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Executive Summary 

 

 

During Academic Day, September 1, 2010, incoming freshmen and transfer students in the College of 

Agriculture, Food and Environmental Sciences (CAFES) were asked to complete a one-page survey to 

find out: 

 

 

 How they found out about UW-River Falls as an educational institution 

 What sort of contact they had with the university prior to their arrival 

 What factors influenced their decision to come here 

 What their current expectations are for their time at UW-River Falls (i.e. their commitment to 

their major, likelihood of participating in an international experience, etc.) 

 

 

A few pieces of demographic information were also collected, including the state the students are from 

and whether or not they grew up on a farm.  This report summarizes the 249 surveys, which is 75% of the 

entering class, that were completed and returned.  Response frequencies for each question are included in 

Appendix A. 

 

About half (46%) of the students in CAFES reported that they grew up on a farm, and only about one-

fifth of students are the first in their family to attend college.  Two-thirds of the respondents were 

Wisconsin residents. 

 

As has been true in previous Academic Day surveys, word of mouth is the most important means of 

attracting students to CAFES.  Of those who responded, 63% reported that positive feedback about 

UWRF from family, friends, alumni and others was important in their decision to come here.  The most 

influential factor in their decision to attend UW-River Falls was the reputation and the quality of 

programs, 40% listed this as the most influential factor, while 28% listed campus visits as the most 

influential.   

 

An open-ended question was also included to try to understand what factors helped shape their opinion of 

the quality of CAFES’ programs.    Over half of the respondents (57%) said that family, friends and 

alumni help them form their opinions, while 20% of students reported that internet searches were 

beneficial.  Other influences come from faculty, staff and students (19%) and high school teachers, 

counselors, and vocational agriculture teachers (18%). 

 

The University of Wisconsin-River Falls continues to be effective in sharing information about the 

University with prospective students.  The average student reported having contact with the university 

using three methods, while only 2 of the 249 respondents reported having had no contact with the 

university prior to their arrival.  A majority of students visited CAFES’ website (72%), received mailings 

(61%), and made campus visits (80%) prior to enrolling.   

 

UW-River Falls was the first choice college for the majority of the incoming class, 83% of students 

agreed or strongly agreed with this statement.  In addition, approximately seven in ten students agreed or 

strongly agreed that they plan to stick with their current major.   



 

Description of CAFES’ 2010 Entering Class 
 

 

This is the fourth year that the Survey Research Center (SRC) has conducted an Academic Day survey of 

CAFES’ in-coming students.  This year, of the total incoming class of 326, the SRC received completed 

surveys from 246 students (75% of the entering class).  As has been true in previous years, CAFES 

students come from a variety of backgrounds and are more likely to come from Wisconsin than is true for 

the University as a whole. 

 

Slightly less than half of all students (46%) said they grew up on a farm, which is significantly lower 

(.01-level) than in previous years - 53% of students came from farms in 2009, 59% in 2008, and 54% in 

2007.  It will be interesting to see if the downward trend in CAFES students from a farming background 

continues.  The increasing proportion of new students who grew up somewhere other than on a farm is 

probably a positive trend for CAFES, as it demonstrates the appeal of majors in the college to the general 

high school student population.  Animal Science (35%) and Conservation (6%) had particularly low 

proportions of new students who grew up on a farm.  In contrast, Dairy Science (77%), Agricultural 

Business (74%), Agricultural Education (71%), and Agricultural Engineering (71%) attracted very high 

proportions of “farm kids.” 

 

Two-thirds (66%) of the CAFES students reported that they were from Wisconsin.  Slightly less than one-

third (31%) of all students in CAFES are from Minnesota, while 3% are from other states, including 

Illinois, Iowa, Virginia, Indiana, and Florida.  These results are similar to survey results in 2007, 2008, 

and 2009.  In contrast, the University as a whole has roughly equal proportions of students from 

Wisconsin and Minnesota. 

 

Compared to the university as a whole, a significantly lower proportion of CAFES students are the first in 

their family to attend college.  This year, more than three-fourths of new CAFES students (78%) 

reported that they were not the first in their family to attend college.  Though the proportion of 2010 

entering CAFES students who were not the first in their family to attend college was quite a bit higher 

than in 2009 (71%), it is comparable to the 2008 figure (78%).   

 

Figure 1 provides a breakdown by major of the 246 students entering CAFES who completed their 

questionnaire in 2010 (289 completed their surveys in 2009, 310 in 2008, and 190 in 2007).  For the past 

three years, including 2010, Animal Science and Dairy Science majors have made up about half of 

all returned surveys.   Agricultural Business has the greatest volatility in terms of the proportion of 

majors in the incoming class. 

 



 

 
 

 

 

Figure 2 provides a similar breakdown by department.  Again animal and food science represent about 

half of all incoming students.  Plant and Earth Science (.05-level) and Agricultural Economics (.03-level) 

tend to be more volatile in terms of the proportion of the overall population of new CAFES students. 

 

 

 

 
 

 

 



 

How Incoming Students Learn about UW-River Falls 

 

Students were asked about seven specific means by which they might have learned about UW-River Falls.  

Students had the opportunity to check all boxes that were applicable.   Generally, the percentage of 

students who reported learning about UWRF from any given source has been fairly stable.  As Table 1 

shows, the most frequently cited source of information for incoming students is family and friends, as was 

true in 2007, 2008, and 2009.    

 

The table also indicates that high school teachers and guidance counselors are influential, as they serve as 

a source of information about UWRF for more than one-third of incoming students (38%).  Though 

somewhat higher than in previous years, the difference is not statistically significant.  

 

The one item in Table 1 for which there is a statistically significant difference is “Mailings from UWRF.”  

The proportion of students who said they learned about UWRF from a mailing has fallen statistically over 

the 2007-2010 time period (.02-level).  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Table 1: How did you learn about UW-River Falls? 

 2007 2008 2009 2010 

Count 190 310 289 246 

Family/Friends 68% 71% 70% 63% 

Teacher/Guidance Counselor 31% 33% 32% 38% 

Live Nearby 22% 22% 18% 18% 

Web Search 16% 16% 16% 18% 

Mailing from UWRF 15% 12% 9% 6% 

UWRF visit to my high school 10% 5% 8% 5% 

Advertisement 2% 1% 1% 2% 



 

Connections with UW-River Falls 

 

 

Table 2 summarizes the types of connections students had with UWRF prior to their arrival on campus.  

The table shows that the university has continued to be successful in attracting students for campus visits.  

This year four-fifths of new CAFES students (80%) said they visited campus prior to their move to UW-

River Falls.  The increasing trend of students making campus visits is a positive outcome for the 

University and CAFES.   

 

Slightly less than three-quarters of all students who completed the survey noted that they had visited 

CAFES’ website.  Clearly, the website is an important source of information about CAFES to our 

incoming class. 

 

Only 61% of students said they recalled receiving a mailing, which was down significantly (.01-level) 

when compared to previous years.   

 

The average student reported having contact with the university via 3 of the methods listed in Table2.  

Only 2 of the 249 student respondents reported having had no contact with the University prior to their 

arrival on campus, while 19 students reported 5 or more different modes of contact (8%).   

 

 

 

Table 2: What contacts did you have with UW-River Falls prior to arrival? 

 2007 2008 2009 2010 

Count 190 310 289 246 

Campus Visit 74% 78% 79% 80% 

Website 62% 70% 73% 72% 

Mailing 68% 75% 71% 61% 

Phone Calls 26% 23% 27% 28% 

Fac. Meeting 18% 19% 19% 20% 

Other 4% 5% 6% 8% 

 

 



 

What Most Influences Students to Come to UW-River Falls 

 

Respondents were asked to identify the one factor that most influenced their decision to come to UW-

River Falls.  However, because many students included multiple responses, the question was analyzed as 

though students could choose multiple options.  This results in percentages that sum to more than 100%. 

 

As in previous years, incoming students said that the quality of programs/ strong reputation was the most 

important factor in choosing UW-River Falls.  In 2010, 40% of students said that quality and reputation 

was the most important factor in deciding to attend UW-River Falls.  A significantly higher percentage of 

2010 students reported that the campus visit was the most influential factor in choosing UWRF than was 

true in previous years. 

 

What really stands out from Table 3 is how unusual the 2009 in-coming class was in terms of what most 

influenced their choice of UWRF.  The 2009 class was significantly less likely to identify a wide array of 

factors (campus visit, campus size, location relative to home, friends attending UWRF, parents and 

family) as being particularly influential in their choice of UWRF. 

 

 

Table 3: Most Influential Factor in Choosing UW-River Falls 

 2007 2008 2009 2010 

Count 190 310 289 246 

Quality/Reputation 40% 47% 36% 40% 

Campus Visit 18% 22% 13% 28% 

Size of Campus 13% 24% 7% 14% 

Location/Distance from home 16% 19% 4% 15% 

Teacher/Guidance Counselor 8% 7% 5% 9% 

Other 7% 9% 7% 6% 

Friends/Students at UW-River 

Falls 
19% 17% 4% 12% 

Parents/Family 11% 14% 5% 10% 

Web Site Info 2% 5% 2% 3% 

Financial Aid Received 1% 3% 0% 1% 

Turned down by first choice 2% 3% 0% 2% 

Contact with Faculty 1% 2% 0% 2% 

 

 

It is also interesting to compare Table 2 and Table 3 with respect to the website.  Table 2 indicated that 72 

percent of in-coming students had visited the UWRF website prior to matriculating.  However, Table 3 

tells us that less than 5 percent of students said that the website was the most influential factor in their 

decision to attend UW-River Falls.  The conclusion seems to be that although a website is not likely to 

determine which college a student will attend, it likely has an influence on this decision. 



 

The Quality of UW-River Falls Programs 

 

 

Because CAFES’ reputation for quality continues to be an important factor in students choosing UW-

River Falls, the SRC again asked the following open-ended question: “What sources of information have 

influenced your opinions about the quality of UW-River Falls programs?”  220 of the 249 respondents 

answered this question.  In addition, many respondents identified multiple sources of information that 

helped them form their opinion of UW-River Falls’ quality.  Table 4 provides a breakdown of the 

respondents’ answers and Appendix B includes a complete listing of their answers. 

 

 

Table 4: Factors Influencing Choice to Come to UW-River Falls 

Factor: Percent 2010 Percent 2009 

Word of Mouth 57% 64% 

Website 20% 21% 

Faculty-Staff-Students 19% 20% 

High School Teachers 18% 20% 

Campus Visit 16% 13% 

Mailing 7% 12% 

Other 9% 7% 

 

 

The ways in which students report hearing about UWRF are similar to the factors that most influence a 

student’s choice of UW-River Falls.  Word of mouth endorsements of UWRF by family, friends and 

alumni were influential for more than half the respondents.    There is a sharp drop from the word of 

mouth category to a set of four items of roughly equal importance:  the UWRF website, input from 

UWRF faculty-staff-students, encouragement by high school teachers, and a visit to the campus. 

 

The “Other” factors include, class size, personal observations, general reputation, and location. 

 

Table 4 also indicates that there is relatively little change between 2009 and 2010 in the relative 

importance of the categories of factors shown.  There was, relative to 2009, a slight increase in the 

percentage of students saying their campus visit was a critical factor and a fairly sharp decline in the 

influence of mailings.  With respect to mailings, the line of causality is uncertain.  Are mailings less 

influential because prospective students no longer look at them or are they less influential because UWRF 

appears to be sending fewer? 

 

The good news is that “word of mouth” is a very inexpensive promotional strategy.  The bad news is that 

UWRF and CAFES have little direct control over the message about us that is being shared in our target 

markets.   As in earlier reports, we can hope to maintain a positive “word of mouth” by doing such things 

as: 

 

 Maintaining strong relationships with high school teachers, vocational ag teachers, and guidance 

counselors  

 Providing current students with positive and memorable experiences  

 Continuing to improve the look, content and navigability of the website 

 Ensuring that there is a steady stream of articles about CAFES’ achievements in statewide 

agricultural papers and in local and regional papers 

 Cultivating close relationships with alumni 



 

Retention Dimensions 

 

 

The incoming students were asked five questions relating to their commitment to the university, the 

college, and their level of participation in campus activities.  We expect that students with higher levels of 

commitment and a history of participation in extracurricular activities will be more likely to remain at 

UW-River Falls until they graduate.   

 

This year, slightly more than 8 out of 10 students either agreed (26%) or strongly agreed (57%) that UW-

River Falls was their first choice of colleges, which is roughly equivalent to previous years.  Only 7% of 

students either disagreed or strongly disagreed with this statement, up slightly from earlier years.  

Significantly lower proportions of students with an Agricultural Studies major (.03-level) or Crops and 

Soils major (.02-level) said UWRF was their first choice. 

 

 

 

 

This year, 71% of respondents agreed or strongly agreed that they expect to stick to their major, while 

23% of students are neutral.  This shows that students are slightly more committed to UW-River Falls 

than they are to their major.  Not surprisingly, given the nature of a major that attracts a number of 

students who don’t initially know the part of agriculture on which they want to focus, Ag Studies majors 

are significantly less committed to their major than other majors in the college (.01-level). 

Table 5:  Indicators of attachment to UW-River Falls 

  Count 
Strongly 

Agree 
Agree Neutral Disagree 

Strongly 

Disagree 

UWRF was the first 

choice 

2010 247 57% 26% 9% 6% 1% 

2009 289 61% 26% 9% 4% 0% 

2008 303 56% 29% 11% 3% 1% 

2007 188 56% 30% 10% 4% 1% 

        

I’ll stick with my 

current major 

2010 245 34% 37% 23% 5% 1% 

2009 289 33% 42% 20% 4% 1% 

2008 306 32% 42% 23% 2% 0% 

2007 187 30% 44% 21% 3% 2% 

        

I’ll transfer from 

UWRF 

2010 245 2% 3% 24% 31% 40% 

2009 289 2% 5% 15% 42% 37% 

2008 302 1% 6% 15% 40% 38% 

2007 189 1% 3% 15% 39% 42% 

        

I was involved in 

lots of high school 

activities 

2010 246 38% 36% 13% 8% 4% 

2009 289 30% 39% 20% 9% 2% 

2008 304 31% 37% 23% 7% 2% 

2007 NA NA NA NA NA NA 

        

I plan to include an 

international 

experience 

2010 246 11% 20% 46% 19% 5% 

2009 289 9% 20% 53% 10% 8% 

2008 NA NA NA NA NA NA 

2007 NA NA NA NA NA NA 



 

 

Relatively few students expect to transfer from UWRF; over the four years for which we have data, about 

5 percent agree or strongly agree that they are likely to transfer. 

 

Students were asked if they were involved in high school activities, including sports, clubs, and volunteer 

activities.  Studies have shown that those who participate in clubs and other extracurricular activities are 

more likely to be retained at college.  Implicitly, we are assuming that if our incoming students were 

active in high school extracurricular activities, they will also be active at UW-River Falls.  Nearly three-

fourths of students agreed or strongly agreed that they were involved in extracurricular activities in high 

school.  Students who grew up on a farm were 15% more likely to say they were very involved in 

activities in high school.  In addition, students who have had others in their family attend college are 

significantly more likely to have been involved in many activities in high school.   

 

Students majoring in Conservation were significantly less likely (.01-level) to agree or strongly agree that 

they were involved in lots of high school activities compared to those not majoring in Conservation.  

Plant & Earth Science Department students were 31.5% less likely to agree or strongly agree that they 

were involved in lots of high school activities compared to those not in the PES department. 

 

Finally, students were asked if they planned to include an international experience during their time at 

UW-River Falls.  The results are similar to previous years in that less than one-third of respondents 

agreed that an international experience was in their plans, while 46% were neutral on the topic.  Results 

also show that students who grew up on a farm are significantly less likely to include an international 

experience during their time at UW-River Falls. 

 



 

Conclusions 

 

 

The results from the 2010 New CAFES Student Survey, for the most part, align with those from previous 

years.  The data shows that CAFES attracts a larger proportion of students from Wisconsin, and is 

drawing an increasing number of students from non-farming backgrounds.  More of the incoming 

students come from families with previous experience with college than is true for the University as a 

whole. 

 

This data confirms that word of mouth remains the most influencing factor for students to come to 

UWRF.  What students hear from their family and friends about CAFES’ reputation and quality of 

programs appears to be very important to their decision making process.  The importance to CAFES of 

positive word of mouth advertising, suggests that CAFES must continue to publish its successes, give 

current students a first class educational experience and maintain strong relationship with alumni and 

industry. 

 

This year, only two of the 249 students reported having no contact with the University prior to their 

arrival on campus.  The University has been successful in getting information out to prospective students. 

 

The majority of incoming freshman and transfer students view UW-River Falls as their first choice of 

colleges.  Most students also consider themselves to be strongly committed to their major.  In the past, 

students in CAFES have had higher retention rates than the University as a whole.  The students’ 

commitment to their major probably contributes to this success. 

 

The consistency of the results from this year and the three previous years gives us confidence that the 

results accurately represent this year’s incoming class.  CAFES should be optimistic about the high 

retention rates of these students, and after providing them with a high quality education, we hope they 

will be as successful at recruiting the next generation of students as current alumni have been with this 

incoming class.  

 



 

Appendix A - New CAFES Student Survey, Fall 2010 

 

Please completely fill the “bubble” that corresponds to your selection.   

1. How did you learn about UW-River Falls? (check all that apply) 

  18%    I live nearby   5%    When UWRF staff visited my high school 

  63%   Family and/or friends   2%    Newspaper or magazine ad or story 

  38%   Teacher/Guidance Counselor   6%     Mailing/Brochure from UWRF 

  18%  Web Search   8%    Other  
 

2. What most influenced your decision to come to UW-River Falls? (check only one) 

  3%      Info on web site   28%     Campus visit 

  40%    Reputation/quality of programs   14%     Size of campus 

  12%    Friends/other students at UWRF   1%       Financial aid received 

  10%    Parents/family members   15%     Location/distance from home 

  9%      Teacher/guidance counselor   2%       Personal contact with UWRF faculty/staff 

  2%      Turned down by first choice of colleges   6%       Other 
 

3. What contact did you have with UW-River Falls prior to your arrival? (check all that apply) 

  61%    Mailings/brochures   72%     Visited website 

  28%    Phone calls   20%    Personal meeting with faculty/staff 

  80%    Campus visit   8%      Other  
 

4. Please indicate the extent to which you agree with the 

following 

Strongly 

agree 
Agree Neutral Disagree 

Strongly 

disagree 

a. UW-River Falls was my first choice of colleges 57% 26% 9% 6% 1% 

b. I am sure I’ll stick with my current major 34% 37% 23% 5% 1% 

c. I expect to transfer from UW-River Falls  2% 3% 24% 31% 40% 

d. I was involved in lots of activities (sports, clubs, 

volunteering) in high school. 
38% 36% 13% 8% 4% 

e. I plan to include an international experience (e.g. study 

tour) during my time at UW-River Falls 
11% 20% 46% 19% 5% 

 

5. What sources of information have influenced your opinions about the quality of UW-River Falls 

programs? (See Appendix B) 

 

Word of Mouth  57%  Campus Visit   16% 

Website    20%  Mailing    7% 

Faculty-Staff-Students 19%  Other    9% 

High School Teachers  18% 

 



 

 

6. I grew up on a 

farm 

Yes No 
7. I am from  

Wisconsin Minnesota Other  

46% 54% 66% 31% 3% 

8. Others in my 

family have gone to 

college 

Yes No Don’t know 

78% 21% 1% 

9. What is your 

major? 

Ag Bus Ag Ed Ag Eng Ag Studies An Sci Biotech Conservation 
Envir 

Sci 

16% 6% 6% 3% 40% 1% 7% 2% 

Hort Food Sci Crop/Soils Dairy Mar Com Geology Land Use Planning 

5% 2% 3% 7% 0% 2% .41% 

 



 

Appendix B - New CAFES Student Survey Comments 

 

5. What sources of information have influenced your opinions about the quality of UW-River Falls 

programs? 

 

Word of Mouth (138 responses) 

 Friends (18x) 

 Family and friends (17x) 

 Former uwrf students (12x) 

 Other students who have attended recommended uwrf (12x) 

 Other people (6x) 

 Uwrf students and alumni (6x) 

 Word of mouth (5x) 

 Family (3x) 

 Family members experiences (3x) 

 Past students (3x) 

 Parents (2x) 

 Relatives (2x) 

 Former students 

 Friends had attended the college and had nothing but positive things to say. 

 A vet shadow with two alumni 

 Co-op assistant managers details about school 

 Employers 

 Past students influenced my opinions 

 Talking to staff, mn hort society, talking to landscape companies at random 

 Family, friends have great jobs and always talk great about rf 

 Family, people's opinions 

 Family, previous students , etc 

 Feedback from friends that have attended 

 Friends and relatives that attended uwrf 

 Friends have told me about the programs.  River falls and sdsu similar programs-what i wanted. 

 Friends who are now alumni who speak well of the experience, staff, and education and now have 

the career they wanted. 

 Friends, other students 

 Friends, speakers 

 Great recommendations from alumni yet reputation not as strong as large universities 

 Have heard you have a good animal program. 

 Heard uwrf had a great horticulture program from my boss at gertens and others. 

 Hearing from others 

 I have heard good things from many people about uwrf 

 I have heard wonderful things about the college and the geology program from a lot of people 



 

 Info about them and friends of family 

 Information from people a year ahead of me at my high school, 

 Information from people who have attended already, 

 Information learned from family members and their experiences 

 Information, people, sports 

 It is very well known and reputable program. I have heard this from to many people. 

 Local vet 

 Lots of word of mouth. Friends and family have told me what a good school it is. 

 Mostly the school and people who've gone here before 

 My assistant trainer, jumping & equine programs 

 My bosses and brother and friends 

 My brother graduated at uw-river falls with a food science major. 

 My friends and family that are alumni have told me only good about the ag program here 

 My older cousins who attended here. 

 My parents and some friends that are currently attending 

 My riding instructor strongly recommended it 

 My two older sisters both attended school here, and i have heard only positive feedback. 

 Nearby adults/professionals in area of study i'd like to go into 

 Older siblings went here and have been here for ffa activity and enjoyed it, good 

 Our veterinarian (alumni), neighbors (alumni), 

 People i know who have graduated, and people in the work world that recognize this school 

 Positive reputation through family and friends 

 Reputation given by students/alumni 

 Speakers 

 Speakers from well-knowns positions, fellow students, fresh and older, and professors and the 

"open door policy" = excellent 

 Student that have previously graduated from uwrf in the food science dept. 

 Students from river falls now in the work force and businesses talking about quality students from 

uwrf 

 Talking to faculty @uw barron and daughter and father graduates from rf 

 The lab farm, hearing it’s a great ag. School 

 The people i have met 

 Uwrf grad students 

 

Website (45 responses) 

 The website is wonderful and has lost of info. (30x) 

 Internet (8x) 

 Online resources (mainly course guide) (3x) 

 I have heard it is a great school and i've check it out online 

 I looked on the internet for good animal science programs 

 Looking online and when i came to visit the information i received 

 Research online and visiting other college campus 

 

 



 

 

High school teachers (40 responses) 

 Teachers (alumni) have talked to me about uwrf (22x)) 

 My high school ffa advisor who is an alumni of uw-river falls (9x) 

 Guidance counselor (5x) 

 High school 

 High school adviser 

 I talked to my intro. To animal science teacher in high school and he recommended uwrf 

 Information my high school counselor told me and information given to me from my high school 

ag teacher 

 

Campus visit (35 responses) 

 Campus visit days (28x) 

 Been on a lot of tours and everyone was very helpful (3x) 

 Being here for registration. 

 Campus visit/tours group leaders 

 Campus visits-listening to the speakers 

 When i came for a campus visit the folders of information were very helpful 

 

Faculty, staff, students (32 responses) 

 I met with a lot of professors & faculty here (6x) 

 Faculty/staff (5x) 

 Teacher and students (4x) 

 Current and past students (3x) 

 Fye programs, interactions with professor, facilities (3x) 

 The teachers, the size of the school, and the students influenced my opinion of the quality of uwrf 

(2x) 

 Staff visited my high school (2x) 

 Meeting with steve kelm and how he explained the program. 

 My adviser's statements and classes offered 

 My friends who go here. 

 Other non-first year students & orgsync--reading about 

 Professors, students, 

 Staff and faculty are very professional and friendly 

 The people around the college. 

 

Mailing (17 responses) 

 Brochures (12x) 

 Mailings (3x) 

 Brochures, letters, 

 Mailings & brochures, 

 



 

Other (20 responses) 

 Size of classes (3x) 

 Magazine articles, well known reputation 

 All the activities 

 Awesome study abroad program 

 Baumgartners 

 I like how close it is to my house, and they have a good reputation, and the people that attended 

here. 

 Lists of top conservation and environmental science majors. 

 Local businessmen who give high priority to students 

 Newfound love for all things farming 

 Not sure 

 Personal observations during time spent on campus 

 Prior uw experience 

 Required to get in program 

 Speakers and info that has been collected 

 That everyone is so willing to help 

 The feeling of community and how nice everyone is 

 The success of the dairy challenge and dairy judging teams 

 Very good ag school 

 

 

 


