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Professional networking has been shown to benefit 

individuals’ careers in many ways (Forret & Doughtery, 

2004). However, little is known about the relationship 

between individual and employer motives for involvement in 

professional organizations, which may influence employees’ 

attitudes toward their employer, their identification with their 

employing organization, and the source with which 

individuals most strongly identify.

Organizational identification is important for both 

individuals and their employers, as it has been linked with 

outcomes such as intention to stay and job satisfaction 

(Masterson & Stamper, 2003, Foreman & Whetten, 2002). A 

questionnaire was distributed to members of professional 

organizations to explore the source of identity and 

encouragement to be involved within the event planning 

industry.

This study was driven by the Social Identity Theory which 

states people tend to classify themselves and others into 

various social categories (Ashforth & Mael, 1989). This 

study found associations between reasons that employees are 

motivated to be involved, employer encouragement of their 

involvement, and individual identification with their 

employer and career. These findings contribute to important 

work-related experiences that impact both employers and 

employees, and may help professional organizations in their 

efforts to benefit members.

Participants

� 94 professionals within the event planning industry  

across the nation.

Materials

� Organizational Identification Scale (Cheney, 1983) 

Measures one’s level of identification with one’s    

employer.  The five point scale was reliable (1 = 

Strongly Agree; 5 = Strongly Disagree), (α =.88, 

m=33.77, SD=5.36).  Sample items include:

- I would probably continue working for my employer 

even if I did not need the money.

- I’m proud to be an employee of my employer.

Procedure

� Participants were emailed a survey to measure their 

primary source of identity and their involvement in 

professional organizations.

When researching involvement and identity in the event 

planning industry, we found the following:

RQ1

� There was a significant positive correlation between 

reason for involvement and primary source of 

identification, r = .21, p < .05.

RQ2

� There was a significant positive correlation between the 

perception that one’s current employer encourages 

involvement and one’s organizational identity, r = .46, p 

< .001.

� Differences between the degree of employer 

encouragement  and organizational identity was 

significant, F (4, 88) = 9.56, p < .001.

Other Results

� There was a significant correlation between an 

employer’s reason for one to be involved in a 

professional organization and one’s main reason for 

being involved in a professional organization., r = .23, p 

< .05. Differences between the groups of reasons were 

found, F (1, 92) = 4.21, p < .05.

� There was a significant correlation between one’s main 

reason to join an organization and one’s perception of 

their employer’s main reason for encouraging 

involvement in an organization, r = .21, p<.05.

� Age is positively correlated with organizational 

identification; the older one is, the more one identifies 

with their employer, r = .36, p< .01.

� It  seems appropriate for future research  to investigate 

issues regarding encouragement and identity with 

employer included in the sample size.

� Future research could investigate issues regarding :

� Race

� Location

� Education
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RQ 1: Is the reason for a person’s involvement in a professional 

organization related to their primary source of identification? 

Table 1: Involvement vs. Identity

RQ 2: Is there a relationship between an individual’s organizational 

identity and their employer’s encouragement to join a professional 

organization?

What is your main reason for being 

involved in this professional 

organization?

To help me 

develop 

professionally 

as an 

individual

To enhance 

my 

contributions 

to my 

employer

Total

Which of 

the 

following 

do you 

identify 

most 

closely 

with?

Your 

current 

employer

Count 

expected

18 11 29

Count 21.9 7.1 29

Your 

professional 

career

Count 

expected

53 12 65

Count 49.1 15.9 65

Total Count 

expected

71 23 94

Count 71 23 94

y = 0.5709x + 2.0907

R² = 0.2176
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Figure 1

The scatter plot shows that the higher an individuals’ score on the organizational 

identity scale, the more they perceive their employer's encouragement for them to join 

a professional organization is for the employer's benefit vs. the employee’s benefit.

Organizational Identity vs. Perception of Employer's Encouragement


