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Sony, which produces televi&on sets in San 
Diego in order to be close to the large West 
Coast market. 

Another advantage is the saving in 
transportation costs. The Kikkoman corn 
pany, for instance, formerly imported 
American soybeans, transformed them into 
sauce and sent the finished ingredient back 
to the United States. By locating its plant in 
Wisconsin, near the source of the raw ma- 
terials, the company is economizing on 
freight charges and is also in a good distri- 
bution position. 

Still another advantage accruing to Jap 
anese firms in the United states stems 
from the fact that the gap between Ameri- 
can and Japanese wages has become in- 
creasingly narrow. Taking various social 
security charges into account, the differ- 
ence between labor costs at the Sony plants 
in Japan and in San Diego is almost negligi- 
ble, which means that it makes sense to 
manufacture television sets in America for 
the U. S. market. ' 

The protectionist atmosphere that has 
lately developed in the United States offers 
yet another incentive to Japanese firms to 
move across the Pacific For the limitation 
to export items recently negotiated by the 
U. S. and Japanese governments does not 
affect goods manufactured by Japanese 
companies in the United States 

For this reason, Sony has been joined by 
Matsushita, which recently purchased a 
subsidiary of Motorola, and Sanyo has 
bought a controlling interest in Whirlpool. 
The three companies, all of which produce 
television sets, can now sidestep the volun- 
tary restrictions that went into effect for a 
period of three years beginning on July 1. 

The Pioneer\ Company, another Japa- 
nese manufacturer of audio equipment, is 
also reported to be planning a factory in 
the United States. Honda, whose automo- 
bile sales in America are flourishing, is 
considering a motorcycle plant in Califor- 
nia 

When former President Ford visited To- 
kyo last year, he reminded his hosts that a 
Japanese firm, the Yamaha Company, had 
set up a factory in his hometown of Grand 
Rapids, Mich. Yamaha makes musical in- 
struments, and, as Mr Ford put it, the 
plant had struck a harmonious chord with 
the local citizens. 

As the scope of Japanese investment in 
the United States increases, the scope for 
misunderstanding and perhaps even hostili: 
ty may grow But if Japanese firms contin- 
ue to act as flexibly as they have until now 
both they and American consumers can 
benefit in a climate of co-operation. 

Mr Hara wl-ites on economzc issues 


