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Chapter 1 

Introduction 

 

The University of Wisconsin – Platteville (UWP) Center for the Arts (CFA) provides the 

opportunity for community schools to experience live entertainment in two areas:  

1.  The Theatre Department offers drama and music theatre, which is performed by 

UWP student(s) or faculty and staff.  The matinees bring in average of 800 young 

adults.  This statistic was accumulated from the 2008 CFA box office final reports.  

2. The Office of Performing and Visual Arts, Programs and Facilities (P&VA) offers 

professional dance, musical theatre, drama, and visual arts.  These events bring in an 

average of 3,000 elementary students.  This statistic was accumulated from February 

to April 2009 CFA box office final reports. 

The P&VA CFA matinee has become an attraction to community schools.  Teachers are 

able to correlate the curriculum with the performance through a study guide, which is provided 

via website www.uwplatt.edu/arts.  The outreach program started in the academic year 2006-

2007 with one performance of A Kid’s Life.  Due to a sold out performance, P&VA office added 

another show for the 2007-2008 academic year.  For the upcoming 2009-2010 season, there will 

be four musicals with three performances per show.  This information was gathered through the 

P&VA records. 

When developing education and outreach plans, an organization must clarify its goals. 

Defining purpose, target audience, and method of delivery will direct the development of 

educational programs that are effective in practice not just on grant applications (Center, 1990-
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2009).  Outreach programs mission statement and strategic plan needs to be highlighted 

or the program will “become an add –on activity” not taken seriously by schools or teachers the 

venue is trying to target (McGinley Marshall, 2007). “In support of the mission of the UWP, the 

mission of the CFA Performing Arts Series (PAS) is to provide the University, community, and 

southwest Wisconsin the opportunity to experience high quality performing arts events and to 

enhance the appreciation and understanding of the performing arts.  The mission of the PAS is 

supported artistically by presenting a series of high quality events at an affordable rate to the 

community and the students of UWP. To further enhance the artistic growth of the audiences the 

PAS will provide the community with outreach programs including youth performances, master 

classes, lectures, and demonstrations”  (Hassig, 2006). 

The mission for the CFA Matinee Program will be to provide cultural and instructive 

outreach programs, which will correlate high quality performing and visual arts with the 

academic curriculum for the Pre-kindergarten through 12th grade students.  To further assist this 

opportunity, the office of P&VA will have applications for economically disadvantaged school 

districts, to help provide financial support.   

 

Statement of the Problem 

Building a scholarship program for schools became an interest after two schools began 

travelling by personal vehicles, so teachers can subject their students to live performing arts at 

UWP.  The liability and safety of these young students became a concern for the CFA and the 

teachers.  Initially, the project was about creating a scholarship program, to help provide 
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transportation to schools.   Overall, the scholarship proposal developed into helping schools 

financially. 

The development of the scholarships will be managed by the CFA and applications will 

be available to schools.  After teachers apply, the recipients are chosen based on the financial 

circumstance(s) of the school.  To build the scholarship, research will be conducted through 

other venues that have established outreach program; and the search of annual grants and/or a 

business benefactor. 

 

Delimitations of the Research 

 The research for this educational project will be conducted through the University of 

Wisconsin – Platteville, over a period of 351 days (May 29, 2009 to May 14, 2010).  Primary 

searches will be conducted through (a) Internet search engines, websites, EBSCO Host with 

ERIC and Academic Search Elite; (b) interviews and surveys with venues, schools, and teachers; 

and (c) literature review.  Key search topics will include “outreach programs in the arts,”  

“relationship between arts and education,” “Wisconsin 2009 economy,”  “generation – y,” 

“Wisconsin education standards,” and “grant writing or grant research”.   

 

Method of Approach 

  A collection of research, interviews, practical studies, and subjective evidence in 

developing a best practice guide for venues in establishing outreach programs in the arts.  

Initially, the omnibus will be summarized into a handbook format as a reference tool for setting 

up outreach programs at a facility. 
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Chapter 2 

Relationship between Performing and Visual Arts and Education 

 

Scholars have produced scientific evidence to show that the relationship between the arts 

and academic standards have favorable accomplishments.  For instance, drawing, playing an 

instrument, dancing, reading music or memorizing lines in a play, are the same skills a student 

would use to succeed in an academic course.  Timing, concentration, multi-tasking, 

memorization, physical and mental assimilation, and processing speed are just a few things that it 

takes to learn how to play the piano.  Arts and academic study use the same cognitive skills such 

as memory, auditory and visual processing, comprehension, and reasoning.  Playing instruments, 

creating a portrait or acting in a play do not just work an adolescent’s body, it also works their 

minds.  Drama develops higher-order language and literacy skills, music enhances language 

learning and math skills, and art develops writing and literacy skills. The difference is that 

children and young adults enjoy education through playing, than they do learning from a 

textbook (Burt-Thomas, NA).   

 

The Florida Department of Education created an analysis that illustrates the power of 

collaborating arts in the classroom.  Kindergarten through 12th grade (K-12) schools that had 

students participate in music, achieved a higher academic success in the classroom, had higher 

scores on the Florida Comprehensive Assessment Test (FCAT), and had a lower dropout rate 

than students not enrolled in music.  This comprehensive report showed the influence of K-12 
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music education experiences in the overall academic success of Florida public schools (Kelly, 

2009).  

 

The stereotypical acuity is that the students, who are learning the arts, are studying to 

become proficient.  Not all students need to be artists.  Relating the arts with academic study 

facilitates the use of brain cognition.  This stimulates a faster growth of comprehensive 

knowledge.  The arts help adolescents use their right side of the brain through artistic, creativity 

and spatial perception, which complements the left side of the brain in use of logic, theory, and 

strategy (Herald Sun, 2007 ). 

 

Aural listening, decision-making, spatial reasoning, kinesthetic movement, eye-hand 

coordination, and oral communication are also developed through the arts that correlates to 

academic success in areas such as reading, mathematics, language development, communication 

skills, and critical thinking. (Kelly, 2009)  Since scholars have proven that is benefical, why is 

there a decline of the arts in schools?  The Goals 2000: Educate America Act has a federal law 

that states: “The law acknowledges that the arts are a core subject, as important to education as 

English, mathematics, history, civics and government, geography, science, and foreign 

language.” (John F. Kennedy Center for the Performing Arts, NA)  The arts through education 

never shown a negative impact on students.  To remove it from the schools, would only 

jeopordize future scholars.  

 

 



 

 

6 

 

Chapter 3 

Integration of Arts and Academic Education 

 

Incorporating the arts in the academic education has helped students understand and 

remember the subject better, than only being taught the subject.  An example would be a class 

that was studying the American Revolution decided to develop a musical about the revolution.  

This allowed students to understand the facts faster and easier than memorizing a textbook (Burt-

Thomas, 2007-2008).  School House Rock is a paradigm of learning through singing.  It was 

created in the mid-70’s on American Broadcasting Company (ABC) to teach children about 

government, history, grammar, science, and math (IMDB, 1990-2009).  As a personal 

experience, I learned about the Constitution in my 11th grade history class.  It was required all of 

us to memorize “The Preamble”.  My teacher put in the School House Rock video tape, and had 

us learn it as a song. Twelve years later, I can still recite “The Preamble”. 

 

Integrating the arts into the classroom for any subject would help adolescents learn in 

different styles and levels.  Building these connections, assist students in relating to the subject 

that you are teaching rather than memorizing it (John F. Kennedy Center for the Performing 

Arts, NA).  The arts should not be treated as an extracurricular activity, but as integral core 

disciplines in the classroom (MENC: The National Association of Music Education, 1999).  

Outreach Programs in the arts help teachers balance this integration. 
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Chapter 4 

Economic Disadvantages 

 

Arts Wisconsin raise awareness by saying, “art is not a frill – it is part of the solution: 

surviving, thriving and speaking up for the arts in these ‘interesting’ times.”   Art organizations, 

school districts and Universities in Wisconsin have a decreased in funding and the art programs 

have become limited.  The 2009 economy has put the arts in “tough times, which force tough 

decisions”(Research/Info, 1992-2008).  The economic disadvantages have become reality and 

the scary question is, will the arts survive?   

  

Fighting to preserve the arts in schools has become a battle and districts are preparing 

for the worse.  UWP Center for the Arts has two outreach programs that help teachers maintain 

the arts in the classroom.  Currently, it has become difficult for teachers to find funding for 

busses and to pay for tickets.  Developing the scholarship will help schools that are economically 

disadvantaged (Wisconsin Economic Development Association , 1996-2009). 

 

Chapter 5 

Demographics 

 

Capturing the demographic profiles of Wisconsin (WI), the local School Districts, and 

Platteville, WI will contribute to the research of understanding the community and its 



 

 

8 

 

circumstances.  In addition, the information accumulated will contribute to the grant and 

benefactor applications.    

 

Wisconsin 

“Wisconsin’s land area is 54,310 square miles with a population approximately 

5,627,967.   Persons under 5 years old are 6%, 6-18 years old 23%, 19-64 years old 58%, and 65 

years and older 13%.  Of that, 50.3% are females.  Persons with a disability, age 5 and older are 

790,917.  Median household income is $52,103.  ‘Per capita money income is $28,066, which is 

around $1,400 below the national average’ (Smith, 2002).  The ethnic breakdown is 85% 

Caucasian, 6% African American, 5% Hispanic or Latino origin, 2% Asian, 1% persons 

reporting two or more races, 1% American Indian and Alaska Native.  Education percentage of 

persons age 25 and older are 85% with high school diplomas and 22% holding a Bachelor’s 

degree or higher.  Occupation breakdown is 31.3% management and professional, 14% service, 

25.2% sales and office, 0.9% farming, fishing and forestry, 8.7% construction, extraction and 

maintenance, 19.8% production, transportation and material moving.  Mean travel time travel to 

work, workers age 16 and older is 20.8 minutes.  There are approximately 2,084,544 households 

with about 2.5 persons per home.  Median value of owner-occupied housing units is $112,200.  

Persons below poverty level are 11%.” (US Census Bureau, 2009) 
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Southwest Wisconsin School Districts 
Figure 5.2.1 

Cooperative Educational Service Agencies (CESA) #3 School Districts 

School District  Administrator  Web Address  

Argyle  Bob Gilpatrick  www.argyle.k12.wi.us 

Barneveld  Joe Bertone  www.barneveld.k12.wi.us 

Belmont  Jim Siedenburg  www.belmont.k12.wi.us  

Benton John Timmerman www.benton.k12.wi.us 

Black Hawk  Charles McNulty  www.blackhawk.k12.wi.us 

Boscobel  Stephen Smith  www.boscobel.k12.wi.us 

Cassville  Leland Kulland  www.cassvillesd.k12.wi.us 

Cuba City  Douglas Domeracki  www.cubacity.k12.wi.us 

Darlington  Denise Wellnitz www.darlington.k12.wi.us 

Dodgeville  Diane Messer  www.dsd.k12.wi.us  

Fennimore  Jamie Nutter  www.fennimore.k12.wi.us  

Highland  David Romstad  www.highland.k12.wi.us  

Iowa-Grant  Terry Slack  www.igs.k12.wi.us  

Ithaca  Jennifer Vogler  www.ithaca.k12.wi.us  

Kickapoo  Thomas Simonson  www.kickapoo.k12.wi.us  

Lancaster  Rob Wagner  www.lancastersd.k12.wi.us  

Mineral Point  Terry Hemann  www.mp.k12.wi.us  

North Crawford  Dan Davies  www.northcrawford.com  

Pecatonica  Gary Neis  www.pecatonica.k12.wi.us  

Platteville  Dean Isaacson  www.platteville.k12.wi.us  

Potosi  Steve Lozeau  www.potosisd.k12.wi.us  

Prairie du Chien  Drew Johnson  www.pdc.k12.wi.us  

Richland  Rachel Schultz  www.richland.k12.wi.us  

River Ridge  Kevin Shetler  www.rrsd.k12.wi.us  

River Valley  Jamie Benson  www.rvschools.org  

Riverdale  Bryce Bird  www.riverdale.k12.wi.us  

Seneca  David Boland www.seneca.k12.wi.us  

Shullsburg  Loras Kruser  www.shullsburg.k12.wi.us  

Southwestern  Jim Egan  www.swsd.k12.wi.us  

Wauzeka  Roger Kordus www.wauzeka.k12.wi.us  

Weston  Eric Franzen  www.weston.k12.wi.us 

(Cooperative Educational Service Agencies, 2009) 
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Figure 5.2.2 

 

(Wisconsin's Information Network for Successful Schools, 2009) 

Figure 5.2.2 summarizes the differences between academic, athletic, and music offerings for 
Southwest Wisconsin from 1996 to 2009.  Music involvement has increased since 1996, but the 
participation has been unstable.  
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Figure 5.2.3 

 

(Wisconsin Department of Public Instruction, 2009) 
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Figure 5.2.3 provides participation percentages between academic, athletic, and music offerings 

for Southwest Wisconsin in 2009 per school district.     

 

Platteville, Wisconsin 

Platteville is a rural community of approximately 10,000 including surrounding 

communities this number is approximately 25,000.  Median household income in 

Platteville is $35,742.  The ethnic breakdown in the city is 96% Caucasian, 1% African 

American, 1% Asian with remaining 2% American Indian or other races.  Ethnic ancestry 

among residents is primarily German but also English, Irish and Norwegian decent. 

Platteville is an educated community with 80% of the residents with high school 

diplomas and 35% holding a Bachelors degree or higher.  Platteville residents are 

relatively young due to the University with 41% of the residents of Platteville are 

between 18-23 with the median age being 23 years.  Residents under 18 account for 14% 

of the population while 17% are 24-44, 14% are 45-64 and 12% are 65 or older.  The 

major employer in Platteville is the University but also include Dicks Supermarkets and 

Bakery, Avista and Southwest Health Center.  Occupations are primarily in management, 

professional, sales, office and related occupations with 62% of workers in Platteville 

working in those areas and 27% working for local, state or federal government.  UW-

Platteville is one of 13 publicly supported comprehensive universities in the University of 

Wisconsin System.  Founded in 1866, UW-Platteville (UWP) was the first normal school 

in the State of Wisconsin.  The leadership in the Colleges of Business, Industry, Life 

Science, and Agriculture; Engineering, Mathematics, and Science; and Liberal Arts and 
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Education helps students build on the foundation of strong values, commitment to 

excellence, leadership for a stronger world, and a technology knowledge base for the 21st 

century and beyond. (Hassig, 2006; US Census Bureau, 2009) 

 

 

 

 

 



 

 

14 

 

Chapter 6 

Interviews and Surveys 

 

It is beneficial to interview venues and teachers when gathering information about 

outreach programs and setting up scholarships.  Venues that have an outreach program may 

provide positive and negative feedback.  An interview or survey will provide information about 

schools districts financial difficulties and curriculum standards.  Having advice from teachers 

will locate the exact measurement of what schools can or cannot afford.  In addition, the survey 

or interview will let teachers know that we support the arts and education.   

 

Venues with Outreach Programs 

Below is the survey that was emailed to venues that have outreach programs.  The survey was 

created through google.com documents. 

http://spreadsheets.google.com/viewform?formkey=dC1SbGRtWTFMWElUUDM0ODNIRHQ0

d2c6MA 

Outreach Programs in the Arts Survey 

Venue ______________________________________________________________________  

How long did it take to establish your facilities outreach program?  

0-5 years 

6-10 years 

11-15 years 

16-20 years 

25+ years 

Other _________________________________________________________________  
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How many performances do you offer in an academic year? ____________________________  
 
What is your estimated student/teacher attendance last academic year 2008-2009?  __________  
____________________________________________________________________________  
 
What type of performances do you offer?  

Musical 

Play 

Instrumental 

Vocal 

Dance 

 Other  ________________________________________________________________  
 

What age groups do you focus more on and why?  ___________________________________  
 
Do you offer visual art as an outreach program?  

yes 

no 
 
How many seats does your venue hold?  ___________________________________________  
 
What discounts do you offer? ____________________________________________________  
 
What is your ticket price? _______________________________________________________  
 
What restrictions do you have? ___________________________________________________  
 
Do you receive grants or funding for the outreach program?  

yes 

no 

 Other ________________________________________________________________  
 

Do you have scholarships to help support schools that are economically disadvantaged?  

yes  

no 

 Other  ________________________________________________________________  
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Do you help with transportation of students?  

yes 

no 

 Other  ________________________________________________________________  
 

Do you have lunch opportunities?  

yes 

no 

 Other  ________________________________________________________________  
 

What time(s) are the performances?  ______________________________________________  
 
What performances do you bring in, that incorporate with the school curriculum?  __________  
____________________________________________________________________________  
____________________________________________________________________________  
 
Do you provide study guide packets for all performances?  

yes 

no 

 Other  ________________________________________________________________  
 

Do you have multicultural performances?  

yes 

no 

 Other  _______________________________________________________________  
 

Is there a certain time of year in the academic calendar that works better with schools? If so, 
please explain.  _______________________________________________________________  
____________________________________________________________________________  
 
What advice would you give to a venue that is trying to setup a permanent outreach program?  
____________________________________________________________________________   
____________________________________________________________________________  
 
Additional Information or Questions:  _____________________________________________  
____________________________________________________________________________  
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May I publish and/or share the information you have given? * Required 
 

yes 

no 
 
Would you like the results of the survey?  

yes  

no 
 
 
Figure 6.1.1 

 

The data shown in Figure 6.1.1 are performance per year offered at venues with outreach 

programs.  This information will assist in networking with other venues.   
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Figure 6.1.2 

Venue Seating Capacity Age Range Outreach Established 

Verona  700 Middle School 0-5 Years 

Reif Center 645 K-5th 0-5 Years 

Fox Cities Performing Arts Center 2000 K-12 0-5 Years 

Saint Mary's University Performance Center 455 K-8 No Response 

 

The data shown in Figure 6.1.2 gives the venue background.   

 

Figure 6.1.3 

dance

instrumental

musical

play

vocal

Category

vocal
11.8%

play
17.6%

musical
23.5%

instrumental
11.8%

dance
17.6%

17.6%

Genres Offered

 

The graph shown in Figure 6.1.3 offers the comparative percentage between venues of what 

genre they prefer to produce at the venue. 
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Figure 6.1.4 

Venue Do you Receive 
Grants? 

Do Offer a Scholarship 
Program? 

Do you help with 
transportation? 

Verona  yes no no 
Reif Center underwriting sponsors no We are trying to secure a grant  

Fox Cities Performing 
Arts Center 

yes yes  no 

Saint Mary's University 

Performance Center 

yes wrote a grant; awaiting success. same grant as above. 

 

The data shown in Figure 6.1.4 presents information about grants, scholarship programs, and 

transportation each venue offer.   

 

Venues without Outreach Programs 

Below is the survey that was emailed to venues that do not have outreach programs.  The survey 

was created through google.com documents. 

http://spreadsheets.google.com/viewform?formkey=dHpqb1p5aDdyZklNN2NWWGNIQVFtTW

c6MA 

I did not receive responses for this survey; however, I included the questionnaire for future 

reference. 

 

Outreach Programs in the Arts Survey 

Venue ______________________________________________________________________  
 
Have you tried making an outreach program and were unsuccessful?  

yes 

no 
 



 

 

20 

 

If you answered yes, please explain.  ______________________________________________  
____________________________________________________________________________  
 
Why have you not setup an outreach program? ______________________________________  
____________________________________________________________________________  
 
Do you find funding to be an issue?  

yes 

no 

Not sure 

Other _________________________________________________________________  
 
Do you find it difficult for schools to attend?  

yes 

no 

 Other ________________________________________________________________  
 

What would you like to accomplish if you could setup the program? _____________________  
____________________________________________________________________________  
____________________________________________________________________________  
 
If there were more knowledge that helps establish an outreach program, would you want access 
to it?  

yes 

no 

 Other ________________________________________________________________  
 

What restrictions do you have?  __________________________________________________  
____________________________________________________________________________  
 
What performances would you want to bring in, that incorporate with the school curriculum?  _   
____________________________________________________________________________  
____________________________________________________________________________  
 
Are you interested in multicultural performances?  

yes 

no 

 Other ________________________________________________________________  
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Additional Information or Question:  ______________________________________________  
____________________________________________________________________________  
____________________________________________________________________________  
 
May I publish and/or share the information you have given? * Required 

yes 

no 
 
Would you like the results of the survey?  

yes  

no 

 

School Districts 

Below is the survey that was given to teachers that have or have not attended a CFA Matinee 

performance(s).  The survey was created through google.com documents and was emailed to 

local school districts. 

http://spreadsheets.google.com/viewform?formkey=dGxGNUF6YVFsWkJqMm1mRzFXdXhwc

Hc6MA 

Center for the Arts (CFA) – Matinee Survey Spring 2010 

Teacher's/Administrator's Name __________________________________________________  

School  _____________________________________________________________________  

Teacher’s Email Address  _______________________________________________________  

How many CFA Matinee performances do you attend each academic year?  

0 

1 

2 

3 
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4 

Other: ________________________________________________________________   
 
If you have never attended a CFA Matinee performance, please select from the following:  

Venue is too far away 

Funding not available 

Transportation not available 

Does not fit with our curriculum 

Time of performance does not work 

 Other: ________________________________________________________________  
 
How did you find out about the CFA Matinee performances?  

Mail 

Internet 

Word of Mouth 

 Other: ________________________________________________________________  
 
Which performance time do you prefer?  

9am 

10:45am 

1:15am 

 Other: ________________________________________________________________  
 
If the CFA had a lunch facility option for additional price, would you use it?  

yes 

no 

not sure 

 Other: ________________________________________________________________  
 
Do you use the Study Guide Option?  

yes 

no 

Did not know there was a Study Guide 
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 Other: ________________________________________________________________  
 
What performances would you like the CFA to present that relates with your academic 
curriculum?  
____________________________________________________________________________  
____________________________________________________________________________  
____________________________________________________________________________  
____________________________________________________________________________  
 
Your school district is how many miles from the CFA Venue?  
____________________________________________________________________________  
 
What is your method of transportation from the school to the venue?  

Bus 

Personal Transportation 

 Other: ________________________________________________________________  
 
Does your school district have difficulties funding or supporting the arts?  

yes 

no 

Do not know 

 Other: ________________________________________________________________   
 
Center for the Arts Overall  

  
Excellent Good Satisfactory Fair Poor 

 
Study Guides  

       
Performances are 
Curriculum Friendly        

Performance Quality 
       

Ticket Price 
       

Quality of CFA Staff 
Service        

Overall Performance 
Satisfaction        

 
Additional Comments: 
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____________________________________________________________________________  
____________________________________________________________________________  
____________________________________________________________________________  
 
May I publish and/or share the information you have given? * Required 

yes 

no 
 

Figure 6.3.1  

 

The data shown in Figure 6.3.1 illustrate the association between attendances per year versus 

miles from the venue.  It is probable a school does not attend a performance due to the distance 

of transportation.  St. Mary’s School has attended four events per year and is one mile from the 

venue; whereas Riverdale has attended zero performances and travels 40 miles.   
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Figure 6.3.2  

9:00 am

10:45 am

1:15 pm

Category

1:15 pm
23.1%

10:45 am
15.4%

9:00 am
61.5%

Performance Time Preference

 

The graph shown in Figure 6.3.2 explains which time of performance is preferred by the 13 

school districts.  I would assume the 10:45am performance would be difficult because of lunch 

options.   
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Figure 6.3.3  

Bus

Personal Transportation

walk

Category

walk
7.7%

Personal Transportation
15.4%

Bus
76.9%

Method of Transportation to Venue

 

The graph shown in Figure 6.3.2 clarifies the method of transportation.  The goal is to eliminate 

personal transportation by having a scholarship option that supports transportation by a bus. 
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Figure 6.3.4  

yesNot sureno

9

8

7

6

5

4

3

2

1

0

Funding

C
o
u
n
t

Does your school district have difficulties funding or supporting the arts?

 

The data shown in Figure 6.3.4 points out the exertion schools have sustaining the arts.  This 

information  supports the need for incorporating curriculum with outreach programs in 

performing or visual arts. 

 

Interview with University of Wisconsin – Platteville Center for the Arts Director, John Hassig 

1. Why did you decide to start an outreach program in the arts?  

In 2001, there was a void in performing art outreach programs for schools in southwest 

Wisconsin.  In 2004, the Performing Arts Series had a jazz ensemble appearing at the 

Center for the Arts (CFA).  The ensemble had a student performance option and the CFA 

decided to have a trial run with the outreach program, since there was no program in 

place for students.   
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2. What are your future goal(s) for the CFA Matinee? 

Sustaining through the economic troubles, not raise ticket prices, and search for other 

options or sponsorships to help maintain the program financially.   

3.  How do you choose your performance(s) for the academic year? 

Routing dates and what is available for the agency, age groups: Pk – 5 seem to have the 

most interest, and performances that have good curriculum based materials. 

4. Does the University allow freedom in performance selection? 

Absolutely 

5. Does each performance work with school curriculum? 

The agencies the CFA work with, write great curriculum materials.  The CFA does not 

have an educational director; therefore, we do not have the staffing or resources to create 

our own performances. 

6. Do you connect with teachers about budget and curriculum? 

It is tough because of the time commitment.  Having an educational director would assist 

in keeping a strong relationship with teachers.  It would be great to have an advisory 

group similar to the Performing Arts Series.  

7. What is your budget for the performance(s) per year? 

There is not a separate budget fund for outreach programs.  Ticket sales help cover the 

performer and technical costs. 

8.  Would you be interested in making the CFA Matinee into a series package for schools?  A 

series package would have discount prices if you purchase more than one show for the 

season. 
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There is already a discount in place; so the CFA cannot afford to discount the 

performances any further.  It would be nice to have a series package for preferred seating 

or lunch space options.  Right now, it cannot be an option because the budget is too 

limited. 

9.  What would you like to improve on the outreach program? 

Reaching out to Homeschooled programs, coordinating with the government free lunch 

program that match student ticket fees, and maintain current ticket pricing. 

10.  What other Outreach programs do you provide besides the CFA Matinee? 

Master classes, workshops and pre-show discussion(s).  Artists have gone to schools, but 

it is not a regular event. 

11.  Have you thought about including the Nohr Gallery as an Outreach Program? 

It is not a priority right now.  Many great programs locally provide outreach options for 

the visual arts.  It would create competition, and the CFA would rather support other 

organizations.   

12.  Would you be interested integrating music, theatre, and art as a complete Outreach 

Program for UW-Platteville instead of limiting it to the CFA Matinee? 

Again, we do not want to make away from other organizations that offer visual art 

outreach programs.  Rather than developing a program, the CFA would rather network 

and allow a group to use the Nohr Gallery as a space option.  We have a performing arts 

outreach program due to the lack of it in the local area. 

13.  What questions would you want to know from an Art Center that is already have an 

outreach program? 
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If anyone has been successful in the federal program school lunch, where the federal 

government helps subsided and match funds with the outreach program.  How they went 

about it.  It would be interesting to see what schools that visit our venue are under the 

free lunch program. 

14. How would a venue go about setting up an Outreach Program?  What is the starting point 

in your experience? 

Having artists come to the venue, that have an added schools performance or master class 

for a low additional costs.     

15. Do you have any helpful websites or books about funding or grant writing? 

No, because anytime a grant writing book is published, it is out of date. 

16. Grant writing is a long and tedious task.  What advice could you give someone who is 

new to grant writing?  Are there resources that can help? 

The biggest thing is develop. Making sure the “boiler plate information” (mission 

statement, management, materials, etc) are solid.  Some grant committees will give free 

advice. Watch a panel review of other grants and get copies that have been successful. 

17. Business benefactors are tough to find and then ask them for money.  What is your 

experience with this? 

Any money people will give you is part of their marketing budget.  Therefore, you need 

to give them reasons on how it will affect them on the marketing side.  Be prepared with 

statistical facts – how many brochures or programs are distributed.  Some businesses to 

consider are Optimists Club, Kiwanis, Lions Club.  These organizations already raise 
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money for children.  Another business would be banks.  They have huge marketing 

budgets. 

18. What advice could you give in funding an organization?   

Make your program self-sustaining, look at your budget and expenses carefully, take 

advantage of routing dates, get to know your agents, watch your costs, layout budget and 

potential revenue, understanding ticket pricing, and seek out local performers.    

19. Has your organization felt the economic troubles?  If so, how are you overcoming the 

issue? 

Not with the children series. 

20. Do you have any other comments or concerns about the decline of music, theatre, and 

arts in schools? 

Music has a huge impact on students.  There are more benefits of playing in a band or 

singing in choir than it is playing a sport.  Not everyone can be in a sport.  The arts help 

students excel in education, organize, and become involved. 

21. As a presenter, what information would you like to have more of on in Outreach 

Programs and setting up a scholarship program? 

If there was a way to utilize the federal funding for subsidized tickets.  Where can venues 

find additional funding?  How to start up the “adopt a class program”.  A benefactor 

would donate $10 a month and this would give a school a chance to see a performance 

without internal cost. 

22. Do you have any other ideas you would like to add? 

Not at this time. 
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23. May I use the information we have discussed today in my Educational Project and 

Handbook? 

Yes 
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Chapter 7 

Grant and Business Benefactor Research 

 

Developing grants and business benefactors will establish funding for schools that have financial 

difficulties.   

Grant Research 

Below are possible grants that relate with key words: art, education, community development, 

curriculum development, children/youth, and scholarship funds. (The Foundation Center, 2004).   

 

Alexandra Charitable Trust 

210 Commerce St. Ste. 2B, Oshkosh, WI 54901 

920-231-1620 

Contact: Edward F. Leyhe, Tr. 

Established: 1986 in Wisconsin 

Donor: Edward F. Leyhe 

Independent foundation 

Financial Data: assets $4,190(M); gifts received $97,000; expenditures $99,549; qualifying 

distributions $96,990; giving activities include $96,990 for 28 grants (high 25,000; low $100).  

Field of interest: arts, higher education, community development 

Application information: Initial approach – letter, deadline – none 

Trustees: Edward F. Leyhe, Claire Oldani 

Ein: 391572878 
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Alliant Energy 

222 W. Washington Ave., Madison, WI 53703 

608-252-5545 

Contact: Jo Ann Healy, Program Manager 

joannhealy@alliant-energy.com 

Established: 1984 in WI 

Donor: Wisconsin Power and Light Co., Alliant Energy Corp. 

Company-sponsored foundation 

Financial Data: assets $33,612,218(M); expenditures $3,065,500; qualifying distributions 

$2,458,479; giving activities include $2,398,584 for 926 grants (high 125,000; low $25) 

Field of interest: visual arts, performing arts, arts education 

Application information: application form required, deadline – Oct. 1, see website 

Ein: 391444065 
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Bigley Foundation 

E 16070 West Ave, PO Box 369, Hillsboro, WI 54634 

608-489-3226 

Contact: Richard D. Endicott, Secy/Tres. 

Established: 2001 

Donor: James P. Bigley Revocable Trust 

Independent foundation 

Financial Data: assets $1,996,736(M); gifts received $3,703,943; expenditures $1,615,482; 

qualifying distributions $967,000; giving activities include $967,000 for 2 grants (high $887,000; 

low $80,000) 

Field of interest: arts, education 

Application information: Initial approach – letter, deadline – none 

Ein: 392033163 

 

 

 

 

 

 

 

 

 



 

 

36 

 

Frank G. and Frieda K. Brotz Family Foundation, INC 

3518 Lakeshore Rd, Sheboygan, WI 53083 

920-458-2121 

Contact: Grants Comm. 

Established: 1953 in Wisconsin 

Donor: Plastics Engineering CO, INC 

Independent foundation 

Financial Data: assets $22,390,488(M); expenditures $1,260,650; qualifying distributions 

$1,190,590; giving activities include $1,206,650 for 80 grants (high $125,000; low $250) 

Field of interest: arts, elementary/secondary education, higher education 

Support: building/renovation 

Application information: Initial approach – detailed letter, deadline – none, board meetings - 

periodically 

Ein: 396060552 
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Emory T. Clark Family Foundation 

125 N. Executive Dr. Ste 363, Brookfield, WI 53005 

262-821-8610 

Contact: Linda J. Hansen, Dir. 

Established: 1982 in WI 

Donor: Emory T. Clark 

Independent foundation 

Financial Data: assets $9,524,910(M); expenditures $513,856; qualifying distributions $477,357; 

giving activities include $445,150 for 23 grants (high $50,000; low $1,650) 

Field of interest: arts, education, fund raising, higher education, children/youth 

Support: scholarship funds, research, equipment 

Application information: Application form required 

Ein: 391410324 
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Community Foundation of Southern Wisconsin, INC 

111 N. Main St., Janesville, WI 53545 

920-758-0883 

Contact: Sue S. Conley, Exec. Dir. 

Established: 1991 in WI 

Donor: Plastics Engineering CO, INC 

Community foundation 

Financial Data: assets $16,608,521(M); gifts received $4,755,063; expenditures $3,071,067; 

giving activities include $2, 061,164 for 353 grants (high $250,000; low $200) 

Field of interest: arts, education 

Support: building/renovation, general/operating support, equipment, conferences/seminars, 

curriculum development  

Application information: application form required 

Ein: 391711388 
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Esther M. & Freeman E. Evertt Charitable Foundation 

c/o Bank One Trust Co. N.A., PO Box 1308, Milwaukee, WI 53201 

Application Address: c/o Pikes Peak Community Foundation, Colorado Springs, CO 80903 

Independent foundation 

Financial Data: assets $3,388,669(M); gifts received $500,000; expenditures $271,777; 

qualifying distributions $256,511; giving activities include $249,584 for ? grants (high $69,556) 

Field of interest: arts, education, children/youth, foundations (community) 

Application information: Initial approach –letter, deadline – none,  

Ein: 527246146 
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H.J. Hagge Foundation, INC 

500 3RD Ave, Ste 506, Wausau, WI 54403 

715-845-1818 

Contact: Carol M. Krieg 

Established: 1956 in WI 

Donor: H.J Hagge & Helen S. Hagge 

Independent foundation 

Financial Data: assets $1,707,814(M); expenditures $114,693; qualifying distributions $107,412; 

giving activities include $103,010 for 81 grants (high $6,000; low $100) 

Purpose: giving for education, community and human services 

Field of interest: arts, education 

Support: general/operating support, continuing support  

Application information: Initial approach –letter, deadline – none, board meeting – July  

Ein: 396037112 
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Hayssen Family Foundation, INC 

1714 Cambridge Ave., Sheboygan, WI 53081 

Contact: Daniel A. Merkel, Pres. 

Established: 1944 in WI 

Independent foundation 

Financial Data: assets $1,730,337(M); expenditures $160,633; qualifying distributions $149,401; 

giving activities include $144,500 for 34 grants (high $45,000; low $500) 

Field of interest: performing arts, arts, education, children/youth 

Application information: Initial approach –letter, deadline – none 

Ein: 396044222 
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Robert T. Rolfs Foundation, INC 

c/o U.S Bank, N.A., PO Box 2043, Milwaukee, WI 53201 

Contact: Robert T. Rolfs 

Application Address: 817 Crestview Dr., West Bend, WI 53095 

Established: 1981 in WI 

Donor: Robert T. Rolfs, Amity Leather Products, Co 

Independent foundation 

Financial Data: assets $13,468,755(M); expenditures $3,455,579; qualifying distributions 

$3,438,166; giving activities include $3,440,000 for 77 grants (high $300,000; low $2,000) 

Purpose: supporting the arts 

Field of interest: arts 

Support: general/operating support, continuing support  

Application information: Initial approach –letter, deadline – none 

Ein: 391390015 
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Windway Foundation, INC 

Po Box 897, Sheboygan, WI 53801 

Contact: Mary S. Kohler, INC 

Application Address: c/o Windway Capital Corp, 630 Riverfront Dr, Ste 200, Sheboygan, WI 

53081 

920-457-8600 

Donor: The Vollrath Co, LLC, Windway Capital Corp. 

Company-Sponsored foundation 

Financial Data: assets $19,910(M); gifts received $110,000; expenditures $104,666; qualifying 

distributions $104,666; giving activities include $102,848 for 21 grants (high $20,000; low $200) 

Field of interest: arts, higher education, youth 

Support: Equipment, program development, scholarship funds, research, in-kinds gifts 

Application information: Initial approach –letter, deadline – none 

Ein: 396046987 
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James A. Taylor Family Foundation, INC 

1222 W Venture Ct., Mequon, WI 53092 

262-367-7999 

Contact: James A. Taylor, Pres. 

Established: 1959 in WI 

Donor:  James A. Taylor, Taylor Electric Co. 

Independent foundation 

Financial Data: assets $442,503(M); expenditures $140,599; qualifying distributions $137,795; 

giving activities include $137,795 for 106 grants (high $100,000; low $50) 

Field of interest: performing arts, elementary/secondary education, higher education 

Support: general/operating support, continuing support, annual campaigns, building/renovation, 

research 

Application information: giving to new applicants is limited, deadline – none 

Ein: 396045247 
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Business Benefactors 

Below are possible business benefactor(s) in southwest Wisconsin.  Most businesses will donate 

money as part of the marketing budget.  Therefore, have statistics and marketing materials 

prepared when asking for a donation. 

 

Lands End 

113 N Iowa St, Dodgeville, WI 

608-935-9053 

  

Oak Park Dental 

1250 N. Water St, Platteville, WI 53818 

608-348-9591 

 

Dairy Queen 

110 E Hwy 151, Platteville, WI 53818 

608-348-8560 

 

Walmart 

http://walmartstores.com/CommunityGiving/ 
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First Student Inc 

4189 Brue Rd, Dodgeville, WI  

608-935-5255 

 

Southwest Bus Services, Inc 

1720 S 11th St, Prairie du Chien, WI 

608-326-6421 

www.southwestbus.net 

 

Stratton 

319 W Parker St, Cuba City, WI 53807 

608-744-8748 

http://www.strattoncharters.com/ 

 

Keyline Transit 

2401 Central Ave, Dubuque, IA  

563-589-4196 
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Chapter 8 

Conclusion 

The goals for this project were to setup a scholarship fund for the University of 

Wisconsin – Platteville, Center for the Arts (CFA) outreach program.  During the 351 days of 

research, the development of a scholarship program for the CFA diminished due to time and 

resources.  It was not a total lost, because a handbook was created to provide practical and basic 

information to venues and educators on how to setup a scholarship program within their 

organization.  A venue should provide cultural and instructive outreach program(s) that offer 

students and educators an opportunity to see live arts that correlate with the academic standards.  

The purpose of the handbook is for assistance only and while it makes every effort to provide 

precise and complete information, the handbook cannot guarantee it is correct for the global 

audience.   

 

The low response  received from educators, transportation services, and venues was 

surprising.  Either the approach of the survey or interview was inadequate, or the concern 

regarding funding in the arts was not an interest.  Either way, networking with other venues, 

connecting with public transportation, or involving educators in the process of creating a 

scholarship program has positive benefits.  Networking creates relationships and involving 

educators gives facts and valuable information about the school district.   

 

This project would have been successful if a team of people were created that offered 

skills, passion and knowledge in setting up an outreach scholarship program in the arts.  Even 
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though the research has enhanced the knowledge of grants and benefactors; economic 

disadvantages; and the correlation of arts and education, it does not finalize the investigation of 

setting up a scholarship program.  To become successful, there must be future goals, risk taking, 

and room for error.  Giving up because a scholarship program for the CFA did not succeed the 

first time is not an option.  Subjecting young adults and children to the arts will help them 

succeed academically, physically, and socially.  As Carl Sagan said, “Imagination will often 

carry us to worlds that never were.  But without it, we go nowhere.”  
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Appendix 

CFA Matinee Outreach Program Handbook 

 

The handbook will provide information on how to setup outreach programs in the arts 

and information about grants and benefactors.   



 

Information in this handbook support curriculum in grades PK-12 



 

Outreach Programs in the Arts: 

A Best Practice Guide for Developing School Scholarships 
 
 

By: Tianna Conway 

Contributors 
University of Wisconsin—Platteville Grant Writing Course 

Southwest School Districts 
Verona Performing Arts 

Reif Center 
Fox Cities Performing Arts Center 

Saint Mary's University Performance Center 
John Hassig—Director of Performing and Visual Arts, UW—Platteville 

Carole Spelic—Director of UW-Platteville's ArtsBuild program  
Center for the Arts 

 

Foreword 
 

This project was developed because of my passion for educating children and the arts.  I believe  
exposing children and young adults to the arts will help them excel academically, physically, and  

socially.  Generation—y grew up with cellular phones, I-pods, satellite television, internet, etc.  I fear 
the arts will become a past time for them.  Therefore, I developed a handbook to help presenters and 
educators begin a scholarship fund for children to be subjected to the arts.  As Carl Sagan said, 

“Imagination will often carry us to worlds that never were. But without it, we go nowhere”.  
 

Enjoy! 
-Tianna Conway 



 

First, I would like to thank Tom Lo Guidice for his guidance not just on this project, but  

helping me through my masters.  You were  always patient and supportive during the tough and tedi-

ous times.  Thank you for always believing in me!  

 

To my remarkable supervisor John Hassig!  For being my mentor, counselor, friend, and  

inspiration!  You have taught me so much in the last six years.  Your support, direction, and fun-free 

attitude, encouraged getting my masters.  Thank you for allowing me to strive for success and learn 

from my  mistakes.   

 

To my friend Kady Beekman.  For proof reading  my paper/handbook more than a dozen times!  Your 

positive attitude helped me make to the end.   

 

To the UW-Platteville MSE Program and Patricia  Bromley.  Thank you for allowing me to  

enjoy learning!   

 

To the area School Districts!  For supporting the arts and wanting to subject your students to live 

entertainment.   

 

My staff for their encouragement and positive motivation.  You guys are amazing! 

 

Lastly, the most important people in my life, my family!  For your guidance, support, and  

unconditional love.  It means the world to me, knowing you are proud of who I am.   
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Art organizations, school districts and Universities in Wisconsin have a decreased in funding and the 

art programs have become limited.  The 2009 economy has put the arts in “tough times, which force 

tough decisions” (Research/Info, 1992-2008).  The economic disadvantages have become a reality, 

and the scary question is, will the arts survive?   

  

Building a scholarship program for schools became an interest to me, after two schools began  

travelling by personal vehicles, so educators could subject their students to live performing arts at 

the University of Wisconsin—Platteville.  The liability and safety of these young students became a 

concern for the Center for the Arts and the educators.  Initially, the project was about creating a 

scholarship program, to help provide transportation to schools.  Eventually, the scholarship proposal 

developed into helping schools financially. 

 

Integrating the arts into the classroom for any subject would help adolescents learn in  

different styles and levels.  Building these connections, assist students in relating to the subject 

that you are teaching rather than memorizing it (John F. Kennedy Center for the Performing Arts, 

NA).  The arts should not be treated as an extracurricular activity, but as integral core disciplines in 

the classroom (MENC: The National Association of Music Education, 1999).  Outreach Programs in 

the arts help teachers balance this integration. 

This handbook provides the reader practical and basic information on how to  

develop scholarship(s) for outreach programs in the arts.  Not all information will 

apply to everyone.  This handbook is provided for assistance only. The  

information contained in this handbook is not guaranteed for accuracy. While I 

make every effort to provide precise and complete information, I cannot  

guarantee it is correct for my global audience. 



 

 

“Art is not a frill – it is part of the solution: surviving, thriving and speaking up for the 

arts in these ‘interesting’ times.”   Art organizations, school districts and Universities 

in Wisconsin have a decreased in funding and the art programs have become limited.  

The 2009 economy has put the arts in “tough times, which force tough decisions”  

(Research/Info, 1992-2008).  The economic disadvantages have become reality and the 

scary question is, will the arts survive?   

 

Fighting to preserve the arts in schools has become a battle and districts are preparing 

for the worse.  University of Wisconsin—Platteville Center for the Arts has two  

outreach programs that help teachers maintain the arts in the classroom.  Currently, it 

has become difficult for teachers to find funding for busses and to pay for tickets.  

Developing the scholarship will help schools and communities that are economically 

disadvantaged (Wisconsin Economic Development Association , 1996-2009). 

 

 

 “I feel the arts are just as important to our  

culture as math and science.  I have engineering 

students that realize they have a talent in 

sculpture.  We are genetically coded to want to 

make things.  It is wrong to cut people off from 

wanting to express themselves.  The arts really 

make a person think outside the box.” 

-Carole Spelic 

“It is disappointing to know 

there is a decline of music,  

theatre, and arts in schools.  

The arts help students excel 

in education and become  

involved.” - John Hassig 



 

Interview with John Hassig 
Director of Performing and 
Visual Arts, at the University 
of Wisconsin—Platteville 

Community and Leadership Alliance 
Presenter and discussion about the  

Y-generation 

“Go after grants.  We have had success with 
the Dane County Cultural Affairs Commission.”   

Verona 

Saint Mary's University Performance Center 

• Talk with teachers and parents, not just administrators.   
• Bring in artists that can provide support, in-school or after school; study guides; excellent  

marketing materials; have a good long history or a unique product. 
• Ask your fellow venues what works or does not work. 
• Seek community support from local businesses/foundations. 

 

Reviewed publications on: 

nonprofit financial  

management, grant  

writing, Census, Cesa, 

generation-y, funding, 

correlation between arts 

and education. 

Grant writing 

course at UWP 
Surveys to: 

Southwest Wisconsin 

schools and Venues in 

Wisconsin 

Drawing, playing an instrument,  
dancing, reading music or memorizing  

lines in a play, are the same skills a student  
would use to succeed in an academic course. 

(Burt-Thomas, NA). 

Interview with Carole Spelic 
Director of UW-Platteville's 

ArtsBuild program  

Economically, the arts are important.  When 
there is a performance or gallery opening,  

people come to the event, however, they also 
visit restaurants and shop locally.   

-Carole Spelic 

Grant writing = research! 

It takes a team of people to create 
an outreach scholarship program.  It 

cannot happen over night! 



 

Art is not what you see, but what you make others see. 
Edgar Degas 

“Business planning can have a significant impact on the success and mission of a nonprofit organization.” 

Samantha Beinhacker and Cynthia Massarsky 

 

Business plans include (Rouson, 2005): 

• Definition of the project—identifying the program or product, operational activity and the impact. 

• Market analysis—customers, beneficiaries, requirements, environment and partnership(s). 

• Staffing and management—roles and responsibilities, skills and experience. 

• Time frame 

• Financial requirements—initial funds, restrictions and revenue. 

• Revenue projections—break even, profit,  

reinvestment or reserves. 

• Marketing plans—customer interaction, pricing,  

distributing, public affairs, media relations, etc. 

• Analysis of risks—current and potential. 

 

 

John Hassig 
Advice on funding an organization: 

• Make your program self-sustaining 
• Look at budget and expenses carefully 
• Layout budget and potential revenue 
• Understand ticket pricing 
• Seek out local performers 

Give the teachers a survey.  
It is the most positive way to 

evaluate and measure 

Research your community 

Research grant possibilities.  
Speak to  your funding  

department or reach out to 
someone who knows about 

funding. 
Who is your local transportation 
provider? Will they help with 

funding for ad space?  

Create a Mission Statement 

Connect with the local  
school districts 

Determine local, national, or 
international performers? 

Build relationships with an agency 
that tours children shows. 

Visit local businesses.  Be 
enthusiastic and let them 

know you care. 

Network with other venues! 

Research, create a timeline, 
and understand creating a 
program takes years. 



 

“When developing education and outreach plans, an organization must clarify its goals. Defining pur-

pose, target audience, and method of delivery will direct the development of educational programs 

that are effective in practice not just on grant applications” (Center, 1990-2009).  Outreach pro-

grams mission statement and strategic plan needs to be highlighted or the program will “become an 

add –on activity” not taken seriously by schools or teachers the venue is trying to target (McGinley 

Marshall, 2007).  

 

 

 

 

It should be associated to the values of the business and its vision for the future. 

• Scholarships for local schools to see a professional  
performance that incorporates with the schools  
curriculum. 

• Funding will allow schools to attend a performance due to: 
◊ Budget cuts in schools make it difficult to take field  
trips 

◊ The arts are not a priority  
◊ Busing students and chaperones/teachers 
◊ Cost 
◊ Having low cost per student and chaperones/teachers are free 

• Going through the schools will help parents that do not have the time or the money to subject 
their children into the arts 

• Are bus companies in your area willing to help support? 
• Giving the community and schools the opportunity to subject children and young adults to the 

performing and visual arts through scholarships. 
• Include disability children in objective 
• Most children are not familiar with the arts 
• With technology, children feel that watching a live musical that it was a movie.  Children do not 

realize that it is not the same. 
• Stats have shown that music, theatre, and the arts have affected student learning positively in 

the academic setting.  

A nonprofit venue should 
have a written mission 

statement that is specific 
to successfully lead the 
strategy and intent of the 

organization. 



 

Capturing the demographic profiles of Wisconsin (WI), the local School Districts, and Platteville, 

WI will contribute to the research of understanding the community and its circumstances.  In  

addition, the information accumulated will contribute to the grant and benefactor applications.    

(Wisconsin Department of Public Instruction, 2009) 

“Wisconsin’s land area is 54,310 square miles with a population approximately 5,627,967.   Persons under 5 years old are 

6%, 6-18 years old 23%, 19-64 years old 58%, and 65 years and older 13%.  Of that, 50.3% are females.  Persons with a 

disability, age 5 and older are 790,917.  Median household income is $52,103.  ‘Per capita money income is $28,066, which 

is around $1,400 below the national average’ (Smith, 2002).  The ethnic breakdown is 85% Caucasian, 6% African  

American, 5% Hispanic or Latino origin, 2% Asian, 1% persons reporting two or more races, 1% American Indian and 

Alaska Native.  Education percentage of persons age 25 and older are 85% with high school diplomas and 22% holding a 

Bachelor’s degree or higher.  Occupation breakdown is 31.3% management and professional, 14% service, 25.2% sales and 

office, 0.9% farming, fishing and forestry, 8.7% construction, extraction and maintenance, 19.8% production,  

transportation and material moving.  Mean travel time travel to work, workers age 16 and older is 20.8 minutes.  There 

are approximately 2,084,544 households with about 2.5 persons per home.  Median value of owner-occupied housing units 

is $112,200.  Persons below poverty level are 11%.” (US Census Bureau, 2009) 

Making Community Connections 
School districts 

Stratton or charter bus  
PTA – parent and teacher assoc. 

4-H groups 
Big Brother/Sister 
Boy & Girl Scouts 

Homemakers – help raise money 
Tourism and commission 

Multicultural Organizations 
Fraternities and Sororities  

University Student Organization(s) 
Wisconsin Extension 

 (Detailed Wisconsin Map, 2007-2008)  



 

Every child is an artist. The problem is how to  
remain an artist once he grows up. 

Pablo Picasso 

Colors, animation or photos, and 
story-telling helps them learn and 

understand. 

Shortest learning curve 

Informal communication 

Mega-diverse 
To motivate, you have to 

explain why. 

Need to be intrigued to 
want to be involved. 

Needs to be coached 

Value constant stimuli 

Lower standards in education. 
(Landrigan, 2001) 

(Corvida, 2008) 

• Facebook  

• Do not read books 

• Technologically advanced 

• Social Networking 

• Misunderstood as lazy and  

• Self-indulgent.   

2 out of 5 children watch  
television everyday. 

~Kaiser Family Foundation 

(Kane, 2009) 

• Rely on technology 
• Prefer to communicate 

through email and text  
messaging. 

• Confident, ambitious, and 
achievement-oriented.  

• Seek out new challenges 
• Value teamwork 
• Seek input and affirmation 

of others 
• Wants to be included and  

involved 
• Craves attention in the forms 

of feedback and guidance 
• Seek frequent praise and  

reassurance 

Multi-task 

Reality Television teaches 
them that failure is an 

option. 

(Community and Leadership Alliance) 



 

I like plays that have a book tie-in. 
Neal Wilkins 

Something with the Holocaust 
Anonymous 

Something for older students like a condensed opera or ballet,  
or shortened concert of a group coming in that evening for a show. 

Cuba City 

Music Theatre International (MTI) 

http://www.mtishows.com/content.asp?id=1_3_0 
“Raising the next generation of artists and audiences” 



 

Articulate and Define 

• Avoid gloating; do not write about being the best.  It is not appealing. 

• Do not write information that pities your topic. 

• Keep one thread throughout your grant.  Do not jump around on topics.  Make it flow.   

Form a Team 

• A team of variety people who are good in a particular 

subject(s): facts, records, writing, planning, data, etc.  

• Find people that are easy to work with and have an  

open mind. 

• Stay positive and create a motivational atmosphere. 

• Support each other. 

• Networking is the key, stop competing with each other. 

Planning 

• Prepare to spend more time  
planning, than writing.  

• It is better to plan as a team. 
• Leave time for thought. 
• Do your homework 
• Learn about the funder, grant  
program, and guidelines 

• Research!   
• Be organized.  Set dates and  
meetings in a timely fashion  
before the grant is due. 

Grant writing can be an overwhelming task, but these few basic tips, helpful websites and books, will 

ease the anxiety.  The information shared in this section was collected through a Grant Writing 

course offered through the UWP Continuing Education department March of 2009.   

Marketing Materials 

• Brochures: use attractive people,  
adorable children, color, and eye 
catching materials! 

• You could submit a tape for support, 
but be careful because it might be 
time consuming. 

• Submit good quality materials 
• Record your audiences’ feedback: 
notes, thank you letters, etc. 

• Develop a resume of your organization. 
• What grants you have receive 
• Background information 
• Press 
• Past brochures 

• Keep all of your information.  File  
Everything, it might pay off! 

Data 

• Survey people, they are 
usually willing to give you 
feedback. 

• Have accurate facts and 
numbers! 

• Use stories to exemplify 
data 

• Give life data too, not 
cheesy, but touch the 
reader. 

• Use third-part  
documentation 

• It benefits to have a 
statement from the  
educators and/or  
students that could use 
the money to attend  
performances. 

SUBMIT YOUR 

GRANT EARLY! 

Involve the  

community, parents,  

schools, administration, etc  The 

key is talking about people and 

how it can benefit them. 



 

 
 

 
 
 

Goals   
Broad statements that represent the ultimate aim toward an effort that is directed. 

 

Objectives 
Specific measureable benchmarks 

Can be process or outcome 
Talk about people 

Forms the basis for your evaluation plan 
Outcome 

 

Activities 
Steps to achieve specific objectives 

Shows collaboration with community, use of volunteers and available resources 
 

(Present goals and objectives in chronological sequence) 

Budget 

• Budgets are plans 
• The budget must be consistent with your project 
• In-kind contribution 
• Costs to have the venue running: staffing, costumes,  
technical, cost to bring in the performance, 
heating/cooling the building, meals, entertainment, 
marketing, postage, volunteers, the costs to make a 
show work, busing/transportation of students, 
costs to leave school, chaperon, educators time, etc. 

• Project budget 
• Organization budget 
• Audits 
• Check your numbers, double check, and then  
   check them again! 

A Well Defined Project Is... 
• Specific and measurable 
• Consistent with the need you  
identify 

• Consistent with the budget you  
define 

• Feasible to complete within  
specified timeframe 
• Something the community or  
constituents need 
• Something the funding source  
wants to have done 

“Need statements” can be critical to the success of the grant 

•  Who has the need? 
•  What exactly is the need? 
•  Where is the need? 
•  When did the need occur or get more severe? 
•  Why does the need exist 

• Focus on a specific need you can address in a reasonable amount of time 
• Document the need – avoid “unsupported assumptions” 
• Use data, surveys, observations, plans of other organizations, anecdotes, stories 
• State was/is already being done to meet the need – what is your niche? 
• “The lack of a solution is not a problem” 

Know your  
community, organization, 

and information 

The committee 

has 5 minutes to 

review each 

grant, try and 

make your  

proposal stand 

out. 

Research  

other grants  

for ideas and  

examples 

Have an outsider read 

the grant and ask them 

if they understand it. 



 

If it is not an e-grant, 
make sure that it is an 
eligible font.  Font is 
very important, the 
committee read  

hundreds of grants and 
it becomes exhausting. 

Have letters of support 

Take three sentences 
and make it into one, 
without losing the 

meaning. 

Be concise and to  
the point 

Show enthusiasm into 
your writing, make your 
proposal stand out.  The 

panel is looking 
through many proposals 
and it can get boring. 

Grant committees  
will give free advice. 

Watch a panel review 

Misspellings is not acceptable!  

Learning about exactly what the 
grant wants and applying it.  Under-
stand what they are asking.  Be 

straight forward! 



 

Helpful Online Sites 

http://grants.gov/ 

Source for finding and applying for grants 

 

http://www.epa.gov/ogd/recipient/tips.htm 

Tips on writing grant proposals 

 

https://www.cfda.gov/index?static=grants&s=generalinfo&mode=list&tab=list&tabmode=list 

Developing and writing grant proposals 

 

http://chfs.ky.gov/NR/rdonlyres/635F46A0-8EF6-4CE7-A6AE-B33D3DBE35A6/0/

NNGCommonGrantApplication.pdf 

Common Grant Application 

 

http://www.npguides.org/index.html 

Guidelines and sample proposals 

 

www.neh.gov/ 

Wisconsin Endowment of Humanities 

 

www4.uwm.edu/ire/grant_programs/index.html 

WI Race and Ethnicity Institute 

 

www.federalreserveeducation.org/ 

Identifies its Districts by number and city in which its head office is located.  



 

Useful Books 
(Dickey, 2003) 

 

Demystifying Grant Seeking: What You Really Need to Do to Get Grants 

Author: Larissa Gold Brown and Martin John Brown (Amazon, 2010, $23.07) 

Clear away myths and fears of grant writing.  Five steps to become a fearless grant seeker.  Written 

for nonprofit organizations. 

 

Grant Writing for Dummies, 3rd Edition  

Author: Beverly A. Browning, MPA, DPA (Amazon, 2010, $14.95) 

Dr. Browning guides the reader through the fundamentals and process of grant writing using  

guidelines, checklists, and examples. 

 

Storytelling for Grantseekers: The Guide to Creative Nonprofit Fundraising, 2nd Edition 

Author: Cheryl A. Clarke (Amazon, 2010, $19.77) 

A book that guides the reader through the stages of the grant writing process.  This guide helps  

create an appealing summary, convincing narrative article, and a “short story” approach to letters of 

inquiry.  



 

Further Funding Information 

Foundation Center 

http://foundationcenter.org/ 

Foundation finder through name, state, or zip code 

 

University of Wisconsin—Madison Library 

http://researchguides.library.wisc.edu/content.php?pid=16143&sid=108666 

Resource center for grant proposals and websites 

 

Grants Alert 

http://www.grantsalert.com/grant_writer_resources.cfm 

Helping schools and districts find alternative funds due to budget cuts. 

 

Donors Forum of Wisconsin 

http://www.dfwonline.org/index.cfm 

Wisconsin’s primary resource for philanthropy 

 

The Ford Foundation 

www.fordfound.org/grants 

 

The Foundation Center 

foundationcenter.org/getstarted/nonprofits/ 

Tools and resources for grant funding. 

 

National Endowment for the Arts (NEA) 

http://www.nea.gov/grants/apply/index.html 

Grant search  

 

National Endowment for the Humanities (NEH) 

http://www.neh.gov/grants/index.html 

Grant Search 

 

 



 

Donor funds must be  
Funds must be consistent with the 
donor’s intent and comply with  
specific conditions placed upon  

donations. 

Swiss Colony 

http://www.theswisscolony.net/community_development.html 

“Being a good neighbor and playing a major role in the support of community events, fundraisers, and 

charities are priorities for us.” 

 

Walmart 

http://walmartstores.com/CommunityGiving/ 

“We believe in a philosophy of operating globally and giving back locally.”  

 

Target Field Trip Grants 

http://sites.target.com/site/en/company/page.jsp?contentId=WCMP04-031880 

“As part of our commitment to education, Target created the one-of-a-kind Field Trip Grants pro-

gram. So far we've awarded 7,400 grants, totaling over $6 million, to educators in all 50 states. More 

than 729,000 students have explored the world outside the classroom with a Target Field Trip 

Grant!”   

 

The NEA Foundation 

http://www.neafoundation.org/~neafound/pages/educators/grant-programs/ 

“Since 1999, The NEA Foundation has awarded more than 2,000 individual grants totaling over $6 

million to help public school teachers and other educational professionals improve student achieve-

ment.”  Deadlines: 6/1/10 and 10/15/10. 

Any money businesses will donate is 
part of their marketing budget. 

-John Hassig 

Contact your local 
businesses! 



 

• Does our organization have a relationship with area school districts, educators, parents and  

students?  If not, how can connect?  

• What performances are we able to offer?  What times work best with school schedules? 

• What is our age range? 

• What is our funding, grants, and benefactor options?  Where do we start?  What marketing and 

statistics can we offer them? 

• Mission Statement: Goals, vision, and objectives.  Do we need to start or update our ideas? 

• Marketing materials—funding, creativity, demographics, etc. 

• Creating a timeline and projection for the scholarship project? 

• Community involvement—parents, students, educators, community, etc. 

• Costs—busing, lunches, staffing, performers, crew, maintenance, facility, tickets, etc. 

• Are we willing to take risks and make mistakes?  Can we afford to make mistakes?  

• Decision-making and creating new ideas. 

• How do we find a way to utilize the federal funding for subsidized tickets? 

• Do we bring in local, national, or international artists? 

• Do we offer a lunch program? 

• How do we strive for excellence? 

Think left and think right and think low and 
think high. Oh, the thinks you can think up if 

only you try!  
Dr. Seuss 
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Americans for the Arts (AFTA) 

www.artsusa.org/ 

Nations leading nonprofit organization for advancing the arts in America 

 

Arts Extension Services 

www.artsextensionservice.org/ 

“Bringing arts into the communities and creating community through the arts” 

 

John F. Kennedy Center for the Performing Arts 

www.kennedy-center.org/ 

 

National Assembly of State Arts Agencies 

www.nasaa-arts.org/ 

Membership organization that unites and supports the arts. 

 

National Endowment for the Arts 

www.nea.gov/ 

Public agency dedicated to supporting excellence in the arts 

 

National Guild of Community Schools of the Arts 

www.nationalguild.org/ 

Contributes to the growth and development of schools by providing a broad range of programs and 

services to the field.  

 

US Census Bureau  

www.census.gov/ 

 

Arts Wisconsin 

www.artswisconsin.org/ 

Speaking up and promoting the arts. 

 

Wisconsin School District Performance Report 

dpi.state.wi.us/spr/index.html 



 

It is the supreme art of the teacher 
to awaken joy in  

creative expression and knowledge. 
 

Albert Einstein  


