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Abstract 

ON ENGLISH FILM TITLE TRANSLATION  

 

FROM THE PERSPECTIVE OF SKOPOSTHEORIE 

 

Wang Ke 

Under the Supervision of Doctor Richard Garrett 

   Having developed for over a century, film has become one of the most popular ways of 

entertainment for people. We have more chances to appreciate the elaborate and excellent films. 

In order to let the Chinese audience to understand the film's content, the whole film should be 

translated including the title. An indispensable part of a film, the title has its unique linguistic 

features and cultural connotation. Film title is the eye of the film. Therefore the translation of film 

title is significant. The film is a reflection of the artistic aesthetic and cultural values of today’s 

society, the name of a current film also has its unique cultural connotation and language style, 

which reflects the soul of the movie. The translation of film title is important for the movie box 

office, and directly relate to the choice of movie to watch.  

   One of the most important recent developments in translation studies is Skopostheorie. At 

present, there are many researches about German functionalism Skopostheorie. These studies show 

a thriving development trend. In recent years, especially in the past five years, the number of 

studies about Skopostheorie have been increasing. It shows that domestic scholars are paying 

attention to the research about Skopostheorie. This paper discusses about English film title 

translation basis of Skopostheorie, and focuses on three objectives of film title translation and 

translation strategies. The three objectives of film title translation are the objective of the 

translator's subjective choice, the objective of the audience’ wishes and the objective of the 

investor. And the objective in translation is a great influence for translator to select strategies. 
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Chapter I Introduction 

    

   The film, a particular art with both artistic and commercial values, is one of the most influential 

mass media with large quantities of English films being introduced into China. The film title, as 

the important part of the film, is of referential, expressive, appellative functions and its translation 

is a challenging job. 

   In this thesis, to applies the functionalist approaches to explain the phenomena of film title 

translation. The thesis makes an intensive and comprehensive study of the translation of English 

film title. It proves the rationality and applicability of the functionalist approach and probes into 

the translation strategies of English film title translation under the guideline of Skopostheorie. 

 

Statement of the Problem 

 

What is Skopostheorie ? 

 

How to use Skopostheorie in English film title translation ? 

 

 

Definition of Terms 

Skopostheorie: Skopostheorie is a kind of new translation mode, which is developed by the 

German translation theorist Hans Vermeer. It will study focused on the choice of a variety of 

purposes in the translating process, So can make up for the inadequacy of traditional translation 

studies and it has opened up a new perspective for translation study.（Bian，2008） 

Coherence: coherence rule, means that the translation must meet the readability and acceptability, 

can make the recipient understands and has significance in the target culture and the use of 

communicative context. （Bian，2008） 

The principle of loyalty: loyalty principle, is that between the source text and the target text that 
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should exist interlingual consistency (inter textual coherence).（Bian，2008） 

 

 

 

Purpose of the Study 

To find a good way to translate English film title into Chinese. 

 

Significance of the Study 

   The film, a particular art with both artistic and commercial values, is one of the most influential 

mass media with large quantities of English films being introduced into China. The film title, as 

the important part of the film, is of referential, expressive appellative functions and its translation 

is a challenging job. And this thesis study of English film title translation on Skopostheorie enables 

one to choose a better and more convenient way to do translation of English film titles. 

 

Delimitation of the Study 

   Many translation examples in my paper are collected from Huayi brothers theaters, Optics 

Valley, Wuhan, Hubei, China and internet. 

 

Methodology 

   My study is a library research. 
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   I collected English film translation examples from Huayi brothers theaters, optics valley, 

Wuhan, Hubei, China and internet. Then, choose some typical examples. And second, collected 

the data about translation and Skopostheorie from library and internet. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Chapter II Review of Literature 
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Film Title Translation and Skopostheorie  

Film Titles and Film Title Translation  

   The film is one of the most influential cultural transmission form in contemporary society. 

Since the reform and opening, more and more English movies into the Chinese cinema, TV and 

Internet. A good movie in addition to have a fascinating story, actor's exquisite performance, and 

colorful pictures, also should have a delicious, the profound meaning of the title. Titles are small, 

but as a fresh instances of language use, also can reflect the culture idea and value orientation of 

the whole society, and different national aesthetic attitude. 

   Film title is the badge of a film distribution, giving the film from the language or culture unique 

characteristics, these features will be apart from the rest of the film and attract the attention of the 

audience. Peter Newmark suggested language six main functions: sorts of function, expressive 

function, vocative function, the aesthetic function, phatic function, multilingual function. (Peter 

Newmark 1981) Film titles to exercise three functions: information function, aesthetic function 

and the function of imperative. Information function to convey the theme of the film, to help the 

audience to seize the center of the film, a better understanding of the film. This feature also helps 

to distinguish the film with other films. Aesthetic function is to use appropriate language to present 

to the audience a vivid impression, let the audience have an intuitive knowledge of the subject 

matter of the film. Imperative function is likely to cause the audience to watch the film's curiosity. 

In three kinds of function under the constraint of film titles is endowed with unique features, that 

is short and refining, must not be a drag, it also can ensure the effect. Make the finishing point of 

the film title is the whole movie, it success or failure of a film's popularity. Film title is usually to 

the audience in the first impression that will largely determine the audience into the cinema, 
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therefore, how to translate film titles, attract the audience, increase the box office, is a big problem 

to translators. 

 

 

 

 

 

 

A Brief Introduction to Skopostheorie  

   Skopostheorie is a kind of new translation mode, which is developed by the German translation 

theorist Hans Vermeer. It will study focused on the choice of a variety of purposes in the translating 

process, So can make up for the inadequacy of traditional translation studies and it has opened up 

a new perspective for translation study. 

   Skopostheorie is to use Skopos concept in translation theory, its core concept is: the most 

important factor in the process of translation is the purpose of the overall translation behavior.  

   The term Skopos is often used to refer to the purpose of the target text, the word Skopos comes 

from the Greek "Skopos". In addition to Skopos, Vermeer also related to the use of "aim", 

"purpose", "intention" and "function" and other words. In order to avoid confusing concept, Nord 

http://translate.baiducontent.com/transpage?cb=translateCallback&ie=utf8&source=url&query=http://baike.baidu.com/view/4004197.htm&from=zh&to=en&token=&monLang=zh
http://translate.baiducontent.com/transpage?cb=translateCallback&ie=utf8&source=url&query=http://baike.baidu.com/view/352948.htm&from=zh&to=en&token=&monLang=zh
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proposed the basic distinction between intent and function: "intention" is defined from the 

perspective of the sender, and the "functional" refers to the text function, which is determined by 

the recipient expectations, needs, knowledge and environmental conditions. 

   In the frame of Skopos, one of the most important factors determining the purpose of a 

translation is the target audience -- by means of the recipients, they have their own cultural 

background knowledge, to the expectations and communicative needs. Every translation is 

directed at the audience, so the translation is " in the target scenario for a particular purpose and 

target audience and the production of discourse". Vermeer the source that the original target 

audience but to provide some or all of the information. Status can be seen in the purpose theory is 

obviously lower than its position on the equivalence theory in. 

   According to Skopostheorie, the principle of all translation activities follows the "objective 

principle", namely the translation should be in the target language context and culture, according 

to the target recipient look way effect. (Bian Jianhua，2008）Translation process to achieve the 

purpose determines the translation action, namely the decision method. But the translation 

activities can have multiple purposes, these objectives are further divided into three categories: 

(1)the basic purpose of the translator (such as a living);  

(2)the communicative purpose (such as to enlighten the reader);  

(3)to use some special means of translation purpose (such as to illustrate the special       

syntactic structure in a language of the literal way according to its structure).(Bian Jianhua，2008） 

   Coherence (coherence rule) means that the translation must meet the readability and 
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acceptability, can make the recipient understands and has significance in the target culture and the 

use of communicative context.  

   The principle of loyalty (loyalty principle) is that between the source text and the target text 

that should exist interlingual consistency (inter textual coherence). This is equivalent to other 

translation theory called the faithful to the original, but the degree and faithfulness and form 

depends on the purpose of the translation and the translator's understanding. 

   This is put forward by Nord. She found that the Skopostheorie has two drawbacks: first, 

because of the differences of cultural patterns, people with different cultural backgrounds have 

different views on the good translation; In addition, if the intent required by the principle of the 

communicative purpose of the translation and the original author of the opposite, then we will 

abide by the principle of faithfulness principle and purpose. Therefore, Nord put forward the 

principle of loyalty to solve cultural differences. The relationship between the behavior of the 

participants and translation. Nord thinks, the translator has a moral obligation to the target text 

receiver, must explain to them what you are doing and why. This is one aspect of loyalty. On the 

other hand, this principle is faithful to the original author translator. The translator should respect 

the original author, coordination of the target language and author intention. Therefore, the 

relationship between the principle of loyalty mainly focuses on the translator in the translation 

process and the original author, readers and other participants of the customer. Nord put forward 

the guiding principles for translators should follow the principle of "function plus loyalty", so as 

to improve the theory. 

   The coherence rule and fidelity rule must be subordinate to the objective principle, this is the 

first principle of teleology. The second is coherence rule and loyalty principle. The loyalty 

http://translate.baiducontent.com/transpage?cb=translateCallback&ie=utf8&source=url&query=http://baike.baidu.com/view/1351245.htm&from=zh&to=en&token=&monLang=zh
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principle is obedient to coherence rule and the both are obedient to the objective principle. 

 

 

 

 

 

 

 

 

Three Objectives of Film Title Translation   

   Title translation is different from general text translation, The title is a trademark and 

advertising in the film. It's too inappropriate and too outdated to use loyalty principle all the time. 

Based on Skopostheorie, I think there are three objectives in translation of film title: 

 

To Accord with the Translator’s Requirement 
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   Translator’s purpose that the title is translated with translator's subjective desire and intention. 

In the translation, the translators often do works with their emotion and purpose. So sometimes 

there are many differences between translated title and the original title. For example, Red, the hit 

movie recently, which is named by one word. Red is a kind of color, if it were translated into 红

色, it would be too simple. The film tells a story about agents who are old and retired from CIA. 

But they still have the courage to fight evil forces. In this movie RED is a tag means retired, 

extremely and dangerous. This film shows great fight and amazing shooting pictures for the 

audience. 赤焰战场 or 夕阳红特工队 is the suitable translation for this film. 

 

To Meet the Audience’s Wishes 

   Audience’s wishes means that title translation is to help the audience understand the film, 

stimulate the audience's desire to watch. Films are created for the audience.no audience, no 

meaning.some translator want to cater to audiences’ pleasure for interest them, achieve the 

propaganda effect. 

 

To Satisfy the Investor’s Demand 

   Filmmaking requires investment, so that Producers need profits.As a producer, sponsors, the 

issuer must consider the market prospect of the film. Improving the box office, getting a good 

market returns is the objective of the investor. Movies not only have creativity, artistry and 

ornamental value but also have commercial value, as issuance must consider the market prospect, 
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must use one thousand ways to strengthen the popularity of the film to improve the box office. 

   For this reason, the translators use the amazing, powerful vocabulary in film title translation. 

Such as Wild Wild West was translated into 飙风战警, View to A Kill was translated into 雷霆杀

机，Speed was translated into 生死时速 and more. 

Film Title Translation Strategies under the Guidance of Skopostheorie 

   This is a real story. Premier Zhou Enlai in 1954 with the film Liang Shanbo and Zhu Yingtai 

to attend the international conference in Geneva, Switzerland. Several Chinese translators do 

translation for the title,but the results are not satisfied. Suddenly, premier Zhou proposed,"Why 

don't you translate it into Oriental Romeo and Juliet ?" Everyone think this translation is very good. 

Liang Shanbo and Zhu Yingtai and Romeo and Juliet has a similar plot and inner link, which 

enduring classic that celebrates love. The translation--Oriental Romeo and Juliet makes people 

feel familiar with it, as well as interest. The audience. Later, his film won many awards in 1954 

and 1955.Its success is inseparable with the translation of the movie name. This example shows 

that the translation of film title is important, the study of it is very necessary. 

   Title translation is different from general text translation, The title is a trademark and 

advertising in the film. It's too inappropriate and too outdated to use Loyal to the original. 

Skopostheorie thinks that translation should be taken by the method of strategy is determined by 

the need to achieve the purpose of, literal translation and free translation, loyalty and betrayal, is 

determined by the objective principle, which give full play to the subjectivity of the translator, 

makes the translation of film title has the diversified strategies. 



 

 

11 

 

   Functional Skopostheorie tells us that the function of the translation purpose determines 

translation means. Noble to various translation methods summarized as two basic strategies: the 

literature translation and tools. Among them, the tool translation refers to the purpose of translation 

is based on the original model, the target language as the tool, in the original text to create a new 

kind of communication between the author and the readers. In translation tools, translation is 

regarded as the tool of the readers and the original author communication, language is the language 

communication, communication environment is the target language culture. In the process of 

communication, the language and cultural characteristics of the original for reference only, the key 

is according to the needs of the readers pass the communication of the original content. Combined 

with the mentioned in this paper, so the function of film translation purpose we can see that the 

translation of movie names similar to advertising translation, shall adopt the tool of translation 

strategies. This requires that the translator in the translation process can not subject to the movie's 

original name, but to our subjective initiative, loyal to the film, on the basis of content and thought, 

more consideration of the characteristics of the target language culture and its audience 

requirement, to adopt flexible translation methods to deal with film translation. 

 

Transliteration 

   Transliteration is to use the phonetic form of the source language to the target language 

translation of basic translation methods. Transliteration can keep the rhythm of the original title，

make the translation has exotic features. The British translation theorist John C Catford thinks that, 

Translation can be explained: one language (SL) text composition by the composition of equivalent 
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in another language (TL) instead.(Catford 1965:20). In the Traditional translation, there are many 

transliteration examples. Such as Titanic was translated into 泰坦尼克号, Jane Eyre was translated 

into 简.爱, Macbeth was translated into 麦克白, Troy was translated into 特洛伊, Romeo and 

Juliet was translated into 罗密欧和朱丽叶. 

 

Literal translation 

   Literal translation is the formerly known as the literal meaning of directly using the target 

language. This method maximum limit retained in the form of the source language and 

meaning.literal translation refers to an adequate representation of original. When the original 

coincides or almost tallies with the Chinese language in the sequence of vocabulary, in 

grammatical structure and rhetorical device.（Guo Zhuzhang，2010:16）As for many film, the 

film title is the good generalization for film content,so use literal translation can be inherited 

characteristics from the original title. 

Slumdog Millionaire is tell a story about Jamal. He is an orphan from grew up in the slums of 

Mumbai youth. At the age of 18 he will experience the biggest day of his life in the national 

spotlight. He took part in a file called "who wants to be a millionaire", the show will be the whole 

nation's enthusiasm is up to the highest point, and become the focus of the Jamal from real success 

is only one step away -- as long as he correctly answered the last question, the coveted 20,000,000 

rupee will belong to him. The title of this film Slumdoge Millionaire is a good generalization for 

film content, on the other hand, words Slumdoge and Millionaire are self-contradictory and it can 

inspire the audience's curiosity. So use Literal translation translated the title into 贫民窟的百万
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富翁 is suitable for the movie content. 

   There are similar examples: Revolutionary Road was translated into 革命之路, Kung Fu 

Panda was translated into 功夫熊猫, Roman Holiday was translated into 罗马假日, Runaway 

Bride was translated into 逃跑新娘, Brave Heart was translated into 勇敢的心, The First Blood 

was translated into 第一滴血. 

 

Liberal translation 

   Liberal translation is also called free translation, which does not adhere strictly to the form or 

word order of the original. When there exist dissimilarities or great differences between English 

and Chinese in the sequence of vocabulary, in grammatical structure and artistic devices.（Guo 

Zhuzhang，2010:16）Common methods of liberal translation are repetition, amplification, omission, 

conversion, inversion, division, negation, and the change of the voices. Because of the different 

culture, the form, content and style of film titles are different. In foreign films, time, place, theme 

and plot of the film can be a title, especially use a name as a title.  

   Life is like a box of chocolates.----Forrest Gump. This movie tell us a story about Forrest 

Gump who is unfortunately to be born with a lower IQ and the muscle problem, usually, people 

always think this kind of person can’t be successful in doing anything. But, instead, this unlucky 

man has achieved lots of incredible success.the translation of this film contained the spiritual ideal 

of the Chinese culture and Westerners. This translation borrow the form of 阿 Q 正传, Not only 

express the function of the title information, but also  conforms to the Chinese audience's 
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aesthetic consciousness and reception. In this way, pulling close the psychological distance with 

the audience. 

   There are similar examples: Wild Wild West was translated in 飙风战警, Despicable Me was 

translated into 神偷奶爸, Waterloo Bridge was translated into 魂断蓝桥, Speed was translated 

into 生死时速. 

   Creative translation is a part of liberal translation, refers to the original title of cultural 

associations in the target language audience heart cannot arouse resonance, the translator to put 

aside the form and content of the original title and path, completely according to the content of the 

film and renamed artistic conception, make the translation and video content supplement each 

other, but also attract the attention of the audience. 

   Léon is a world-known French movie, which tell a story about a killer and a girl. They  shares 

sorrow and happiness, and stick together help each other in difficulties. The English translation is 

The Professional, and the Chinese translation is 这个杀手不太冷. This translation reflect the 

subtle emotion between the killer and the girl, it’s a amazing translation. 

   There are similar examples: Gone with the Wind was translated into 乱世佳人, Postal was 

translated into 邮政恐怖分子, Peter Pan was translated into 小飞侠. 

 

 

Summary 
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   This literature is divided into three parts. Part one is a introduction of film title translation and 

a brief introduction to Skopostheorie. Part two is the discussion of English movie name translation 

examples base on Skopostheorie. This chapter has three parts that expound different translation 

forms under different principles. Part three is the discussion of film title translation strategies under 

the guidance of Skopostheorie. Including three parts:transliteration, literal translation, and liberal 

translation. 

 

 

 

 

 

 

 

 

 

 

Chapter III Conclusions and Recommendations 



 

 

16 

 

 

   This paper discussed about English film title translation basis of Skopostheorie, and focus on 

three objectives of film title translation and translation strategies. By studying on the connection 

between objectives and strategies, draw a conclusion that objective of the translator's subjective 

choice, objective of the audience’ wish and objective of the investor. And the objective in 

translation is a great influence for translator to select strategies. 

   Skopostheorie think that translation is a kind of behavior, any kind of behavior has its own 

purpose, to achieve the purpose of translation behavior determines the translation strategies should 

be taken by the method. Skopostheorie believes that the purpose of a specific translation task 

determines the method used to translate a text. This is the movie name translation method solution. 

The purpose of movie name translation is so in order to attract the audience, so in conveying the 

original title information value, cultural value and aesthetic value premise and realize its 

commercial value under the premise of any kind of method can achieve the purpose of translation 

can be adopted, which makes the translation of movie names methods tend to diversification. 

   From the aspects of the functions and Skopos of film titles, the author makes an analysis of the 

translation of film titles. Skopostheorie, a newly developed theory, is adopted as the theoretical 

background of this thesis and an audience-oriented film title translation approach is highly 

advocated. Functionalism sheds new lights on the translation field. It reflects a shift from 

traditional linguistic and formal translation theories to a more functionally and socio-culturally 

oriented concept of translation. As a kernel of functionalism, Skopostheorie holds that translation 

is an intentional action, and the Skopos is the prime principle to determine the overall translational 

action, according to Skopostheorie, one of the most important factors determines the purpose of a 
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translation is the target receivers with their culture-specific backgrounds, their expectations and 

communicative needs. Moreover, functionalism gives the translator much more freedom than ever. 

The translator is encouraged to make good use of the source information and enjoys the freedom 

of choose what strategy to follow to achieve the expected functions of the translation. 
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