlap.     
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Interview   with   UW   Professor   James   LaGro:   
  

Matt:   
What   is   your   understanding   of   neighborhood   character?   And   what   are   some   of   the   aspects   
involved   in   that?   
  

Jim:   
*Pulls   out   book*   It's   got   all   kinds   of   illustrations..   It’s   mostly   a   British   take   on   it   but   I   think   it’s   
pretty   good   in   terms   of…   there’s   different   ways   of   viewing   that   certainly.   When   you   think   about   
the   visual   environment,   which   is   how   most   people   perceive   a   big   part   of   character,   it’s   things   like   
architectural   style,   density   and   massing,   public   space   and   how   that’s   designed,   and   whether   it   
exists   or   not.    I   like   to   break   down   the   built   environment   into   three   components:   the   buildings   
and   build   ensembles,   transportation   systems   /   multimodal   transportation   systems,   and   open   
space.   So   when   I   think   about   character   I   think   about   how   those   are   configured,   how   they   interact,   
and   the   scale,   the   intensity   of   the   development,   of   the   uses.   Land   uses   contribute   to   character   as   
well,   what’s   going   on   in   the   buildings,   in   terms   of   places   to   shop,   places   to   eat,   where   people   
live.   Programming   of   outdoor   spaces,   entertainment   and   cultural   activities   can   really   contribute   
to   character   as   well.   You   can   write   whole   books   of   the   subject   obviously,   and   that   is   one   example   
of   that.    That   would   be   my   initial   comment.   
  

Matt:   
Got   it,   thanks.     
  

*talking   about   the   Image   of   the   City*   
  

August:   
…   I   think   that’s   a   big   part   of   our   research.   We’re   trying   to   capture   how   people   who   may   not   
necessarily   study   urban   planning   or   architecture   and   design   perceive   State   Street   as   a   space   and   
its   recent   changes   because   our   research   is   focusing   on   how   developments   like   the   Hub   and   the   
James   are   changing   State   Street’s   composition   in   general.   So   I   guess   we   would   like   to   ask   you   
too,   because   you’ve   been   in   Madison   for   some   time,   what   changes   have   you   noticed   about   State   
Street’s   built   environment   and   make   up   in   general?     
  

Jim:   
In   some   ways   it   hasn’t   changed   a   lot   because   there   are   some   buildings   that   have   been   there   for   
probably   a   century   or   more.    The   newer   buildings   are   obviously   much   bigger   and   much   more   
massive,   taller,   casting   a   lot   of   shadows   on   the   street   itself.   And   then,   the   people   who   live   in  
these   spaces,   mostly   students,   obviously   have   money,   and   the   way   they   spend   it   is   reflected   in   
some   of   the   stores   and   shops   and   things   you   see.    So   from   a   store   and   restaurant   perspective,   
there   has   been   this   evolution   away   from   one-of-a-kind   locally   owned   businesses,   to   more   
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franchises   and   generic   businesses   like   “Gap”   and   “Potbelly’s.”   I   don’t   consider   that   improvement   
or   progress   by   any   means,   and   I   think   many   people   in   Madison   feel   the   same.   I   know   the   city   and   
mayor’s   office   and   others,   especially   the   previous   mayor,   Paul   Soglin,   was   pretty   adamant   about   
trying   to   keep   locally   owned   businesses.    So   that   hasn’t   been   terribly   successful   but   I   know   there   
is   interest   in   doing   that.    In   terms   of   the   ground   plane,   the   public   space   itself,   the   city   has   over   
the   years   has   tried   to   improve   those   spaces   with   new   furnishings   and   new   signage   and   
sculptures…   It’s   not   great   and   I   wouldn’t   call   it   fantastic   urban   design   but   it’s   utilitarian   and   it’s   
pretty   durable   but   I   think   there   is   way   too   much   concrete   pavement   and   I   think   the   street   itself   is   
wider   than   it   needs   to   be;   there   could   be   more   pedestrian   only   spaces.   But   it’s   been   that   way   
since   I’ve   been   here   and   I’ve   been   here   for   30   years.     
  

August:   
I   like   that   you   bring   up   Paul   Soglin   because   in   the   literature   review   of   our   research   paper   we   take  
a   deep   look   at   State   Street’s   history   and   how   in   the   70s   Paul   Soglin   converted   it   to   a   pedestrian   
mall   and   that’s   been   such   a   major   shift   in   the   campus   area   and   downtown   in   general.    I   feel   like   
that   transitions   to   another   topic   we   want   to   cover…   Do   you   feel   that   because   of   these   new   
developments   and   how   they   are   catering   to   students   and   their   families,   is   campus’   non-official   
expansion   concerning   to   you   at   all…   with   how   more   and   more   of   State   Street   catering   to   students   
and   their   families?     
  

Jim:     
I   don’t   have   a   problem   with   it   catering   to   students   by   any   means…   I   do   have   a   problem   with   the   
affordability   with   it.    That   really   prices   out   a   lot   of   people.    I   forgot   exactly   what   the   term   is,   but   
over   the   last   30   years   campuses   have   become   more   like   resorts,   and   the   “arms   race”   of   college   
admissions,   especially   Big   10   universities   and   universities   like   that   is   to   create   all   of   these   
resort-like   amenities   to   attract   students.   I   think   the   off   campus   luxury   houses   are   part   of   that.   
Although   UW   has   built   some   dorms   recently,   even   the   dorms   are   really   pretty   nice.    I   don’t   know   
exactly   how   much   they   rent   for,   but   probably   not   as   much   as   the   Hub.    So   that’s   really   the   
trajectory,   a   phenomenon   that   has   really   swept   the   United   States   the   last   couple   of   decades.   
Maybe   that   will   change   in   the   near   future,   I   don’t   know   given   COVID   and   how   its   affected   
people’s   attitude   toward   distance   education.    I   feel   most   young   people   still   want   some   sort   of   in   
person   education   experience   at   least,   there   are   certain   demographics   that   do.    Others   are   finding   
that   they   can   still   do   6   months   of   technical   training   and   still   get   a   well   paying   job.    For   those   that   
are,   that   30%   of   the   population   that   goes   to   college,   most   students   I   think   want   that   experience,   
but   does   it   have   to   be   at   such   a   high   expense..   Because   it   often   leads   to   student   debt   and   other   
impreverse   implications   of   that.   So   to   make   a   long   story   short,   I   think   that   the   declining   
affordability   of   housing   along   State   Street   is   not   really   good   for   the   public   good   in   the   long   term.     
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Matt:   
That   makes   sense.    Out   of   curiosity,   in   your   opinion,   what   you   described   as   this   move   from   more   
locally   owned   to   these   more   generic   businesses,   would   you   say   that   this   has   implications   on   
neighborhood   character   itself?     
  

Jim:   
I   mentioned   some   of   these   people   like   third   places,   sort   of   the   social   psychology   of   the   spaces   is   
really   an   authentic   sense   of   place   that   is   locally   derived,   or   is   it   just   “anywhere   USA.”   You   can   
walk   into   a   starbucks   or   Gap   and   they   all   look   like   the   same   place.    
  

August:   
It’s   funny   you   said   that   because   Matt   and   I   were   walking   around   the   Hub   and   were   joking   saying   
that   if   you   randomly   woke   up   in   the   Hub   and   you   didn’t   know   where   you   were,   you   could   be   in   
20   college   towns   across   the   US   and   you’d   have   no   idea.     
  

Jim:   
Have   you   come   across   the   term   Genus   Losi?   That’s   a   Latin   way   of   saying   “the   character   of   the   
places   is   very   unique”   and   its   driven   by   climate,   geology,   all   of   these   sorts   of   things.   It   has   kind   
of   gone   out   of   favor   but   when   I   was   in   school   that   was   a   popular   way   of   talking   about   the   
subject…     
  

Matt:   
Again,   it   has   to   do   with   character,   is   character   adjacent.    We’ve   been   asking,   do   you   think   State   
Street   is   a   special   place..   And   if   so   what   are   some   of   the   things   that   contribute   to   that   “Genus   
Losi?”   
  

Jim:   
It’s   definitely   a   special   place..   It’s   the   axis   between   the   university   and   the   capitol   building.   
That’s   a   very   powerful   urban   space   regardless   of   how   it’s   really   designed.    The   fact   that   they   are   
visible   from   each   other,   basically.   It’s   primarily   a   pedestrian   space.    Although   my   criticism   of   
State   Street   is   that   it   could   have   been   a   much   nicer   pedestrian   space,   it’s   essentially   a   street   that   
has   limited   traffic   on   it   with   generous   sidewalks   on   either   side.    That’s   not   a   wonderful   or   
beautiful   urban   space   in   my   opinion,   there   are   much   better   examples   in   my   opinion.    However,   
the   fact   that   it’s   got   these   two   wonderful,   iconic   institutions   is   really   important.    You   just   can’t   
replicate   that   very   easily.    A   state   capitol   with   a   monumental   piece   of   architecture   on   a   hilltop   
and   Bascom   mall   and   Bascom   Hall   at   the   other   end.    That’s   really   cool   I   think,   that’s   really   
unique.     
  

August:   
I   like   how   you   mentioned   the   two   axes   of   power,   and   you   can   definitely   see   that   on   the   eastern   
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half   or   western   half   of   State   Street.   Especially   when   you’re   looking   at   the   businesses   because   on   
the   western   half   there   are   a   lot   of   coffee   shops   for   students,   while   on   the   eastern   half   you   have   a   
lot   more   nicer   restaurants   catered   to   businessmen   and   those   who   work   at   the   capitol.    In   the   
future,   do   you   think   you   can   see   the   eastern   half   of   state   street   becoming   more   studentified   and   
more   influenced   by   students,   or   do   you   think   the   capitol   will   always   “sway”   the   built   
environment   there?     
  

Jim:   
On   the   square   there   have   been   some   pretty   major   condominium   projects   that   have   been   pretty   
expensive;   they’re   very   nice.   That   was   in   response   to   about   15   years   ago,   this   transition   where   
people   wanted   to   move   back   downtown   because   there   was   a   lot   to   do   there.   UNless   something   
radically   changes   I   think   that   will   persist   because   post   covid   or   pre   covid   there   was   a   lot   to   do   
down   there.   The   Overture   Center   has   tons   of   events,   there's   some   nice   restaurants,   the   farmers   
market,   pretty   easy   access   if   you   want   to   go   to   sporting   events   you   don’t   even   need   a   car.   Unless   
something   radically   changes   that,   you   might   get   some   more   student   housing,   but   I   think   there's   
enough   demand   from   the   other   parts   of   the   market   to   support   non   related   businesses   and   housing.     
  

August:   
I   think   it’s   interesting   because   you   talked   about   the   arms   race   between   all   of   these   Big   10   schools   
to   see   who   has   the   nicest   campus   and   all   of   these   resort-like   campuses   you   say.    I   think   it’s   gonna   
be   really   interesting   to   see   in   the   future   to   see   how   UW   expands   and   who   will   be   impacted   by   
this   expansion.   That’s   a   big   topic   our   research   is   trying   to   investigate.     
  

Jim:   
You   should   look   at   the   campus   plan,   there   is   a   strategic   plan.   That   part   of   State   Street   has   been   
identified   as   an   arts   district,   essentially.   With   the   new   music   facility   on   University   avenue,   and   
the   humanities   building,   will   at   some   point   be   expected   to   be   demolished.   I   think   it’s   kind   of   an   
interesting   building,   but   it   has   problems.    It   leaks   and   you   know   things   like   that.    I   wouldn’t   say   
it’s   the   worst   building   in   the   world   but   there   are   some   people   on   campus   that   just   absolutely   hate   
it.   But   I   wouldn’t   put   myself   in   that   category   at   all.   It’s   pretty   likely   that’ll   change,   and   that’ll   
have   an   impact   on   State   Street   certainly   because   there   could   be   other   things   coming.    If   you   look   
at   that   as   an   arts   and   entertainment   zone,   that’s   still   subject   to   change   over   the   next   10   years   or   
so.     
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