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Chapter I 

INTRODUCTION 

  The overhaul on immigration reform is still a challenge for government and 

citizens of Unites States. The estimated Latino population of the United States as of July 

1, 2006 makes people of Latino origin the nation’s largest ethnic or race minority. 

Latinos constituted 15% of the nation’s total population; this estimate does not include 

the 3.9 million residents of Puerto Rico. The latest Census Bureau findings reveal that 

there are now 22 million Latino adults. However, there is a need to recognize the influx 

of immigrants from Latin America as in the past three decades there has been a big 

impact on demographics of the United States estimating a total of 24% of Latino 

Population by the year 2050. 

 A significant gap exists today between the need for services, including health and 

education, particularly for immigrants with limited English-Language proficiency. 

Numerous opinions and researches address bilingual (Spanish-English) education 

regarding the access of technology, specifically the Internet, to have a wide access to new 

methods and services. Students from immigrant families experience multiple challenges, 

such as high mobility rates and lack of information on school curriculum and credit 

transfer from local to nation settings. In the Latino culture, the family role plays and 

important part on decisions such as to pursue an education; majority of Latino families  



 

 

want to make sure that their children pursue college education. To a certain extent, the 

decision is based on economical factors. In many cases, if parents are not able to provide   
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the resources necessary to afford education, the oldest son/daughter takes responsibility 

to provide resources for younger bothers or sisters, to allow them to pursue education. 

 

Statement of the Problem 

 What is the impact of on-line media for Latino immigrants in United States 

pertaining to education? 

 

Delimitations of the Research 

 The research will be conducted in and through the Karrmann Library at the 

University of Wisconsin-Platteville.  Primary searches will be conducted via search 

engines through EBSCO host with ERIC and Academic Search Elite as the primary 

sources.  Key search topics included “Tutoring”, “Bilingual Education” and “Access to 

Internet- Latinos” 
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Chapter II 

REVIEW OF LITERATURE  

 The purpose of the review of literature is to provide and to understand the effect 

of the use of internet and the interconnections with respect to education, age, cultural 

background and change of behavior. According with the Consumer Electronics 

Association of America, the average American home now has 26 different electronic 

devices for communication and media. The association now tracks sales and consumer 

preferences for 53 separate gadgets. Also due to the advance in technology, new cellular  

phones have the capability to connect with the internet. Statistics show that 73% of adults 

equaling to 147 million adults and 45% of youths equaling to 11 million youths have 

cellular phones. Factoring also the abundance of options of technology, affects the way 

Americans spend their time. On a typical day, an average American spends an average of 

240 minutes watching Television, 228 minutes with any use of the computer, including 

the use of the internet, and 99 minutes listening to the Radio, MP3, using landline phone 

or cellular, reading newspapers and/or using portable DVD, VCR, and video games. This 

demonstrates that the average American typically spends more time using media devices 

than any other activity on their daily routine.  



 

 

 The same way that the internet is affecting individuals on their personal life style, 

education is also encountering a new digital area. Milwaukee Public Schools (MPS) is 

evaluating a proposal to look at paperless models to possibly replace some books using  

on-line access. Recently, the School Board Committee voted to move forward to on-line 

options, especially with language arts materials. The proposal is based on a new wireless  
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network expecting to bring free broadband internet access into the homes of MPS 

students by 2009 however; questions remain on how the district would make the most 

necessary resource “computers” available to a largely low-income population of students, 

including Latinos. Some Members of the Board are still inquiring about the price between 

hard copy and on-line textbooks; discussing the students’ availability to use the on-line 

materials without full-time access to a computer. According to marketing research from 

American Online, Mercy Lugo Struthers, director of Hispanic Marketing, addresses the 

challenges for Internet Services providers. One of the key concerns is the language  

 

barrier due to many Latinos not being able to get on-line because they could not navigate 

the internet in Spanish. Another key concern is to keep the customers paying for service 

in a monthly basis; America Online sought a solution by offering prepaid and money 

transfer options for Latinos. A further concern is the financial barrier to accomplish the 

goal and promote a way to be on-line with low cost equipment regarding the computers 

themselves. A survey by the Pew Internet & American Life Project in February 2007 

(Fox, S, Livingston, F. Latinos Online. Washington, DC: Pew Hispanic Center/Pew) 

shows that half of 22 million Latinos, or 11 million Latinos, have Internet access. While 



 

 

this figure is still lower than the level of Internet access among whites, which now stands 

at 58%, it represents a striking story of the rapid penetration of a technology in this large 

population. In March 2000, the first month of survey work by the Pew Internet Project, 

 40% of Latinos adults had Internet access. That means more than two million Latinos 

came online in the 12 months ending in February 2001.According to AOL/Roper ASW  
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U.S.(200x) Hispanic Cyber study released on Spring 2007, more than 70 % of Hispanics 

feel that bringing a computer into the home will help in the development of their 

children’s education. In its efforts to reach a diverse consumer, America Online this fall 

will be combining three of its powerhouse brands -- Black Focus, Black Voices and 

Africana.com -- into one new online destination, called Black Voices, to provide the 

African American community with special programming, content and resources. 

 

Languages and Internet World Wide 

English, Chinese, and Spanish are included on the top ten languages used on the 

internet. According with statistics from Internet World status on December 2007, 19% of 

the internet users are located in North America. This means that as an internet user the 

more fluent they are in English, the most access they will have to all the resources 

available online. English has 30% of internet users on the world and penetration of 21% 

from 2000 to 2008. Spanish has 8.7% internet users on the world and penetration of 27.1 

%, Chinese reaches 16.6 % of users and penetration of 17.1% the same period. The most 

important part is the penetration with a population of 334,659,631 (5% of the world), 



 

 

there are 237,168,545 users (70.9 percent of the population) and growth of 119.4 % from 

2000 to 2007. Worldwide, it is interesting to see even how web pages and links are  

referred to. In United states or for fluent English speakers is just “Yahoo” or “Google” 

versus in other parts of the world the name of the country is added to the link for 

example, “mex.yahoo.com”. The information not only is concealed differently but also 

takes longer to obtain it.  The penetration on the rest of the world from 2000 to 2007 was  
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305.3%.  There are 122,349,144 Spanish speaking people using the Internet, this 

represents 8.7 % of all the Internet users in the world. Out of the estimated 451,910,690 

world population that speaks Spanish, only 27.1 % use the Internet.  

The number of Spanish Speaking Internet Users has grown 395.7 % in the last 

eight years of 2000-2008. Language barriers create limitations of the quality of 

information available on the internet. To make matters worse, at this moment in the state 

of Wisconsin even primary services as simple as schedules or appointments for the road  

 

test for the Department of Motor Vehicles are only available on the internet only in 

English. 

 

Internet changing lifestyles generation after generation 

 

 The children born in the industrialized world after 1990 are the first generation in 

human history that spends a majority of their formative years indoors. Americans are 

creating a whole generation of “Indoor Kid”s.  



 

 

The term “Indoor Kid” means much more than a child who stays indoors much of 

the time and lives a sedentary lifestyle. An Indoor Kid spends most of his time involved 

in activities that require little (and often times NO) active participation from him. Indoor 

Kids encompasses the total impact the indoor lifestyle is having on our children’s 

development. Using the nomenclature of the last twenty years, wherein we had 

Generation X and Generation Y, these kids are “Generation”. 
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Now some have proposed calling the next one, Generation I, for the "Internet 

Generation". Generation I is correct but a more encompassing term is to refer to this 

generation as the "Indoor Generation". Adults have been migrating indoors since the 

Industrial Revolution, hastened along by the Silicon Age. It is only in the last twenty 

years that children have settled indoors, which has resulted in obvious and not so obvious 

impacts to their development. The obvious impacts like weight gain and other health 

problems are well documented; the not so obvious is the impact on the brain/nervous 

system connections. 

In order for the brain and nervous system to become a fully wired system a child 

needs to be engaged in many types of activities during the first ten years of life. All too 

often this is not happening because Generation I spends and inordinate amount of time in 

front of some kind of media box. This new lifestyle is physically altering the brain's 

ability to spacing process information which is negatively affecting their health, social 

and academic well being. Who knew that something as seemingly innocuous as watching 



 

 

a bird soar in the distance then quickly looking by your feet (only to find that big crack 

you heard was an acorn falling from a nearby tree) would have academic implications?  

Internet and economy development 

 The use of the Internet is still closely linked to socioeconomic factors. The higher 

a family's income, the more likely members are to have access. Similarly, the higher a  

person's education level, the more likely he is to go online. Overall, Latinos lag behind 

whites economically and in educational attainment. The U.S. Census Bureau reported last 

year that the median household income of Latino Americans was $30,700 in 1999. This  
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compares to $42,500 for whites and $27,900 for African-American households. The 

Census Bureau said that 9% of Latinos 18 and older had received a college or post-

graduate degree. This is less than the 15% of African-Americans and the 26% of whites 

who have received the same degrees. Thus, a major part of the explanation for a 

continuing gap between access by whites and Hispanics can be traced to income and 

education levels.  

The internet has many tools to aid their users in their personal life, whether it is 

getting directions, enjoying music or videos. Statistics show that 71% of online Latinos 

get driving directions and maps using sources such as the MapQuest(R) service. More 

than half of online Hispanics (55%) regularly or occasionally listen to music online, 

compared with 41% of the general online population. More than a third of online Latinos 

regularly or occasionally download music files (37%), while 25% of the general online 

population says they use the Internet to do this. More than a third of online Latino 

consumers (38%) regularly or occasionally watch video clips online, on par with the 



 

 

general online population (33%). More than two in five (42%) say they go online and 

watch TV at the same time. A third (30%) view the Internet as an alternative to TV, 

reporting that they watch TV less since they've started going online. Internet is also 

commonly as a tool used towards communication either through IM, chat rooms, or 

blogs; statistics show that Sixty-two percent of online Latinos fewer than 35 

regularly or occasionally use the Internet to instant message.  70% of online Latinos who 

go to chat rooms see them as a way to share experiences and opinions with others vs.  
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60% of the general population who visit them. Statistics also show that 20% who instant 

message do so mostly in Spanish, while 34% do so about equally in English and Spanish.  

Last the internet is frequently used to build, regulate, or verify finances and financial 

goals. A vast majority of online Latinos (81%) want to make sure their children go to 

college vs. 71% for the online general population.  Nearly three-quarters (72%) of online 

Latinos want to be able to buy a house or apartment vs. 62% of the online general 

population. Sixty-four percent of online Latinos want to be able to afford to have children  

vs. 53% of the online general population. Fifty-six percent of online Latinos cite owning 

their own business as a goal compared with 36% of the online general population. Online 

management of personal finances has grown substantially among online Latinos since 

2004. Forty-three percent use the Internet regularly or occasionally to open a bank 

account or do online banking, up from 34% in 2004. 

 

Wireless access and government 



 

 

 The same way that public education is available to everyone regardless or their 

gender, residency status, race, etc. free wireless internet access including government 

resources are needed by all public. Wi-Fi, once hyped as the technology that could 

provide wireless internet access to personal and business computers across urban 

America, is in deep trouble here and around the country. In many cities, Wi-Fi projects 

are dead or faltering, saddled with growing equipment expenses, reception problems and 

little interest by governments in pumping tax money into them. Unreliable business plans 

of prospective Wi-Fi firms, mounting expenses and undependable technology have  
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delayed some projects or led wireless providers to walk away from others. Some experts 

are advising local governments to drop their involvement with Wi-Fi and leave the 

venture of wireless internet solely in the hands of private industry. 

  An announcement from EarthLink Inc says that it was cutting back on its Wi-Fi 

business led San Francisco, Houston and Chicago and backing out of their deals with the 

firm. Chicago officials also said they were dropping their plan to blanket the city with 

wireless broadband internet service because it would be too costly and too few residents  

would use it. Milwaukee's plans to build a citywide Wi-Fi system have run into repeated 

delays, and several deadlines have been missed. “Testing continues on the network's 

"demonstration area," on the city's near west side, but it could be several more weeks 

before that part of the network is available to the public,” said Nik Vancevic, a partner in 

Midwest Fiber Networks, which is building Milwaukee's $20 million Wi-Fi system at its 

own expense.  In Waukesha, officials are expecting a report from Colorado Wi-Fi firm 

RITE Brain, which built and tested a trial transmission network on the city's north side. 



 

 

An early run uncovered enough problems to raise concerns about the project's viability 

there. 

 

Technical Problems with Implementation of Wireless Internet 

 Hilly terrain, weak signal penetration and transmissions that bounce like radar 

signals off tree leaves are some of the technical problems experienced with Wi-Fi in 

Waukesha and elsewhere. As Wi-Fi experiments in other cities progress, providers are 

saying they need public financing to continue work on the networks. "The original cost  
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estimates were low, but when the project dealt with issues of topography and the size of 

the city, the expenses increased," said Waukesha Ald. Joan Francoeur, who as 

chairwomen of that city's technology committee has watched the Wi-Fi experiment in her 

community since February of last year. Even in communities where Wi-Fi has gained 

footholds, including Corpus Christi, Texas; Minneapolis; Philadelphia; and Portland, 

Ore., Internet providers are talking about asking for more government money. In 

Chicago, EarthLink Inc. wanted massive public financing for a Wi-Fi system.  

Increasingly, major internet companies will not even open Wi-Fi negotiations with a city 

unless the municipal government either invests in building the infrastructure or, as in 

Minneapolis and St. Louis, agrees to pay for using the network for a big chunk of city 

business, said Randy Gschwind, Milwaukee's chief information officer. “Wi-Fi 

companies originally expected to offer wireless Internet service at lower rates than 



 

 

conventional wired service,” Gschwind said. “But in the years since those plans were 

developed, wired service has become less expensive and faster than wireless, and it 

works better inside buildings,” (Sandler, L & Enriquez, D 2007) he said. As a result, 

Midwest Fiber executives told Milwaukee aldermen that it was possible the company 

could walk away from the deal if it is not financially viable. But according to Midwest 

Fiber's Ivancevic, the company is not at that point yet. The company is committed to 

opening the network in the demonstration area and then taking some time to assess 

consumer reaction and demand before deciding whether to move forward with expanding 

the network citywide. Midwest Fiber has found a major national partner to be the  
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network's Internet service provider, but cannot disclose the other company's identity until 

the demonstration area is opened to the public. Most of the Milwaukee antennas are 

mounted on We Energies utility poles. By contrast, the St. Louis Wi-Fi network has been 

delayed because antennas were mounted on streetlights, but engineers haven't figured out 

how to power the antennas when the lights are off.  

Waukesha could face the same dilemma over streetlights that automatically turn 

off and whether the city charges the wireless firm for the use of electricity, according to  

 

Don Shelley, a longtime ham radio operator and member of the committee exploring the 

Wi-Fi project in Waukesha by RITE Brain. (Sandler, L .,& Enriquez D,2007 ) said some 

Wi-Fi firms are insisting that local governments become "anchor tenants" of the system, 



 

 

in the same sense that malls need anchor stores to attract customers and generate 

guaranteed revenue. Neither Francoeur nor Shelley would comment about the future of 

Waukesha's RITE Brain project, but both agreed that Wi-Fi is likely to become an 

entrepreneurial venture, as opposed to one that strikes a partnership with governments. 

Many homes and small businesses, such as coffee shops and taverns, run Wi-Fi for their 

customers. Francoeur said the service likely would take hold if small groups of 

businesses come together to provide Wi-Fi in about a 10-square-block area. Shelley said 

that if RITE Brain continued its work in Waukesha, it would be done at the firm's 

expense. City help would e limited to locating high spots to situate transmitters on light  
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poles and traffic signals. But that approach "is proving to be untenable in other places," 

said Milwaukee's Gschwind. "Companies don't believe any more they can make money 

with this business model." (Sandler, L., & Enriquez, D. 2007) 

So there is clearly a need for an alternative service that works but the future is 

complicated. For example, the FAA rejects M2Z Networks Internet service proposal. The 

U.S. Federal Communications Commission rejected a proposal by M2Z Networks Inc. to 

build a wireless network that would provide free, nationwide high-speed Internet service. 

The plan wouldn't be in the public interest because it would let the closely held company 

use airwaves without bidding against other carriers, the FCC said.  

According to S. Fox and G. Livingston (2007), the most recent study on Latinos and 

internet usage just one in three Latinos who speak only Spanish go online. Furthermore 



 

 

this affects their level of education when they found that differences in levels of 

education and English proficiency explain much of the difference in internet usage 

between Latinos and non-Latinos. Some Latinos who do not use the internet are 

connecting to the communications revolution via cell phone creating a different way to be 

connected with family and friend in different countries who are non-computer literate, 

due to lack of resources.  

Latinos not able to use Internet can be affected to the point of their education 

career. Forty-four percent of Latino adults do not use the internet. The offline Latino 

population is characterized by lower education attainment and lower likelihood to speak  
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English. Fully 69% of Latinos who did not complete high school and 68% of Spanish-

dominant Latinos are offline (S. Fox & G. Livingston, 2007). 

The Internet to the Hogan project will provide Internet access to residents of the 

Navajo reservation who may have never had access to personal phones or electricity in 

their homes. It is not uncommon for reservation residents to travel more than 10 miles to 

draw water or use a telephone. Under AIHEC initiative working on $2.4 million grant, 

most of the funding came from New Mexico State Senate Bill 1139 “Internet to the 

Hogan” from state’s Indian Affairs department. The Hogan Project began in response to 

an initiative created by the AIHEC STEM committee seeking to end the digital divide at 

tribal colleges Free Wi-Fi is not the solution considering the level of education and the 

resources needed to provide training in the use of computers and computer software. This 



 

 

training or/and education needs to be provided in the targeted audience’s primary 

language to insure the best results possible.   

 

 

 

 

 

 

 

 

15 

Chapter III 

Conclusions and Recommendations 

 Taking as an example, the Hogan Project for Navajos, the Latino Community 

needs to refocus in the strategies regarding funding for the purchase of equipment but 

more importantly the software necessary to achieve that particular organization’s goals.  

The Wireless School Initiative provided to San Juan Diego Middle School in Racine, 

Wisconsin and Morgandale School in the Milwaukee Public School are districts that 

received  a combined donation from Advanced Wireless Inc. and Motorola that will 

provide the same technology that was used in the Olympic Games in Beijing. This 

donation provides students and faculty the access to the curriculum online and will enable 

to implement the first mobile computing labs. This new concept includes wireless laptops 

that can be portable to different classrooms based on specific needs.  This project it is 



 

 

understandable that now in days having a computer is not as effective as having a laptop. 

A laptop provides flexibility of mobility as well as multi-user and can be applied not only 

to the computer lab. The traditional computer lab does not provide the possibility that a 

laptop does, therefore the laptop can be use for every class on the curriculum as an 

important resources of the latest information available through the WEB . 

 There is a need to address the needs on the Hispanic community to have Internet 

access and lack of information –mainly in Spanish – to provide tools for services mainly 

on education and governmental services.  
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Based on the review of literature it is recommended that educational and governmental 

institutions provide tools and resources to Latino families (especially for  

parents due to limitation on English-Language proficiency to understand procedures/steps 

avoiding to stop educational process (drop outs, issues) in the near and long term future.  

 

 There must be an addressing of the technology gap between Latinos and other 

cultures under the assumption made by school system, services providers (health, 

government,) and private companies?  However the target on Latinos has been already 

addressed by large corporations to sale their products such large corporations are: 

Walgreens, ATM Machines, new and used car dealers, Banks, Cell phone Companies, 

and Phone Companies. All of these large corporations provide their services for Latinos 

in their primary language, making their services more available to their consumers.  



 

 

 But there are still necessary businesses that have not addressed the needs of using 

the primary language towards the Latino community. These businesses are such as: 

educational institutions, hospitals, taxes, scholarships, financial aid, college applications, 

lowers, judicial system, governmental departments – police services, permits, pantry-

food, and domestic violence help. 

 If the necessary funding is available, it is suggested that companies, businesses, 

and systems, convey the importance to reach the Latino community, investing in their 

future by providing the best type of costumer service as possible in their primary  

language, encouraging to continue being their costumer and to bring others from their 

community.  
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